












































II. RESULTS

on of results is broken down by visitor contact points
identgie:iizu::i park. For each contact point, specific communication
concerns revealed by the evaluation process are discussed and suggestions
for addressing these concerns are presented. These recommended solutigps
are certainly not the only ones or even the best. Supporting data, the
inventory of information services and observations of visitor bohlviop' are
included in Appendices A and B,

A. Automobile

According to Park Service traffic statistics, approximately ninety
percent of visitors to Grand Canyon arrive by private automobile (NPS
1985a). Currently, the principal means for reaching these visitors include
the park radio, entrance stations, and road signs.

1. Park Radio

The obvious deficiency with the content of the radio message is the
lack of up~to-date information. Because of the considerable time lag
before the message is broadcast (messages are prepared several months ahead
of the time they are aired), visitors can not get the up-to-date
information they need, such as where and when road construction will delay
their trip or whether the campgrounds are filling up by noon.

Computerizing the radio system would enable the staff to update messages
more frequently.

Some radio broadcasts convey rather negative messages -- be prepared
for long lines, campgrounds are usually full, eto. The negative tone of
Some messages 1s compounded by the colorless, monotone voice that delivers
it. The lack of enthusiasm and the downbeat message result in an overall
unappealing broadcast, Consulting with radio/TV professionals (volunteers
from NAU, for example) could improve the quality of the broadcasts, One
way to provide more interesting radio messages would be to broadcast

different messages in different area resent
mostly orientation! s of the park. For example, P

information along the South Entrance road and
interpretive information about sec ew and
Hermit's Rim Drives, enic viewpoints along the Desert Vi

The distribution of the rad 1d be.
Although, theoretically, 10 message 1s not as good as it oou

the transmission is available to all visitors with
;e:;ﬁoni; :t:?" ;ehm"’ the signal often can not be picked up and some
signs announo:er 1?" about the station if they miss one of the two road
overlooked,) llt8 N (The signs are not highly visible and can easily be
1s being t;;na.fzfﬁ‘“ Checks could be made to determine if the broadcast
advertised with ) S Searly, The station can be more effectively
arger, more enticing signs (see Appendix C -- Road Signs)
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Another option to consider for reachi

providing a CB channel for the exchange ofnspanogt;ori':aig;: v:h::i::yizf
vehicles in the park revealed that approximately 15 - 20§ were equipped
with CB radios (see Appendix B — Table 1), Eighty percent of those with
CB equipment were RV's -~ s0, while a CB channel would certainly not reach
a majority of visitors, it would reach a fair number, many of whom need up-
to-date information about camping, road and weather conditions, etc. The
cost of providing such an information service would be quite low. The Park

Service could provide an avid CB operator with an RV site for the summer in
exchange for running the operation,

2. Entrance Stations

Information now available at the South and Desert View entrance
stations includes a park map, a one-page outline of activities in the park
and, upon request, a list of camping options in the Grand Canyon area
(Appendix A -- Figures 1A, 2A, and 3A). The numbered-site format on the park
map presents some confusion for visitors. Visitors might follow the map
more easily if sites were labeled with the appropriate names whenever this
can be done without creating too much clutter. The curved-road layout is
confusing, so it is important not to distort the locations of key areas like
Yaki Point. Including a two-page, fold-out map in the park newspaper would
provide a good overall perspective of the park -- the location of the North
Rim in relation to the South Rim Village and the curved layout of the
roads, for example,

The park newspaper, the Grand Canyon GUIDE, is not available at the
entrance stations (the North Rim is an exception -- see North Rim section).
As noted in the introduction, lack of comprehensive information at the
entrance was a complaint cited in the 1984 Underhill study. The design,
distribution, and content of the GUIDE are discussed later in this report.

The entrance stations are open from 8 a.m. to 5 p.m., yet people enter
the park at all hours of the day and night. Consequently, a lot of people
don't get the park map and information sheet. During observations at the
South entrance station, an average of 150 cars per hour passed through the
entrance after the station was closed (see Appendix B -- Table 1B).
Information distributed at the stations could be made available for these
after-hour visitors. A rack holding the handouts could easily be
constructed and attached to the booth. When the station closes the rack
can be extended out a "safe" distance (so people won't bump their vehicles
into the booth), allowing all visitors access to this information,

3. Road Signs

Inadequate road signing is one of the primary concerns identified in
the park. Signing problems include the use of vague, uninformative terms
on signs and inappropriate placement of signs. Inadequate signing not only
presents an aggravation to visitors but also creates other serious problems
for park managers to consider. Signing problems were the most common
concern voiced by park and concession employees who contributed to this
study. Many employees (patrol rangers in particular) cited the tremendous
safety hazards involved. These concerns were confirmed by observations of
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