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The cove rot this Bulletin is a line representation of the Dyrnaxion Sky-Ocean World Fuller 
Projection of the earth as developed and drawn by R. Buckminster Fuller and Shoji 
Sadao, Cartographers. The Fuller Projection is copyrighted and reproduced here by 
permission of Mr. Fuller. 

It is the policy of the American Graduate School of lnternatlonal Management not to 
discriminate on the basis of sex in its admissions policies and procedures, its educa­
tional programs, activities, or employment policies as required by Title IX of the 1972 
Education Amendments. Inquiries regarding compliance w th Title IX may be directed to 
Di rector of Personnel, AGSIM, 59th Ave. & Greenway Rd., Glendale, AZ 85306, telephone 
number {602) 938-7123, or to the Director of the Office for Civil Rights, Department of 
Health, Education, and Welfare, Washington, D.C. 

American Graduate School, in keeping with its universal outlook, follows a policy of 
non-discrimination as to age, color, creed, ethnic origin, nationality, sex, and other 
artificial criteria, in the selection of teaching, administrative, and other personnel, and in 
the admission of students and allocation of facilities. 

The American Graduate School of International Management specifically reserves the 
right to make any changes it deems necessary in the tuition, fees, courses, admissions 
requirements, degree programs and their requirements, faculty, general rules, regula­
tions, and academic policies stated in this Bulletin and to make such changes at any time 
without prior notification. Failure to read this material does not excuse students from the 
requirements described herein. 
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OBJECTIVES 
of the 

AMERICAN GRADUATE SCHOOL 
OF INTERNATIONAL MANAGEMENT 

.To encourage knowledgeable, socially responsive and effective 
leadership in business, governmental and multinational institutions, 
and social agencies engaged in international operations . 

• To provide an academically sound and pragmatically relevant 
Master's degree program in international management to a new gen­
eration of international executives . 

• To foster international understanding by developing constructive, 
sympathetic and mutually satisfactory business and cultural relations 
among peoples of the world . 

• To provide leaders who are capable of creative communication, who 
are fully aware of the needs and principles of international organiza­
tions, and who are committed to adapting scientific management to 
the promotion of a productive, prosperous and peaceful international 
environment. 
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William Voris, President of American Graduate School since September 1, 1971. 
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MR. BERTRAM H. WITHAM, JR. 
Treasurer 
International Business Machines Corp. 
Armonk, New York 

BOARD OF FELLOWS 

MR. MALCOLM L. DENISE 
Retired Vice President 
Ford Motor Company 
Grosse Pointe, Michigan 

MR. A. R. GALE 
Greenwich, Connecticut 

MR. JOHN J. LOUIS, JR. 
Chairman of the Board 
Combined Communications Corporation 
Chicago, Illinois 

MR. WALTER T. LUCKING 
President and Chief Executive Officer 
Hackensack Water Company 
Weehawken, New Jersey 

MR. JAMES F. McCLOUD 
President 
Kaiser Engineers 
Oakland, California 

MR. JOSEPH A. MOORE 
Vice President 
Edward Howard & Company 
Cleveland, Ohio 

MR. EDWARD N. NEY 
President and Chief Executive Officer 
Young & Rubicam International 
New York, New York 

TRUSTEES EMERITI 

DR. G. HOMER DURHAM 
Managing Director 
Historical Department 
The Church of Jesus Christ 

of Latter-Day Saints 
Salt Lake City, Utah 

MRS. LAURENCE B. EMMONS 
Green Valley, Arizona 

MR. DANIEL C. GAINEY 
Retired Chairman of the Board 
Josten's, Inc. 
Scottsdale, Arizona 

MR. THOMAS H. WOLFE · -
President 
Anderson Clayton Oi I seed 

Processing Division 
Phoenix, Arizona 

DR. ARTHUR L. PETERSON 
Chairman 
Department of Politics and Govt. 
Ohio Wesleyan University 
Delaware, Ohio 

MR. C. J. PILLIOD, JR. 
Chairman of the Board 
The Goodyear Tire & Rubber Company 
Akron, Ohio 

DR. JOHN P. SCHAEFER 
President 
The University of Arizona 
Tucson, Arizona 

DR. JOHN W. SCHWADA 
President 
Arizona State University 
Tempe, Arizona 

MR. C. WILLIAM VERITY, JR. 
Chairman of the Board 
Armco Steel Corporation 
Middletown, Ohio 

DR. J. LAWRENCE WALKUP 
President 
Northern Arizona University 
Flagstaff, Arizona 

DR. RICHARD A. HARVILL 
President Emeritus 
The University of Arizona 
Tucson, Arizona 

MR. C. R. KRIMMINGER 
Attorney 
Phoenix, Arizona 

MR. W.R. MONTGOMERY 
Retired Chairman of the Board 
The Arizona Bank 
Phoenix, Arizona 
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MR. HOWARD PYLE 
Retired President 
National Safety Council 
Tempe, Arizona 

MR. ALFRED ROBERTS 
Retired Executive Vice President 
S. C. Johnson & Son 
London, England 

FOUNDING TRUSTEES 

MR. WALTER R. SIMSON 
Retired Chairman of the Board 
Valley National Bank 
Phoenix, Arizona 

MR. FRANK CULLEN BROPHY 
Phoenix, Arizona 

MR. FINLEY PETER DUNNE, JR. 
Chairman of the Board. 
Temple of Understanding 
Washington, D.C. · 

ACADEMIC BOARD OF VISITORS 

MR. RAYMOND RUBICAM 
Retired Chairman of the Board 
Young & Rubicam International 
Scottsdale, Arizona 

MR. GEORGE F. SPAULDING 
Scottsdale, Arizona 

MR. GUY STILLMAN 
Stillman Ranch 
Hawi, Hawaii 

MR. E. V. O'MALLEY, SR. 
Chairman Emeritus 
The O'Malley Companies 
Phoenix, Arizona 

MR. FRANK L. SNELL 
Snell & Wilmer 
Phoenix, Arizona 

MR. LOWELL THOMAS 
Pawling, New York 

MRS. BARTON KYLE YOUNT 
Washington, D.C. 

DR. DONALD B. JOHNSON, Chairman 
Professor of Political Science 

University of Iowa 
Iowa City, Iowa 

DR. FRANCIS H. HORN 
President 
American College of Switzerland 
Leysin, Switzerland 

DR. JOHN J. JOHNSON 
Professor of History 
Stanford University 
Stanford, California 

DR. RAYMOND F. MIKESELL 
W.E. Miner Professor of Economics 
University of Oregon 
Eugene, Oregon 

1? 

DR. LEE C. NEHRT 
Clinton Professor 
of International Management 
Wichita State University 
Wichita, Kansas 

DR. PAUL ROSENBLATT• 
Dean, College of Liberal Arts 
The University of Arizona . 
Tucson, Arizona 



ADMINISTRATION 

President 
William Voris, B.S., M.B.A., Ph.D., LL.D., LLD. 

Executive Vice President 
Berger Erickson 

Dean of the Faculty 
Marshall Geer 111, B.S., M.B.A., M.A., Ph.D. 

Dean of Admissions and Foreign Student Adviser 
Robert L. Gulick, Jr., B.A., M.A., Ph.D .. 

Chairman, Department of International Studies 
Joaquin M. Duarte, Jr., B.A., M.A. 

Chairman, Department of Modern Languages 
Jorge Valdivieso, Licenciado en Derecho y Ciencias Sociales, B.A., 
M.A., M.A., Ph.D. 

Chairman, Department of World Business 
W. Richard Bossert, A.B. 

Director of Development and Public Affairs 
M. David Merchant, B.A., M.1.P.A. 

Registrar and College Relations Officer 
John James Arthur, 8.A., B.F.T., M.A. I.M. 

Assistant Vice President and Controller 
C. L. Stickland, Jr., B.S. 

Assistant Vice President and Dean of Students 
Stephen R. Beaver, B.A., M.Ed. 

Director, Career Services Center 
Charles H. Manne!, S.S., M.A. 

Director of Personnel 
Evelyn L. Theobald, B.A., M.8.A. 

Director, Special Projects 
Gates Davison, B.A. 

Librarian 
Lora Jeanne Wheeler, B.A., S.S. 
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Director of Alumni Affairs 
Diane Connelly, B.A., B.F.T., M.A., M.A. 

Director of Key Managers Courses 
Laurence M. Finney, A.B., B.F.T., M.A. 

Manager, Data Processing Department 
James J. Meddles Lee 

Bookstore Manager and Postmaster 
Robert E. Klinger 

Food Director 
James R. Crosson 

Superintendent of Buildings and Grounds 
Carl G. Barron 
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FACULTY 

William Voris, President of the School and Professor of International Manage­
ment. 

RS. (1947), M.B.A. (1948}, University of Southern California; Ph.D. (1951), 
Ohio State University: LLD. (1972), Sung Kyun Kwan University, Korea: 
LLD. (1976), Eastern Illinois University. 

Dean, College of Business and Public Administration, University of Arizona. 
Professor and Chairman of the Department of Management, California State 
University at Los Angeles. Professor, The University of Teheran, Iran. Professor, 
The American University of Beirut, Lebanon. Advisor to the King Abdul Aziz 
University in Saudi Arabia. Author: Production Control; The Management of 
Production. 

Marshall Geer 111, Dean of the Faculty and Professor of Economics. 

B.S. (1961 ), M.B.A. (1962). University of Denver: M.A. (1967), Ph.D. (1968), 
University of Oregon. 

Assistant Professor, University of Colorado. Visiting Assistant Professor, Univer­
sity of Oregon. Assistant Professor, University of Northern Colorado. Fulbright 
Exchange Professor (and• Resident Director, University of Colorado Student 
Exchange Program), La Universidad Aut6noma de Guadalajara, Mexico. 

Robert L. Gulick, Jr., Dean of Admissions and Professor of International 
Studies. 

B.A. (1933), California State University, Chico; M.A. (1941), Ph.D. (1948), 
University of California, Berkeley. 

Lecturer, Institute of Economics, University of California, Berkeley. Economis.t, 
Carnegie Endowment for International Peace, New York. Instructor in Ideologies 
of Middle East, American Academy of Asian Studies, San Francisco. Eleven 
years in academic and commercial work, North Africa. Author: Muhammad The 
Educator; Imports - The Gain from Trade. 

Suguru Akutsu, Assistant Professor of Japanese. 

B.A. (1962), Keio University, Tokyo, Japan: M.A. (1971 ), Washington Uni­
versity, St. Louis, Missouri. 

Exchange Professor, Institute for International Studies and Training (Boeki Ken­
shu Center), Shizuoka-ken, Japan. 

H. H. Boggs, Assistant Professor of World Business. 

S.S. (1959), USMA, West Point: M.B.A. (1973), California State University, 
Long Beach, California. . 

· Management Consultant, Psychological Services, Inc.; Manager, Winchester 
West; Field Promotion Manager, Olin Corporation. 

Carmen Madrigal de Boller, Associate Professor of Spanish. 

Titulo de Profesora (1950), Escuela Normal de Costa Rica; B.A. (1970), M.A. 
(1974), Arizona State University. 
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Eugene F. Bond, Professor of International Accounting. 

B.S. (1934), University of Illinois. 
Corporate Vice President of Sunbeam Corporation; President, International Di­
vision, Sunbeam Corporation. President, Director and General Manager of Sun­
beam Corporation (ltd.), Toronto, Canada. Director of Sunbeam subsidiaries in 
Germany, Italy, Scotland, Australia, Switzerland, New Zealand, France, and 
Brazil. 

W. Richard Bossert, Assistant Professor of World Business. Chairman, Depart­
ment of World Business. 

A.B. (1950), Indiana University. 
Manager International Operations, Automotive Products Group, Rockwell Inter­
national Corporation; Administrative Manager, International Division, Dana 
Corporation; Account Executive, PLATKA Export Corporation; Commercial 
Manager, International Division, Perfect Circle Corporation; Director of affiliates 
in Venezuela, United Kingdom, Portugal, Chile and Mexico. 

Christa W., Britt, Assistant Professor of German. 
. . 

B.A. ( 1973), M.A. ( 197 4 ), Arizona State University. 

Cl]fford B. Call, Associate Professor of Spanish. 

B.A. (1961), Arizona State University; M.A. (1969), Brigham Young Univer­
sity. 

Andrew C. Chang, Professor of Chines·e and Japanese. 

B.A. (1956), National Taiwan University; M.A. (1964), Seton Hall University. 
Master translator, Taiwan Telecommunications Administration. Specialist, 
Tourism Council, Republic of China. · 

John Gordon Conklin, Associate Professor of International Studies. 

B.A. .(1963), Universfty of the Americas; M.A. (1966), Northern II lino.is Uni­
versity; Ph.D. (1975}, University of Arizona. · 

Dennis M. Corrigan, Associate Professor of Portuguese and Spanish. 

B.A. (1961 ), University of Idaho; M.A. (1966), Wichita State University; B.F.T. 
(1967), American Graduate School of International Management. 

Earl N. Culp, Associate Professor of World Business. 
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Vice President, White Motor International, S.A. President ot Oliver International, 
S.A. Director of International Marketing for Kinetics of Vought Missiles and 
Space Company (LTV). · 



Robert G. H. Dequenne, Associate Professor of French. 

Diplome Assistant Medical (1946), lnstitut de Medecine Tropicale, Pri nee 
Leopold, Antwerp, Belgium; B.A. {1961 ), Syracuse University, New York; 
M.A. (1965), Middlebury College, Vermont; Doctorat d'Universite (1970), 
University of Paris (Sorbonne). 

Assistant Professor, Head of the French Department, University of Redlands, 
California. Director, University ot Redlands Summer-in-France at Tours, and 
University of Redlands European Program, Salzburg. 

Etelvina de Dietrich, Assistant Professor of Spanish. 

Maestra Normal (1933), Institute del Profesoradoen Lenguas Vivas, Buenos 
Aires. 

Professor of Civic and Social Education, Direcci6n de Aprendizaje y 
O!ientaci6n Profesional,, Buenos Aires, Author: Piedra y Cristal (poesias), 
Virgenes Rebe/des (poesias), Rutas Abiertas (texto), Comedias cortas (texto), El 
Espanol de Hoy (texto). 

John E. Drake, Professor of World Business. 

B.A., M.A. (1949), University of Oxford; Ph.D. (1972), University of Washing­
ton. 

Engineering positions with Vickers, Ltd., Brown and Root, Inc.; management 
positions with The Ogden Corporation and the Boeing Company. Partner, Drake 
and Drake. Visiting Professor of Management, American University ln Cairo. 

Joaquin M. Duarte, Jr., Dom Pedro II Professor of Lusa-Brazilian and Hispanic 
American Studies. Chairman, Department of International Studies. 

B.A. ( 194 7), M.A. ( 1949), Stanford University. 
Lecturer, Hispanic American and Lusa-Brazilian Studies, Stanford University; 
Assistant editor, Hispanic American Report, Stanford University. Regional 
Head, National Security Agency. Area Desk Chief and Special Assistant to the 
Vice President for Latin America, Bank of America. Assistant Editor, Review of 
Inter-American Bibliography, Organization of American States. Translator, The 
Life of Joaquim Nabuco, Stanford University Press, 1950. "Joaquirn Nabuco," 
Encyclopedia Britannica, 1970. 

Consuelo E. de Estes, Instructor in Spanish. 

Bachillerato Superior de Enseiianza (1944), Universidad Nacional de 
Colombia, Bogota. 

Laurence M. Finney, Associate Professor of Spanish, Director of Key Managers 
Courses. 

A.B. (1948), M.A. (1952), University of Kansas; B.F.T. (1952), American 
Graduate School of International Management. 

Daniel C. Green, Assistant Professor of Statistics and Quantitative Methods. 
B.S. (1967), Duquesne University; M. B.A. (1971 ), Murray State University. 

1i 



R. Duane Hall, Associate Professor of World Business. 

B.A. (1951), M.B.A (1959), University of Toledo. 
Vice President, Acquisitions and Corporate Development, U.S. Industries West­
ern Group. Vice President, Finance, Commander Industries. Director, Overseas 
Business Development, Koppers International Corporation. Senior Consulting 
Associate, Werner Management Consultants, Inc. Senior Associate, Gray & 
Rogers Advertising Agency. Vice President. Ramada Development Corporation, 
Ramada Inns, Inc. · 

Bryan Heathcotte, Associate Professor of Finance. 

AB. (1961), M.8.A. (1965), O.8.A. (1970), Indiana University. 
Assistant Professor of Finance, Arizona State University. 

Frank R. Jackie, Professor of Modern Languages. 

S.S. (1931 ), Southwest Missouri State University; ~-A (1935), University of 
Missouri; Ph.D. (1956), Stanford University. 

Director, Cultural Institute, San Jose, Costa Rica. Coordinator "Mexico and 
Central America,IIHispanic American Report. Stanford University. Author: John 
Casper Branner and Brazil. 

Alice P. Johnson, Associate Professor of English as a Second Language. 

B.A. {1968), M.A. {1970), University of California, Los Angeles. 

John Steven Kelly, Professor of International Studies. 

B.A. (1929), Loras College; S.T.L. (1930), S.T.D. (1931), Pontificia Univer­
sitas Urbaniana, Rome; Ph.D. (1963), lnstitut Universitairede Hautes Etudes 
lnternationales, University of Geneva, Switzerland. 

United States Army, Colonel (Ret.). Executive Assistant, Office of Cultural and 
Educational Exchange, University of Pittsburgh. Officer of the Legion of Honor, 
France. Eighteen years in educational and professional pursuits in Europe, Asia, 
and Latin America. Author: Negotiations at Peking, 1900-1901. 

William King, Associate Professor of English as a Second Language. 

B.A. (1969), California State University, Long Beach; M.A. (1971 ), University 
of Southern California. 

Andre Klein, Assistant Professor of French 

S.S. (1964), Long Island University; M.A. (1971), New York University. 

Akihisa Kumayama, Assistant Professor of Japanese. 
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B.A. (1965), Kansai University, Osaka, Japan: M.A. {1973}, Oriental Studies; 
M.A. (1973), English as a Second Language, University of Arizona. 

Exchange Professor, Institute for International Studies and Training (Boeki Ken­
shu Center)," Shizuoka-ken, Japan. 



Jane Chu-Mei Kuo, Assistant Professor of Chinese. 
B.A (1969), National Taiwan University; M.A. (1974), California State Uni­
versity, Fresno. 

Zeddic D. Lanham, Instructor of English as a Second Language. 

8.A. (1962}, Arizona State University. 

Robert Laugier, Associate Professor of French. 

B.A (1971 ), Arizona State University; 8.1. M. (1972), American Graduate 
School of International Management; M.A. (1973), Arizona State University. 

Antoinette Lerond, Assistant Professor of French. 

C.A.P.-E. (1952), Universite de Nancy, France. 
Assistant Professor of French, University of Hawaii. 

John T. Lindholtz, Professor of International Marketing. 

B.A. (1947), University of California, Los Angeles; B.F.T. (1948), American 
Graduate School of International Management; M.B.A. (1972), Arizona State 
University. 

Marketing Management, The Procter and Gamble Company, Canada and the 
Philippines. Account Supervisor, Leo Burnett Co., Inc., Chicago. Division Man­
ager, International Packers, Ltd. of Sao Paulo. General Manager, Stanton­
Quadrant International, S.A. de C.V., Mexico City. 

Karl P. Magyar, Assistant Professor of International Studies. 

B.A. (1962), Michigan State University; Ph.D. (1973), The Johns Hopkins 
University. 

Visiting Asslstant Professor, Bowdoin College. Assistant Professor, University of 
Arkansas, Graduate Program in International Studies: Germany, Italy, Great 
Britain. Assistant Professor, University of Arkansas, Fayetteville. 

Robert J. McMahon, S. C. Johnson Professor of World Business. 

A.B. (1971), M.A. (1972), Ph.D. (1974), University of Southern California. 
Product Promotion Manager, Carrier Corporation, New York; Vice President, 
Group Head, Rumrill-Hoyt Company, New York; Vice President, Director of 
Marketing, Fuller and Smith and Ross, Pittsburgh; Senior Vice President, Direc­
tor of Marketing, Lloyds Bank California. 

James L. Mills, Associate Professor of Economics. 
A.B. (1968), San Diego State University; M.S. (1971 ), University of Oregon: 
Ph.D. (1973), University of Oregon. 

Product Coordinator, Tomax, San Diego, California; Visiting Assistant Professor, 
Portland State University; Exchange Professor, Institute for lnternatlonal Studies 
and Tralning (Boeki Kenshu Center), Shizuoka-ken, Japan. 
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Norie Miyagi, Assistant Professor of Japanese. _ 
B.A. (1963), Aoyama Gakuin University, Tokyo; M.A. (1965) Andrews Uni­
versity, Michigan; M.A. (1970), University of Hawaii. 

Exchange Professor, Institute for International Studies and Training (Boeki Ken­
shu Center), Shizuoka-ken, Japan. Author: Young Americans. 

Luz Molinary Hermosillo, Assistant Professor of Spanish. 

B.A. (1961 ), M.A. (1963), Arizona State University. 

Robert T. Moran, Associate Professor of International Studies. Director of the 
Program in Cross-Cultural Communication. 

M.A. (1972), Ph.D. (1974), University of Minnesota. 
Assistant Professor, University of Minnesota. President, lntercultural Communi­
cations, Inc., Minneapolis. 

Elyane Parshall, Associate Professor of French. 

Diplome d' Auxiliaire Social (1946), lnstitut des Hautes Etudes Sociales de 
Bruxelles; Attestation, second professional degree, Ecole Provinciale de 
Service Sociale, Charleroi, Belgium. 

Assistant Director, Office of Professional Orientation, Thuin, Belgium. 

Jaime Antonio Perez, Associate Professor of Spanish. 

Doctor en Derecho (1954), Universidad de la Havana, Cuba; M.A. {1964), 
Ohio University. 

Assistant Professor and Assistant Director, Escue la Profesional de Comercio de 
Marianao, Havana, Cuba. Private law practice, Cuba. Author: Legislaci6n Mer­
cantil, Laboral y Fiscal. 

Issa Peters, Associate Professor of Arabic and Middle East Studies. 

B.A. (1958), University of Damascus; M.A. (1960), Michigan State Univer­
sity; Ph.D. (1974), Columbia University. 

Associate Professor, Defense Language Institute. 

Maria Carlota Figueiredo Pinhelro, Assistant Professor of Portuguese. 
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Licenciada em Letras Neolatinas (1961 ), Catholic University of Rio de 
Janeiro; Diploma of Associate of the Institute of Education (1962). University 
of London; M.A. in Education (1963), Teachers College, Columbia Univer­
sity; M.A. in Spanish-Portuguese (1966), University of Illinois. 

Assistant Professor of Romance Languages, Memorlal University of Newfound­
land, Canada. Head of Division of Tests and Measurements, City of Rio de 
Janeiro; Co-author: Elementary Portuguese Workbook. 



Neraida Ramis, Associate Professor of Spanish. 

Bach ii lerato Universitario {1942), University of Barcelona, Spain; B.A. 
(1971 ), Grand Canyon College, Phoenix; M.A. (1973), Arizona State Univer­
sity. 

Wallace Reed, Associate Professor of Accounting 

8.8.A. {1960}, University of Cincinnati; M.S. (1974), Arizona State Univer­
sity; Certified Public Accountant (1962). 

Vice President-Centro 11 er and Treasurer, Canadian subsidiary of Avon Products, 
Inc. Assistant to the President, Wei co Industries, Inc. Controller and Personnel 
Director, Realistic Corporation. Staff Auditor, Arthur Andersen & Co. 

Lidia Reyes, Assistant Professor of Spanish. 
.. . 

Doctora en Pedagogfa· (1960), Universidad de la Havana, Cuba. 
· Director of Escuela Agricola e Industrial de Playa Manteca, Mayari, Cuba. 

Helmut Robert Roes~ler, Associate Professor of German. 

B.A. (1966}, New Mexico State University; M.A. (1968), University of Califor­
nia, Irvine. 

Paul J. Schlesinger, Associate Professor of Marketing, Lawrence A. Appley 
Chair of International Management. 

B.S. (1947), Northwestern University. 
Sales Service Manager, Columbia Broadcasting System, Western Division. 
Director Marketing Services-Senior Vice President for Buslness Affairs, 
Needham, Harper & Steers. Executive Vice President, President, Chairman of 
the Board, Tatham-Laird & Kudner. Trustee, Chicago Advertising Club; Chair­
man Central Region, National Director at Large, Chairman Government Rela­
tions Committee, American Association of Advertising Agencies. 

Lilith E. Schutte, Professor of German. 

B.A. (1967), M.A., (1969), Arizona State University; Ph.D. (1973), University 
of Oregon. 

M. Sabry El Shabrawy, Associate Professor of World Business. 

B. Com. (1960), Cairo University; Ph.D. (1972), University of Illinois. 
Executive Development Specialist, Management Consultant with the National 
Institute for Management Development, Cairo, Egypt. · 

Hugo H. Soll, Associate Professor of Economics. 
B.S.B.A. (1955), University of Denver; Ph.D. (1973), University of Colorado. 

Assistant Professor of Economics, University of North Dakota. Fulbright Profes­
sor, Autonomous University of Guadalajara, Mexico. Director, AGSIM Mexico 
(Guadalajara) Program. 
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Martin H. Sours, Associate Professor of International Studies. 

B.A. (1962), University of California, Berkeley; M.A. (1968), Ph.D. (1971), 
University of Washington. 

AID Officer, Southeast Asia. Exchange Professor to Graduate School of Foreign 
Trade, Sung Kyun Kwan University, Korea. Exchange Professor, Institute for 
International Studies and Training (Boeki Kenshu Center), Shizuoka-ken, Japan. 

Beverly Tanner Springer, Associate Professor of International Studies. 

B.A. (1960), M.A. (1962), Ohio State University; Ph.D. (1971 ), University of 
Colorado. 

Visiting Assistant Professor, University of Colorado. Visiting Lecturer, University 
of Northern Colorado. 

Shoshana Baron Tancer, Professor of International Studies. 

B.A. (1954), Barnard College; LLB. (1956), University of Michigan; Ph.D. 
(1970), Columbia University. 

Private law practice, Arizona and District of Columbia. Chief of Translation 
Department, Allende and Brea law firm, Buenos Aires. Professor of Comparative 
Constitutional Law, Universidad Nacional Pedro Henriquez Urena, Santo 
Domingo. Author: Economic Nationalism in Latin America. 

Andris Trapans, Assistant Professor of Economics. 

B.A. (1958), Stanford University; M.A. (1961 ), University of California, Ber-
keley. · 

Research Economist and Consultant, Department of Economics, RAND Corpo-
ration. · 

Jorge Valdivieso, Professor of Spanish. Chairman, Department of Modern 
Languages. · 

Licenclado en Derecho y Ciencias Sociales (1960), Universidad Central del 
Ecuador; B.A., (1968), M.A., Education (1969), M.A., Spanish (1970), Ph.D. 
(1976), Arizona State University. 

Supervisor, N.D.E.A. Institute in Spanish, Fairfield University. Legal Advisor, 
Government of Ecuador. Consul (A.H.) of Ecuador for Arizona, Nevada, New 
Mexico, and Utah. Director, AGSIM Mexico (Guadalajara) program. 

Dale Vorderlandwehr, Associate Professor of Economics. 
(On leave of absence Spring 1978). 

B.A. (1961), Michigan State University; M.A. (1968), Ph.D. (1974), Wayne 
State University. ' .. · . 

Assistant Professor, Detroit Institute ofTechnology. Visiting Associate Professor, 
California State University, Fullerton and University of California, Irvine. 

George M. Wattles, John David Campbell Professor of American Business. 
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B.A. (1939), Carleton College; Ph.D. (1964), University of Virginia. 
Principal, J. Wattles & Associates. Chairman, Economics and Business Ad­
ministratfon Department, Vice President and Dean, Rockford College. Chief 
Economic Adviser, Postal Rate Commission. 



Jeanie Welch, Assistant Librarian. 

B.A. (1967), M.A. (1968), University of Denver. 

Lora Jeanne Wheeler, Librarian. 

B.A. (1944), University of Utah; B.S. (1945), Columbia University. 
Circulation librarian, reference librarian, University of Utah. 

Elza E. White, Associate Professor of French. 

B.A. ( 1963), M.A. (1966), Arizona State University. 

Paul M. Wilson, Professor of Accounting for International Management. 

B.S. (1937), Indiana State University; M.A. (1948), Ohio State University; 
C.F.A. 

Audltor, Defense Plant Corporation, Ashtabula, Ohio; Member of the Board of 
Directors, Newbery Energy Corporation, Phoenix, Arizona. 

Craig Woodruff, C. V. Starr Professor of Finance and Insurance. 

8.S. (1935), Harvard College. 
Manager, W.R. Grace & Co., New York, Panama, Peru. Vice President, Interna­
tional Sales, Smith Corona. Managing Director, International Operations, 
Polaroid Corporation. President, Polaroid Overseas and Polaroid Japan, 
Canada, Germany, United Kingdom, Netherlands, France, Belgium, and Italy. 

Elizabeth M. Zeiner, Assistant Professor of German. 

B.A. (1970), M.A. (1974), Arizona State University. 

Visiting Professors and Lecturers, 1978-79 

Edward B. Hoff 

B.S., M.S., Arizona State University. 

Lawrence E. Koslow 

B.A., M.A., California State University, Los Angeles; Ph.D., University of 
California, Riverside. 

Barbara L. Reed 

B.S., Wilmington College; M.S., Arizona State University. 

Lewis A. Tambs 

B.S., University of Cafifornia, Berkeley; M.A., Ph.D., University of California, 
Santa Barbara. 

Robert S. Tancer 

B.A., LL. B., University of Michigan; LL.M., Harvard University. 
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,. 
Part-Time tnstructors 
Mrs. Irene Allwine 
Mrs. Eva Freni 
Mrs. Bahia Faraju'llah Gulick 
Mrs. Agnes Hoffman 

Faculty Emeriti 
Francisco L. Gaona 

B.A.S. (1930), George Williams College; Maestro en Letras (1949), Doctor 
en Letras (1958), Universidad Nacional de Mexico. 

Professor Emeritus of Spanish .. · 

Arthur W. Goodearl 

A.B. (1917), Clark University; M.A. (1962), Oregon State University. 
Professor Emeritus of International Commerce. 

Daniel C. Kaufherr 

B.A. (1927), Cornell University. 
Professor Emeritus of International Marketing. 

Christian A Larsen 

University of Washington 
Professor Emeritus of World Business. 

Alvin M. Marks 

Litt.B. (1930), B.S. (1932), M.Ed. {1934), Rutgers University. 
Professor Emeritus of International Management. 

Maria L. de Noronha 

B.A. (1922), Manhattanville College of the Sacred Heart; Diplomada pela 
Faculdade de Letras (1954), Universidade de Lisboa. 

Assistant Professor Emerita of Portuguese and Spanish. 

Gerard R. Richter 

University of Berlin 
Professor Emeritus of World Business. 
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INTERNATIONAL CAREERS 

The interdependence of nation states and their economies is causing 
an enormous increase in worldwide financial flows. Governmental 
agencies of all nations, as well as a wide range of non-governmental, 
social, religious, and educational organizations, are assuming greater 
and more complex international obligations. 

The number of passports issued by the U.S. Department of State for 
business purposes alone increased from 39,940 in 1970 to an all-time 
high of 273, 11 O in 1975. 

This rapidly expanding involvement of Americans in international ac­
tivities has created a critical need for executive managerial talent in the 
fields of marketing, finance, business management, advertising, gov~ 
ernmental operations, welfare services, and technical assistance to 
developing areas: It has also created an urgent need for the training of 
foreign nationals in American managerial pra·ctices and technical 
skills for application and adaptation to local environments in both 
home industries and global corporations. · 

An international career, however, imposes special obligations and 
requires unusual talents on the part of an individual. Young executives 
are expected to assume broader and more responsible positions ear­
lier in their careers. They must display empathy toward peoples of other 
cultures as well as possess the ability to adjust readily to unusual 
surroundings. 

To meet these special demands imposed on international managers, a 
distinctive education is required other than that usually offered by the 
traditional M.B.A. program. Such an education: 

ePlaces a premium on conversational proficiency in- a foreign lan­
guage in order to enable executives to communicate directly with 

- their counterparts and subordinates in their work and social relations 
overseas. 

•Demands an understanding of the cultural milieu of the countries in 
which they will serve and an ability to deal with the changing social, 
economic, and political conditions they will face. 

eRequires knowledge of the advanced technical skills and special 
managerial methods required at the international level of corporate 
or institutional responsibility. · 
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The tripartite curriculum of American Graduate School of International 
Management provides a blend of intensive training in the practical 
realities of international finance and business management, know­
ledge of the complexities of serving in a leadership capacity in a 
variety of cultural settings, and conversational proficiency in a major 
foreign language. The individual completing this integrated, tripartite 
curriculum is able to perform at the highest levels of international 
managerial responsibility. 

The degree of Master of International Management provides its holders 
with the requisite background to work in a senior managerial capacity 
on a global basis. However, only a portion of AGSIM graduates actually 
reside overseas at any one time. Many are based in the United States 
(some representing foreign companies) and undertake occasional 
foreign assignments or periodic business trips overseas. Others have 
no interest in careers overseas, yet by studying at the School they are 
able to engage in the ever-widening involvement of multinational cor-
porations and other interests. ,., .. 

The curriculum is designed to appeal to men and women of vJsion, 
imagination, and initiative who seek practical training iri the 
specialized tools required for work at the international level along with 
a broadening of their intellectual perspectives. 

This program of intensive, practical education is relevant to t~e in­
creasing demands placed upon the international executive an~ has 
led to AGSIM graduates being hired by over 2,600 organizations in 
both the public and private sector, since the founding of the School in 
1946. 

HISTORY 

Origin of the School 
One man who clearly understood the need for specialized training to 
meet the growing need for international executive talent was the late 
Lieutenant General Barton Kyle Yount (1884-1949), who was Com­
mander of the U.S. Army Air Force Training Command during World 
War II. He realized that U.S. business was going to be widely involved 
internationally once the war was ended. He also realized that very few 
Americans were properly trained for overseas assignments, as evi­
denced by the prevalent criticism of the behavior of American 
businessmen abroad. He decided to do something about the problem. 



The School was founded in April 1946 by General Yount and Finley 
Peter Dunne, Jr., in association with a group of internationally minded 
citizen:5 of Phoenix, Arizona, under the name of the AMERICAN INSTI­
TUTE FOR FOREIGN TRADE. The name was officially changed in 
November 1968 to THUNDERBIRD GRADUATE SCHOOL OF INTER­
NATIONAL MANAGEMENT, and in December 1973, it was changed to 
AMERICAN GRADUATE SCHOOL OF INTERNATIONAL MANAGE­
MENT. The founders' vision was to create a national center of higher 
education where men and women might prepare themselves for 
careers in international commerce and management, in either industry 
or government service. 

The School (then A.I.F.T.) was chartered as a non-profit Arizona corpo­
ration on April 8, 1946, with General Yount as President and Mr. Dunne 
as Secretary-Treasurer. In June of that year, the War Assets Admi nistra­
tion turned over to the new school Thunderbird Field No. 1, a deacti­
vated pilot training center sixteen miles northwest of Phoenix. At the 
same time, a capital fund was made available in the form of unsecured 
loans, granted as a public service by Arizona Bank, Bankers Trust 
Company, Chase Manhattan Bank, First National Bank of Arizona, 
Valley National Bank, and the Directors of the School. 

The School started classes on October 1, 1946. The first class 
graduated on June 15, 194 7. 

In exploring the character of the specialized training to be offered, the 
founders requested and received much valued advice from the United 
States Office of Education, from many others in the field of education, 
from other government agencies, and from some thirty leading corpora­
tions and financial institutions which freely discussed their world-wide 
personnel problems and the kind of training they considered most 
desirable. 

Key Managers Course (See also Page 41) 
By 1951, the standard one-year educational program of the School had 
gained such a high reputation that leading corporations requested the 
development of a special executive training course. A separate pro­
gram was arranged, the Key Managers Course, to give corporate 
executives and their spouses intensive conversational language train­
ing in preparation for their being sent overseas. The standard graduate 
program and the Key Managers Courses are separate and unrelated. 



Affiliation with American Management Associations 
On July 1, 1963, the School became affiliated with the American Man­
agement Associations. This significant step was positive recognition 
by the AMA of the value and importance of the School's specialized 
education in the field of international management. 

The Associations have more than fifty thousand members representing 
practically every large and medium-sized business concern in the 
United States. They conduct programs of education dedicated to find­
ing, developing, and sharing better methods of management. Means 
through which this non-profit association provides a broad interchange 
of management experience include conferences, seminars, courses, 
research studies, management reports, periodicals, an executive 
compensation service, a library and a management information 
bureau. Recognizing the need for developing specialized areas of 
training for foreign business management, the AMA Directors formed 
the International Management Association with centers in Brussels, 
Sao Paulo, Mexico City, Rio de Janeiro, Buenos Aires, Montreal and 
Toronto. The affiliation with the School comes as a natural sequence of 
this program. 

For the School, this affiliation means much. All of the·many educational 
facilities such as the library, seminar resources, speakers and the 
educational organization of AMA are available to members of the 
faculty and student body of AGSIM. As important is the very direct 
connection with unquestioned leaders of American commerce, whose 
interest in the work being done on the Campus has led to even greater 
interest in our graduates. 

With all these advantages of affiliation, the School retains its complete 
academic independence as a private institution of higher learning. 

President's "E" Award 
On November 9, 1965, the United States Government presented the 
President's "E" Certificate for Export Service to the School for an 
outstanding contribution to the Export Expansion Program of the United 
States. The President's "Star E" Award was presented on March 24, 
1971. 
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THUNDERBIRD CAMPUS 

Location 
American Graduate School is situated sixteen miles northwest of 
Phoenix in Glendale, Arizona. The Valley of the Sun, of which Phoenix is 
the principal city, is recognized as one of the great winter resort areas 
of the country, famed for its agreeable climate and extensive recrea­
tional facilities. In the Valley area, the sun shines 85 per cent of the 
daylight hours, and the average yearly rainfall measures 7.67 inches. 
Elevation is 1,100 feet. 

The Campus is located at the junction of 59th Avenue and Greenway 
Road, and the main entrance is on 59th Avenue. If coming from the 
north-south direction, take Black Canyon Freeway (Interstate 17) to 
either Bell Road, Greenway Road, or Thunderbird Road, and drive west 
4 miles to 59th Avenue. Greenway Road is midway between Bell and 
Thunderbird. If coming from the west, the best approach is via Bell 
Road to 59th Avenue. 

Easily accessible by car are the ski resorts of Flagstaff, spect~cular 
Grand Canyon, as well as the Mexican State of Sonora. For ·those 
preparing for careers in Latin America, the proximity of Mexico is of 
great and enjoyable advantage. 

Facilities 
The Campus consists of 160 acres. The buildings occupy approxi­
mately sixty acres of landscaped grounds. The buildings are of the 
long, low, ranch-style, characteristic of western architecture. 

There are eleven dormitory buildings arranged to form three quadran­
gles of lawn and shrubbery. The central quadrangle contains a swim­
ming pool. There are apartments available for married students without 
children. The East Apartments, completed in 1966, consist of 50 units 
in four single-story buildings and a recreational lounge. The West 
Apartments, completed in 1971, c~msist of 50 units in three double­
story buildings, lounge and related facilities. 

A special Key Managers residence and seminar building and 13 fac­
ulty residences are also located on the campus, as well as a Faculty 
Building and several classrooms. 
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The Library 

In the Fall of 1970, a new building was constructed to house the Library. 
The facility includes study areas and is equipped with copying 
machines, electric typewriters, and microfilm readers. 

The resources of the Library, constantly increasing, are specifically 
chosen to support the unique AGSIM curriculum. The book collection 
numbers approximately 59,000 volumes, concentrated on the various 
phases of international management, international relations and the 
history and background of various areas of the world. Language study 
is reinforced by collections in Arabic, Spanish, Portuguese, French, 
German, Chinese, and Japanese. Addltional books may be secured 
througl:1 interlibrary loans from other institutions of higher learning in 
the area. 

An extensive vertical file is maintained, containing up-to-date material 
covering countries, industries, commodities, business tirms and all 
other subjects pertaining to the curriculum. 

A feature of the Library is the large amount of material published by 
foreign governments and their agencies, by central banking systems 
and foreign chambers of commerce. The library subscribes to approx­
imately 760 perlodicals from many countries, and in several lan­
guages. Newspapers from important cities around the world are re­
ceived on a regular basis. These materials provide the basis for func­
tional research work, especially in marketing and international studies. 

Housing 

Housing facilities on campus are limited and can accommodate only 
about half of the students. Therefore, requests for reservations must be 
made well in advance of each term. Inquiries regarding housing should 
be directed to the Housing Office. 

The following rooms are available for single students: 
1. Single occupancy rooms in the new residence halls next to the 

Administration Building. Each single room shares a large bathroom 
with three other single rooms and a lounge with seven other single 
rooms. These air-conditioned and carpeted rooms cost $305 for a 
semester or $235 for a summer session. 

2. Single occupancy rooms in the A and B Buildings. A single room 
shares a connecting bathroom with another single room. These 
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rooms have evaporative coolers. Each room has a private entrance. 
They cost $235 per semester and $170 per summer session. 

3. Single occupancy rooms in East Apartments. A single room shares 
a connecting bathroom with another single occupancy room, and 
both rooms are air-conditioned by a joint unit. There is a common 
entrance through a small, shared study area. Each room costs $270 
per semester and $205 per summer session. 

4. Shared rooms in East or West Apartments. These accommodations 
consist of a front room (which can serve as a bedroom), a bathroom, 
a study area, and a bedroom. A student would share the apartment 
with another student. East and West Apartments are air-conditioned. 
East Apartments charges are $235 per person for a regular semes­
ter, or $175 per person for the summer session. West Apartments, 
which have carpeting and a small refrigerator, are $250 per person 
tor a regular semester, $185 per person for a summer session. 

5. Shared rooms in D, E, F, G, and H Buildings. These are long rooms 
partitioned into three sections, a study/living area and two sleeping 
areas. A connecting bathroom is shared with another two-person 
room. The rooms are cooled with evaporative cooling. These rooms 
cost $195 for a regular semester, $130 for the summer session. 

The following rooms are available for married couples without children: 
1. West Apartments. These rooms consist of a living room, a bathroom, 

a study area, and a bedroom. They have carpeting and a small 
refrigerator. The rooms are al I air-conditioned. Each apartment 
costs $500 for a regular semester, and $370 for a summer session. 

2. East Apartments. These rooms contain a living room, a bathroom, a 
study area, and a bedroom. They are air-conditioned. Each apart­
ment costs $4 70 per semester, or $350 for a summer session. 

All rooms contain necessary furniture: bed, dresser, desk, chair. Linen 
service is available at a modest cost. No pets are allowed on campus. 

Family housing is not available on campus, and all students with 
children must make arrangements for off-campus living quarters. A 
listing of some of the available rentals in the area is kept in the Housing 
Office. 



Dining Hall 

The Dining Hal I, for students, their spouses and faculty, serves meals 
daily throughout the academic year, excluding the Christmas recess 
and other specified periods. All students and spouses who reside on 
campus must take their meals in the Dining Hall. The charge for board 
is $4 75 per person per semester, and $310 for the summer. 

A Coffee Shop is open throughout the day when the Dining Hall is not 
operating (except weekends), and serves a variety of sandwiches, 
snacks and beverages. 

Health Services 

Health services are directed by a registered nurse who works in close 
cooperation with area physicians. The School infirmary provides 
emergency first aid and routine medications for common ailments. In 
case of acute illness, students are referred to a nearby clinic or taken to 
a local hospital as advised by the physician in charge. ., 

All full-time and special students are protected for both sickness and 
accident, during regular academic terms, under the Student Accident 
and Sickness Insurance Program. American spouses and children may 
be covered by the health and accident insurance (but not the prescrip­
tion insurance) through payment of an additional premium at the time of 
registration. Resident foreign, non-immigrant spouses and children of 
foreign students must be covered by this insurance plan. 

Career Services Center 
Placement activities are handled through the Career SeNices Center, 
providing important assistance to students in planning for career em­
ployment. Extensive placement information files are maintained re­
garding many hundreds of organizations with large international oper­
ations to supplement the more research-oriented material on file in the 
Library. 

As in all important choices, individual effort is vital in an intelligent 
career plan. Counseling is offered to assist students in defining their 
career objectives and in planning for and executing an effective pro­
gram to find suitable employment to satisfy those objectives. A special 
placement lecture series is presented for the benefit of new students. 
AGSIM students are noted for an unusual degree of maturity and 
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motivation and for a strong sense of direction in pursuit of their chosen 
careers. The Center coordinates the campus recruiting efforts of rep­
resentatives of business, government and social organizations in 
search of future international executives. It edits and distributes a 
student mini-resume book to hundreds of prospective employers twice 
annually. 

The services of the Center are avai I able to all active degree candidates 
who have enrolled in a second term of study at AGSIM. 

The Center also assists in alumni placement. Occasional calls come in 
from firms seeking experienced AGSIM graduates. Alumni may use 
this service by paying a $50.00 fee, sending 10 copies of a current 
resume including updated work experience. These resumes wi 11 be 
matched with the incoming calls and will be kept in an active status for 
a six-month period. Contact should be made with the Alumni Place­
ment Secretary, phone (602) 938-7310. 

Alumni Office 
The Alumni Office maintains up-to-date files on alumni and their cur­
rent and past locations and employers. This information is of consider­
able value to students who wish to analyze the professional progress of 
former graduates of AGSIM. 

This office links alumni throughout the world. Associations are active in 
more than three dozen important commercial centers in the United 
States and other countries. 

Post Office 
The Campus Post Office distributes student mail and performs other 
postal services five days a week. The correct Post Office address for 
students is: American Graduate School of rnternational Management, 
Glendale, Arizona 85306. 

Packages shipped by freight or express should include the street 
address, which is: Greenway Road and 59th Avenue. 

Student Government 
Student government is exercised through an elected Associated Stu­
dents Legislative Council (ASLC). The Student Body President serves 
on the Policy Advisory Committee of the School, thus providing ASLC 



yvith an effective voice in determining School policy and in making 
positive contributions to the welfare of the entire Campus community. 
Students also seive officially on the School's Admissions, Placement, 
Scholarship, and Library Committees. 

The Council sponsors many student social and recreational activities 
and lectures by distinguished_ visitors. It has developed a program to 
provide community organizations with student speakers on various 
topics. 

Clubs 
Clubs are frequently formed by students studying Arabic, Chinese, 
French, German. Japanese, Portuguese, or Spanish for the purpose of 
·enhancing their conversational fluency in these languages. Other 
clubs include Delta Phi Epsilon, the national foreign trade and foreign 
service fraternity; the Marketing Club, affiliated with the American 
Marketing Association; Toastmasters, affiliated with Toastmasters In­
ternational, organized to help students develop fluency in public 
speaking; the Society for the Advancement of Management, which 
sponsors business-oriented lectures and activities; the Women's Club, 
which sponsors programs to inform its members on the practical as­
pects of foreign living; the Newman Club, which sponsors various 
ecumenical programs in addition to Catholic services on campus; and 
the LOS Club which contributes to the social, intellectual and spiritual 
well-being of Mormon students and their friends; the AIESEC Club, 
which fosters international interest among students and the business 
community. There are also organizations which promote specific re­
gional interests, such as the Asia Club, the Middle East and Africa 
Club, the Brazilian Club, and the Russian Club. Club membership is 
open to all students. 

Lectures and Seminars 
A number of eminent authorities on international affairs and commerce, 
and senior corporate officials of multinational and international firms, 
visit the campus each year to lecture and conduct seminars. Visiting 
lecturers are invited with a view to keeping students in close touch with 
developments in our relations with different nations and the expanding 
activities of international commerce. 

Campus Publications 
The student newspaper, "Das Tor," is published each week wholly 
under student editorship, and it contains details of campus events and 
announcements of general interest to students, faculty, and staff. 
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The Public Affairs Office publishes "The Thunderbird" three times a 
year. Although catering exclusively to the interests of alumni, copies of 
the publications are also made available to students and faculty. 

Recreation and Sports 
Owing to the excellent weather, most athletic activities take place 
outdoors. Facilities on the Campus include a softball diamond, rac­
quetball courts, volleyball courts, badminton courts, a soccer and 
touch football field, tennis and basketball courts. A swimming pool is 
situated in the central quadrangle. 

Supplementing the activities on the Campus, the surrounding_area 
offers excellent opportunities for horseback riding, golf, and camping. 
The mountains in the Flagstaff area, a two and a half hour drive from the 
campus, offer good skiing facilities. 



PROGRAMS OF STUDY 

Master of International Management 
College and university graduates in good standing who, upon ma­
triculation, hold a baccalaureate or higher degree from accredited 
institutions, are eligible to be considered for admission as full-time 
students to pursue work leading toward the degree of Master of Interna­
tional Management 

The M.1.M. degree is awarded upon successful completion of at least 
48 semester hours of work, according to the course requirements 
outlined on Pages 65-66. In order to graduate, students must possess 
an aggregate minimum grade point average of 3.00 {B), and only 
courses completed with a grade of C- or better are acceptable in 
satisfaction of the total credit hour requirements for the degree of 
Master of International Management. Grades below C-, however, are 
computed with all other grades in determining a student's total aggre­
gate grade point average, which must be B or better for graduation. 

Southern Methodist University Exchange Program 
Well-qualified students who complete a minimum of thirty semester 
hours (including Modern Languages 400, required World Business 
courses, and nine hours of International Studies) at American Graduate 
School, and thirty-six hours at Southern Methodist University (School of 
Business Administration), can earn the two degrees 01 Master of Inter­
national Management and Master of Business Administration. Students 
should start on the Southern Methodist campus in the fall. 

The stipulated semester hours must be earned in residence at each 
institution, and no part of these hours may be transfer credits from 
another graduate program. Inquiries should be addressed to the Dean 
of Admissions at American Graduate School, or to the Associate Dean 
for Resident Studies, School of -Business Administration, Southern 
Methodist University, Dallas, Texas 75275. 

University of Arizona Cooperative Program 
The College of Liberal Arts of the University of Arizona and American 
Graduate School ofter a cooperative program designed to join the 
liberal arts and professional education in preparation for an interna­
tional career. 
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Upon the completion of 107 hours in the College with university re­
quirements met, with a grade point average of 3.0 or better, recom-. 
mended seniors may transfer to American Graduate School for the final 
semester of study. Those doing so may then receive the bachelor's 
degree at the University and also count six credit hours (or more, under 
special circumstances) toward the forty-eight required for the degree 
of Master of International Management. 

Full details about the program may be obtained from the office of the 
Dean of the College of Liberal Arts, University of Arizona (Room 347, 
Modern Languages Building) or from the Dean of Admissions, Ameri­
can Graduate School. 

D'rury College Cooperative Programs 
Programs similar to those existing with Southern Methodist University 
and the University of Arizona are being negotiated with Drury College. 
Those interested in receiving additional information should contact Dr. 
W. Curtis Strube, Director, Breech School of Business Administration, 
Drury College, Springfield, Missouri 65802. 

Japan (1.1.S.T.) Program - Spring 
The School has an exchange relationship with the Institute for Interna­
tional Studies and Training of Japan whereby gr·oups oftheir students 
attend a two-week seminar on Thunderbird Campus and up to 18 
AGSIM students spend the Spring Semester at the Institute in Japan. 
The program is open to qualified second and third term students. 

Intermediate and upper level language courses are offered in 
· Japanese. Upper level courses are also offered in World Business and 
International Studies, taught in English by American and European 
instructors. A maximum of 18 semester hours of work is allowable. 
Further details can be obtained from the Office of Academic Affairs. 

Tuition is subsidized by 1.1.S.T., which charges a modest rate for room 
and board on their campus, located at the base of Mount Fuji. A small 
administrative fee is payable to AGSIM. 

Mexico (Guadalajara) Program·- Summer 
Each summer, subjectto demand, AGSIM offers a nine-week session in 
Guadalajara, a bustling, modern city that still retains the essence of old 
Mexico. Upper level courses in Spanish, World Business, and Interna­
tional Studies are offered by a faculty of AGSIM and Mexican scholars. 
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Tuition, fees, and credits are the same as for the regular summer 
program in Glendale. 

·The primary purpose of the program is to give second and third semes­
ter students the opportun!ty to sharpen language skills and study Latin 
American business practices in a total immersion setting. A few prop­
erly qualified entering students may be allowed to participate. Addi­
tional details may be acquired from the Office of Academic Affairs. 

Certificate of Advanced Study 
Special students, or students who do not complete the full require­
ments for the M.1.M., will be given the Certificate of Advanced Study, 
provided they have completed 12 or more semester hours of work, with 
a cumulative grade point average of at least 2. 75. A special tuitio_n rate 
is allowed spouses of full-time students. Spouses can take up to 9 
semester hours of work in a regular semester for a flat-rate tutition of 
$325, or up to .6 semester hours in the Summer Session for a flat-rate 
tuition of $225. 

Spouses are urged to take advantage of this program, as firms sending 
married employees abroad usually wish to establish the degree of 
cultural adaptability and interest of the spouses of their executive 
personnel. Participation in this academic program is construed as a 
strong indication of such interest. · 

Special Students 
The School admits as special students a limited number of applicants 
who wish to gain advanced training by taking individual courses, 
especially in language, but who do not intend to become degree 
candidates. Only those holding bachelor's or higher degrees may be 
admitted into classes in International Studies and World Business. 

Special St\.,ldents taking courses for credit must complete all course 
requirements including final examinations. Special Students are sub­
ject to all School regulations. 

Should Special Students later desire to complete work toward the 
degree requirements of the School, they may apply for admission as 
full-time students, subject to the usual admissions criteria. 
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Key Managers Courses 
These short, intensive, non-degree courses do not involve students 
under the standard curriculum, but rather are designed to prepare 
company executives and frequently their spouses for overseas orienta­
tion, seNice or travel. Courses of intensive language instruction, com­
bined with training in enculturation for an area or country, form the 
basis for this program. Classes in French, German, Portuguese and 
Spanish are six weeks in length; those in Arabic, Chinese, Japanese, 
Russian, and English as a Second Language are eight weeks in dura­
tion. Courses are offered on a regular basis throughout the year. Spe­
cial courses of two, four, and six weeks may be designed to fit particu­
lar company requirements. Requests for further information and spe­
cial programs should be addressed to the Director, Key Managers 
Courses, in care of the School. 

Winterim 
The Winterim, held between Fall and Spring Semesters starting early 
January, attracts numerous students. The Department of Modern Lan­
guages may offer 400-,evel instruction, if there is sufficient student 
demand. The International Studies and World Business courses of­
fered are usually those not offered in the regular curriculum, thus 
enabling students to obtain exposure to innovative material. 
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ADMISSION 

Basic Requirements 
Recognizing the diversity in personality traits, skills, and talents re­
quired to satisfy the varied demands of business enterprises and 
government agencies, the School seeks an equal diversity in its stu­
dent body, as demonstrated by background, experience, and previous 
scholastic attainment. For this reason, no single attribute necessarily 
outweighs all others in the selection of members of an entering class. 
No specific undergraduate major or non-academic experience is re­
quired for entrance or necessarily preferred by the Committee on 
Admissions. As enrollment must be restricted to a manageable level, 
early application is recommended. Information and application forms 
may be obtained by writing to the Dean of Admissions. 

Students are selected on the basis of their composite application. The 
Graduate Management Admission Test (GMAT) is required of all ap­
plicants whose undergraduate instruction was in English, and this 
score is taken into account with the cumulative grade point average of 
the last two years of undergraduate study. Usually, a 3.0 average is 
acceptable. Of concern to the Committee is also the extent of m·'eaning­
ful extracurricular achievements and professional experience which 
the applicant has accomplished prior to application for acceptance 
into the graduate program. Attention is given to aspects, of the 
candidate's record which are indicative of maturity, lea~ership 
capabilities, and motivation toward a career in various ph?ses of 
multinational business or international affairs. 

Foreign students should take special note of the English language 
requirements outlined in the section "International Students," as well 
as under the course description in the Department of Modern Lan­
guages. All students whose native language is other than English must 
submit proof of proficiency in this language by means of scores ob­
tained in a standard examination such as the test of English as a 
Foreign Language (TOEFL). Inquiries regarding this test should be 
addressed to the Educational Testing Service, Box 899, Princeton, New 
Jersey 08540, U.S.A. While exemption from this requirement is made 
for graduates of American high schools, all other foreign students must 
take the AGSIM English Placement Test at the time of registration. 

Students may matriculate into the Master of International Management 
program in the Fall, Winterim, Spring, or Summer term. Applicants are 
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notified of the decision of the Committee on Admissions shortly after 
receiptoftheirtotal application, in most cases no later than two weeks. 

Representatives of the School visit a large number of college and 
university campuses throughout the country to talk with prospective 
applicants. Such visits of School officials are supplemented by those of 
alumni of the School who visit local universities and are available to 
confer with interested candidates. 

Admission is granted only for the term for which application is made. If, 
after acceptance, a student wishes to defer matriculation to a subse­
quent term, reactivation of candidacy for admission is effected by 
submitting a letter and updating sheet to the Dean of Admissions. The 
candidate's application will then be re-evaluated along with those of 
other candidates for admission to the particular entering class. 

Application Procedures 
Application and financial aid forms may be obtained from the Office of 
Admissions. The following credentials should subsequently be for­
warded to this same office: 

1. A completed official application form, accompanied by an applica­
tion fee of $35 which is not refundable. 

--·- 2. An official transcript from each college attended. Students pres­
ently enrolled in college or graduate school should submit a tran­
script of work completed to date. A final official transcript is required 
of students presently completing requirements for the bac­
calaureate degree, and must be received by the Office of Admis­
sions prior to matriculation at the School. 

3. Three letters of recommendation on forms provided by the Office of 
Admissions. 

4. Official notice of the score on the Test of English as a Foreign 
Language (TOEFL), if the applicant's native language is not English. 

5. Official notice of the score received on the Graduate Management 
Admission Test. 
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6. A completed Health Report, in duplicate, on forms provided by the 
Office of Admissions. 

7. Following receipt of notice of tentative acceptance, remittance of a 
$100 tuition deposit. 

International Students 
The School encourages applications for admission from students of all 
countries. Applicants from countries other than the United States are 
expected to meet the same requirements for admission as applicants 
from the United States, in addition to the specified English language 
requirements. The Graduate Management Admission Test is required, 
however, only of those who have acquired degrees from institutions in 
which English was the language of instruction. 

Since English is the language of instruction used at the American 
Graduate School, it is essential that all participants be prepared to 
understand rapid, idiomatic English as spoken in lectures and group 
discussions, to read English with ease, and to express their thoughts 
clearly in spoken and written English. Failure to meet this requirement 
for attendance at the School constitutes sufficient grounds upon which 
the School will require a student to withdraw, or to take intensive 
English courses as determined by the Department of Modern Lan­
guages. Students enrolled in the Intensive English course receive 
individual academic counseling preparatory to undertaking further 
studies leading to the M. I.M. Before these students can participate in 
academic registration each semester, their class schedules must be 
approved in writing by the English instructors. Students who are re­
quired to enroll in Intensive English (ENSL-INT) may find it advisable to 
spend an additional semester at AGSIM in order to meet degree re­
quirements. 

Admission to the School does not imply financial assistance of any 
kind. Since AGSIM is seldom able to offer any type of financial assis­
tance to foreign students, they should be prepared to meet all their 
expenses. While foreign students are considered for the World-Wide 
Assistantships on the same basis as U.S. citizens, this aid is extremely 
limited. All foreign students must arrange complete financing of at 
least one academic year of studies at the School prior to registration. 
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ACADEMIC REGULATIONS 

Accreditation 
American Graduate School of International Management is accredited 
by the North Central Association of Colleges and Schools as a Master's 
degree granting institution. 

The School is a member of the American Council on Education, the 
American Assembly of Collegiate Schools of Business, the Western 
College Association, and the Western Association of Graduate 
Schools. 

Grading Code 
Grades are given and recorded as follows: 

A = 4.0 
A-= 3.7 
B+ = 3.3 
B = 3.0 
B- = 2.7 
c+ = 2.3 
C = 2.0 
c- = 1.7 

D+ = 1.3 
D = 1.0 
D- = 0.7 
F = 0.0 
WP = Withdrawal Passing 
WF = Withdrawal Failing 
Inc. = Incomplete 
NC = No Credit 

Only courses completed with a grade of C- or better are acceptable in 
satisfaction of the total credit hour requirements for the degree of 
Master of International Management, or for the Certificate of Advanced 
Study. 

Inc. -A mark of Incomplete must be removed during the next term of 
enrollment or within one year, whichever is the shorter time. Otherwise, 
the Incomplete becomes a No Credit (NC). 

Requirements for the Master of International Management Degree 
Candidates for the degree of Master of International Management must 
complete a total of 48 semester hours of resident study at AGSIM, with a 
grade point average of 3.0 or higher. This can mean three full semes­
ters (one and one-half years), or two full semesters and a summer term. 
Students who meet the qualifications for transferring in up to 6graduate 
credit hours from another institution (see section on Transfer of Credits) 
may reduce this requirement to 42 semester hours of study at AGSIM. 
The few students who are unable to waive any required courses and 
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also unable to transfer in any graduate credit hours must complete a 
total of 51 semester hours in order to qualify for the M.I.M. degree. (See 
Pages 65-66.) One calendar year suffices for the majority. 

Master's Thesis 
Candidates for the degree of Master of International Management may 
petition to write a thesis which will count for four hours credit toward the 
total number of hours required for the degree. An oral defense of the 
thesis is required. Information concerning thesis requirements may be 
obtained from the relevant Department, as each Department reserves 
the right to set its own standards with regard to content, subject matter, 
and form. Application forms for the thesis may be obtained from the 
Office of Academic Affairs. 

Graduation with Distinction, or With Honors 
A numerical score is used to determine those candidates who will be 
graduated With Distinction. A computed average of 3.80 must be 
attained for graduation With Distinction, and an average of 3. 70 for 
graduation With Honors. 

Auditing 
Students may, with the consent of the instructor on a space available 
basis, audit lecture courses in addition to the program taken for credit. 
The charge for auditing is calculated on the same basis as tuition 
payable for courses taken for credit. Audits are not permitted in lan­
guage courses at the 300a, 300b, and 400 levels, nor are they permitted 
in seminars. 

Credit Hours-Course Load 
The normal number of semester hours that a student may take (includ­
ing audits} is 18 or 19 in a regular semester, 13 in summer, and 3 in 
Winterim. Approval for hours above these limits must be obtained from 
the Dean of Faculty. 

Concurrent Enrollment 
Credit may not be allowed for course work completed at another institu­
tion during any term that a student is taking maximum hours at AGSIM. 

Class Attendance 
Owing to the small size of the classes and the oral/aural approach to 
language training at the School, class attendance is required in the 
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conversation and fundamentals courses offered by the Department of 
Modern Languages. Absences in a course will adversely affect the 
student's grade. Class attendance may be required by individual in­
structors in the Departments of International Studies and World Busi­
ness, at the instructor's discretion. 

Change of Schedule 
The period for changes in schedule without payment of a fee is five (5) 
class days in the fall or spring semester, three days in the summer term, 
and two days in Winterim. No courses may be added to a student's 
program after ten class days inthefall or spring semester, and six class 
days in the summer term. Upon payment of a $5.00 tee, following the 
free period of five days, students are permitted to drop courses up to, 
but not including, the final examination period, and the appropriate 
notation wi II be entered on the official transcript of the student's record. 

Transfer of Credits 
A student who has completed relevant graduate-level study at an 
acceptable institution may, subject to approval, transfer up to a max­
imum of six semester hours of graduate work completed after receipt of 
the undergraduate degree with a grade of B (3.0) or better, provided 
that such work complements or duplicates courses now offered by the 
School, and provided that such work meets the standards set by the 
individual Departments. Students who transfer in credits from courses 
which, in the opinion of the relevant Department, substantially dupli­
cate courses offered here cannot enroll in the duplicated courses for 
credit. No account wi 11 be taken of the grades of transfer work in 
computing the student's grade point average at AGSIM. The transfer­
ring of hours in no way constitutes the waiver of a course. 

Correction of Errors in Grading 
When filed with the Office of the Registrar, semester grades are final 
and are not subject to change by reason of a revision of the instructor's 
judgment. Changes may be made only to correct an error in computa­
tion or transcribing. 

Discharging of Incomplete Grades 

Grades of "Inc." may be discharged upon completing the course 
requirements to the satisfaction of the instructor, within one year, or 
within the student's next term of enrollment, whichever is the shorter 
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time. Otherwise, the Incomplete becomes a No Credit (NC). It is the 
student's responsibility to make necessary arrangements with the in­
structor with regard to removing the Incomplete. The Incomplete grade 
received in the basic language courses must be removed before any 
subsequent higher level course may be undertaken. 

Student Conduct 
Students at the School are preparing themselves for careers in which 
they will likely be given supervisory responsibilities at a senior corpo­
rate level. They are, therefore, expected to demonstrate maturity and 
self-discipline throughout the period of their study. 

A student's continued enrollment, his receipt of academic credits, 
graduation, and the granting of any degree or_ certificate are strictly 
subject to the disciplinary authority of the School, which is free to 
cancel a student's registration at any time for co"nduct deemed incon­
sistent with the maturity expected of the international executive. AGSI M 
students are in general serious, wel I-motivated, and of superior charac­
ter. Expulsions are very rare occurrences. 

In addition, the School has the authority to expel students, if it has been 
determined that they cannot succeed in effectively handling any por­
tion of the tripartite program leading to the Master o1 International 
Management degree. 

Transcript Regulations 
One complete transcript of record is furnished the student at the con­
clusion of each term, without charge. For each additional transcript, a 
fee of one dollar is required. The application for the transcript of record 
must be made by the student himself, either on the regular form sup­
plied at the Registrar's Office or by written request. No transcripts, 
letters of recommendation, or certifications of attendance will be re­
leased on students who have not met their financial obligations to the 
School. 

Awards 
Several awards are made by the School each year to its graduates and 
alumni: 

THE BARTON KYLE YOUNT AWARD is conferred for excellence in 
scholarship, character, and accomplishment on nomination and elec­
tion by the Faculty. 
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THE ALFRED KNIGHT AWARD is granted for excellence in scholastic 
achievement. 

THE MARKETING AWARD recognizes excellence in the preparation of 
an international market rese·arch study. 

THE WALL STREET JOURNAL AWARD is presented for excellence of 
work in the analysis of financial statements and in statistical account­
ing. 

THE PHOENIX NEWSPAPERS, INC. INTERNATIONAL ADVERTISING 
AWARD recognizes the most outstanding advertising presentation. 

THE JONAS MAYER AWARD is bestowed each year upon an alumnus 
who has reflected great credit on American multinational business. 

·. · . 
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TUITION AND FEES 

Tuition is $1,485 for each Spring or Fall Semester, and $1,045 for the 
Summer Session, for students enrolled on a fu}l-time basis. For Win­
terim, there is a registration fee of $25, plus a tuition rate of $100 for 
each semester hour of course work. Tuition is the same for all, regard­
less of state or country of residence. 

Special Student fees apply to those carrying less than 12 semester 
hours (or less than 9 hours in the Summer Session), including audits. 
Such students will be charged a tuition fee of $110persemesterhourof 
instruction, plus a registration fee of $110 for each term of study. This 
includes accident and sickness insurance coverage. It does not entitle 
use of the Career Services Center (except for those students who have 
completed at least one full term). 

Spouses of full-ti me students at the School may take up to 9 semester 
hours of study in a Fall or Spring Semester at a flat-rate tuition of $325, 
or 6 hours in a Summer Session for a flat-rate tuition of $225. Special 
arrangements are made for spouses who take ENSL-INT, 
which would exceed the maximum number of hours allowed under this 
provision. If the spouse later becomes a candidate for the M.1.M. 
degree, then all credit hours are charged retroactively at the regular 
tuition rate for full-time students. 

The Associated Students Legislative Council (ASLC) Fee is $12 for 
Spring and Fall Semesters, and $1 0 for the Summer Session. This is 
billed each student every term to support the wide variety of student 

· sponsored activities on campus. Use of these funds is wholly at the 
discretion of the Council. 

A $35 Application Fee must accompany a candidate's application for 
admission and is not refundable. 

All students are required to make financial arrangements during finan­
cial registration which is held on the first day of classes each semester. 
Those students who fail to pay their fees on this day or make arrange­
ments to make deferred payments at a later date wi 11 be sub jectto a $25 
late financial registration fee. Any balances outstanding from a previ­
ous term must be paid prior to registration for further studies. 

A tuition deposit of $100 is to be sent in upon receipt of a letter of 
tentative acceptance. This deposit is refundable up to 30 days prior to 
the first day of registration of the term for which official acceptance has 
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been granted. If desired, the deposit may be applied toward a later 
term for which the applicant may qualify. 

Board and Lodging 
Board at the School is at the rate of $4 75 per person per semester, 
subject to change. Single students and couples living in campus 
housing are required to patronize the dining hall. Student spouses who 
are working off-campus may be given a five-day lunch credit. 

Lodging rates are from $305 to $195 for single students per semester; 
suites for married students without children are available at a rental 
cost of $500 or $470 per semester. All rates are subject to change. 

Minimum Costs for a Regular Academic Semester 

Single Students Married Students 

Tuition $1,485 Tuition $1,485 
ASLC Fee 12 ASLC Fee 12 
Board 475 Board 950 
Lodging (average rate) 250 Lodging 500 

$2,222 $2,947 

Books and instructional supplies are not included in the regular tuition 
charge. For most students, their cost should not exceed $150 per 
semester: 

Special Summer Rates. Tuition and fees for the Summer Session 
amount to $1,045, in addition to the ASLC Fee of $10, covering a 
maximum of 13 credit hours of work. Board costs $310 per person, and 
lodging costs per person are: $185 in the West Apartments, $205 or 
$175 in the East Apartments, $170 in Buildings A & B, $235 in Bui Id­
ings I & J, and $130 in other dormitories. 

The School reserves the right at any time to amend the regulations 
regarding tuition, fees, and method of payment. 

Refunds 
In the event of a student's withdrawal or dismissal from the School 
during the course of a semester, the tuition charge (not including fees) 
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is subject to rebate in accordance with the following schedule: 

Period of Student Status 
From Start of Class 

Two weeks or I ess 
More than two, up to three weeks 
More than three, up to four weeks 
More than four, up to five weeks 
Over five weeks 

Percent of Semester Tuition 
to be Refunded to Student 

80% 
60% 
40% 
20% 

-0-

The above schedule of refunds also applies to any student who, in 
reducing his load to below 12 hours, would become a Special Student. 
A special schedule, pro rata on the above, applies to the Summer 
Session and to the Winterim. 

Board is refundable to the nearest following 1st or 15th of the month. 
Lodging fees are not refundable. A special schedule applies to the 
Summer Session and the Winterim. 

VETERANS 

The School's program is approved for veterans under provisions of the 
Veterans Readjustment Benefit Act of 1966, Chapter 34, Title 38, U.S. 
Code (G. I. Bill). Children of veterans deceased or totally disabled may 
attend under the provisions of Chapter 35, Title 38, U.S. Code. 

Veterans may obtain an application for Veterans Administration educa­
tional benefits by writing to the Dean of Admissions. 

FINANCIAL AID 

_American Graduate School makes every effort to enable the deserving 
student in need of financial assistance to attend. Although financial 
resources are limited, an aid program has been designed to accom­
modate as many applicants as possible by means of assistantships, 
scholarships, fellowships, loans, and part-time work. Applications for 
Assistantships should be made to the Dean of Admissions for review by 
the Committee on Scholarships. Applications for loans and part-time 
work should be sent to the Financial Aids Office. 

Such applications for grants should be submitted along with a 
candidate's application for admission. Applications for the Fall Semes­
ter or Summer Session grants, along with all supporting papers, must 
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be received no later than April 1: those for the Spring by November 1. 
Awards for the Fall Semester and Summer Session will be announced 
around May 1, and those forthe Spring Semester around December 1. 
One application form is sufficient for any one or combination of assis­
tantships, scholarships or fellowships. Only one award can be made to 
an individual. 

Awards are made on the basis of both academic performance and 
financial need. To determine financial need, AGSIM requires students 
who are U.S. citizens or.permanent residents to complete the Family 
Financial Statement (FFS) and Institutional Data Sheet (IDS) Forms, 
sending the former to the American College Testing Program, and the 
latter to American Graduate School. These forms are available from the 
AGSIM Financial Aids Office. Application procedures for loans should 
be initiated at least three months before the funds are needed. Loan 
proceeds received at the School after the date specified for financial 
registration are subject to the usual charges for late payment of tuition 
and tees. 

International students in this country under the F-1 student visa should 
requesttheAGSIM Financial Aids Office to provide the proper applica­
tion form fo supply financial information in support of assistantship and 
scholarship applications. 

Unless otherwise specified, assistantships and fellowships cover tui­
tion costs for the first term in residence and are valid for one term only, 
not subject to extension. To be eligible for a scholarship or assistant­
ship, the quality of the candidate's work at the undergraduate level 

. must be equivalent to an overall 3.5 grade point average. A score of at 
least 500 is required on the Graduate Management Admission Test. 

Unless otherwise indicated, grants do not include room, board or other 
fees. The assistantships require recipients to render academic service 
up to fifteen hours per week. These grants are available only to newly 
entering students. 

ARIZONA UNIVERSITY ASSISTANTSHIPS. Three assistantships are 
available in this category: one each in the Fall and Spring Semesters 
and in the Summer Session to a promising graduate of the state univer­
sities of Arizona - University of Arizona, Arizona State University, and 
Northern Arizona University. 
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WORLD-WIDE ASSISTANTSHIPS. Ten one-semester assistantships 
are made avf:ilable each Spring, Fall and Summer to qualified appli­
cants from all parts of the world. Candidates wi II be judged primarily on 
the basis of scholastic achievement at the undergraduate level, al­
though consideration will be given to extracurricular and professional 
activities, and to the candidates' motivation toward a career in interna­
tional management. These assistantships are granted to superior 
scholars with degrees in Business Administration, Management and 
World Business, Marketing, Economics, History, Political Science and 
Government, English or other Modern Languages, Finarice, Interna­
tional Relations and Area Studies, Accounting, Engineering, and Ag­
ricultural Sciences. 

ASSISTANTSHIPS FOR RETURNING VETERAN$. Three assistantships 
are offered each term to honorably discharged veterans of the United 
States Armed Services. Applicants may be veterans of the United 
States Air Force, Army, Coast Guard, Marine Corps or Navy. In addition 
to scholastic achievement at the undergraduate level, criteria will 
include motivation for an international career and extracurricular 
achievements giving evidence of leadership qualities. 

AMALIO M. SUAREZ MEMORIAL FELLOWSHIP. A Fellowship is 
awarded each term in memory of the late Professor Amalia M. Suarez to 
an incoming student with an undergraduate major in Spanish, with 
preference being given to the father of a family. The successful recip~ 
ient will be expected to assist the Department of Modern Languages in 
the field of his specialty. 

PEACE CORPS ASSISTANTSHIPS. Two assistantships are offered 
each term to Peace Corps Volunteers who have completed their ser­
vice. 

CONTINENTAL GRAIN FOUNDATION FELLOWSHIP. The Continental 
Grain Foundation awards annually one Fellowship in International 
Business. This Fellowship supplies full tuition costs, plus $100 per 
month for two semesters. In the case of a married recipient, an addi­
tional stipend of $500 is awarded. 

THE ORGANIZATION OF AMERICAN STATES FELLOWSHIP. This an­
nual Fellowship is offered to a bona fide citizen of one of the other 
American republics who meets the requirements for admission and 
who has been appointed by the proper agency of the Organization of 
American States. Prospective candidates should apply directly to 
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American Graduate School for admission and at the same time make 
application for the Fellowship to the Technical Secretariat of the OAS 
Fellowship Program, Department of Technical Cooperation•, Pan 
American Union, Washington, D. C. 20006. Travel expenses, study 
materials, and room and board of the successful candidate will be 
covered by the OAS Fellowship. 

AMERICAN MANAGEMENT ASSOCIATIONS SCHOLARSHIPS. Two 
scholarships are offered annually to sons and daughters of American 
Management Associations full-time employees, exclusive of American 
Graduate School. These scholarships provide tuition costs, room and 
board for the first semester, with continuing coverage in succeeding 
semesters if a satisfactory grade point average is maintained. 

AFIA WORLDWIDE INSURANCE SCHOLARSHIP. One scholarship of 
$1,000 is made available each fall term to a stud~nt chosen by the 
Scholarship Committee on the basis of merit displayed in under­
graduate studies, extracurricular achievements, and subsequent work 
experience. 

JOHNSON & HIGGINS SCHOLARSHIP. One scholarship of $1,000 is 
made available each fall term to a student chosen by the Scholarship 
Committee on the basis of merit displayed in undergraduate studies 
and extracurricular achievements. 

CELIA _M. HOWARD FELLOWSHIPS. The Illinois Federation of Busi­
ness and Professional Women's Clubs, Inc. annually awards Celia M. 
Howard Fellowships in the amount of $3,500 each to mature Illinois 
women college graduates. Information regarding these Fellowships, 
which is offered to women residents of Illinois, should be obtained by 
writing Mrs. Ruth M. Shaw. Chairman, Celia M. Howard Fellowship 
Fund Committee, 1604 West Main Street, Collinsville, Illinois 62234. 
These Fellowships may be used for tuition. fees, board and lodging. 

CARL DUISBERG SOCIETY SPONSORSHIP (for German citizens only). 
The Carl Duisberg Society nominates for admission to AGSIM those 
German students who are sponsored by leading industrial companies 
in West Germany. Information may be obtained from the Director, The 
Carl Duisberg Society. Inc., 425 Park Avenue, New York, New York 
10022. 

RAUL A. MASVIDAL SCHOLARSHIP. This scholarship was established 
by an alumnus, Raul P. Masvidal, in memory of his father. A grant is 
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made each fal I term, covering tuition for one semester, to a student of 
Latin American extraction, in need of financial assistance, who has the 
intention of joining an American firm in the field of international busi­
ness. Preference will be given to a married student. 

FMC SCHOLARSHIP. Funds from FMC provide a scholarship of $1,500 
to one student per academic year, distributed at $500 per term. The 
recipient must maintain a ·grade point average of at least 3. 0 to assure 
continuance of the award. It is given to an incoming student, U.S. 

·· citizen or permanent resident, with a technical undergraduate major, 
such as engineering. Demonstrated need is a major factor in the award 
of the scholarship. 

JULIAN AND LEE SOBIN FELLOWSHIP. This Fellowship provides full 
tuition, room and board for one student for the three terms required to 
complete the MIM degree. The recipient of the fellowship is chosen 
annually by the Scholarship Committee on the basis of merit and need. 

IBM FELLOWSHIPS FOR AMERICAN MINORITY STUDENTS. IBM 
awards two Fellows hips of $7,000 each for spring, or summer, or fall 
1978, covering full tuition costs, basic books and supplies, and board 
and lodging for thr~e terms in residence. Applicants must meet basic 
admissions criteria. 

N. W. AYER FOUNDATION SCHOLARSHIP. One Scholarship of $1,000 
is made available each spring term to a student interested in the field of 
marketing. Merit displayed in undergraduate studies is considered, 
together w_ith financial need. 

. . 

Miscellaneous Scholarship Grants: 
About fifty grants are awarded during the year·to second and third 
semester students, based on scholastic performance at AGSIM, finan­
cial need, and participation in campus activities. Students who qualify 
for these scholarship grants may make application to the Chairman of 
the Scholarship Committee- a·t the end of their first or second term in 
residence. Funds for these scholarships are provided principally 'by 
the following: 
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COLONEL FRANK JAMES MORROW SCHOLARSHIPS. Funds amount­
ing to $1,000annuallywill be made available to a continuing student or 
students, who exemplify the criteria of the Barton Kyle Yount Award -
excellence in scholarship, character and accomplishment. The schol­
arship is made available through the courtesy of Mrs. Laurence 
Emmons, of the Board of Trustees, and applies only to sons and 
daughters of regular United States military officers. 

THE ALFRED AND HATTIE KNIGHT SCHOLARSHIPS. As a bequest 
from the late Alfred Knight, one of the founders of the School and former 
Chairman of its Board of Directors, second and third semester grants 
are made available annually. 

FRIENDS OF THUNDERBIRD SCHOLARSHIPS. These Scholarships 
are provided by the Friends of Thunderbird, an affiliate organization of 
AGSIM. Grants are made annually to deserving students. 

L. W. DOUGLAS FELLOWSHIP. This Fellowship, established in the 
name of Lewis W. Douglas, a close friend of the American Graduate 
School of International Management, is awarded twice annually by the 
Scholarship Committee to students deemed most deserving, based on 
academic achievement, management potential and need. 

MARTHA L. SNYDER ALUMNI SCHOLARSHIP. The Martha L. Snyder 
Alumni Scholarship was established through contributions from alumni 
and friends at the time of her retirement as Alumni director. This fund 
provides income which is distributed in the form of a scholarship in the 
amount of $250 each fall and spring semester. 

AMERICAN MARKETING ASSOCIATION. The Association makes 
funds available each spring for two students interested in the field of 
marketing. Selection is based on scholastic performance and financial 
need. 

CHRYSLER CORPORATION GRANTS. The Chrysler Corporation has 
made funds available for second and third semester students. Recip­
ients are chosen by the Scholarship Committee on the basis of 
academic achievement at AGSIM, need, and involvement in campus 
activities. 

BEECH AIRCRAFT GRANTS. Beech Aircraft Foundation has contrib­
uted funds for scholarship assistance to AGSIM students. Recipients 
are chosen by the Scholarship Committee on the basis of academic 
achievement at the School and need. 
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Student Loan Funds 

WILLIAM LYTLE SCHURZ FUND. A student loan fund was established 
in Feb~uary, 1952, in the name of the late Dr. Schurz, former Dean of the 
Faculty, Director of the Department of Area Studies, and School Presi­
dent. Initial contribution was made by the School's student council and 
continuing support is given by alumni, industry and interested friends. 

JOHN J. LOUIS LOAN FIND. The late John J. Louis, former senior 
partner of Needham, Louis & Brorby, Chicago advertising consultants, 
was instrumental, while a member of the Board ·of Directors of the 
School, in securing contributions for this fund. 

NOTE: These Funds (Schurz and Louis) are currently committed in 
support of the National Direct Student Loan Fund program at 
AGS!M. 

NATIONAL DIRECT STUDENT LOAN FUND. American Graduate 
School is cooperating with the United States Government in the Student 
Loan Program provided for under the National Defense Education Act 
of 1958. The purpose of this Act is to provide funds so that students with 
ability, who are in need of financial assistance, may be afforded an 
opportunity for hig"her education. Since funds available are limited, the 
AGSIM Loan Committee requires students to borrow the maximum 
amount which their banks will grant under the Guaranteed Loan Pro­
gram. The ACT Family Financial Statement is required before a student 
will be considered for a National Direct Student Loan. Students with a 
superior academic background are given preference. Application 
deadlines are July 1 for the Fall Semester, December 1 for the Spring 
Semester, and April 1 for the Summer Session. Funds will be committed 
and loans announced within 30 days of these dates. The ACT Institu­
tional Data Sheet and the AGSIM Supplementary Information Form 
(contained in ACT packet) serve as the National Direct Student Loan 
Application. 

GUARANTEED STUDENT LOANS (Federally Insured, United Student 
Aid, and State Loans): 

United Student Aid Funds. Loans are available through banks par­
ticipating in the United Student Aid Funds Program. Applications are 
available through local banks, or write to the Financial Aids Office. 
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Federally Insured Student Loans. Loans are available through banks 
participating in the Federally Insured Student Loan Program. Applica­
tions are available through local banks, or write to the Financial Aids 
Office. 

State Loans. Several States have loan programs. For further informa­
tion and application forms, contact your home bank or State Depart­
ment of Education. 

IMPORTANT: The limit for any one or combination of United Student 
Aid Funds, Federally Insured, and State loans is $5,000 in a twelve­
month period. 

NOTE: A student must be a U.S. citizen or permanent resident to be 
eligible to borrow from the National Direct Student Loan Pro­
gram, United Student Aid, or any of the Federal or State Guaran­
teed Loan Programs. 

DOUGHERTY FOUNDATION LOANS. Limited loan funds (not to ex­
ceed $1,000 per student) are available from this Foundation for U.S. 
citizens who are Arizona residents. An ACT needs analysis form (FFS) 
is required, plus the Dougherty Foundation application (available from 
the Financial Aids Office). 

THE LEO S. ROWE PAN AMERICAN FUND. Loans are available from 
this Fund, and are extended to citizens of the Latin American countries 
which are members of the Organization of American States. Applica­
tion forms are available from the General Secretariat, Organization of 
American States, Washington, D.C. 20006. Recipients must agree to 
return to their home country after completion of studies. 

THE HATTIE M. STRONG FOUNDATION administers a loan program 
for American college students based solely on merit. Loans average 
between $1,000 and $2,000 per year. Applications should be made 
from January 1st to March 31st covering the scholastic year beginning 
the following Fall term. Students should apply in writing, giving a brief 
personal history and identification of the educational institution at­
tended, subjects studied, and the amount of funds needed. If the 
applicants qualify for consideration of a loan, an application form will 
be mailed to them. Inquiries should be sent to: Hattie M. Strong Founda­
tion, Student Loans, 409 Cafritz Building, 1625 Eye Street, N.W., 
Washington, D.C. 20006. 
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FRIENDS OF THUNDERBIRD EMERGENCY LOAN FUND. Friends of 
Thunderbird consists of a group of local people who support the ideals 
and goats of American Graduate School. They have established a 
limited emergency loan fund to take care of situations which will be 
resolved in 30 days or less. Arrangements are made through the Finan­
cial Aids Office. 

THE UNITED STATES STEEL CORPORATION LOAN FUND. The U.S. 
Steel Corporation, through its program of awarding loan funds to highly 
selected graduate schools throughout the United States, has provided 
a revolving loan fund for students at AGSIM. Application should be 
made to the Financial Aids Office. These loans are subject to availabil­
ity of funds. 

STUDENT EMPLOYMENT 
On-Campus Employment 
A limited number of qualified students or their spouses may find part­
time employment in the administrative or faculty offices, or in various 
other capacities. Application procedures are available from the Finan­
cial Aids Office. 

Off-Campus Employment 
A number of students work off campus in a variety of jobs around the 
Glendale-Phoenix area. The Financial Aids Office can provide some 
leads and general assistance to students and spouses in their job 
search, after they reach the Campus. However, students are advised 
that the intensive nature of the educational program offered by the 
School renders it very difficult for some students to accept outside 
employment and still perform satisfactorily in their class work. 
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CURRICULUM 

The tripartite curriculum of American Graduate School is designed to 
reflect the breadth of specialized knowledge, techniques of communi­
cation, and problem-solving skills now required of the international 
executive. It provides a framework within which students of widely 
differing backgrounds and preparation can select courses suited to 
their individual interests and varied career objectives. 

The course offerings of the Department of International Studies provide 
students with an ability to understand - from a variety of relevant 
disciplinary perspectives - the problems to be encountered in their 
intern~tional inter-relationships as private entrepreneurs, representa­
tives of multinational corporations and their subsidiaries, or as rep­
resentatives of social and governmental agencies. This Department 
not only teaches the student current economic, social, political and 
cultural conditions in one or more required areas of the world, but also 
trains the student to analyze these matters so as to be better equipped 
to deal with the changing international scene. 

Complementing the offerings of this Department are those of the De­
partment of Modern Languages, in whi_ch courses are taught primarily· 
in a foreign language by native speakers. At the introductory and 
intermediate level, the instruction is by means of the audio-lingual­
conceptual method practiced at the School which enables students to 
achieve a conversational proficiency in a foreign language. All stu­
dents graduating from AGSIM thereby po~s~ss the linguistic tools and 
resulting self-confidence to communicate easily with nationals of the 
countries in which these languag.es ar_e spoken. In addition to learning 
the skill of reading, writing, and speaking a fore.ign language, students 
may take an increasing number of cross-disciplinary courses, taught 
solely in a foreign language, in the subject areas of economic, social 
and political problems of the world. 

The Department of World Business features a broad range of courses 
which respond to the differing backgrounds and interests represented 
within the student body. The curriculum is designed in recognition of 
the increasingly complex demands placed upon the executive per­
sonnel of international business and financial institutions that require a 
basic understanding of several functional specialties in the fields of 
business and 1inance as well as conversance with new quantitative · 
tools and advanced managerial and marketing techniques. For this 
reason, a wider range of international courses is offered than is typical 



of many more traditional graduate schools of business administration, 
and most courses possess a special international and practical orien­
tation. A number of the members of the Department's faculty have spent 
many years in senior executive international positions. This group is 
complemented by men with advanced degrees who are interested in 
the practical application of current theoretical knowledge to the solu­
tion of the immediate problems faced by the international manag~r 
today. 

Distribution Requirements 
International Studies Courses: 
All entering students are required to take nine semester hours of work in 
International Studies. They are to take at least one introductory survey 
course (300 level) in a major world area, in international relations, or 
global resources, and two 400 or 500 level courses. Those students 
who have already developed proficiency in one or more fields covered 
by the International Studies curriculum may petition for a partial waiver 
of the requirements. Al I students must take at least three credit hours in 
the Department, regardless of background. 

Modern Language Courses: 
A requirement of the AGSIM curriculum is that all students are ex­
pected to achieve conversational proficiency- as well as reading and 
writing ability - in one of the eight languages (including English) 
taught at the School, in addition to their native language. For this 
reason, at least fifteen credit hours of course work are required of all 
students. This requirement may be waived in part or in whole upon 
examination by the Department of Modern Languages to determine the 
level of the student's proficiency obtained prior to admission to the 
School. 

World Business Courses: 
All entering students without prior academic training in these subjects 
are required to complete WB-310 (Accounting), WB-320 {Fundamen­
tals of Economics), WB-330 (Operations Analysis), WB-340 (Manage­
ment), and WB-350 (Marketing). Students are encouraged to waive any 
of these 300-level courses which duplicate undergraduate studies. It is 
recommended that those preparing for admission into AGSIM include 
these basic business courses in their program leading to the bac­
calaureate degree. Students may also challenge 300-level World Bus­
iness courses by examination, for a fee. Challenge requests must be 
made during the waiver period prior to class registration for the first 
term at AGSIM. Challenge examinations will be given as early as 



possible after the beginning of the term, and at a later time during the 
term when appropriate. 

In addition, students entering in the Fall Semester 1978 and thereafter 
are required to complete twelve semester hours of 400-500 level World 
Business courses. 

Summary: 
To summarize, therefore, the following is an outline of what is required 
in each of the three academic Departments: 

INTERNAT\ONAL STUDIES: 
One 300-level course covering one of the following: Asia, Europe, 
Latin America, Middle East/N9rth Africa, Sub-Saharan Africa, 
Global Resources, or International Relations. Two additional 
courses at the 400 or 500 level are also required. The three courses 

· amount to nine hours. Although waivers are allowable, all students 
must take at least three credit hours of work in this Department. 

MODERN LANGUAGES: 
Introductory, intermediate, advanced courses in: Arabic, Chinese, 
French, German, Japanese, Portuguese, Spanish, or English as a 

,--r- Second Language. The complete language sequence amounts to 
fifteen semester hours (16 hours for Chinese or Japanese). Foreign 
students who start with Intensive English (ENSL-INT) must complete 
a total of twenty-one hours of work in this Department. 

WORLD BUSINESS: 
•~;_One 300-level course in each of. the following: Accounting, Man­

agement, Marketing, Fundamentals of Economics, Operations 
Analysis. These five courses amount to fifteen semester hours, but 
any or all of them can be waived or challenged. In addition, starting 
with the Fall Semester 1978,, twelve semester hours of work are 
required in courses. at the 400 or 500 level. _These _400-500 level 
courses cannot be IJ'J'.aived or cha I lenged. 

Waivers of required courses in no way constitute a reduction in the 
number of hours required for the M.I.M. degree. A minimum of 48 
semester ho~rs of study is stil I required, although American students 
having absolutely no waiver rights in any of the three Departments 
would require 51 hours in order to graduate. Experience demonstrates, 
however, that the vast majority of students will be able to qualify for the 
M.I.M. degree upon the completion of 48 hours of work during three 
terms in residence, or one calendar year. 

6" 



Explanation of Course Numbering 
Courses at the 300 level are basic introductory lecture courses in the 
subject described. Students with graduate or undergraduate back­
grounds in these subjects may, on occasion, bypass or waive these 
courses in accordance with departmental and School requirements. 

Courses at the 400 level are advanced courses on specialized topics 
which assume some prior familiarity with the subject matter. Although 
primarily lecture courses, many of these courses are of the "pro­
semi nar" type or involve small-group discussion sessions each week. 

Courses at the 500 level are limited enrollment seminars which stu­
dents may take only by permission of the instructor. 

Courses numbered 590 are independent research projects offered in 
each Department. They are usually open only to third semester degree 
candidates and to those who have demonstrated the academic matur­
ity, scholarly interest, and technical ability required to undertake re­
search with a minimum of supervision. An individual may enroll in only 
one 590 independent research project in any one term. 

The following courses may not be taken concurrently: 590 {Indepen­
dent Research Project), WB-558 (lnterad Plans Board), WB-591 (In­
ternship}, and 592 (Thesis). Only one of these courses may be taken in 
any one term. 

The AGSIM Form Manual for Research Writing must be followed in the 
preparation of al I written work in the various courses. 

Courses in the Department of Modern Languages labeled "a" or "b" 
must be taken in the sequence of "a" preceding "b." 

Curriculum Changes 
Owing to the necessarily transitional nature of a curriculum which is 
designed to provide graduate level instruction of both currency and 
practicality in the burgeoning and constantly changing field of interna­
tional .management, the School reserves the right to make whatever 
changes it deems appropriate at any time in the schedule of courses, 
including the withdrawal or inclusion of specific courses, the changing 
of instructors, and the requirements for admission to particular 
courses. Some courses are offered in alternate semesters, and others 
at intervals in response to student demand. 
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DEPARTMENT OF INTERNATIONAL STUDIES 

Professors Duarte (Chair), Gulick, R. L., Kelly, Tancer, S. B.; Associate Profes­
sors Conklin, Moran, Peters, Sours, Springer; Assistant Professors Magyar, 
Trapans; Visiting Professors and Lecturers Koslow, Tambs, Tancer, R. S. 

1S-310 

IS-320 

IS-330 

IS-340 

ASIAN SURVEY (3 hours) 

This course seeks to promote an understanding of Asian views 
of the world, philosophical and religious systems. of thought, 
and differing international political and legal systems. Other 
subjects include the development of East-West international 
relations, trends in economic development and integration, 
and discussion of the selected governments of Southeast 
Asian nations, China, Japan, and India. This course con­
cludes with a review of regional contemporary issues. 

EUROPEAN SURVEY (3 hours) 

Economic, social, and political trends of postwar Western 
Europe are analyzed. The emphasis is on the area as a whole 
rather than on specific national developments, in order to 
provide the student with concepts and categories which can 
be applied to any Western European country. A major part of 
the course is devoted to the European integration movement, 
the progress of which will greatly lnfluence U.S. economic, 
business and political relatlons with Europe. 

LATIN AMERICAN SURVEY (3 hours) 

The survey covers such materials as the influence of the In­
dian, Spanish, Portuguese, Black and later European immi­
grations on the subsequent economic, social and political 
developments of the different nations of the area. The course 
examines particularly: intra-Latin American and inter­
American relations, manifestations of political 
instability/stability, and an assessment of the factors leading 
thereto. The hfstory of economic development, partly influ­
enced by geography, which has led to such recent develop­
ments as the rise of economic nationalism, regional integra­
tion, and a wave of expropriations, is analyzed for future impli­
cations to the foreign investor. 

MIDDLE EAST SURVEY (3 hours) 

This is a brief survey of the history of the Middle East begin­
ning with the rise of Islam, with emphasis on current political 
and socio-economic conditions. The course concentrates on 
the region as a whole rather than on individual countries, with 
particular attention paid to understanding Arab culture and 
the Arab mind, especially as it relates to international busi­
ness. 
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SUB-SAHARAN AFRICA SURVEY (3 hours) 

This interdisciplinary regional course emphasizes the com­
mon problems facing most African countries, rather than a 
country-by-country survey. It is intended to serve as a broad 
introduction to African studies, to provide an awareness of 
traditional Africa and the factors and conditions which have 
led these countries to take different paths since World War 11. 
Africa and the world, as well as America's interests in Africa, 
are analyzed. 

INTRODUCTION TO INTERNATIONAL RELATIONS 
(3 hours) 

Course material is designed to promote a broad understand­
ing of the major problems of a political and economic nature 
which confront the international manager. Strongly concep­
tual in approach, it covers the nature of international political 
actors, as well as the political aspects of intemational 
economic action, and emphasizes the various aspects of their 
interrelationships. Such topics are introduced as the nature 
and problem of analysis, the international system and its struc­
ture, decision making, alliances and coalitions, the role of 
violence, bargaining in international politics as compared to 
the bargaining in the business world, crises, and security. 

GLOBAL RESOURCES: HUMAN AND MATERIAL (3 hours) 

This course analyzes the causes, effects, and responses to 
global problems related to population growth, pollution, food, 
and natural resources. It probes such problems as the growing 
conflicts between "have" and "have not" nations, environmen­
tal issues concerned with the conservation of natural re­
sources, and human survival. 

MODERN JAPAN (3 hours) 

Focus is on the development of modern Japan and its growing 
role in worldwide political, cultural,_ military and economic 
affairs. Many aspects of business life in Japan are unique. In 
order to promote understanding of business conditions in 
Japan today, this course explores the nature of Japanese 
self-identity, the nature of today's Japanese society, and the 
new consumerism in Japan, with special emphasis on the 
middle class. Finally, this course deals with the business­
government relationship, the distribution system, exchange 
and trade controls, monetary policy, and contemporary politi­
cal and social issues. Prerequisite: IS-310 or equivalent. 

MODERN CHINA (3 hours) 

The development of modern China is traced, including its 
breakup into two separate national entities. Analysis is made 
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IS-415 
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IS-424 

IS-425 

of the interplay of the varied domestic and foreign influences 
leading to the present situation. Topics include China's 
unique cultural heritage, nineteenth and twentieth century im­
perialism, the influence of the Russian Revolution, World War I 
and II, Korea and Viet-Nam, the Sino-Soviet split, China's 
struggle with poverty and industrialization, China and the 
United Nations, mainland China as a nuclear power and the 
recent turnabout in its relations with Japan and the United 
S~ates, and the resurgence of the Republic of China (Taiwan). 
Prerequisite: IS-310 or equivalent. 

SOUTHEAST ASIA (3 hours) 

The independence movements which emerged in Southeast 
Asia after World War 11, the appeal of neutralism, the impact of 
alliance systems on the region, and the potential for regional 
interaction in a post-Viet-Nam war era are analyzed. (Offered 
alternate years.) Prerequisite: IS-310 or equivalent. 

BRITAIN, FRANCE AND GERMANY (3 hours) 

This course covers the culture, economics, politics and soci­
ety of Britain, France and Germany. It focuses primarily on 
domestic rather than international developments. Cultural at­
titudes which have affected political, economic and business 
development are analyzed, as well as the effect increased 
affluence has had on these societies. Political and economic 
structures and their dynamics are examined on a country by 
country basis. Prerequisite: IS-320 or equivalent. 

MEDITERRANEAN EUROPE (3 hours) 

The student is introduced to Mediterranean Europe; i.e., 
Spain, Portugal, Italy, and Greece. Its objectives are to pro­
vide the student with a knowledge of the history, culture and 
peoples of the region and an understanding of their political 
and economic systems as well as to familiarize the student 
with contemporary problems and issues confronting these 
countries. Prerequisite: IS-320 or equivalent. 

EAST EUROPEAN ECONOMIC SYSTEMS (3 hours) 

Th is is an introduction to the East European command 
economies. Its objectives are to familiarize the student with 
the organization and operation of the Soviet and satellite 
economies, the mechanics of central planning, the firm and its 
management, and current reforms. Emphasis is also placed 
on the COM ECON and economic integration. The course con­
ludes with an examination of Communist foreign trade plan­
ning and management, and the extent of this region's growing 
trade with the West. 
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LABOR IN EUROPE (3 hours) 

Differences between the American and the European labor 
movements are delineated. Particular emphasis is placed on 
the vast differences among the labor movements of individual 
European countries. The study of current issues and problems 
among labor, management and government, including union 
participation in government and the pressures for union man­
agement of industry, are included. Current attitudes toward 
nationalization, workers councils and incomes policies are 
highlighted. 

MEXICO (3 hours) 

The objectives of this introductory course are two-fold: first, to 
acquaint each student with a considerable amount of substan­
tive information on Mexico's history, culture, people, and 
economic and political systems; second, to discuss issues 
that have consistently confronted Mexico. These include 
socio-racial discrimination, foreign intervention and exploita­
tion, political repression, and economic underdevelopments. 
Such matters are viewed from "a Mexican perspective." Pre­
requisite: IS-330 or equivalent. 

ANDEAN COUNTRIES (3 hours) 

Students are familiarized with the economic, political, social 
and cultural conditions in the following countries: Venezuela, 
Colombia, Ecuador, Peru, Bolivia and Chile. Particular em­
phasis is placed on the creation and performance of the An­
dean Community (ANCOM) .. Prerequisite: IS-330 or equiva­
lent. 

MODERN BRAZIL (3 hours) 

The goal of this course is to study in both historical and 
contemporary perspective the Brazilian people and their na­
tion. The course, using a pro-seminar approach, is devoted to 
the study of the basic elements of Brazilian life: society, cul­
ture, government. politics, geography, economy, and busi­
ness. Prerequisite: 1S-330 or equivalent. 

DOING BUSINESS IN MEXICO AND PERU (3 hours) 

Consideration is given to the new techniques of doing busi­
ness in two Latin American nations, Mexico and Peru, selected 
because their current policies are innovative and could be 
i 11 ustrative of future worldwide trends. It focuses upon the new 
"rules of the game" of how the multinationals are facing this 
challenge to their traditional ways of doing business. ln addi­
tion to class discussions and lectures, a research paper is 
required covering the present environment for international 
business in a given sector in one of the two countries. Prereq­
uisite: IS~330 or equivalent. 
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INTER-AMERICAN RELATIONS (3 hours) 

Exploration is undertaken of the history of relations between 
and among the natfons of the Americas from independence to 
the present, emphasizing developments in the twentieth cen­
tury such as the Pan American Movement, the Good Neighbor 
Policy, Alliance for Progress, Inter-American trade policies, 
and other current problems in inter-American cooperation. 
Prerequisit~: IS-330 or equivalent. 

INTERNATIONAL ORGANIZATIONS (3 hours) 

International Organizations concerns international and re­
gional institutions designed to further economic development 
and commerce. Included are global structures such as 
UNCTAD, The World Bank, and the International Labor Or­
ganization; regional organizations such as the European 
Economic Community, the Andean Common Market. and the 
African Development Bank; and nationally based organiza­
tions of an international nature such as the Export-Import Bank. 
The main purposes of the course are: (1) to describe the 
growth of such institutions, (2) to assess their economic and 
political impact, and (3) to assess ties among international 
institutions, national governments and private investors. No 
prerequisites. 

DIPLOMACY, NEGOTIATION AND BARGAINING (3 hours) 

This pro-seminar is concerned with gaining perspectives on 
the relations between states. It is concerned with the problems 
of communication and international decision making as they 
affect relations between states both in normal periods and in 
periods of high tension. Topics include the scope of diplo­
macy, the nature of negotiation and bargaining, some of the 
techniques and problems of regotiation. Students are required 
to do research papers. Prerequisite: IS-370 or equivalent. 

ECONOMIC DEVELOPMENT AND SOCIAL CHANGE 
(3 hours) 

The student is introduced to the various theories and 
strategies of the industrialized and developing nations in their 
search for continuing development. Following a general 
theoretical introduction, the specific private and public sec­
toral approaches and rationales used by differing geographic 
regions to accomplish these aims are examined and analyzed 
from a variety of viewpoints and philosophies. National 
economic plans and planning, the role of the entrepreneur, 
land reform, and population policies are also covered. 

CONTEMPORARY AMERICA (3 hours) 

Facts and opinions are presented to help the student under­
stand the United States, its people, culture, political and 
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economic institutions and policies, and its role in world affairs. 
For the foreign student, it is intended to give an understanding 
of the dynamics of the American system, while U.S. nationals 
may attain a greater appreciation of the forces at work in their 
own country, so that they will be in a better position to explain 
"what the United States is" when dealing with foreign nation­
als. 

CROSS-CULTURAL COMMUNICATION FOR INTERNA­
TIONAL MANAGERS (3 hours) 

This is an intellectual and experiential forum for developing 
the interpersonal-intercultural communication and interaction 
skills necessary for international managers. While learning to 
identify cultural aspects of verbal and non-verbal behavior of 
persons from different cultures and themselves, students 
come to recognize cultural differences which can cause dif­
ficulties in management situations. 

SEMINAR ON SELECTED RESEARCH TOPICS ON ASIA 
(3 hours) 

SEMINAR ON SELECTED RESEARCH TOPICS ON EUROPE 
(3 hours) 

SEMINAR ON SELECTED RESEARCH TOPICS ON LATIN 
AMERICA (3 hours) 

SEMINAR ON SELECTED RESEARCH TOPICS ON THE 
MIDDLE EAST/NORTH AFRICA (3 hours) 

SEMINAR ON SELECTED RESEARCH TOPICS ON SUB­
SAHARAN AFRICA (3 hours) 

SEMINAR ON SELECTED RESEARCH TOPICS ON INTERNA­
TIONAL RELATIONS (3 hours) 

EUROPEAN INTEGRATION (3 hours) 

This seminar provides an in-depth study of the problems and 
prospects of European economic, social, and political inte­
gration. Emphasis is placed on research, reading, and dis­
cussion, both theoretical and practical. In addition to purely 
European developments, the course includes a section on 
U.S.-E.E.C. relations; an examination of the expansion of the 
E.E.C.; external relations; and an analysis of the various in­
stitutions of the Common Market. 
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AMERICAN-EUROPEAN RELATIONS (3 hours} 

The history of American-European relatlons since 1945 is re­
viewed. Topics to be considered include the United States' 
economic aid after the war; the development of the Atlantic 
Alliance; Europe's own economic and political reconstruction 
and America's attitude toward this; America's role in Europe's 
contemporary political problems; detente and Ost-Politik; and 
the conferences concerning European security. While the 
greater part ot the course considers our relations with Western 
Europe, occasional reference is made to the greater European 
theatre insofar as it becomes appropriate to do so. Also, a 
portion of the course focuses on the relations of Canada wlth 
Europe and their influence on the United States. Prerequisite: 
IS-320 or equivalent, and permission of the instructor. 

EAST-WEST SEMINAR (3 hours) 

This seminar analyzes the economic relations of Eastern 
Europe and Russia with the West, and current developments in 
East-West trade. It is concerned with the role and importance 
of planners' and trade managers' behavior in these countries. 
It studies the political influences in decision making, business 
psychology, and problems of doing business with these coun­
tries. Prerequisite: Permission of the instructor. 

EUROPEAN AND AMERICAN ECONOMIC THOUGHT 
(3 hours) 

The focus of this course is contemporary thought in Europe 
and the United States. It is a readings seminar in which the 
student reads and discusses current works by authors such as 
Galbraith, Myrdal, and some European Marxists. Philosophi­
cal views of capitalism and socialism are discussed. Prereq­
uisites: IS-320 or equivalent and permission of the instructor. 

ECONOMIC AND SOCIAL POLICY IN EUROPE (3 hours) 

Examination is made of various aspects of the policymaking 
process as it impinges on the international business commu­
nity in Europe. Some consideration is given to the E.E.C. as 
well as the individual nation-state's planning systems. 
Specific topics include the growth of bureaucratic control, the 
substance of specific policies and the involvement of busi­
ness and labor in public policy making. Prerequisite: IS-320 or 
equivalent, and permission of the instructor. 

POLITICAL INSTITUTIONS OF LATIN AMERICAN (3 hours) 

This seminar on Latin American politics has as its objectives: 
( 1) to read and discuss some general theories of Latin Ameri­
can politics; (2) to assess the political impact of various 
domestic groups with specific reference to the military, and (3) 
to consider the impact of external forces upon Latin American 
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politics. In all reading and discussions, an underlying theme 
concerns the relationship between economic growth, social 
development and political change. Prerequisite: IS-330 or 
equivalent and permission of the instructor. 

"O BRASIL DE HOJE": CONTEMPORARY ECONOMIC POLIT­
ICAL AND SOCIAL PROBLEMS OF BRAZIL (3 hours) 

In, this seminar, conducted in the Portuguese language, an 
analysis is made of the many economic, political, financial, 
and social problems and issues confronting modern Brazil, as 
well as achievements in arts and literature. Current Brazilian 
periodicals and other sources are utilized in the preparation of 
oral and written research reports. Prerequisite: IS-330 or 
equivalent and a knowledge of the Portuguese language, as 
well as permission of the instructor. 

AFRICAN POLITICAL AND ECONOMIC DEVELOPMENT 
(3 hours) 

This seminar is for the advanced student with an active interest 
in African affairs, and seeks to·study in depth the problems of 
political and economic modernization and development. De­
pending upon the students' interest, greater emphasis may be 
placed on a specific region or a special topic, but the introduc­
tory part of the course seeks to identify and to analyze the 
interrelation between the political and economic aspects of 
the developmental problems confronting the Sub-Saharan Af­
rican states. Prerequisite: IS-350 or equivalent, and permis­
sion of the instructor. 

CONFLICT IN INTERNATIONAL RELATIONS (3 hours) 

By its nature, politics implies the possibility of some form of 
conflict, rangfng in international relations from minor competi­
tion to all-out violence. The omnipresence of nationalism has 
encouraged this phenomenon in relations between states. 
This course is concerned with forms of conflict and its rela­
tionship with nationalism, ideology, and economic relations, 
as wel I as with possible means of sublimating it to something 
less destructive. Prerequisite: IS-370 or equivalent, and per­
mission of the instructor. 

INTERNATIONAL CRISES (3 hours) 

This seminar considers the phenomenon of crises within the 
field of international politics, a factor of extreme importance in 
the recent history of international relations. It also analyzes 
methods of decision making in foreign policy. It explores the 
Rational Actor.as well as the organizational and political ap-
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proach to decision~making policies and the problems of irra­
tionality affecting all three. Prerequisite: IS-370 and permis­
sion of the instructor. 

U.S. FOREIGN POLICY (3 hours) 

This seminar examines the many facets of the United States' 
foreign policy formation and decision making. It encompas­
ses some history, but is primarily concerned with history only 
as it relates to present-day problems facing the United States 
and its relations with other nations. Research papers on 
specific situations are required. Prerequisites: IS-370 or equi­
valent, and permission of the instructor. 

REGIONAL APPROACHES TO GLOBAL AFFArRS (3 hours) 

This course involves an investigation of how different states 
approach their roles and international objectives in world 
affairs. An analysis is made of the political, economic, and 
business interests that states pursue which emanate from their 
distinct historical and cultural traditions, and also of the influ­
ence that foreign involvements have on the internal develop­
ments within these states. A contrast is made of the different 
approaches to international relations as they are demon­
strated by various states in Europe, Africa, the Middle East, the 
Soviet Union, and China. Prerequisite: IS-370 or equivalent, 
and permission of the instructor. 

THE MULTINATIONAL CORPORATION (3 hours) 

Examination is made of multinational enterprises as global 
organizations, with an emphasis on their capacity to promote 
world economic development. It is intended to provide a 
framework for understanding broad issues and to complement 
management courses. As the seminar is interdisciplinary, it 
assumes some familiarity with "social science," its methodol­
ogy and interests, and some interest and capabilities in deal­
ing with abstractions on the part of the students. Prerequisite: 
Permission of the instructor. 

NATIONALISM AND EXPROPRIATION (3 hours) 

This seminar probes the inter-re latio nshi p between 
nationalism, economic nationalism, and the desire of nation­
states to control their economic destinies. Expropriation is 
viewed as one means of achieving this control. Investigations 
cover such forms of nationalism as have existed and presently 
exist; the problems of national integration from both the politi­
cal and economic viewpoints, and the history and patterns of 
expropriation. The legal and constitutional bases for expro­
priation as well as patterns of business-government relations 
in the extractive industries are examined. Prerequisite: Per­
mission of the instructor. 
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POLITICAL MODERNIZATION (3 hours) 

This seminar concerns theories of political and social change. 
Sessions are devoted to discussing various models and 
theories. These provide a common framework for examining 
more substantlve questions that pertain to changing societies; 
i.e., the function of the entrepreneurial personality, the impact 
of urban and rural violence, centralized vs. decentralized 
decision-making systems, the role of the military, and mass 
political movements. Prerequisite: Permission of the instruc­
tor. 

COMPARATIVE PUBLIC ADMINISTRATION (3 hours) 

The seminar focuses on the problem of public administration 
in developing and developed countries. Attention is devoted 
to official attitudes and pollcies toward multinational corpora­
tions and other international entities. Prerequisite: Permission 
of the instructor; IS-471 INTERNATIONAL ORGANIZATIONS, 
or equivalent, is strongly recommended. 

ECONOMIC DEVELOPMENT )VIANAGEMENT (3 hours) 

An examination of the problems of economic development 
management in Third World countries. Bureaucratic­
behavioral and political constraints in planning and project 
administration, the impact of national management styles, and 
problems of implementing foreign aid and assistance pro­
grams are among the topics covered, with a focus on non­
profit organizations. Prerequisite: Permission of the instructor. 

· TOURISM AND ECONOMIC DEVELOPMENT (3 hours) 

Consideration is given to· the role tourism can play in 
economic development. The materials include analyses of 
selected feasibility studies with emphasis on the defining of a 
tourist resource and how such a resource may be marketed. In 
addition, an examination is made of public and private sector 
stimuli for tourism development. Means of financing tourist 
related projects from both public and private sectors are also 
examined. Consideration is also given to social, political, and 
environmental effects that can occur, particularly in emerging 
nations where tourist development is carrled out without re­
gard to overall development goals and participation of the 
indigenous population. Prerequisite: Permission of the in­
structor. 

DIFFERING VALUE ORIENTATIONS (3 hours) 

The objective of this seminar is to develop skill in analyzing 
difficulties and problems in cross-cultural situations, while 
studying cases, management styles and leadership, and 
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problem-solving techniques, so as to identify the basic value 
orientations underlying different behaviors. Prerequisite: 
IS-488 or equivalent, and permission of the instructor. 

TOPICS IN INTERNATIONAL STUDIES: INDEPENDENT 
RESEARCH (1 to 3 hours) 

This is a special program for independent research on an 
approved topic in the field of international studies. Regularly 
scheduled consultations between student and instructor are 
required. This program is normally open only to third semester 
students with the permission of the instructor, and with the 
concurrence of the Chairman of the Department. The topic 
must be approved in the preceding semester. 

MASTER'S THESIS (4 hours) 

Rules and regulations pertaining to the writing of the Master's 
Thesis may be obtained from the Department. The subject of 
the thesis must be approved in the preceding semester. The 
Department reserves the right to set its own standards with 
regard to content, subject matter, and other requirements. 
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DEPARTMENT OF MODERN LANGUAGES 

Professors Chang, Jackie, Schutte, Valdivieso (Chair); Associate Professors 
Boller, Call, Corrigan, Dequenne, Finney, Johnson, King, Laugier, Parshall, 
Perez, Peters, Ramis, Roessler, White; Assistant Professors Akutsu, Britt, Diet­
rich, Klein, Kumayama, Kuo, Lerond, Miyagi, Molinar, Pinheiro, Reyes, Zeiner; 
Instructors Estes, Lanham; Part-Time Instructors Allwine, Freni, Gulick, B. F., 
Hoffman, Magyar. 

NOTE: Each entering student is required to take an initial language 
interview in order to be placed properly in the language clas­
ses. Those students who have had no previous foreign lan­
guage training will receive a card permitting them ta enroll in 
the language of their choice. If students have had previous 
language experience in the language they wish to pursue, 
they are required to take a language placement test. After 
taking the placement test, they are assigned to the appropriate 
level. Students having doubts about their hearing or speaking 
capacity, which could have a definite bearing on their ability 
to learn a language by the method used at the School, should 
take an audiometer test prior to enrolling. Students assigned 
to 300a, 300b, or 400 language courses must acquire_" a cas­
sette player in order to prepare for their assignments; 

ENGLISH (as a Second Language) 

To help the student for whom English is a second language understand better 
the technical business vocabulary, the readings, and the lectures offered at 
American Graduate School, provision is made to offer courses in English 
applicable to various levels of understanding. 

All entering foreign students who have not graduated from an American high 
school (either in the United States or abroad) may be required to take the 
English language placement test to ascertain the level of proficiency in the 
English language. Upon completion of this examination, the student is placed 
as follows: (1) Intensive English, (2) EN-400 and EN-405, (3) EN-405, or (4) 
waived from further language requirements. Students placed in Intensive En­
glish are required to take EN-400 and EN-405 in the second semester of 
residence. Students placing into EN-400and EN-405 must take EN-400 during 
their first semester, and must complete EN-405 no later than the second 
semester of residence, although they are encouraged to take both in the first 
semester. Students placing directly into EN-405 are required to complete the 
course no later than their second semester, and are encouraged to complete it 
in the first semester of residence. · 

Students enrolled in the Intensive English course receive individual academic 
counseling preparatory to undertaking further studies leading to the M.I.M. 
Before these students can participate in academic registration each semester, 
their class schedules must be approved 1n writing by the English instructors. 
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INTENSIVE ENGLISH AS A SECOND LANGUAGE 
(15 hours) 

The course focuses on the development of those skills neces­
sary to successfully complete the coursework for the Master of 
International Management degree. Stress is given to technical 
and nontechnical vocabulary development, writing practices, 
dictation exercises, business readings, free conversation and 
cross-cultural awareness. A wide variety of techniques is used 
in class and outside of class, both control led and free. There is 
much practice and review of the major grammatical points. 
lntens_ive English as a Second Language constitutes a full­
ti me .load and no other courses may be taken at the same time. 
During the semester, a student attends class 20 hours a week. 

ADVANCED ENGLISH AS A SECOND LANGUAGE 
(3 hours) 

Students are instructed in preparing oral and written sum­
maries of reading assignments, and in the preparation of 
themes or reports of special interest to the.individual student. 
Instruction is also given in advanced syntax, accompanied by 
extensive work on grammatical exercises and punctuation 
drills. At this level, students should have acquired a sizable 
vocabulary which they can use in sophisticated reading and 
writing. Their ability to speak and understand correct English 
should be approaching fluency. Current periodicals serve as 
texts. Prerequisite: ENSL-INT or equivalent. The class meets 4 
hours per week. 

ENGLISH COMPOSITION (3 hours) 

This course [s designed to improve the writing skills the stu­
dents need for taking examinations and writing research pa­
pers. In addition, the course instructs the students in the fun­
damentals of effective business letter writing. Emphasis is 
placed on individual error analysis, major areas of grammar 
difficultfes, writing forcefully and concisely, and on the linear 

. development of ideas. Prerequisite: ENSL-400 or permission 
of the instructor. 

INTRODUCTORY ARABIC (6 hours) 
INTRODUCTORY CHINESE (6 hours) 
INTRODUCTORY FRENCH (6 hours) 
INTRODUCTORY GERMAN (6 hours) 
INTRODUCTORY JAPANESE (7 hours) 
INTRODUCTORY PORTUGUESE (6 hours) 
INTRODUCTORY SPANISH (6 hours) 

The approach is oral-aural; there is little stress placed on the 
development of either the reading or the writing skill, although 
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written material is introduced during the latter part of the 
semester. Classes are normally limited to eight persons. 

In the conversation sections, the attempt is made to fix correct 
pronunciation and intonation habits, to develop fluency in oral 
production and aural recognition, as well as to train the stu­
dents in their ability to memorize all materials presented in the 
conversation sections. The use of cassettes and tapes of 
dialogues, sentence drills, and drills on various grammatical 
structure items serve as the basis for daily work outside the 
classroom situation. 

These courses meet seven times each week for 50-minute 
periods. From the beginning, they are conducted directly in 
the language. They are divided into two parts; five periods per 
week of conversation and two periods per week (three in the 
case of Japanese) of grammar analysis ("Fundamentals"). 

INTERMEDIATE ARABIC (6 hours) 
INTERMEDIATE CHINESE (6 hours) 
INTERMEDIATE FRENCH (6 hours) 
INTERMEDIATE GERMAN (6 hours) 
INTERMEDIATE JAPANESE (6 hours) 
INTERMEDIATE PORTUGUESE (6 hours) 
INTERMEDIATE SPANISH (6 hours) 

In these courses, the major stress continues to be placed on 
the development of the oral-aural ski I Is, although students are 
also taught how to develop their ability to read for comprehen­
sion. Periodicals and books written in the language serve as 
texts. Progress is made toward building writing accuracy 
through dictation during the second half of the semester. Dur­
ing the last few weeks, the student writes a limited number of 
compositions and summarizes portions of the reading texts. 
The compositlons are of a spontaneous nature and are written 
during the conversation class period. 

After the completion of the presentation of essential grammar, 
there is frequent oral and written testing of the student's abllity 
to apply the grammar. The use of a cassette player is a re­
quired part of these courses. Regular reading of a contempo­
rary magazine or newspaper is an integral part of this course. 

These courses meet seven times each week for 50-minute 
periods. They are divided into two parts: five periods per week 
of conversation and two periods per week of grammar analysis 
("Fundamentals"). Prerequisite: 300a or equivalent. 
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ADVANCED ARABIC (3 hours) 
ADVANCED FRENCH (3 hours) 
ADVANCED GERMAN (3 hours) 
ADVANCED PORTUGUESE (3 hours) 
ADVANCED SPANISH (3 hours) 

In these courses emphasis is placed on accuracy of pronunci­
ation and intonation, as well as on sentence structure and 
vocabulary. These courses are especially designed to 
familiarize the student with prevailing situations and condi­
tions in the appropriate world areas through assigned read­
ings in foreign newspapers and magazines and the reading of 
acclaimed books of contemporary literature. Individual atten­
tion is given each student by means of group discussions, the 
review of oral and written resumes of reading assignments, 
and the assignment of compositions on themes of special 
interest to students. These courses meet four ti mes each week. 
They are divided into two parts: three periods per week of 
conversation and one period per week of grammar analysis. 
Prerequisite: 300b or equivalent. 

ADVANCED CHINESE (4 hours) 
ADVANCED JAPANESE (3 hours) 

In this course continuous emphasis is placed on accuracy of 
pronunciation and intonation, as well as on sentence structure 
and vocabulary. The topics of the dialogues cover most of the 
possible situations that a foreign business executive may 
encounter. 

Through guided reading practice, students learn to read with 
considerable facility with the aid of a Chinese character dic­
tionary. Reading assignments are used as a basis for group 
discussions to help enhance spoken proficiency. Students 
also learn to write simple compositions. Drills on idiomatic 
expressions and more involved syntactical forms are given 
every week to provide a firmer knowledge of advanced gram­
mar. 

These courses meet five times each week: three periods of 
conversation per week and two periods of grammar analysis. 
Prerequisite: 300b or equivalent. 

CHINESE WRITING (3 hours) 
'JAPANESE WRITING (3 hours) 

This course is for the student who wishes to attain a higher 
ability to write Chinese or Japanese. Special emphasis is 
placed on sentence structure and the writing of sentences, 
paragraphs, essays, simple reports, and explanatory mate­
rials. There are intensive written exercises daily and general 
compositions each week. 
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COMMERCIAL CORRESPONDENCE AND BUSINESS 
LANGUAGE (2 hours) 

The terminology and techniques used in commercial transac­
tions, including the interpretation and writing of business ma-

. terials, are studied. The course includes an approach toward 
the understandrng of the contents and interpretation of ideas 
expressed in letters and documents used by government and 
business. Prerequisite: 400 or equivalent. 

BUSINESS COMMUNICATIONS FOR FOREIGN STUDENTS 
(2 hours) 

This course was developed for foreign students who wish to 
improve their command of English as related to the American 
business community. Students develop skills in writing cor­
rect, concise, clear, and concrete messages, while learning 
the various psychological approaches to effective written and 
oral communications, especially good news letters, bad news 
letters, and persuasive letters. 

Some attention is given to the writing of job resumes, applica­
tion letters, and follow-up letters as wel I as to the interviewing 
process and other job-related activities; and basic instruction 
is given in report writing, especially in writing memorandum 
reports and short reports. Prerequisite: EN-405 or equivalent, 

. an~ permission of the instructor. 

ADVANCED COMMERCIAL SPANISH (2 hours) 

Students are exposed to the laws and regulations relevant to 
commercial transactions as implemented in Spanish­
speaking countries. Attention, is given to the prevailing princi­
ples of the laws of contracts, sales, corporate and noncorpo­
rate forms of business organizations and the pitfalls encoun­
tered in the implementation of the managerial activities per­
formed by executives abroad. Actual legal codes and com­
mercial documents are studied, prepared, and discussed to 
enable the student to perform successfully in rear situations. 
Highly technical vocaoulary (approximately 500 words) is 
introduced and applied by the students. Prerequisite: SP-410 
or equivalent. · 
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ADVANCED CONVERSATION AND COMPOSITION 
(2 hours) 

This course, by use of a variety of current readings, improves 
fluency, as well as reading and writing skills, while helping the 
student acquire a specialized lexicon and a more extensive 
vocabulary. Prerequisite: 400 or equivalent. 

ADVANCED GRAMMAR (1 hour) 

These courses have been programmed according to the most 
frequent grammatical problems encountered in the advanced 
language courses. The materials presented each semester 
are kept current, and they are based upon the most recent 
observations of contemporary usage. Prerequisite: 400 or 
equivalent. 

SPECIAL GRAMMAR (1 hour) 

This level grammar course is for the advanced student. The 
course stresses independent study and research based upon 
current and individual structural problems. 

BUSINESS COMMUNICATIONS (3 hours) 

This is a practical business writing course developed for the 
American students and the international students waived out 
of the ENSL program who recognize the need and demand for 
improved business communications: business letters, 
memoranda, reports, oral presentations. 

- -

The professor stresses basic writing information and gives 
· considerable practice gaining skill in writing correct, concise, 
clear, concrete messages. Students learn the various 
psychological approaches to effective written and oral com­
munications. 

Much attention is given to the writing of resumes, application 
letters and follow-up letters as well as to the interviewing 
process and other job-related activities. Prerequisite: EN-410, 
or by permission of the instructor. 
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CONTEMPORARY CULTURAL SURVEY (3 hours) 

These courses help develop in the student an awareness and 
an appreciation of the literature, culture, and living conditions 
found in some prominent French-speaking, German­
speaking, Japanese-speaking, Portuguese-speaking, or 
Spanish-speaking countries. From the reading of recent books 
and current periodicals, students have the opportunity to de­
velop further their reading ability, their oral-aural skills, and to 
perfect their ability to write the language with some degree of 
sophistication. General information comes from related texts 
and outside readings. Prerequisite: 400 level or equivalent. 

CONTEMPORARY ECONOMIC PROBLEMS IN LATIN 
AMERICA (3 hours) 

This is a lecture and discussion course in Spanish based on 
current economic events in the main Latin American countries. 
The student is confronted with the point of view of the Latin 
Americans with regard to the economic problems facing their 
countries and the consequent impact on international maii­
agement and investment. Prerequisite: SP-400 or equivalent. 

CONTEMPORARY SOCIAL. POLITICAL, AND ECONOMIC 
PROBLEMS OF THE MOST PROMINENT FRENCH-SPEAKING 
COUNTRIES (3 hours) 

CONTEMPORARY SOCIAL, POLITICAL, AND ECONOMIC 
PROBLEMS OF GERMAN-SPEAKING COUNTRIES (3 hours) 

CONTEMPORARY SOCIAL, POLITICAL, AND ECONOMIC 
PROBLEMS OF LATIN AMERICA {3 hours) 

These courses offer the student the opportunity to study cur­
rent social, political, economic, and business conditions as 
they affect the thinking and actions of the persons living in 
some of the major countries where the respective language is 
the national tongue. Information is gained from related text 
books, readings of well-recognized current periodicals, and 
outside readings directed by the professor. Occasionally, a 
speaker who has special expertise in some related area may 
be invited to lecture. Prerequisite: 400 level or equivalent. 

TOPICS IN MODERN LANGUAGES (1 to 3 hours} 

The student undertakes independent research on approved 
topics in the field of Modern Languages. Topics may range 
from those concerned with historical, literary, artistic and cul­
tural aspects of countries or areas whose native language is 
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taught at the School to those dealing with business and finan­
cial, social, or political problems. Topics should be approved 
in the preceding term. Research and/or background readings 
as well as individual consultations with the instructor are con­
ducted_ exclusively in the appropriate foreign language. Pre­
requisite: Proficiency in the relevant foreign language and 
considerable ba.ckground knowledge of the subject being 
researched. 

-- THESIS_ (4 hours) 

Rules and regulations pertaining to the writing of the Master's 
Thesis may be obtained from the Department. 



DEPARTMENT OF WORLD BUSINESS 

Professors Bond, Drake, Geer, Lindholtz, McMahon, Voris, Wattles, Wilson, 
Woodruff; Associate Professors Culp, Hall, Heathcotte, Mills, .Reed, 
Schlesinger, Shabrawy, Sol I, Vorderlandwehr (on leave); Assistant Professors 
Boggs, Bossert (Chair), Green: Visiting Professors and Lecturers Hoff, Tancer, 
R.S. 

WB-310 

WB-320 

WB-330 

WB-331 

FINANCIAL ACCOUNTING (3 hours) 

This course introduces the student to the accounting model, 
the measurement processes involved, data classification and 
terminology essential to the interpretation and use of financial 
statements. No prerequisites. Required. 

FUNDAMENTALS OF ECONOMICS (3 hours) 

Students are introduced to the basic principles, concepts, and 
tools of economic analysis that are necessary for proper busi­
ness planning. Its aim is to better the students' understanding 
of how a market economy operates, to familiarize them with 
some of the tools that are useful in making economic deci­
sions, and solving economic problems, and to offer them an 
opportunity to acquire skill in using these tools. Required. 

OPERATIONS ANALYSIS (3 hours) 

Th is course offers students an introductory survey of 
mathematical, statistical and computer procedures. Statisti­
cal methods and techniques focus on the organization, tabula­
tion, analysis and interpretation of numerical data for man­
agement decision making. Topics included in this segment of 
the course include measures of central tendency and disper­
sion, probability and sampling, statistical inference and 
hypothesis testing, Bayesian analysis, correlation and regres­
sion analysis. Computer oriented topics such as feasibility 
studies, system design, and computer operation illustrate the 
problems and opportunities facing the manager in the use of 
this tool. Required. 

BASIC PROGRAMMING (1 hour) 

This course in computer programmlng is designed to teach 
the student ( 1) how to operate the computer faci I iti es at 
AGSIM, (2) the means of problem solving with the use of the 
computer, and (3) a basic understanding of the organization 
and application of computer systems. The language taught is 
BASIC which is typical of the class of numerical oriented 
languages which include FORTRAN and ALGOL, but differs 
by being somewhat easier to use at the expense of some 
flexibility. 
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INTERNATIONAL MANAGEMENT (3 hours) 

This course provides the basic management background for 
both domestic and international practice. The focus is prag­
matic and behavioral rather than theoretical, and stresses 
contingency management rather than universal principles. 
Cases involving multinational corporations provide the stu­
dents an opportunity to learn problem solving and decision 
making. Motivation, leadership, group dynamics, and organi­
zation theory provide an understanding of how to get things 
done through other people in the complex international envi­
ronment. Required. 

INTERNATIONAL MARKETING (3 hours) 

This course provides an introduction to the variables and 
functions in the management of an international marketing 
effort. It includes the study of theory, while developing a prac­
tical knowledge of the marketing management system and its 
key components such as marketing planning, control and 
coordination, mass communication, sales, marketing informa­
tion, buyer behavior, product development, pricing and 
promotion, distribution channels and logistics. Required. 

MANAGEMENT ACCOUNTING (3 hours) 

Three different ways of constructing accounting for use by 
management are presented: full cost accounting which mea­
sures the total amount of resources used for a cost objective; 
differential accounting which focuses on the costs and rev­
enues that are expected to be different it one alternative 
course of action, rather than another alternative, is adopted; 
responsibility accounting which measures the inputs and out­
puts of responsibility centers. Prerequisite: WB-310 or equiv­
alent. 

INTERMEDIATE ACCOUNTING (3 hours) 

The student is provided with background in modern account­
ing theory and techniques. It includes a brief review of basic 
accounting theory and covers valuation of receivables, inven­
tories, plant and equipment, investments, intangibles, 
liabilities, pensions, stockholder's equity, rights and warrants, 
cash flow, leases and price level adjustments. Prerequisite: 
WB-310 or equivalent. 

INTERNATIONAL FINANCE AND ECONOMICS (3 hours) 

An investigation is made of the nature of international pay­
ments, balance of payments, and foreign exchange markets; 
the study of alternative international monetary arrangements 
and the respective adjustment process (i.e., flexible ex­
change rates, adjustable peg, gold standard, etc.), with spe­
cial emphasis on private decision making. An analysis of the 
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weaknesses of the contemporary system and proposals for its 
reform is also presented. Prerequisite: WB-320 or equivalent. 

MANAGERIAL FINANCE (3 hours) 

Basic principles and analytical techniques of financial man­
agement. Topics include: overall financial assessment, plan­
ning and control; long-term investment decisions under cer­
tainty as well as under uncertainty; operational and financial 
leverages; valuation and cost of capital; working capita! man­
agement with inventory and portfolio models; timing of finan­
cial policy; international business finance. Prerequisite: 
WB-310, WB-320, WB-330, or equivalent. 

ECONOMICS FOR MANAGEMENT (3 hours) 

This course is primarily concerned with the applicability of 
economic concepts and analysis to management's decisions. 
Typical course topics: forecasting, pricing, government regu­
lation of business, money and banking, productivity, unem­
ployment, and inflation. Prerequisite: WB-320 or equivalent. 

PRODUCTION AND OPERATIONS MANAGEMENT (3 hours) 

This course teaches the quantitative management of systems 
which is most often used in production areas but is finding 
increasing application in service and finance. The tools and 
techniques are capital budgeting, linear programming, fore­
casting, inventory methods, PERT, CPM, and decision theory. 
Topics covered include: system design 9nd layout, job design 
and work methods, quality control, aggregate and disaggre­
gate scheduling, and methods of control. Prerequisite: 
WB-330 or equivalent. 

MANAGERIAL BUSINESS STRATEGIES (3 hours) 

Students are provided an opportunity to gain actual manage­
ment consulting experience with firms located in the area. The 
course is organized in conjunction with the Small Business 
Administration's Small Business Institute (S81) Program. Stu­
dents are organized into teams and assigned to businesses 
which are experiencing difficulty. The students attempt to 
analyze and isolate difficulties, and to prescribe strategies 
that will improve the operation of the firm. The course provides 
a unique opportunity for direct contact with business, and tor 
the application of classroom principles to actual business 
problems. Prerequisites: WB-310, WB-320, WB-330, WB-340 
and WB~414 or WB-421. 

GUIDELINES IN WORLDWIDE OPERATIONS (3 hours) 

This course provides elementary, brief background informa­
tion on the guidelines u~ed at management level in evaluating 
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international operations for trade and investment. The purpose 
is to acquaint the student with the fundamental facets as­
sociated with worldwide operations. Study involves trade 
blocs. tariff and non-tariff barriers, business appraisal of polit­
ical, economic and industrial climates, corporate structures 
related to markets, patents, and trademarks, types of owner­
ship, joint ventures and license agreements, contracts, turn­
key operations, anti-trust, taxation, communication, invest­
ment guarantees, financing and worldwide planning. Prereq­
uisite: WB-340 or equivalent. 

INTERNATIONAL PERSONNEL PRACTICES (3 hours) 

A working knowledge of the personnel function is provided 
from the line manager's perspective, in order to enable stu­
dents to understand the role of personnel staff specialists. 
Case studies and outside readings focus the attention of the 
students on international personnel problems and improve 
their ability to diagnose personnel problems using a conting­
ency framework. Job analysis, employee selection, training, 
appraisal, promotion and discipline are the major factors, 
although the class also discusses recent legal developments 
affecting personnel such as OHSA, EEOC, Pension Reforms, 
etc. Of particular interest is.the selection, training and orienta­
tion, and compensation and benefits for multinational expa­
triates. Prerequisite: WB-340 or equi_valent. 

EXPORT-IMPORT OPERATIONS AND INTERNATIONAL 
LICENSING (3 hours) 

This course combines coverage of export and import opera­
tions and international licensing techniques. The organiza­
tions, regulations, terms, documentation, and financing in­
vol.ved with the international movement of merchandise are 
explored. In addition, the course explores the techniques in­
volved in the international sale of technology. Prerequisites: 
WB-340 or WB-350 or equivalent. 

INTERNATIONAL MARKET_IN~ POLICIES (3 hours) 

Analysis of and class discussion of problems faced by mar­
keters abroad provide the students an opportunity to develop 
and test their ability to apply the principles of marketing in 
"real world" situations. The cases discussed involve both 
consumer and industrial products in all parts otthe world, and 
concern product design, p~icing, marketing communication, 
and other elements of the marketing mix. Prerequisite: WB-350 
or equivalent. 

SELLING AND SALES MANAGEMENT (3 hours) 

This course combines coverage of the selling function {em­
phasis on motivation, persuasion, prospecting, presentation, 
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handling objections, and closing) with coverage of sales 
management (emphasis on forecasting, territorial design, 
compensation, training, supervision, motivation, and relation 
of the sales function to other elements of business). Prerequi­
sites: WB-450 or equivalent (may be taken concurrently). 

MARKETING RESEARCH-BUYER BEHAVIOR (3 hours) 

Marketing research methodology is integrated with the study 
of buyer behavior. The course is vitally concerned with plan­
ning the research, development of the data gathering vehicle, 
utilization of sampling and quantitative analysis techniques. 
Emphasis is given to the understanding of buyer behavior, 
including such topics as: consumer attitudes, motivation, so-

. cial groups and social roles. Prerequisite: WB-330 or equiva­
lent (may be taken concurrently). 

_ INDUSTRIAL MARKETING (3 hours) 

Students are provided knowledge of international marketing 
procedures for industrial products. It involves the study of the 
marketing organizations, channels of distribution, manage­
ment and field planning, programming market penetration, 
forecasting, market evaluation, product development and the 
policies, ethics and principles used in their international op­
erations throughout the world. The objective is to provide the 
student with marketing procedures and techniques applica­
ble to a broad spectrum of related products sold throughout 
the international markets. Prerequisite: WB-350 or equivalent. 

BASIC ADVERTISING -WITHOUT PRESENTATION 
(3 hours) 

This course is tailored for students who wish to have some 
knowledge of advertising as another credential for manage­
ment or marketing responsibilities. It is a prerequisite for 
WB-557. ·The history,. function and procedures of current ad­
vertising are covered through lectures and text. Prerequisite: 
Permission of the instructor.* 

LEGAL ENVIRONMENT OF INTERNATIONAL BUSINESS 
(3 hours) 

Representative legal questions arising out of doing business 
abroad are considered. Study is made of the interrelationships 
among laws of different countries as these affect individuals 
and business organizations attempting to operate internation­
ally. The course provides the future executive with an aware­
ness of how legal problems and their solutions can influence 
the direction of international business, and an understanding 
of the role of the attorney. No prerequisite. 
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THE AMERICAN BUSINESS SYSTEM (3 hours) 

Students attain an understanding of the origins and develop­
ment of the American business system, with special emphasis 
on current issues in business: agriculture, labor, capital for­
mation and the stock market, international expansion, and 
energy sources. Included is examination of the relationship 
between business and government the role of the entre­
preneur, and business cycles. This course is carefully struc­
tured tor all students who wish to gain a greater awareness of 
howtheAmerican business system operates. No prerequisite. 

SEMINAR IN INTERNATIONAL ACCOUNTING (3 hours) 

This seminar acquaints the students with domestic consolida­
tions preparatory to translating foreign statements for consol i­
dation in U.S. parent financial statements. It includes various 
international accounting management subjects such as: re­
porting problems, disclosures in statements, auditing and 
accounting practices in foreign countries, foreign base com­
pany income, minimizing foreign exchange losses, pricing 
policies, and methods of financing foreign operations. Pre­
requisite: WB-310, WB-415, or equivalent, and permission of 
the instructor.* 

INTERNATIONAL BANKING (3 hours) 

A survey of the organization, structure, function, and regula­
tion of the international activities of U.S. banks. An examina­
tion is made of the role and impact of international financial 
and money market activities, along with a comparison of 
foreign banking structure and organization with those of U.S. 
banks. The international lending decision process is also 
analyzed. Prerequisite: WB-420 or equivalent, and permission 
of the instructor.* 

WORKSHOP IN INTERNATIONAL FINANCE PROBLEMS 
(3 hours) 

This is an intensive application of the theory of business fi­
nance to problems and cases with an international financial 
orientation. Macro topics include: balance of payments ac­
counting and adjustments, foreign exchange markets, risks, 
risk reduction, and the international capital markets. Micro 
topics include: financing of international trade, capital 
budgeting in multinational enterprise, international taxation. 
Prerequisite: WB-420, WB-421 or equivalent, and permission 
of the instructor.* 

INVESTMENT ANALYSIS (3 hours) 

Thls course encompasses three major areas of study. The 
primary concern is the development of the analytical proce-



WB-547 

WB-549 

WB-550 

WB-551 

dures for appraising securities (fixed income securities, con­
vertible securities, common stock). The secondary concern is 
an assessment of the efficiency of the capital market, while the 
final thrust deals with portfolio management (and pdrtfolio 
analysis). Prerequisite: WB-330 and WB-421 or equivalent. 
a·nd permission of the instructor." 

ADVANCED MUL Tl NATIONAL CORPORATE PLANNING, 
OPERATIONS AND CONTRQL (3 hours) 

Pragmatic approaches to planning, operations, controls, 
problems and solutions of multinational corporations in both 
headquarters and overseas subsidiaries, with emphasis on 
the importance of close and continuing operation between 
R&D, engineering, production, marketing, finance and legal 
departments. The background, growth and future of American, 
European and Japanese multinationals are analyzed as well 
as how, why, when and where they make direct investments 
overseas because of trade patterns, economic blocs and a 
philosophy of "one world - one market." Managerial prob­
lems resulting from varying cultural backgrounds, educa4 

tional systems, labor movements, nationalism, and participa­
tion by governments in the industrial sector are also stressed. 
Prerequisites: WB-340 or equivalent and permission of the 
instructor.* 

ORGANIZATION BEHAVIOR AND DEVELOPMENT (3 hours) 

The course relates knowledge of human behavior to problems 
of organizational life, while examining such subjects as: indi­
vidual behavior in organizations, group and social behavior in 
organizations, and methods for changing .behavior in organi­
zations such as organizational development. Prerequisites: 
WB-340 or equivalent and permission of the instructor.* 

INTERNATIONAL MARKETING PROJECTS (3 hours) 

Joint student-faculty analysis is made of actual and current 
international marketing problems presented to the American 
Graduate School by leading firms, banks and service agen­
cies. Advanced marketing students have an opportunity to 
participate in the solution of worldwide marketing problems 
exactly as they will be doing in the future. Prerequisite: 
WB-450 or ~quivalent and permission of the instructor.* 

INTERNATIONAL MARKETING SEMINAR (3 hours) 

This in-depth discussion covers important current topics in 
marketing, including: buyer behavior, industrial agricultural 
marketing, international retailing, consumer research, new 
product development, advertising appropriation, computer 
applications in marketing, financial marketing, state con­
trolled economics, ethics and social responsibility in market-
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ing, market segmentation. Prerequisite: WB-450 or equivalent 
and permission of the instructor.* 

BANK MARKETING (3 hours) 

This is an m-depth examination of the range of marketing of 
banking services to domestic and international consumers: 
corporate banking, consumer finance, trust and investment 
services. Such individual services as automatic payrol 1, EFTS, 
cash management, accounts receivable financing, IRA, 
Keogh Plans, pension and profit-sharing plans, demand de­
posit accounts, money market instruments, letters of credit, 
bankers acceptances, car loans and leases, equipment leas­
ing, savings accounts, certificates of deposit, and bank credit 

· ·cards are reviewed from a customer marketing· viewpoint. 
Prerequisites: WB-450 or equivalent and permission of the 
instructor.* NOTE: Students should have a good knowledge of 
banking services, since the course emphasizes the marketing 
function rather than the explication of services. 

ADVERTISING ACCOUNT MANAGEMENT- WITH 
PRESENTATION (3 hours) 

This is an advanced course for advertising career aspirants 
and for students whose direct corporate management respon­
sibility may involve major advertising policy decision. The 
course advances the educational concepts of WB-456 to the 
applied techniques of actual advertising procedure. Included 
is discussion of specific situations that arise in the manage­
ment of advertising, and their solutions, as well as other pos­
sible innovative approaches. There are out-of-class interna­
tional projects performed by the students. The students form 
Ad Agency teams and present complete marketing and adver­
tising campaigns for a product or service in a foreign market. 
The presentations are conceptualizations of an agency pro­
posing to its client. At semester's end, the presentations are 
judged by executives of leading international advertisers and 
agencies. Enrollment limited to 30 students. Prerequisite: 

, WB-450, WB-456 or equivalent and permission of the 
instructor.* 

INTEAAD PLANS BOARD (3 hours) 

This is a special program open only to those students acting 
as members of the lnterad Plans Board for WB-557 ADVERTIS-
1 NG ACCOUNT MANAGEMENT -WITH PRESENT A Tl ON. 
Regularly scheduled consultations between student and in­
structor are required. Prerequisite: WB-557, permission of the 
instructor*, and approval of the Chairman of the Department. 



WB-590 

WB-591 

WB-592 

LEGAL REGULATION OF DIRECT FOREIGN INVESTMENT 
(3 hours) 

The course examines the traditional incentive provided by 
host countries to stimulate direct foreign investment and con­
siders how recent legislation in this area has changed older 
views and standards. Representative legislation from several 
countries is explored in depth. A paper and oral presentation 
is required of each student, demonstrating some understand­
lng of a given law and the economic and political environment 
which produced it. Prerequisite: WB-460 or equivalent, and 
permission of the instructor.* (Summer Session only.) 

TOPICS IN WORLD BUSINESS: INDEPENDENT RESEARCH 
(1 to 3 hours) 

This is a special program for independent research on an 
approved topic in the field of world business. Regularly 
scheduled consultations between student and instructor are 
required. Th is program is normally open only to third semester 
students with the acceptance of the instructor. The topic must 
be approved in the preceding semester. Prerequisite: Permis­
sion of the instructor'", and concurrence of the Chairman of the 
Department. 

INTERNSHIP (3 hou,rs) 

Internships are sponsored by the U.S. Department of Com­
merce, Arizona Department of Economic Planning and De­
velopment, and AIESEC (summer employment abroad). These 
projects are normally open only to third semester students. 
Arrangements for internships must be made in the semester 
preceding the actual project. Avai labillty of internships is 
contingent on the sponsoring agency with the approval of the 
instructor coordinating the programs and the Department 
Chairman. Only one internship will be allowed for credit dur­
ing the period of a student's enrollment at AGSIM. 

MASTER'S THESIS (4 hours) 

Rules and regulations pertaining to the writing of the Master's 
Thesis may be obtained from the Department. as each De­
partment reserves the right to set its own standards with regard 
to content, subject matter, and form. A student wishing to write 
a thesis must be a candidate for the degree of Master of 
International Management. The subject of the thesis must be 
approved in the preceding semester. Application forms for the 
thesis may be obtained from the Office of Academic Affairs. 

* NOTE:" Permission of the Instructor" means that students must make personal 
contact with the instructor of the course and obtain written permission 
prior to registration or preregistration. 
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ALUMNI EDUCATIONAL COUNSELORS 
Graduates of American Graduate School of International Management 
are in a good position to evaluate the objectives, facilities, effective­
ness of the curriculum and life on the Campus as preparation for a 
future in international management. On the basis of their personal 
experiences, they can answer the many questions that arise in connec­
tion with such matters as expenses, social activities, and the many 
extracurricular events that are part of the program. 

We are grateful to the many alumni who have volunteered to act as 
counselors to prospective students. They welcome visits from appli­
cants to discuss the training offered and its usefulness in the light of the 
future plans of those interested in coming to the School. 

Following is a partial list of domestic and international alumni coun­
selors. 

DOMESTIC COUNSELORS 

ALABAMA 
JAMES C. BRADY, President, Energy Packaging, Inc., P.O- Box 20093, B1rmmg'1am, AL 

35216 (2050 Long Meadow Lane, Birmingham, AL 35216). 

RAYMOND O'NEAL WESTBROOK, Secretary/Treasurer, Birmingham Blue Print Com­
pany, Inc., 2121 3rd Avenue North, Birmingham, AL 35203 (5029 Cameron Road, 
Birmingham, AL 35243). 

CALIFORNIA 
GEORGE T. BARCZAY, Vice President, Hecny Brokerage Services. lnc., 708 Dubuque 

Avenue, South San Francisco, CA 94080. 

CARTER C. BEISE, Assistant Vice President, Bank of America, International Banking 
Office #662, 555 South Flower Street, Los Angeles, CA 90071. , 

CHARLES J P. BETZ, Assistant Vice President, Bank of America, International Banking 
Office, 555 South Flower Street, Los Angeles, CA 90071 (550 Greenwood Av­
enue, San Marino. CA 91108). 

ROBERT L. BROWN, Account Officer, Corporate Banking Group, Security Pacific Na­
tional Bank, 333 South Hope Street. Los Angeles, CA 90051. 

STEPHEN E. BROWN, Executive Manager, National Electncal Contractors Association, 
2110 East First Street, Santa Ana, CA 92711. 

JOHN A COLLURA, Assistant Manager, Bache Halsey Stuart, Inc., Financial Square, 600 
B Street, San Diego, CA 92101 (1789 Swallow Drive, El Cajon, CA 92020). 

FRANK P. CONNEY, Minnesota Mining and Manufacturing, 6023 South Garfield, Los 
Angeles, CA 90040. 

JIM FITZHUGH, District Manager, Los Angeles Office, Circle Airfreight. 5450 W. 104th 
Street, Los Angeles, CA 90045. 

R. C. FRASER, International Manager, Technicolor, lnc, 299 Kalmus Drive, Costa Mesa, 
CA 92626. 
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ROLANDE. GARCIA, Roland E. Garcia Consulting, 4325 West Shaw Avenue, Fresno, CA 
93711 (6293 North Marks Avenue, Fresno, CA 93711 ). 

VREJ GREGORIAN, President. V.G.H Inc., Investment Consultant, 314 N. Azusa, W. 
Covina, CA 91791 (2301 Canada Blvd., Glendale, CA 91208). 

THOMAS L. HARVEY, Certified Public Accountant, Rossmann & Co., 3350 Watt Avenue, 
Sacramento, CA 95821 (7917 Wildridge Drive. Fair Oaks, CA 95628). 

CLINT HOPSON, CLU, Regional Manager, Designed Incentives. 2323 North Broadway, 
Suite 200, Santa Ana, CA 92706. 

WESLEY A. KRUSE, Sales Associate, Real Estate Sales Corp. of America, 16209 Whittler 
Blvd., Whittier, CA 90603 (10334 Pounds Ave., Whittier, CA 90603). 

RON KURTZ, Territory Salesman (Reno-Lake Tahoe), H1lti Fastening Systems (Post 
Office Box 2554, Truckee, CA 95734). 

GARY D. MICHAEL, Sales Representative. Spalding, 1291 E. Hillsdale Blvd., #215, 
Foster City, CA 94404 (1776 Monroe Street #5, Santa Clara, CA 95050). 

GARY A. MILLER, International Banking Officer, Bank of America, NT & SA, 555S. Flower 
St., Los Angeles, CA 90071. 

RODERICK J. MILLER, Assistant Professor, California Maritime Academy, Post Office 
Box 1392, Vallejo, CA 94590. 

ALEXANDER NALLE, Director, Latin American/Far East Operations, Chai lenge-Cook 
Bros., Incorporated, 15421 East Gale Avenue, Industry, CA 91745. 

MICHAEL D. NEWTON, Manager, Kentile. Inc. (380 Larcom St., Thousand Oaks, CA 
91360). 

THOMAS B. O'KEEFE, Partner, 1.C.I. Brokers, 202/4300 Campus Dr., Newport Beach, CA 
92660. 

JACK SCAPA, JR., Real Estate Broker, 1042 South La Cienega Blvd., Los Angeles, CA 
90035 (3535 Terrace View Drive, Encino, CA 91436). 

CRAIG A. STARKEY, Vice President, Director of Economic Research, First Federal 
Savings and Loan Assoc1at1on of San Diego, 3800 5th Avenue, San Diego, CA 
92103 (Box 1122, Rancho Santa Fe, CA 92067). 

THOMAS A. WATERS, Sales Manager. Northern California, Seatram Lines, 7700Edgewa­
ter Dr., Oakland, CA 94621. 

W. DAVID WATKINS, C.L.U., Life Underwriter, Provident Mutual Life, 3 Altannda Dr., 
#304, Orinda, CA 94563 (1001 Langridge Rd., Oakland, CA 94610.) 

COLORADO 
KENT GREGORY, Mountain States Leasing Manager, Tri-Continental Leasing Corp., 

2865 South Colorado Boulevard, #212, Denver, CO 80222 (453 Van Gordon. 
#133, Lakewood, CO 80228). 

JOSEPH F. GURY. Business Consultant, 1611 Canyon Boulevard, Boulder, CO 80302 
(500 Mohawk, Boulder, CO 80303). 

BLAIR KITTLESON, JR., Real Estate Broker. Blair Realty East, 434 7 East Colfax Avenue, 
Denver. CO 80220 (1633 Ivanhoe Street, Denver, CO 80220): 

DANIEL R. SEARS, Sears Land & Cattle Co., Joes Rte., Yurna, CO 80759. 

DWAN L. SHIPLEY, 7125 Independence, Arvada, CO 80004. 

CONNECTICUT 
SCOT van BERGEN, 133 Old Farms Road, Lakeridge, Torrington, CT 06790. 

EDWARD V. HEATH, Latin American Sales and Marketing Manager, The Stanley Works, 
195 Lake Street, New Britain, CT 06050. 



OLIVER G. JAKOB Ill, Division Staff Accountant, Flexible Packaging Division, Continen­
tal Group, Inc., Greenwich Office Park, Building #6, Weaver Street, Greenwich, 
CT 06830 (403 The Village Square, Danbury, CT 06810). 

ANDREW J. LUBIN, Non-ferrous Trader, Harlow & Jones, Inc., 1 Landmark Square, 
Stamford, CT 06901 (639 Summer Street, Stamford, CT 06902). 

DELAWARE 
EDWARD C. AUBLE, Personal Accident Manager, American Life Insurance Company, 

P.O. Box 2226, Wilmington, DE 19899 (28 Neponset, Wilmington, DE 19810). 

DISTRICT OF COLUMBIA 
JOHN R. BURDICK, Chief, Office of Population, USAID/Nepal, Agency for International 

Development (A.I.D.), Kathmandu-LO., Department of State, Washington, DC 
20520 (American Embassy/LO., Kathmandu, Nepal). 

USAMAH DABBAGH, Planning and Programming Officer, Office of the Regional Vice 
President, Latin America and the Caribbean Region, World Bank, 1818 H St., 
N.W., Washington, D.C. 20433 (4500 S. Four-Mile Run Drive, Apt. 1119, Arling­
ton, VA 22204). 

TERRENCE G. LEONHARDY, 31 H-38th Street, N.W., Washington, D.C. 20016. 

RONALD E. McCOWEN, Overseas Exhibition Staff, OIM/BIC Room 4001, U.S. Dept. of 
Commerce, Washington, D.C. 20230 (80 South Van Dorn Street, Alexandria, VA 
22304). 

MONCURE C. O'NEAL, JR., Assistant Cashier and Commercial Loan Officer, Union First 
National Bank of Washington, 740 - 15th Street, N.W, Washington, D.C. 20005 
(2442 Tunlaw Road, Washington, D.C. 20007). 

MICHAEL F. REICH, Loan Officer, European Division, Export-Import Bank of the U.S., 
811 Vermont Avenue, N.W., Washington, D.C. 20571. 

WILLIAM L. RODGERS, Development Officer, U.S. Government, Agency for Interna­
tional Development, SER/MD/DSP-Room 447-PP. State Department, Washing­
ton, D.C. 20523. 

JOHN RANDALL RUSH, Broker, E. F. Hutton and Company, Inc., 1227 Connecticut 
Avenue, N. W., Washington, D.C. 20036 (1451-8 South 28th Street, Arlington, VA 
22206). 

FLORIDA 
C. VANCE BRAND, President, The Brand Company, 827 Strawbridge Avenue, Mel­

bourne, FL (602 Hibiscus Trail, Melbourne Beach, FL); 1512 Rt. 68 South, 
Urbana, OH (118 New Haven Drive, Urbana, OH 43078). 

JAMES J. McCARTHY, Resident Manager, Anchor National Financial Services, Inc., 
12308 N. 27th St., Tampa, FL 33612 ( 12308 N. 27th St., Tampa, FL 33612). 

EARL K. OMAN, President, Financiera Transamerica S.A. (750 San Esteban, Coral 
Gables, FL 33146). 

McNEIL WATKINS, General Attorney, Texaco Inc., P.O. Box 343300, Coral Gables, FL 
33134 (2901 South Bayshore Drive, Coconut Grove, FL 33133). 

GEORGIA 
ROBERT W. CHAMBERLIN, Group Vice President, The First National Bank of Atlanta, 

P. 0. Box 4155, Atlanta, GA 30302, (5027 Heatherdale Lane, N E., Doraville, GA 
30340). 

GARY L. MALLON, 4905 Kings Valley, Roswell, GA 30075. 

GEORGE T. NORTON, JR., International Trade Specialist, U.S. Department of Com­
merce, 1365 Peachtree Street N.E., Suite 600, Atlanta, GA 30309 (2965 Wayward 
Drive, Marietta, GA 30066). 

JOHN R. WICKERSHAM, Assistant Vice President, The Citizens and Southern National 
Bank, 99 Annex, Atlanta, GA 30399 (2030 Dellwood Drive, Atlanta, GA 30309). 
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HAWAII 
JOHN BUTLER, Manufacturer's Representative, C. Lloyd Johnson Co., 1365 Colburn 

Street, Honolulu, HI 96817 (3173 Beaumont Woods Place, Honolulu, HI 96822). 

GEORGE A. KELLERMAN, Investment Officer, Hawaiian Trust Company, Ltd., Financial 
Plaza of the Pacific, Honolulu, HI 96813 (146 Mahealani Place, Kailua, HI 
96734). 

GARY MILLER, President, Miracles Manifested, 41-035 Kalanianaole Highway, 
Waimanalo, Oahu, HI 96795. · 

FRED SMOOT, Phoenix Pacific, Inc. 677 Ala Moana Blvd. #915, Honolulu, HI 96813. 

IDAHO 
WALTON A. HENDERSON, Manager of Planning and Operations. HomeGuard Systems, 

134 South Cole Road, Boise, ID 83705 (3123 Winsome Road, Boise, ID 83702). 

ROGER BRYAN MADSEN, Assistant Attorney General, State of Idaho, Box ·35, Boise, ID 
83735 (1716 Larch St., Boise, ID 83704). 

ILLINOIS 
BRIAN WILLIAM BLACK, 1428 W. Daytona Drive, Peoria, IL 61614. 

PHILIP F. CALKINS, 1303 Crooked Willow Lane, Palatine, IL 60067. 

JULIE HOUK GOODRICH, International Marketing Analyst, Wm. Wrigley Jr. Company, 
410N. Michigan Ave., Chicago, IL60611 (1515N. Astor St., Chicago, IL60610). 

KHALIL HACHEM; HELEN HACHEM 1027 Woodbine Avenue, Oak Park, IL (Account 
Executive, Cargill Investor Services, 141 W. Jackson Blvd., Chicago, IL) 

DAVE HANSEN, Branch Manager, Cargill, Inc., P.O. Box 189, Tuscola, IL 61953. 

MICHAEL B. KING, Senior Account Officer. Citibank, 233 South Wacker Drive, Chicago, 
IL 60606 (420 Church St., Evanston, IL 60201). 

ROBERT A. LUZAR, Sales Manager, Townsend/Textron, 6600 So. Oak Park, Chicago, IL 
60638. 

KENNETH J. MILLER, Operating Manager, International Operations, Sears, Roebuck and 
Co., Sears Tower, Chicago, IL 60684 (1812CWildberry Dr., Glenview, JL60025). 

DANIEL MONTVILLE, President, Spectronics, Inc., 1009 Garfield St., Oak Park, IL 60304 
(900 So. Wenonah, Oak Park, IL 60304). 

INDIANA 
CARL R. DORAN, Vice President a·nd Export Sales Manager, The Ford Meter Box Co., 

Inc., 775 Manchester Ave., Wabash, JN 46992 (539 Sommers Ave., Wabash. IN 
46992). 

DENNIS B. KELLEY, International Division, Cummins Engine Company, 1000 Fifth St., 
Columbus, IN 47201. 

W. J. MARSHALL, President, Marshall Export Corporation, Box 3006, 2015 Western Ave., 
South Bend, IN 46619 (5070 W. Ford St., South Bend, IN 46619). 

IOWA 
JERRY N. CHAFFEE, 2210.: 27th Street, Marion, IA 52302. 

MILES D. FREITAG, Vice President - International, Salsbury Laboratories, 2000 Rock­
ford Road, Charles City, IA 50616 (205 Blunt, Charles City, IA _50616). 



KANSAS 
JOHN P. BARELU, 2501 Fairway Drive, Independence, KS 67301. 

SIEGFRIED M. KIEGERL, Professional Rehabilitation Management. Inc., Box 847, 
Olathe, KS (RR 3, Olathe, KS 66061 ). 

LARRY PRAGER. Manager, International Operations, Agricultural Equipment Group, 
Butler Mfg. Co., P.O. Box 917, BMA Tower, Penn Valley Park, Kansas City, MO 
64141 (5627 Tahoe Lane. Fairway, KS 66205). 

KENTUCKY 
JAMES E. HANSEN, Vice President and Manager, International Department, Citizens 

Fidelity Bank & Trust Company, Citizens Plaza, P.O. Box 1140, Louisville, KY 
40201 (2314 Janlyn Road, Louisville, KY 40299). 

LOUISIANA 
DEMETRA BROCKMAN; LEONARD BROCKMAN, Account Executives, Conti­

Commodity Services, Inc. {Subsidiary of Continental Grain Co.). 1000 Plaza, 
One Shell Square, New Orleans, LA 70139 (1430 Jackson Avenue, No. 11, New 
Orleans, LA 70130). 

STEVEN STRAWN, 9458 High Point Road, Baton Rouge, LA 70810 (Copolymer Rubber 
and Chemical Corporation). 

MAINE 
ROBERT B. SNYDER, Vice President, W. L. Blake & Co., 79-85 Commercial Street, 

Portland, ME 04112. 

MARYLAND 
JONATHAN H. SHOUP, Assistant State's Attorney, Major Fraud Unit, State's Attorney's 

Office, Room 316, Equitable Building, Baltimore, MD 21202 (18 W. Hamilton St., 
Baltimore, MD 21202). 

MASSACHUSETTS 
STEPHEN F. HALL, President, S, Richard Hall & Company, 25 Church St., Dedham, MA 

02026. 

ROBERT F. MAC CACHRAN. Vice President, Latin American Division, Dennison Man­
ufacturing Company, 300 Howard St., Framingham, MA (156 Fairbank Rd., 
Sudbury, MA). 

DAVID B. NAYLOR, Export Manager, The Kendall Company, International Division K-23, 
One Federal St., Boston, MA 02101 (9 Taylor St., Boston, MA 02118). 

JOHN W. WICKER, JR., Marketing Administrator, Data Packing Corporation, 205 Broad­
way, Cambridge, MA. 

MICHIGAN 
RONALD T. ALONZO, Regional Manager, Western Markets, Whirlpool Corporation, U.S. 

33 North, Benton Harbor, Ml 49022. 

MICHAEL J. CROUSE, Second Vice President, National Bank of Detroit, 611 Woodward 
Ave., Detroit, Ml 48232 (898 Woodlea, Birmingham, Ml 48009). 

HAL A. LOCKER, Attorney, Ex-Cell-O Corporation, 2855 Coolidge Highway, Troy, Ml 
48084 (14248 Glastonbury, Detroit, Ml 48223). 

CARY D. MORTON, Morton International, Inc., P.O. Box 593, 25 W. Long Lake Rd., 
Bloomfield Hills, Ml 48013. 

ALUN H. WILSON, Regional Sales Manager-Far East, Whirlpool Corporation, Interna­
tional Division, Administrative Center, Benton Harbor, Ml 49022. 

CHERYL A. WOFORD, International Auditor, Clark Equipment Co., International Audit 
Department. Circle Drive, Buchanan, Ml 49107 (P.O. Box 41, Buchanan. Ml 
49107). 

MINNESOTA 
EINAR BERGH, General Manager for Public Relations, Sons of Norway, 1455 West Lake 

St., Minneapolis, MN 55408 (2800 Inglewood Ave., South, Minneapolis, MN). 
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CARL M. CONNEY, Attorney at Law, 711 South Smith Avenue, St. Paul, MN 55107 (228 W. 
George, St. Paul, MN 5510_7). 

FRANCIS P. GRAVES, President. Graves Aviation Company (476 Woodlawn Ave., St. 
Paul, MN 55105). 

DIETER HELFEN, Account Executive, Conti-Commodity Services, 715 Grain Exchange 
Bldg., Minneapolis, MN (Rt. 2, Box 8-1, Loretto, MN 55357). 

ROBERTH. MARQUARDT, Cargill, Incorporated, P.O. Box 9300, Dept. 19, Minneapolis, 
MN 55440. 

MISSOURI 
PAUL G. BERGMAN, JR., Supervisory International Trade Specialist, U.S. Department of 

Commerce, 120 S. Central, St.Louis, MO 63105. 

GEORGE L. HILLER. International Banking Officer, Commerce Bank of Kansas City, N.A., 
P.O. Box 248,922 Walnut, Kansas City, MO 64141 (6732 W. 74th St., Overland 
Park, KS 66204) .. 

CHARLES CUFF MITCHELL, Vice President-Marketing, Mid-Western Machinery Co., 
Inc., P.O. Box 458, Joplin, MO 64801 (Ridgetrail, Rt. 5, Box 140, Joplin, MO 
64801). . 

LARRY PRAGER - see KANSAS 

_MONTANA. 
RONALD F. FAUST, Vice President and Resident Manager, Dain, Kalman & Quail, Inc., 

Northern Hotel Bldg., Billings, MT 59101 (2304-22 St. W., Billings, MT 59102). 

JOHN A. MARCH, JR. C.C.I.M., General Manager, Steinbrenner Agency, 929 S.W. 
Higgins, Missoula, MT 59801 (3927 Bellecrest Dr., Missoula, MT 59801 ). 

NEBRASKA 
MICHAEL HARVEY, Vice President and Director, Transnational Services, Ltd., Suite 228 

Aquila Court, Omaha, NE 68012. 

NEW JERSEY 
ALBERT L. COBETTO, Sales Representative, American Hospital Supply Corp., Scientific 

Products Division, 100 Raritan Center Parkway, Edison, NJ 08817 (210 W. 
Locust-9G, Philadelphia, PA 19106). 

KENNETH C. COGDILL, Manager, Corporate Accounting, Research and Planning, 
Amerada Hess Corporation, One Hess Plaza, Woodbridge, NJ 07095 (23 Club 
Dr., Summit, NJ 07901 ). 

DONALD W. STANEK, Export Sales Specialist, J. T. Baker Chemical Co., 222 Red School 
Lane, Phillipsburg, NJ 08865 (2862 Washington St., Easton, PA 18042). 

RONALD M. WICKERT, Sales Representative, Cincinnati Milacron, 223 Lancaster Av­
enue, Devon, PA 19333 (26 Harwich Road, Phillipsburg, NJ 08865). 

NEW MEXICO 
ERNEST H. BRUSS, Manager Government & International Sales, Sandia Detroit Diesel, 

P.O. Box 3648, STAD, Albuquerque, NM 87110 (P.O. Box 1195, Corrales, NM 
87048). 

NEW YORK 
OMAR E. AKCHURIN, 62 Harold Ave., Hempstead, NY 11550. 

LOU IS R. ANDREADIS, Asst. Secretary, Chemical Bank, 20 Pine St., New York, NY 1 0015. 

ROBERT M. BALLINGER, Siena College, Loudenville, NY 12211. -

PAOLO E. COLOMBI, Product Manager, Olivetti Corporation of America, 500 Park 
Avenue, New York, NY 10022. 

PETER X. HAHN, President, Miller/Hahn Volkswagen, P.O. Box 6, Auburn, NY 13021 (RD 
#2, Romulus, NY 14541 ). 
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GEORGE F. HARDY, Product Manager, Colgate-Palmolive Co., 300 Park Ave., New York, 
NY 10022. 

BENJAMIN P. HAWKINS, Director, Finance Lease Sales, Avis Rent A Car System, Inc., 
175 Crossways Park West, Woodbury, NY 11797 (5 Sugar Pine Circle, Medford, 
NY 11763). 

GEORGE D. ITTNER, Director of Marketing -Spain/Puerto Rico, Avon Products, Inc., 9 
West 57th St., New York, NY 10017 (8 Mclaren Rd. South, Darien, CT 06820). 

KENNETH A. KRASNEY, Price-Waterhouse, 60 Broad Street, New York, NY 10004 (1045 
Park Avenue, 4C, New York, NY 10028). 

HARRY J. KRATOVILLE, RD #2, Box 252, Naples, NY 14512. 

G. KELLY O'DEA. Account Supervisor, Ogilvy and Mather lnt'I, 2 East 48th St., New York, 
NY 10017. 

JOHN D. STANTON, Registrar, Ithaca College, Ithaca, NY 14850. 

CRAIG E. STEVENSON, Assistant Vice President, North Carolina National Bank, 44 Wall 
St., NewYork, NY 10005(100E. HartsdaleAve.,Apt. 2JW, Hartsdale, NY 10530). 

R. WAYNE WALVOORD, Manager, International Department, Security Trust Company, 
One East Ave., Rochester, NY 14638. 

H. PETER WARNOCK, Senior Extension Representative, Cornell University, 111 Roberts 
Hall, Ithaca, NY 14850 (110 Taylor Place, Ithaca, NY 14850). 

NORTH CAROLINA 
ALEJANDRO A. AVILA, Area Financial Analyst, R. J. Reynolds Tobacco International, 

Inc., Suite 710, NCNB Building,Winston~Salem, NC 27102 (Bermuda Run, Box 
631, Advance, NC 27006). 

W. COLTON CARAWAN, President, Tape Deck, Inc., 2305 E. Ash St., Goldsboro, NC 
. 27530 (1803 E. Walnut St., Goldsboro, NC 27530). 

GARY J. FAYSASH, Assistant Vice President, First Union National Bank, Charlotte, NC 
28288. 

DAVE G. HAMPTON, Senior Industrial Engineer, RJR Foods, Inc., 4th and Main, 
Winston-Salem, NC 27102 (116 Breeze Hill, Winston-Salem, NC 27106). 

PETERS. HOUSEKNECHT, Vice President, North Carolina National Bank, Box 120, 1 
NCNB Plaza, Charlotte, NC 28255. 

NANCY J. JONES, International Banking Officer, Wachovia Bank and Trust Company, 
P.O. Box 3099, Main St., Winston-Salem, NC 27102. 

PHILIP F. WEAVER, Foreign Student Adviser, North Carolina State University, Box 5505, 
Raleigh, NC 27607,. 

NORTH DAKOTA 
JUDGE TED WEISENBURGER, Walsh County Court. Courthouse, Grafton, ND 58237. 

OHIO 

DOUGLAS M. ARNOLD, Account Executive, Meldrum and Fewsmith Advertising, 1220 
Huron Rd., Cleveland, OH 44115 (22500 Shelburne Rd., Shaker Heights, OH}. 

C. VANCE BRAND - see FLORIDA 

WILLIAM L. DEVIR, International Marketing Services, NCR Corporation, Worldwide 
Headquarters, Dayton, OH 45479 (2497 Columbus Dr. West, Hamilton, OH 
45013). 

I. ROBERT EMMERICH, National City Bank, 623 Euclid Ave., Cleveland, OH 44114 (1263 
Breckley Ave., Lakewood, OH 44107). 

LOUIS A. FREY, Administrative Manager, Nordson Corporation, Jackson St., Amherst. 
OH 44001 (824 Hollywood Dr., Elyria, OH 44035). 

JOHN D. GILBERT, Vice President, Marketing, Breneman, Inc., 1133 Sycamore St., 
Cincinnati, OH 45210 (3537 Raymar Dr., Cincinnati, OH 45208). 
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THOMAS HACKIM, International Group, Owens-Illinois, 405 Madison Avenue, Toledo, 
OH 43666. 

DANIEL D. HARKINS, General Sales Manager, Ashland Chemical Company, P.O. Box 
2219, Columbus, OH 43216 (4369 Donington Rd., Columbus, OH 43220). 

JAY ROBERT KRANER, Export Sales Representative, Galion Manufacturing Company, 
- South St., Galion, OH 44833 (320 W. Church St., Galion, OH 44833). 

STEPHEN MAHOOD, Instructor of Business, Lorain County Community College, 1005 N. 
Abbe Rd., Elyria, OH 44035 (31 Stewart Ct., Oberlin, OH 44074). 

NANCY K. NAPIER, Technical Economics and Business Planning Researcher, Battelle 
Columbus Labs. 505 King Ave., Columbus, OH 43201 (4541 Carriage Hill Ln., 
Columbus, OH 43220). 

ANTHONY W. OLBRICH, International Representative, Huntington National Bank, P.O. 
Box 1558, Columbus, OH 43216(4541 Carriage Hill Ln., Columbus, OH43220). 

WALTER G. REINER, L. T. McKinley and Company Realtors and Consultants, 6075 
· Cleveland Ave., Suite LL 1, Columbus, OH 43229 (1156 Oakland Park Ave., 

Columbus, OH 43224). 

JOHN WILLIAM ROSS, Marketing Manager, SCM-Glidden International Company, 900 
Union Commerce Building, Cleveland, OH 44115. 

DEAN A. SCHERBEL, Administrative Assistant, Central National Bank of Cleveland, 800 
Superior Ave., Cleveland, OH 44111 (11420 Hessler St., No. 2, Cleveland, OH 
44106). . 

. . 

TIMOTHY C. WALKER, Director, International Order and Inventory Management, NCR 
Corporation, 1700S. Patterson Blvd., Dayton, OH 45479 (2074 Sidneywood Rd., 
Dayton, OH 45449). · 

ROBERT WEDWICK, Computer System Analyst, NCR Corporation, Market and Product 
Evaluation, Dayton, OH 45479 (2385 Marcia Dr., Bellbrook, OH 45305). 

OKLAHOMA 
HOLLAND B. EVANS, JR., Trade Specialist, U.S. Department of Commerce, 4020 N. 

Lincoln Blvd., Oklahoma City, OK 73105. · 

R. LEE SELBY, Business Analyst, Cities Service Company, 521 South Boston, Rm. 525, 
Amoco Bldg., Tulsa, OK 74102 (1352 East 18th Street, Tulsa, OK 74120).-

0REGON . 
CRAIG ADAMS, Manager, International Administration, White Stag Mfg. Co., 5100 S.E. 

Harney Drive, Portland, OR 97206 (18905 N.W. Nelscott, Portland, OR 97229). 

STEVE ENGEL, 580 N.E. 12th Avenue, Canby, OR 97013. 

STEPHEN E. HALL, General Manager, Esley Development Corp., P.O. Box 475, Tualatin, 
OR 97062. 

M. WENDELL PILGER, Western Regional Manager, R. D. Products Inc. (1064? S.E. 
Lexington St., Portland, OR 97266). 

PENNSYLVANIA 
GENE CASTLE, Branch Chief, U.S. Army International Logistics Command, New Cum­

berland Army Depot, New Cumberland, PA 17070 (510-9th St., New Cumber­
land, PA 17070). 

ALBERT L. COBETTO - see NEW JERSEY. 

VERNON A. HATCH, 160 Berkeley Court, Cornwells Heights, PA 19020. 

BELMONT F. HAYDEL, JR., Associate Professor of Marketing Management, Community 
College of Philadelphia, 34 So. 11th Street, Phfladelphia, PA ·19107. 

RUSSELL JAFFE, Manager International Credit/Finance, Grove Manufacturing Com­
pany, P.O. Box 21, Shady Grove, PA 17256 (28 Meadow Lane, Chambersberg, 
PA 17201). 
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MICHAEL L. QUINN, District Manager, International, Eaton International Inc., 11000 
Roosevelt Boulevard, Philadelphia, PA 19115. 

JAMES H. RIDDLE, Manager, Teledyn 1nc. (658 Hamilton Rd., Pittsburgh, PA 15205). 

DONALD W. STANEK- see NEW JERSEY 

RONALD M. WICKERT - see NEW JERSEY 

RHODE ISLAND 
JOHN R. CRAWFORD, Manager Export Sales, Norton International Inc., 2000 Plainfield 

Pike, Cranston, RI 02920. 

DONALD A DI NUCCIO, Export Manager, Elmwood Sensors, Inc., 1655 Elmwood Ave., 
Cranston, RI 02907 (92 Fairfax Drive, Warwick, RI 02888). 

SOUTH CAROLINA 
DANIEL G. BALL, Supervisor, Professional Placement, Union Carbide Corporation, P.O. 

Box 5928, Greenville, SC 29606 (107 Fernwood Rd., Simpsonville. SC 29681). 

TENNESSEE 
THOMAS E. DENT, Mathematics Instructor, Memphis City Schools, 2957 Avery, Mem-

phis, TN 38112 (3657 Galloway, Memphis, TN 38122). . 

WILLIAM M. FERRY, Manager Bank Division, American Family Life Assurance Company 
of Columbus, Georgia, 617 Woodland St., Nashville, TN 37206 (5932 Sedberry 
Road, Nashville, TN 37205). 

TEXAS 
MARTIN C. BOWEN, Vice President, First City National Bank of Houston, P.O. Box 2557, 

Houston, TX 77001 (8231 Bairnsdale, Houston, TX 77070). 

LYLE E. BRUMFIELD, JR., Area Advertising Mgr., Dr. Pepper Company, P.O. Box 5086, 
Dallas, TX 75222. 

MICHAEL GROSS, Professional Corporation of Attorneys at Law, Mag ids and White, Inc., 
3315 Sul Ross, Houston, TX 77098 (10218 Briar Drive, Houston, TX 77042). 

JAMES A HENDERSON, International Sales Manager, ARA Manufacturing. Co., 606 
Fountain Parkway, Grand Prairie, TX 75050. 

JAMES M. HOWARD, Manager Crude Oil Supply, La Jet Inc., 1100 Milam Building, Suite 
3770, Houston, TX 77002 (3933 Amherst, Houston, TX 77005). 

W. DANA JUETT, Assistant to President, Mostek Corporation, 1215 West Crosby Road, 
Carrollton, TX 75006 (10807 Camellia, Dallas, TX 75230). 

ALEXANDER MAKRIS, Development Director, SMI, Inc., 5000 Lakewood Drive, Waco, TX 
7671 O (134 Wall Street, Box 512, Hewitt, TX 76643). 

JAMES H. MAXON, President, Americraft, Inc., 1601 Bassett Avenue, P.O. Box 3565, El 
Paso, TX 79923 (304 Purple Hills, El Paso, TX 79912). 

PHILLIP STEVE NIPPER US, Director of Contract Sales, Pacific Procon Inc., 3412 Binkley 
Ave., Dallas, TX 75205. 

J. GUS NIXON, Sales Representative, Sea-Land Service, 8700 North Stemmons Freeway, 
#206, Dallas, TX 75247 (2208 Hurstview, Hurst, TX 76053). 

PHILIP M. THORNE, International Department-East Asian Representative, Republic Na­
tional Bank of Dallas, P.O. Box 5961, Dal las, TX 75222 ( 108 Meadowcrest, 
DeSoto, TX 75115). 

STEVE TOMS, 2921 Helena, Houston, TX 77006. 

BOOKER R. WARREN, Real Estate Appraiser, Equitable Life Assurance Society, 1525 
One Main Place, Dal las, TX 75250 (1601 University Drive, Arlington, TX 76013). 

B. KENT WOODARD, International Banking Officer, First City National Bank, P.O. Box 
2557, 1111 Fannin, Houston, TX 77002 (2111 Gray Falls, Houston, TX 77077). 
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R. F. ZEPEDA, JR., Assistant Vice President, First City National Bank, P.O. Box 2557, 
1111 Fannin, Houston, TX 77002 (5007 Holt, Bellaire, TX 77401). 

UTAH 
EUGENE H. METLER, Metler Manor, Inc., P.O. Box 89, Provo, UT 84601 (134 W. 1700 S., 

Orem, UT 84057). 

VERMONT 
FREDERICK R. ANDRESEN, President, Trade Development Corporation, P.O. Box 158, 

Woodstock, vr 05091 (Pomfret Road, Woodstock, VT 05091). 

ROBERT F. CHRISTENSEN, Manager, International Marketing, Fairbanks Weighing Divi­
sion, Colt Industries International, Inc., P.O. Box 328, St. Johnsbury, VT 05819. 

SENAN E. SWEENEY, President, The Sweeney Agency, Inc., P.O. Box 176, Hinesburg, Yr 
05461 (Main Street, Hinesburg, VT 05461 ). 

VIRGINIA 
CHARLES P. ANCONA, President, Ivy Construction Company, #2 Boars Head Lane, 

Charlottesville, VA 22901 (Star Rte. 1, Box 24-C, Charlottesville, VA 22901). 

PETER J. COVER, 6028 Grove Drive, Alexandria, VA 22307. 

USAMAH DABBAGH :- see DISTRICT OF COLUMBIA 

GEORGE T. DeBAKEY, Electronic International Operations, Crystal Square, Building 4, 
Suite 1200, 1745 Jefferson Davis Highway, Arlington, VA 22202. 

RONALD E. McCOWEN - see DISTRICT OF COLUMBIA 

JOHN RANDALL RUSH - see DISTRICT OF COLUMBIA 

ARTHUR J. SMITH, JR., Regional Labor Relations Manager, Reynolds Metals Company, 
6601 West Broad Street. Richmond, VA 23261 (205 Ralston Road, Richmond, VA 
23229). 

PAUL A. TVEIT, 6800 Fleetwood Road, McLean, VA 22101. 

WASHINGTON 

· J. K. BARRINGTON, Senior Vice President, International Department, Pacific National 
Bank of Washington, P.O. Box 160, Seattle, WA 98111 (8661 N.E20th, Bellevue, 
WA 98004). 

JOSEPH I. KIMM, President, Polycor Corporation,· 1024 6th Avenue South, Seattle, WA 
98134 (4501 NE 75th Street, Seattle, WA 98115). 

PATRICK LEMON, Employee Benefits-Account Executive, Frank B. Hall & Co., 200 West 
Thomas, Seattle, WA 98119 (5860N.E. Twin Spits Road, Hansville, WA 98340). 

JERRY MURPHY, Manager, IMSCO, 518 - 1st Avenue N., Suite 22, Seattle, WA 98109. 

STEVIN E. VAN LUVEN, President, Exchange Enterprises, P.O. Box 3625, Bellevue, WA 
98009. -

WISCONSIN 
G. MACKIE CORNWALL, Vice President/International Accounts Supervisor, Bozell & 

Jacobs Intl., 735 North Water Street, Milwaukee, WI 53202 (5104 Taylor Avenue, 
Apt. 3, Racine, WI 53403). 

A. T. FAGERBURG, Marketing Services Department, Mercury Marine, 1939 Pioneer 
Road, Fond du Lac, WI 54935. . 

ERNEST L. KANGAS, Manager, Forelgn Credit Insurance Association, 700 North Water 
Street, Suite 1200, Milwaukee, WI 53202 (208 Oakland Avenue, Waukesha, WI 
53186). 

ALLYN W. KEISER, International Banking Officer, Marshal I & lls.ley Bank, 770 North Water 
Street, Milwaukee, WI 53202. 

JAGDISH P. PATEL, 552 N. 66th Street, Wauwatosa, WI 53213. 

JOHN WILLIAM STANGER, Assistant Vice President, Marine National Exchange Bank, 
111 East Wisconsin Avenue, Milwaukee, WI 53202 (5863 North Lake Drive, 
Whitefish Bay, WI 53217). 

JOHN D. WILLYARD II, Assistant Manager-Milwaukee Office, Foreign Credit Insurance 
Association, 700 North Water Street, Suite 1200, Milwaukee, WI 53202 (312 East 
Wabash, Waukesha, WI 53186). 
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INTERNATIONAL COUNSELORS 

ALGERIA 
DJALAL KASSAMA, 7, Rue Labiod, SMK, Constantine, Algeria. 

AUSTRALIA 
DAVID I. WALLACE, Director, Performance Incentives Company, 17/18 Hordern Place, 

Camperdown, Sydney, N.S.W. 2050, Australia (17 Brisbane Ave., East Lindfield, 
Sydney, N.S.W. 2070, Australia). 

BELGIUM 
ROD TAYLOR, International Office of the Governor, State of Mississippi, 1050 Brussels, 

Belgium. 

JOHN W. ZIEBARTH, Contracts Officer, N~ReN International, 40 Vijfhoekstraat, Peutie 
1801, Belgium. 

BRAZIL 
BYRON R. M. COELHO, Banco Lar Brasileiro SIA (Chase Manhattan), Gerente, Rua do 

Ouvidor, 9818th, Rio de Janeiro, Brazil. 

VICTOR C. FONTAINE, Assistant Manager-Parts & Service, Caterpillar Brasil S.A., Sao 
Paulo, Brazil. 

DAVID W. JOSEPHSON, Assistant Vice President, Security Pacific National Bank, Se­
curity Adm!nistra9ao Services, Ltda., Pra9a Dom Jose Gaspar 134/72, 01047 
Sao Paulo, E.S.P., Brazil. 

THOMAS MONROE, FMC Corporation, Rio de Janeiro, Brazil. 

DENNIS J. ORIO, Director, Argos - Cia. de Seguros (Chubb & Son), Largo de Sao 
Francisco 34, 2nd Floor, Sao Paulo, Brazil {Rua ltambe 96, Apto 151, 01239Sao 
Paulo, Brazil). · 

JAMES PHILLIPS, Director President, Si logrannel S.A., Caixa Postal 239, 83-100 Sao 
Jose dos Pinhais, Parana, Brazil. 

CANADA 
NORMAN FITE, International Division Management Trainee, Royal Bank of Canada, 

Place Ville Marie, International Division, Montreal, Quebec, Canada (#3, 37 
Mutual Street, Toronto, Ontario, M5B 2A7 Canada). 

E. GREGG WOOD, Territory Manager, John Deere Ltd., P.O. Box 1000, Grimsby, Ontario 
L3M 4H5 Canada (157 Clarewood Crescent, Yorkton, Saskatchewan, Canada). 

COLOMBIA 
DENNIS J. GOETZ, General Manager, American International Underwriters de Colombia, 

Post Office Box 92381, Calle 78 No. 9-57, Bogota 1, Colombia. 

GERALD H. GREENE K., General Manager, Eastman Kodak Company, Foto ln­
teramerlcana de Colombia, Ltd., Carrera 13 No. 18-66, Apartado Aero 3919, · 
Bogota, Colombia. 

LUIS A. MORENO, Carrera 5 #81-38, Bogota, Colombia. 

COSTA RICA 
VINCENT D. CATER, Vice Presiden( Citizens and Southern National Bank, C/0 Central 

American Exchange Bank, Apartado 10209, San Jose, Costa Rica. 

DOMINICAN REPUBLIC 
IVAN CULBERTSON, JR., Vice President, Citibank N.A., Apartado 1492, Santo Domingo, 

Dominican Republic. 
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ECUADOR 
ING. EDUARDO MORAN F., Manager, INTRAQUJM CIA LTDA, Post Office Box 546, 

lrlanda #243, Quito, Ecuador. 

JAMES A VERNER, Gerente Administrativo, lmportadora Industrial Agricola, S.A, 
Casllla 2030, Quito, Ecuador (Valdez #355, Quito, Ecuador). 

EL SALVADOR 
JAMES H. KOESSLER, Argueta, Koessler, S.A. de C.V., Paseo Escalon 4828, San Sal­

vador, El Salvador. 

ENGLAND 
FRANK M. GRAEBNER, JR., Vice President, Security Paclflc National Bank, European 

Headquarters, Security Pacific House, 2, Arundel Street, London, WC2R 3DF, 
England (3 Montpelier Place, London, SW7 England). · 

PETER H. KINGMAN, Second Vice President, The Northern Trust Company, 38 Lombard 
Street, London EC3, England. 

GUATEMALA 
RICHARD A. AMBROSE, Assistant General Manager, American International Underwrit­

ers, Avenida Reforma 12-01 Zona 10, Guatemala, Guatemala (12 Calle 7-86 
Zona 9, Guatemala, Guatemala). 

GEORGE R. LINDHAL, JR., Cotton Broker, 12 Calle, 5-62, Zona 1, Guatemala, Guatemala 
(Avenida Reforma, 10-00, Zona 9, Guatemala, Guatemala). 

HONG KONG 
DAVID A. FRANCIS, Assistant Vice President, Republic National Bank of Dallas, 1005 

Gammon House, 12 Harcourt Road Central, Hong Kong (#30 Strawberry Hill, 8 
. Plunketts Road, The Peak, Hong Kong). 

IRAN 
ROGER B. BROWN, Representative, Marine Midland Bank, 55 Kakh Shomali, Tehran, 

Iran (32 Kouhestan 8, Tehran, Iran). 

J. MITCHELL SUMMERS, Manager-Armco International Corporation Iran, Armco Steel 
Corporation, Kafrang Building, 135 Kheradmand Shomali, Tehran, Iran. 

JAPAN 
GARY C. ROBERTS, Planning Assistant, MK Cheese Co. Ltd. (4-33-17-206 Kamiyoga, 

Setagaya-ku, Tokyo, Japan 158). 

NOBUKAZU YAMAGUCHI, Product Manager, The Lion Dentifrice Co., Ltd., 1-3-7, Honjo, 
Sumida-ku, Tokyo, Japan (Izumi Haitsu 1-110, 425 Misaki-cho, Funabashi, 
Chiba Pref., Japan). 

KOREA 
DR. SE UNG LEE, Managing Director, Dong-A Silk Co., Ltd., C.P.O. Box 1820, Seoul, 

Korea. 

JAMES H. RIDDLE, Manager, Teledyne, Inc., C.P.O. Box 3599, Seoul, Korea (Apt. 702, 
Chung Woo Mansion, lchon Dong, Yongsan Ku, Seoul, Korea). 

MEXICO 
VICTOR ALFARO, Bancomext, Aguascalientes 7 Bis-1, Mexico 7, D.F., Mexico. 

NETHERLANDS 
ROGER P. FULLER, Assistant Finance Manager, Koehring International Marketing, Build­

ing 70, P.O. Box 7764, Schiphol Oost, Netherlands (Camera Obscurallan 398, 
Amstelveen, Netherlands). 

PERU 
GARRY S. MOORE, Market Planning Manager, Leche Gloria, S.A., Los Nardos 1018, 

Casi Ila 5731, Lima 1, Peru. 

110 



PHILIPPINES 
WINNIE L. AQUINO, President, Astrotrade Philippines, Inc., 1134-C Antipolo Street, 

Makati, Metro Manila, Philippines (19 Malingap Street. Di Ii man, Quezon Metro 
Manila, Philippines). 

PUERTO RICO 
CHARLES E. FAIRMAN, Manager, Mobile Paint Manufacturing Co. of Puerto Rico, Inc., 

Calle La Brisa #11, Sabana Liana, Rio Piedras, Puerto Rico 00924. 

JAVIER VASQUEZ, Publicidad Siboney, 6261, Loiza Station, Santurce, Puerto Rico. · 

SINGAPORE 
KENT W. DEITEMEYER, Area Manager/Far East, Salsbury International, Inc., 187A Gold 

Hill Shopping Centre, Thompson Road, Singapore 11, Singapore. 

L. KENT DENSLEY, Industrial National Bank of Rhode Island, Singapore Representative 
Office, Suite 1007, Shing Kwan House, 4 Shenton Way, Singapore 1, Singapore 
(Apt. 28 0 Leonie Towers, Leonie Hi 11, Singapore 9, Singapore). 

SWITZERLAND 
STEPHEN M. BUTLER; Sales Training Representative, Caterpillar Overseas s:A., 118 

Rue de Rhone. Geneva. Switzerland. 

JERRY J. ONG, Analista, Fidinam S.A., Fiduciaria d'lnvestimenti e Amministrazioni, Via 
G. 8. Pioda 14, 6900, Lugano, Switzerland (Via Coremmo 10, 6900, Lugano, 
Switzerland). 

VENEZUELA 
BLAS R. CASARES, President, Corporaci6n CeresS.A., Edificio la Pyramide-Pent House, 

Prado Humbold, Prados del este, Post Office Box 6603, Caracas 101, Ven­
ezuela. 

OSCAR B. CERALLO, Presidente-Director Gerente, Tops and Bottoms Internacional C.A. 
(Levi's Licensee), Edificio El Ciga·rral 4B, Avenida Principal Colinas de Bello 
Monte, Caracas, Venezuela. 

JOHN FLASCO, Bank of America NT & SA, Apartado Postal 8067, Caracas 101, Ven­
ezuela. 

CHRISTIAN J. J. GARSAULT, President, PESA-PAK C. A., Apartado 62238, Caracas 106, 
Venezuela. , 

WEST GERMANY 
ROBERT A. DILWORTH, Division Manager, Armstrong Cork International GmbH, 4 Dus­

seldorf 1, Jan-Wellem Platz 1, West Germany (Nachtigallenweg 3, 4 Dusseldorf, 
Angermund 34, West Germany). 

ALFRED C. HAMBURG, Stellvertreter des Leiters, Universitat Tubingen, Nauklerstr. 14, 
D-7400, Tubingen 1, West Germany. 

AXEL MEES, Management Consultant, A. T. Kearney GmbH, Jan-Wellem-Platz 3, 4000 
Dusseldorf, West Germany (Wal lrafstrasse 7, 4040 Neuss, West Germany). 

JOHN M. ROLLO, Advertising Manager, McDonald's Systems of Europe, Kurnbergstr. 
37, 8 Munich 70, West Germany. 

PIETER A. VOS, Prokurist and Director of Marketing, Euro-Sales Division, Union Special 
GmbH, Schwabstrasse 33, 0-7000 Stuttgart 1, West Germany (Kranichweg 42, 
7030 Boblingen, West Germany). 
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FINANCIAL SUPPORT 

American Graduate School of International Management derives a part of its 
income from contributions donated by such world-minded business firms and 
foundations as those listed below. In addition, the School receives generous 
financial support from its many alumni and friends thrnughout the world. 

AFIA Worldwide Insurance Celia Howard Fellowship Fund 
INA Corporation American Cyanamid Company 

American Can Company Foundation 
American Management Associations 
The Arizona Bank 

International Business Machines Corp. 
International Harvester 

Arizona Public Service Company 
ARMCO Foundation 

International Telephone & Telegraph Corp. 
The Japan Foundation 

N. W. Ayer Foundation, Inc. 
Bank of America Foundation 
Beech Aircraft Foundation 

Johnson & Higgins 
S. C. Johnson & Sons, Inc. 
Kaiser Engineers 
Kimberly-Clark Foundation, Inc. 
Koehring Foundation 
Marriott Corporation 
Massey Ferguson, Inc. 
McGraw-Edison Company :,-
Mellon Bank N.A. ; 

Bliss & Laughlin Industries 
Brayton Wilbur Foundation 
Campbell Soup Company 
Carnation Company Foundation 
Caterpillar Tractor Company 
Challenge-Cook Bros. I Morgan Guaranty Trust Company of N. (. 
Chase Manhattan Bank 
Chemical Bank 

Motorola Foundation 
Norton-Simon Inc. Foundation 

Chrysler Corporation Fund Owens-Illinois 
Citibank Phelps Dodge Foundation 
The Clayton Fund Sears, Roebuck de Mexico S.A. de C.V. 
Combined Communications Corp. Sears, Roebuck de Venezuela S.A. 
Continental Bank Foundation Security Pacific National Bank 
Continental Grain Foundation Sherwin-Williams Foundation 
Cyprus Mines, Inc. The Singer Company 
Diamond's Snell & Wilmer 
Eastman Kodak Company Sperry Rand 
Economics Laboratory, Inc. Starr Foundation 
Equitable Life Assurance Society of the U.S. Talley Industries 
Exxon Corporation Thunderbird Bank 
FMC Foundation Triad Holding Company 
Firestone International Company Union Carbide Corporation 
First National Bank of Arizona United Bank of Arizona 
The Ford Meter Box Company, Inc. United California Bank 
The Fuller Foundation United States Steel Foundation 
Furnas Foundation The Upjohn Company 
The Gainey Foundation Valley National Bank 
General Time Foundation, Inc. The Valley National Company 
The General Tire Foundation, Inc. Valmont Industries, Inc. 
Globe Corporation Wells Fargo Bank 
8. F_ Goodrich Company Whalen Machinery Co. 
Goodyear Tire & Rubber Co. Fund Wyoming Machinery Equipment Co. 
Hiram Walker & Sons, Inc. Young & Rubicam International, Inc. 
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MAP KEY 

Academic Affairs Off ice 22 Hangar - Storage 14 
Administration· Building 1 Health Center 13 
Alumni Ott1ce 24 Housekeeping 11 
Associated Students Legislative Housing Office 12 

Council Office 18 Interfaith Center 36 
Audio-Visual Center 35 International Studies Dept. 40 
Auditorium 7 Key Manager Building 3 
Barbershop 17 Key Manager Seminar Building 21 
Bookstore 15 Kitchen 8 
Buildings and Grounds Office 11 Kieckhefer Hall 43 
Business Office 2 Library 23 
Career Services Center 25 Modern Languages Dept. 22c 
Classrooms (also see Seminar North Residence Hall 42 

Rooms) Placement (see Career Services 
1-5 32 Center} 25 
6-14 31 Post Office 16 
15-17, 20 30 Pub 29 
K9-K14 37 Purchasing 39 
AV-1 35 Racquet Ball Court 44 

Coffee Shop 6 Restrooms * 
Coleman Lounge 19 Security 11 
Crossroads Coffeehouse 41 Sabo Lounge 26 
0-1 Seminar Room 34 Student Lounge 5 
Dean of Students 12 Seminar Rooms 
Dining Hall 10 C-8, C-15, C-21, C-22, C-32 33 
East Apartments 20 D-1 34 
Faculty Building 22 Tennis Courts 27 
Financial Aids 38 Thunderbird Room 9 
Goldwater Lounge 4 West Apartments 26 
Hangar - Parking 28 World Business Dept. 22b 
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INTERNATIONAL STUDENT BODY (BY AREA) 

Each semester, approximately 50 countries are represented in the student 
body. During the academic year 1976-77, students from the following areas 
were enrolled at Thunderbird Campus: 

Algeria 
Argentina 
Australia 
Bahamas 
Bangladesh 
Belgium 
Bolivia 
Brazil 
Cameroon 
Canada 
Chile 
China, Republic of 
Colombia 
Cuba 
Denmark 
Ecuador 
Egypt 
El Salvador 
Ethiopia 
France 
Germany, West 
Ghana 
Greece 
Honduras 
Hong Kong 
Hungary 
India 
Indonesia 
Iran 
Iraq 
Ireland 

lsrael 
Italy 
Japan 
Jordan 
Kenya 
Korea 
Lebanon 
Malaysia 
Mexico 
Morocco 
Netherlands 
Nicaragua 
Nigeria 
Norway 
Pakistan 
Panama 
Paraguay 
Peru 
Ph iii ppi nes 
Poland 
Saud, Arabia 
Senegal 
Singapore 
Spain 
Switzerland 
Syria 
Thailand 
Tunisia 
Turkey 
United Kingdom 
Venezuela 
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