


CITIZENS OF THE WORLD

Our students

often tell me that
Thunderbird is one
of the few places
where they have
found people who
think like they do.
These students are
truly “Citizens of
the World,” and
theirs is a global
perspective. Many
of them have trav-
eled in several
countries and
speak several
languages. Others,
however, may
never have owned
a passport. Yet for
all ofthem, itis
their global view-
point that sets
them apait.

If you are seeking
a community of
internationalists
and you thrive on
intellectual
challenge, I invite
you to be part of
the Thunderbird
experience. It will
change your life.
Roy A. Herberger, Jr.
President

“Thunderbird”
The American
Graduate School
of International
Management
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Telephone:
(602) 978-7210
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Admission
Inquiries only:
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A DIFFERENCE OF DEGREE

Thunderbird, The American Graduate School of International
Management, is a private nonprofit graduate school for men and
women who want to be leaders in the global arenas of business,
government or not-for-profit. Thunderbird’s outstanding reputation
has stood the test of time for more than 45 years in the world’s most
important corporations and organizations.

Accredited by the North Cen-
tral Association, Thunderbird
offers the Master of Interna-
tional Management (M.I.M.) as
its primary degree. In addi-
tion, it offers three related
degrees: the Executive Master
of International Management
(E.M.I.M.), the Master of Inter-
national Health Management
(M.ILH.M.), and the Master of
International Management of
Technology (LM.O.T.).

The M.IM. program is primar-
ily for full-time graduate
students who may complete
the degree in three to four
terms (12 to 18 months),
depending upon prior
educational preparation.
Completion time is also
affected by off-campus op-
tions, such as internships
and foreign programs.

The executive degree program
offers full-time executives the
opportunity to get an EM.L.M.
without interrupting their
careers. Please see page 47 for
more information.

The M.LLH.M. is a cooperative
degree program with the Uni-
versity of Arizona, and the
LM.O.T. is a cooperative de-
gree program with Arizona
State University. Additional
information on the M.LH.M.
appears on page 88. Please call
for information on the LM.Q.T.

Thunderbird’s academic year
is scheduled into spring, sum-

‘mer, and fall terms; students

can enter at any of these times.
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Objectives of The American Graduate School
of International Management

To provide an academically rigorous and pragmatically relevant
master’s degree program in international management.

To provide knowledgeable, ethical, and socially responsive lead-
ership in international affairs.

To foster international understanding by developing sympathetic
and mutually satisfactory business and cultural relations among
peoples of the world.



THE THUNDERBIRD EXPERIENCE

Thunderbird was established
in 1946 on the principle that
to do business on a global
scale, men and women must be
able to speak the languages, un-
derstand the customs, and know
the intricacies of international
business management.

More than 24,000 Thunderbird
alumni occupy executive
offices in multinational enter-
prises around the world. The
bond that unites them is a
combination of elements that
make up the “Thunderbird
Experience.” It starts on the
Thunderbird campus and
extends around the world.

It is a group of alumni living,
working, and making business
contacts in every state in the
United States and more than
130 countries.

1t is the “First Tuesday” tradi-
tion in New York, Omaha,
Paris, Mexico City, Taipei, and
157 other cities around the
world where alumni meet to
develop social and business
relationships.

It is strangers who become
instant friends when both
are T’birds.

It is an on-campus camarade-
rie where everyone knows
everyone, and lifelong friend-
ships transcend international
barriers.

It is a team spirit that grows
from the challenges of a de-
manding curriculum.

It is the cacophony of students
practicing language dialogues
in the Dining Hall.

Yes, the Thunderbird Exper-
ience is different, and it can’t be
found at the average graduate
school. It is a special combina-
tion of unique individuals,
outstanding faculty, demand-
ing classes, campus friend-
ships, and alumni contacts.

PROFILE OF THE STUDENT BODY

Student Population: 1,300 Students*

Distribution Percentage
Female ... . i e 39
Foreign National** ........ ... . ... . i it 28
*Fall, 1991

**Representing 64 countries

Undergraduate Major* Percentage
Business Administration ........ .. it it 25
Language ....... .. i i e 15
Social Sciences/Humanities ......coviviiiiieiiiie e 15
Engineering/Sciences . ......ciiiiiiiin ittt 14
Economics/Related ....... ... ... i 11
International Relations/Area Studies ......................... 10
Political Science/Government . .........ovvveiniiierrainenn. 10

*Representing 544 undergraduate colleges and universities {including 154
foreign institutions) and 209 individual major fields of study.

Full-time Work Experience Percentage
LessThan 2 Years ..........uiiieinennn i ieianeaaaannn. 14
<= 1 . N 55
G- 7 YBAIS . ittt e e e e e e 21
B - A0 YRAIS « vt i e e e, 5
OVET JO YEArS . ... .ttt i i i it i e e e 5
AVETAZE YEAIS .ottt v v ieie vt in i enrenntseensonneononss 3.25

Most important of
all is the “Thunder-
bird Mystique.” I
experienced this
firsthand when
called to duty in
the Persian Gulf.
Letters from
fiiends, incredible
support from

the School’s admin-
istration, and the
professors allowing
me and my com-
rades to finish the
semester early
were all

evidence of

what makes
Thunderbird
special. The spirit
that pervaded the
campus cannot
be described, only
felt. But inmy
heart, I knew what
the “Thunderbird
Mystique” was all
about.

Steven J. Galindo
92

B.S., Computer
Sciences, 1983

Southwestern
Oklahoma State
University



THUNDERBIRD CAMPUS

Located in the Sun Belt area of the Southwest, Thunderbird is
situated in Glendale, Arizona, a suburb of Phoenix. The sun
shines 85 percent of the year, and the average yearly rainfall is
less than eight inches. At an elevation of 1,100 feet, winter
temperatures are mild, with cold mornings warming to pleasant

afternoons.

Thunderbird is the
closest approxima-
tion in the States to
living overseas; the
everyday interaction
here on campus
strengthens culfural
awareness aswould
taking part in an
internship or an
OVerseas program.
Only at Thunder-
bird can one find
such complete
international
immersion. L have
found this “learn-
ing arena” to
Incorporate many
of the elements
that Lhad experi-
enced overseas,
and to bean
optimal setting
forthose who have
yet to experience
the privilege.

Ted Devlin "92

B.A., Multina-
tional Business
Operations, 1983

Florida State
University

Southwestern architecture dominates the Thunderbird Campus with

emphasis on outdoor facilities for relaxation, entertainment, recreation,

and conversation.

Summers are hot and dry, and
all buildings are fully air condi-
tioned. A swimming pool in the
Central Quadrangle provides re-
freshing summer recreation.

A drive of three or four hours
takes one to the cool climate
of northern Arizona with its
pine forests, ski resorts, and
the spectacular Grand Canyon.
A half-day drive to the south
passes through colorful desert
vegetation to the city of
Tucson and the Mexican border,
gateway to Latin America.

The Thunderbird campus is at
the corner of 59th Avenue and
Greenway Road; the main en-
trance is on 59th Avenue,
north of Thunderbird Road.

If coming from the north or
south, take Interstate 17 to Exit
210B, Thunderbird Road West,
and drive west four miles to
59th Avenue. Turn north on
59th Avenue to the entrance.

Facilities

The total grounds consist

of 160 acres; the campus
occupies approximately 87
acres of landscaped area,
featuring several low, ranch-
style buildings characteristic
of southwestern architecture
as well as five new buildings
of contemporary southwest
design.

Eleven residence halls are
arranged to form three quad-

rangles of lawn and plantings.

The West Apartments, com-
pleted in 1971 and renovated
in 1983, consist of 50 units in
three two-story buildings, in-
cluding a lounge and related
facilities. A special Key Man-
ager residence hall and nine
faculty residences are also
located on the campus.

The main classroom complex,
The Frank L. Snell Learning
Center, completed in 1980,
contains 29 rooms that sur-
round the Jacuzzi Fountain.
Nearby are the Barton Kyle
Yount Memorial Library and
the Franz G. Talley Career
Services Building. In 1987, the
William Voris Hall of Modern
Languages and the Joan and
David Lincoln Computer Ser-
vices Building were added to
this complex, along with a
new academic mall and pavil-
ion. These facilities were
joined by a new International
Studies building, a new lec-
ture hall building, and the
new World Business/Joan and
David Lincoln Administration
Building, all completed during
the 1991-92 academic year.

Campus Tours

Visitors are welcome, and -
walking tours, led by student
leaders called “Campus Am-
bassadors,” are scheduled
every Monday, Thursday, and
Friday during the school year.
Tours begin at 12:00 noon
from the Campus Ambassador
Office in the Thunderbird
Activity Center, and include
a complimentary lunch in the
student dining hall, followed
by information sessions at
2:00 p.m. Those interested
should call the Office of
Admissions in advance for
details and reservations.



PROFILE

Joon He Lee moved to Brazil
when he was five and lived
there for 17 years before he
left to pursue higher educa- -
tion in the U.S. From 1985 to
1991, he was managing part-
ner of a retail operation in
California and, for two sum-
mers while working toward
his bachelor’s degree, he was
a management trainee at
G.D.E. Inc., an exporter of high-
tech electronic devices with
customers in Latin America.
Joon is an August graduate.

Brazil
Joon He Lee '92

Icame tothe
United States in
1984 to pursue a
college education
and “the American
Dream.” The MIM
degree at Thunder-
bird makes that
dream one step
closer to redlity.
Born in Koreq,
raised in Brazil,
and with a keen
Interest in interna-
tional business, it
was natural for me
to come to Thun-
derbird. Thanks to
my involviment
with AIESEC, an
international
student organiza-
tion, I'received a
scholarship to
study here.
Thunderbird isa
place where one
can find a diversity
of cultures, ideas,
and people, all
moving toward the
common goal of
becoming “citizens
of the world.”

B.A.,
International
Business, 1990

California State
University,
Fullerton




We made some im-
portant resolutions
during the School’s
first year. One was
that this school
would always keep
Itself free to experi-
ment both in
subject matter and
in educational
techniques.
Another was that
the school would
always keep itself
wide awake to
new developments
and to new infor-
mation. Third, we
decided to make
the instruction as
practical and
realistic as we
possibly could
without sacrificing
an understanding
of fundamental
principles, which
are also very
important to
realism.

Barton Kyle Yount

Founding
President, 1946

THE HISTORY OF THUNDERBIRD

One man who clearly understood the need for specialized training
to meet the growing need for international executive talent was the
late Lieutenant General Barton Kyle Yount (1884-1949). The
Commanding General of the U.S. Army Air Training Command
during World War II realized that U.S. business was going global
and that very few Americans were prepared for the challenge.

Thunderbird Field

To help Americans enter the
emerging international busi-
ness environment, General
Yount decided to open a
school specializing in global
business education after '
World War II. The School was
chartered as a nonprofit Ari-
zona corporation on April 8,
1946, with General Yount as
President. In June of that year,
the War Assets Administration
turned over to the new school
Thunderbird Field No. 1, a
deactivated pilot training
center northwest of Phoenix.
Classes started on October 1,
1946, and the first class gradu-
ated on June 14, 1947.

Name Change

The School was founded
under the name American
Institute for Foreign Trade.
The name was changed in
November 1968 to Thunder-
bird Graduate School of
International Management,
and in December 1973, it was
changed to American Graduate
School of International Man-
agement. The School’s
nickname, “Thunderbird,”
however, remains well known
in international circles.

President’s E Award

On November 9, 1965, the -
United States Government
presented the School with
the President’s “E” Certificate
for Export Service. The
President’s “Star E” Award
was presented on March 24,

1971. The “E” flag continues
to fly on the flagpole at
Founder’s Hall.

Courses for Executives

By 1951, the standard educa-
tional program of the School
had gained such a high reputa-
tion that leading corporations
requested a special executive
training course. The Key Man-
ager Program was arranged to
give corporate executives and
their spouses intensive conver-
sational language training in
preparation for overseas as-
signments. The program
expanded to include a variety
of advanced courses for execu-
tives under the direction of the
Thunderbird Management
Center. Today, the Thunder-
bird Executive Training Center
offers even more training and
an Executive Master of Interna-
tional Management degree.

More Progress

Dramatic changes occurred at
Thunderbird from 1971-89
under the leadership of Dr.
William Voris, who retired
from the presidency in 1989.
During those years new
courses were added in all de-
partments, and instruction in
Arabic, Chinese and Japanese
were added to the five foreign
languages already taught. The
world business foundation
course structure and the core
curriculum were developed,
the language department
added a business language
requirement, and the interna-

tional studies department
instituted a new foundation
course.

The campus changed dramati-
cally with the addition of the
Talley Career Services Build-
ing in 1978 and the Snell
Learning Center in 1980. In
1987, the William Voris Hall
of Modern Languages, the Joan
and David Lincoln Computer
Services Building, and the
Erickson-Alumni Pavilion and
Mall were dedicated.

A New President

On July 1, 1989, Dr. Roy A.
Herberger, Jr. became the

eighth president of Thunder-
bird. Formerly one of the
nation’s leading business
school deans at Southern
Methodist University, Dr. .
Herberger had previously
served as associate dean for
academic affairs in the School
of Business at the University
of Southern California, where
he founded and directed the
International Business Educa-
tion and Research program.
During his tenure, the School
has added three new degrees,
opened a facility in Japan,
added Russian and Italian to
the language curriculum, and
expanded the executive educa-
tion program. A two-year $10
million building program pro-
vided a new residence hall, a
new lecture hall building, and
a new International Studies
Building in 1991. The new
World Business Administration
Building opened in early 1992.
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Japan

Christopher B.
Hansot 93

Ifirst learned about
the Thunderbird
network from my
father, who gradua-
ted over 30 years
ago from Thunder-
bird. More recently,
Ihave seen it in
action through

my sister, who
graduated in
December 1990
and now works

in Japan. First
Tuesdays take
place in watering
holes all over the
world and are a
vaduable source of
locadl information,
not to mentiona
lot of fun. In Japan
alorne, there are
over 500 graduaies

1y 4§ o i ) g1% who keep in
As the third in his immediate [ | I T4\ Wyl S touch through
family to join the ranks of L ‘- P/ AV e nework
T’birds worldwide, Christopher YT 1

Hansot is well acquainted s IR ; Az B.A.,

with Thunderbird. While e 'Y - j 4%  International
here, he plans to take advan- [§ - : {3y  Affairs, 1988
tage of upper-level courses in AR dled | , Georgetown
world business and Japanese, o LB University
which he says will prepare '

him for Japan’s challenging

business environment. He

has been granted a summer

internship with the U.S.

Olympic Committee in

Colorado Springs, Colorado.




The London “First
Tuesday” group
impressed me with
their commitment
to Thunderbird.
Some hod gradua-
tedonlya yearégo,
others many years
ago. If there wos
any doubt in my
mind about choos-
ing Thunderbird,
their enthusiasm
and commitment
removed it
completely.

Angus Ian
Williarm Lyon '93
United Kingdom

B.A., Business
Studies/Market-
ing, 1991

University of
Hertfordshire,
England

(Rotary Scholar)

THE THUNDERBIRD NETWORK

* No other school in the world can offer an international alumni

body to match the Thunderbird network. Mention international
business, and “Thunderbird” is the code word. Alumni are
24,000 strong in every state in the U.S. and more than 130
foreign countries. No question about it, Thunderbirds are the
“in” group in international circles.

Work in international business
and Thunderbirds are every-
where: in the international
divisions of nearly every
major multinational corpora-
tion; in every government
agency that deals with interna-
tional trade; in all of the

world’s top advertising agen-
cies; in the international office
of nearly every state depart-
ment of commerce; and in
almost every major interna-
tional insurance firm. This
alumni network could be your
lifelong connection in the
world of international business.

Alumni Relations Office

The Alumni Relations Office
maintains current computer-
ized records on alumni and
their present locations as well
as their job titles and employ-
ers. In addition, the office
links more than 24,000 alumni
around the globe through the
Thunderbird Alumni Associa-
tion. The network includes
resource persons, who have
facts about alumni meetings
and business conditions in
their particular region. The
alumni publication, Thunder-
bird magazine, is produced
quarterly, keeping graduates
around the world informed
about their friends, business
associates, their alma mater,
and global affairs.

The office also helps coordi-
nate annual alumni reunions
in Europe and Asia. These
events and the alumni home-
coming each November offer
alumni networking and contin-
uing education opportunities.

The Jonas Mayer Distin-
guished Alumnus Award is the
highest award given each year
by the Thunderbird Alumni
Association to an alumnus
who has reflected great credit
on American multinational
business. The association

also grants awards for career
achievement in business

and industry, public service,
entrepreneurship, banking
and finance, and service to
Thunderbird.
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Julie Norquist graduated in
May and flew to Paris a few
weeks later, where she was
on her way to a couple of
interviews. She plans a
career in either marketing or
communications and would
eventually like to specialize
in production or international
marketing management. She
has been a production assistant/
intern with ABC News, a
marketing assistant for Ken 7,
and an intern for American
Express, all located in Paris.

France
Julie Norquist '92

I'was working with
ABC News in Paris
when Iwas in-
formed of my
acceptance to
Thunderbird. I had
considered other
“top” MBA pro-
grams in the U.S.
and elsewhere,
however, no school
possessed the com-
bination of unique
qualities of Thun-
derbird. When I
told my French
and American
colleagues about
my acceptance,
they couldn’t stop
commernding on
how lucky Iwas!
Thunderbird is
truly known
throughout the
world.

B.A.,
International
Relations, 1989

University of
California,
Berkeley
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My first experience
with the Thunder-
bird network was
in Japan. I was in-
vited to an alumni
reception for

Dr. Herberger’s
first trip to Japan
as president of
Thunderbird.
After just one eve-
ning of socializing
with some of the
300 attendees, I
knew that there
was no other group
of people I would
rather be a part

of than the
Thunderbird
alumni.

Matthew Allbee '92

B.S., Business
Administration,
1987

California State
University,
Sacramento

THE THUNDERBIRD NETWORK

LOCATION OF ALUMNI
U.S. State/Territory  Number
California . ............. 3510
Arizona ............... 1389
TeXas ...vvevennnnennns 1044
NewYork............... 931
Mlinois ................. 857
Florida ................. 849
Washington ............. 505
New]Jersey .........oout. 467
Virginia ................ 425
Colorado ............... 400
Ohio ......ovviveinnn, 375
Pennsylvania ............ 336
Connecticut ............. 318
Michigan ............... 308
Minnesota .............. 302
Massachusetts ........... 284
Oregon ................. 257
Georgia.........coovnut 240
Wisconsin ......c00uuunn 228
Maryland ............... 216
Utah .....oviiiiienan 187
Missouri..........oounn 163
Washington D.C. ......... 162
North Carolina .......... 147
Indiana................. 135
New Mexico ............ 108
Kansas ..........cvvuue 105
Tennessee ............... 98
Oklahoma ............... 91
Hawaii .................. 87
Nevada .. vvvvevnvnvnnenns 76
Towa ..........coovvunn.. 72
South Carolina ........... 64
Louisiana ........co00ovvenn 62
Idaho ................... 59
PuertoRico .............. 55
Nebraska ................ 53
Rhodelsland ............. 52
Montana............ouvus 48
Kentucky ................ 47
Alabama............. ... 39
Arkansas ................ 33
Alaska .................. 30
Delaware ................ 30
New Hampshire .......... 30
Maine .........oovvennnnn 28
Vermont .....ccocivvvennns 23
Mississippi «..cvvhvininnn 22
NorthDakota ............. 19
Wyoming ................ 18
Guam ........c.cc0iiennn. 16
SouthDakota ............. 11
Virgin Islands ............. 8
West Virginia .............. 6
American Samoa ........... 1
Marianalslands ............ 1
Source: Office of Alumni

Relations, February, 1992.

4
;

LOCATION OF ALUMNI OVERSEAS*

A\

Country Number Country Number
Japan ......... ... 000 575 Panama ................. 39
Fed. Rep. Of Germany .... 269 Argentina ............... 36
France ................. 207 Egypt ...t 36
England ................ 200 Ecuador ................. 33
1Y (557 o7 SN N 175 Chile ..............c 00 32
Brazil .............. ... 160 Philippines .............. 29
Spain ... 160 Austria . .......... ...l 28
HongKong ............. 158 CostaRica ............... 27
Norway ...oovvvvinnnn. 146 Malaysia ............... 25
Canada.........oonnvens 114 Nigeria ..........ovvvvnn. 22
The Netherlands ......... 109 Sweden ................. 21
Venezuela .............. 105 Turkey .................. 19
Taiwan ................. 103 Bolivia ............00vn 18
Belgium ................. 91 Greece ........covvieinn. 17
South Korea ............. 90 Guatemala ............... 17
Singapore ............... 84 Iran .................... 17
Thailand ................ 69 Pakistan ................. 17
Indonesia ................ 68 Kenya ....ooovevnvnnennn 15
Switzerland .............. 68 Luxembourg ............. 15
Ttaly ...ooviiiiiniinennn .54 New Zealand ............. 12
Saudi Arabia ............. 49 ElSalvador .............. 11
Australia ................ 48 Honduras................ 11
Colombia ................ 46 Bahrain .............. ... 10
Peru ...oovvviviiiinninn 44 South Africa ............. 10
India .......ovvviivnn 43 United Arab Emirates ...... 10
People’s Rep. Of China . .. .. 42 Bangladesh ............... 9
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Leaving a good
position on a major
newspaper in Asia
to retirn to gradu-
ate school raised a
lot of eyebrows, but
Iwanted to expand
my horizons and
seek new profes-
sional challenges.
Country Number Country Number Country Number Thave ‘f’“tc_hed the
CYPIUS «vvvvreevnnnneness 9 Botswana ............v0nn. 3 Ethiopia ....vovvrvnnnenen.. 1 “globalization”
IvoryCoast ..........coo.t. 9 Cayman Islands ............ 3 Guinea ................... 1 process in action
Jordan .......... ... 0. 9 French Polynesia ........... 3 IsleOfMan ............... 1 and I could see
]}E:’?rzligugy .................. g II\,Ii}]ya .................... g ;qugait ................... 1 that having a
inland ................... ICaragua ..o .o.vvveiir e adagascar ............... .
MOroceo v vvvvvinniaannn. 8 Qatar gu .................. 3 Mali g .................... 1 gl Oba”.JUSHIeSS
Portugal .................. 8 Sudan .............. ... 3 Niger ....oovvviiiniinn... 1 education would
Dominican Republic ........ 7 Zimbabwe ............ ... 3 Northern Ireland ........... 1 be the key to my
Istael .......... ... vt 7 Amuba ....... ... . 2 Oman .......ccoiiinnnnnn. 1 future growth
Jamaica ................... 7 Belize .................... 2 Papua New Guinea ......... 1 potential. The
Denmark .................. 6 Cameroon ................. 2 Rep. Of Guinea ............ 1 Thunderbirds I
Poland ................... 6 Chad ............co.cun. 2 Romania .................. 1
Uruguay .........c.c.evnnenn 6 Czechoslovakia ............ 2 Rwanda .................. 1 met at “First
Mozambique .............. 5 Gabon ............00eiunn 2 Scotland .................. 1 Tuesdays” only
Senegal ........ ... .l 5 Ghana............. ... ... 2 (Former) Soviet Union ...... 1 cemented my
Haiti ........ ..., 4 Ireland ................... 2 Srilanka ............0v... 1 conviction that 1
Hungary .................. 4 Liberia ............ .00t 2 Swaziland ................ 1 ,
Iceland .......... ... ... 4 Malawi .......oovviininn. 2 Syria ...l 1 was making the
Nepal «..ovvvvininnnnn.n.. 4 MONACO «vvvreevirrnennns. 2 Trinidad ........covvvnnnn 1 right choice.
Netherlands Antilles ........ 4 SierraLeone . .............. 2 Wales ........... s 1 R. Bosworth
TOO tvriiiiieiiiins 4 Tanzania .................. 2 Yemen Arab Republic ... .... 1 Dewey 93
Tunisia ..............0..0. 4 West Africa ............... 2 Zambia .. ... .ol 1 B.A. Northem
Yugoslavia ................ 4 Barbados ................. 1 Studies. 1981
Zaire .. ... i 4 British VirginIs. ........... 1 *Partial listing of the more than '
Bahamas .................. 3 BurkinaFaso .............. 1 130 couniries in which Thunder- Middlebury

Bermuda .......oovvnvenn.. 3 CONGOo + v vvvvvaennannnns 1 bird alumni are located. College, Vermont
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In a recent job inter-
view in Guatemala,
the worman
interviewing me
inquired exten-
sively about my
course work and
professors at
Thunderbird.
Minutes later, the
country manager
entered the office
and commented
onthefactthat a
T’bird was inter-
viewing a T"bird.
I'was offered and
have accepted a
management
trainee position

at the company—
Chiquita Brands
International—at
the headquarters in
Cincinnati, Ohio.
While other
schools are adver-
tising the im-
plementation of
new international
business programs,
Thunderbird is
looking toward its
46th anniversary.

Dorn Wenninger *92

B.A.,
International
Relations and
Spanish, 1991

Kent State
University

CAREER SERVICES

The major focus of the Career Services Center, located in the
Franz G. Talley building, is service to both students and
employers. Emphasis is upon providing professional career
counseling, planning and placement services to the students
while maximizing recruiting success for employers.

The Career Services Center
teaches students that place-
ment is a personal process
depending upon their own
knowledge, research, initiative
and resourcefulness. While at
Thunderbird, they learn career
management skills through a
process that extends through
each semester. The center’s
services for students are
designed to:

* Assist them in making
informed postgraduate plans;

* Provide the information,
guidance, and counseling
necessary for them to
implement these plans;

+ Enhance their educational
experience with academic
internships and other profes-
sional work experiences; and

* Support their efforts to
pursue suitable employment.

With the assistance of Career
Services, Thunderbird gradu-
ates identify their immediate
career objectives and learn to
apply career management
skills that they can draw upon
throughout their professional
careers. Employers state that
they hire Thunderbird gradu-
ates because, in addition to
their expertise for the position,
they are able to conduct busi-
ness in other languages and
cultures; they understand the
changes in the international
marketplace and the relation-
ship to domestic operations;
they have practical manage-
ment skills including



CAREER SERVICES

negotiation; they have the
ability to collaborate in a
cross-cultural environment
where many have had living
experiences; and they present
themselves with poise and
maturity.

Recruiting information is
available from coordinators
who schedule on-campus
interviews and post positions
of companies not able to re-
cruit on campus. Students
must be registered and making
satisfactory progress toward
the degree to be eligible to use
the recruiting services of the
Career Services Center.

A Resume Book is published
for each semester’s graduating
class and distributed to more
than 1,000 employers. The in-
tent of this publication is to
provide factual information
about the students to a large
number of organizations repre-
senting both domestic and
international operations.

Students make use of the
Career Services Center lobby
where they have access to a
Resource Center of more than
1,500 company and organiza-
tional files, employer and
geographic directories, video-
tapes, and career planning
books and periodicals.

Equipment and software, pro-
vided by a grant from Johnson
& Johnson, are in the Johnson
& Johnson Career Manage-
ment Media Room.

Each semester, all new
students receive the Placement
Manual written specifically
for the career planning

and placement needs of
Thunderbird’s graduate stu-
dents. Outlined in the manual
are the steps necessary to
utilize the resource materials
and personnel of the center.

The Career Services Resource Library provides files on hundreds of

companies and organizations plus numerous directories, planning books,
periodicals, and other resources to aid students in their job search.

Both the Graduate Associate
Program and the Career
Services Student Committee
present career workshops and
programs to help other stu-
dents. Workshops led by the
Graduate Associates include
career planning, resume writing
and interviewing workshops,
which give students the oppor-
tunity to see themselves in
videotaped practice interviews.
The Career Services Center
Student Committee schedules
tours of the center, plans events
to help students meet with
employers and posts the
Ad/Search listing of positions
published in major interna-
tional newspapers.

Students are involved in the
marketing of graduates by par-
ticipating in the International
Career Opportunities (ICO)
groups. Faculty members coop-
erate with the Career Services
Center to host recruiters and to
recommend employers and
alumni for the Open Forum
with Employers.

These programs are scheduled
in the Career Services Center
lobby where employers share
with students information
about their career areas, organi-
zational operations and the
international marketplace.
Faculty members also assist
in the marketing of interns,
recent graduates and alumni
to prospective employers.

Alumni, too, benefit from

the resources of the Career
Services Center. The Alumni
Placement Service publishes
two periodical bulletins: 1) the
Graduate Update, a free service
for one year for recent gradu-
ates who must continue a job
search off campus, and 2) the
Alumni Opportunities bulletin,
designed for alumni who have
experience and have been
graduated for a minimum of
three years. A registration fee
is charged for the Alumni
Opportunities bulletin. Manage-
ment recruiters from corpora-
tions, small businesses and
executive search firms list
positions regularly in both
publications for Thunderbird
alumni.

13

One workshop that
Career Services of-
fered that was par-
ticularly helpful
was on interview-
ing skills. They
videotaped me in
a mock interview
so that I could
learn from mis-
takes and improve
my inferviewing
skills. T had the
opportunity to
work for Uchidate
Company, Ltd. in
Hiratsuka, Japan
during my third
semester. While
working there, I
gained firsthand
knowledge about
Japanese business
and culture and
Improved my
Japanese commu-
nication skills.
Kimberly D.
Kearney 92

B.S., Finance, 1989

University of
Nebraska
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Iview my study at
Thunderbird as an
investment in my-
self and the pay-off
depends on the job
I get after gradua-
tion. With the help
of the Career Ser-
vices Center and
an on-campus
interview, I got a
challenging job at
Citibank, Frankfurt.
Robert M. Smit
'92

The Netherlands

B.B.A., Marketing .

and Management,
1989

Nijenrode, The
Netherlands
School of
Business,
Breukelen

EMPLOYERS WHO HAVE RECRUITED THUNDERBIRD STUDENTS

Abbott Laboratories International
Company (IL)

AM/PM Japan (Japan)

Alexander Industries (CA)

Alexander Proudfoot (FL)

American Express Bank Ltd. (NY)

American International Group
(NY)

Ameritrust {(OH)

Anheuser Busch, Inc. (CA)

Anheuser Busch, Inc. (MO}

Apple Computer, Inc. (CA)

Apple Latin America CHIP
Program (CA)

Arizona Department of Commerce
(AZ)

Asahi Agency (Japan)

Asbury Associates, Inc. (FL)

Asian Sources Group of

~ Publications (IL)

AT&T International (NJ)

AT&T Network Systems
International (NJ)

NW Ayer (NY)

Backer Spielvogel Bates
Worldwide, Inc. (NY)

Banawi Industrial Group (Saudi
Arabia)

Banca Commerciale IXItalia (IL}

Banque Indosuez (France)

Banyu Pharmaceuticals (Japan)

BCMG (NY)

Bell Helicopter (TX)

Best Western International, Inc.
(AZ)

British Telecom North America
(M)

Burger King Corporation (FL)

California World Trade
Commission (CA)

Camel, Inc. (CA)

The Capital Group (CA)

Cargill (MN)

Carrier Taiwan Company Ltd.
{Taiwan)

J. L. Case International (CA)

Central Europe Trust Company
Ltd. (CT}

Central Intelligence Agency (CO)

Chelsea Corp. (TX)

Chubb Group of Insurance
Companies (NJ)

CIAL (Portugal}

CIGNA Worldwide, Incorporated
(PA)

Cincinnati Milacron International
Marketing Co. {OH)

Citibank, N.A.; Asia Pacific Group,
Corporate (NY)

Citibank, N.A.; Consumer
Services/Asia Pacific (NY)

Citibank, N.A.; Consumer
Services/Europe (NY)

Citibank, N.A.; Consumer
Services/Latin America (NY}

Citibank, N.A.; Global Financial
Services (NY)

Citibank, N.A.; Private Banking
Group (NY)

Citicorp/Citibank (Belgium}

Citicorp/Citibank (England)

CME/Campbell-Mithun-Esty
Advertising (MN)

CMS Management Services (IN)

The Coca-Cola Company (GA)

Colgate Palmolive (NY)

Commerzbank (Germany)

Computer Intelligence (CA}

Continental Grain; Corporate
Human Resources (IL)

Continental Grain; North
American Grain Division (IL)

Corona Beer (Mexico)

Crown (France)

Curran Software GmbH (Germany)

CYBEX International (NY)

DDB Needham (IL)

Del Mar Avionics (CA)

Deloitte & Touche (CT)

Deutsche Bank (Germany)

Devon Systems International
(Germany])

DMB&B (NY)

Dow Chemical U.S.A. (MI}

Dow Chemical U.S.A. (TX)

DuPont (DE)

Eastman Kodak (NY)

EB Signal a.s. (Norway)

Echosphere Corporation (CA)

Echosphere International (CO)

Educational Services International
(CA)

Electronic Data Systerns (CA}

Elkem (Norway)

ESCO Corporation (OR)

Esso Caribbean (Guatemala)

Evans (CA)

Exxon (TX)

Federal Bureau of Investigation
(AZ)

Federal Express (TN)

FHP, Inc. (CA)

First Interstate Bank of Arizona
(AZ)

Fisher Controls International, Inc.
(TX)

Foote, Cone & Belding, Latin
America (NY)

Ford Motor Credit Co. (MI)

Formax, Inc. (IL}

Franciscan Renewal Center (AZ)

E. & J. Gallo Winery (CA)

Generac Corporation (WI)

General Motors Corp.; Delco
Moraine NDH Division (OH)

General Motars Corp.;
International Human Resources
(MI) ’.

General Motors Corp.; Packard
International (OH)

GeoChem International
Corporation (CT)

GeoWorks (CA)

Goldman, Sachs & Company
(Japan)

Goldman, Sachs & Company;
Global Operations Division (NY)

Goldman, Sachs & Company;
Information Technology (NY)

Goldman, Sachs & Company;
Security Sales (TX)

Grant Thornton (NY)

Greater Phoenix Economic
Council (AZ)

Grey Advertising, Inc. (CA)

Guardian Industries, Inc. (MI)

Hach Company (CO)

Hallmark Cards, Incorporated
(MO)

Harris Corporation (FL)

Harris Corporation; Farinon
Division (CA)

HDM Los Angeles (CA)

Hessische Landesbank-Girozentale
(NY)

Holland Chemical International
(The Netherlands)

Honigberg International (IL)

Hughes Aircraft (CA)

The lams Company (OH)

IBM (Norway)

IDS Financial Services (CA)

Informatic {Russia)

Instituto Tecnologico y de
Estudios Superiores (Mexico)

Intel Corporation (AZ)

International Language
Association (Japan)

Interserv International Services
(TX)

Japan Airlines (Japan)



EMPLOYERS WHO HAVE RECRUITED THUNDERBIRD STU DENTS*

Japan-America Society of
Phoenix/JAS (AZ)

Johnson & Johnson (NJ)

Johnson Controls, Inc. (WI)

Jones Global Group, Inc.; Jones
Intercable, Inc. (CO)

KAO Corporation (Japan)

Kellogg Company (Australia)

Kellogg Company (France)

Kellogg Company (Mexico)

Kellogg Company (MI)

Kellogg Company (Spain)

Korean Airlines (Korea)

Kroy Incorporated (AZ)

Language Enterprise (NY)

Eli Lilly and Company (IN)

Lyphomed, Inc. (IL)

3M (MN)

MAI Ple. (NY)

Manufacturers Hanover Trust (NY)

Mars, Incorporated (NJ)

Masland Industries (PA)

McCann-Erickson New York (NY)

McCoy-Ellison, Inc. (NC)

McDonnell Douglas Helicopter
Company {AZ)

The McFletcher Corporation (AZ)

Merck & Company, Inc. (NJ)

Metropolitan Financial Services
(AZ)

Mitsui Petrochemical Industries,
Ltd. (JTapan)

Mitsubishi Trust (Japan)

Monroe Auto Equipment Co. (MI)

Monsanto Company; Latin
American World Area (MQ)

Morgan Stanley International
(United Kingdom)

Morgan Stanley Japan Ltd. (Japan)

Nagano Hidaka Inc. (Japan)

Nambu Foundation Ltd. (NY)

NBD Bank, N.A. (MI)

NCH Corporation (TX)

NCNB Carporation (TX)

NCR Corporation (OH)

Nippon Motorola Limited (AZ)

Nordson Corporation (OH)

Occidental Chemical Asia Limited
(TX)

Ogilvy & Mather (Taiwan)

Ogilvy & Mather (TX)

OPIC (DQ)

Oracle Corp. {CA)

Orkla Borregaard a.s. (Norway)

Parker Drilling Co. {OK)

Parker Hannifan (OH)

PC Globe Inc. (AZ)

Peat Marwick (CA)

Pebble Technology, Inc. (AZ)

Pepsi-Cola International (NY)

PepsiCo, Inc. (NY)

PepsiCo Foods International (TX)

PepsiCo International (TX)

Phelps Dodge Industries (AZ)

Phoenix Chamber of Commerce
(AZ)

Pioneer Hi-Bred International, Inc.
(1A)

Pittsburgh National Bank (PA)

PPG Industries, Inc. (PA)

Price Waterhouse (NY)

The Procter & Gamble Co. (AZ)

The Procter & Gamble Co.
(Taiwan)

The Procter & Gamble Co.;
Advertising Department (OH)

Protein Technologies International
(MO)

Prudential Property & Casualty Co.

(AZ)
RCA Components (Mexico)
RCA Corporation (IN)
RHA Group (CA)
The RHO Company (GA)
R.]J. Reynolds/M.C. Tebacco Co.,
Ltd. (Japan)
Royal Bank of Canada (NY)
Royal Club Evian (France)
Sanwa Bank (Japan)
Schering Plough International (NJ)
Seiko I (Japan)
Shearson Lehman (AZ)
Shearson Lehman (NY)
Shiseido Co., Ltd. (Japan)
Sigma Real Estate (AZ)
Silvaco International (CA)
SkyMall (AZ)
A. O. Smith Electrical Products
Company (OH)
Smith & Nephew Europe (TN)
Stonhard, Inc. (N])
Streamline Shippers Association
(CA)
Sumitomo Bank (Japan)
Sunstar, Inc. (Japan)
Suntory (Japan)
Synergetics (MA)
Syntellect, Inc. (AZ)
Systematics (AR)
Takashimaya (Japan)
Tathum-Laird & Kudner (IL)
Teledyne, Inc. (VA)

Teledyne Laars (CA)

Tetra Pak (TX)

J. Walter Thompson (Italy)

J. Walter Thompson (NY)

Tokyo Gas Co., Ltd. (Japan)
Tonjon Company (IL)

Toyo Business Partners, Inc. (CA)
Tracer Research Corporation (AZ)
The Trane Company (WI)
Transpacific Communications (NC)
TRINOVA Corporation {OH)
Uchidate Co., Ltd. (Japan)
Unibaco {NY)

United Parcel Service (CT)
United Research (NJ)

U. S. Consulate/Montreal (Canada)

U. S. Department of Commerce;
ITA (AZ)

U. S. Department of Commerce;
ITA (DC)

U. 8. Department of State (DC)

U. S. Department of State; Office
of Security (AZ)

U. S. Department of Treasury (DC)

U. S. & F.C.S./Toronto (Canada)

U. S. West (CO)

Universal Flavors International,
Inc. (IN)

The Upjohn Company (MI)

The Upjohn Company (Japan)

The Upjohn Company (Thailand)

Valley National Bank of Arizona
(AZ)

Viskase Corporation (L)

Volkswagen AG (Germany)

Warner Lambert Company (NJ)

Washington International Center
of Meridian House International
(DC)

Westdeutsche Landesbank
(Germany)

Whirlpool Corporation (MI)

Willis Corroon Cerporation (NY)

Wilson Sporting Goods Company
(IL)

Windsor Industries, Inc. (CO)

The World Bank (DC)

Warld Gold Council (NY)

World Trade Association/Phoenix
(AZ)

World Trade Center of Phoenix
(AZ)

World Trade Network (AZ)

World University Games
Properties (NY)

Young & Rubicam (NY)

Zenith Electronics Corporation (TX)

*Includes employers who recruited Thunderbird students for internships and full-time positions during 1990-91.
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From my working
experience, | have
found that the
more people you
know; the more
business you will
get. Thatswhy I
chose Thunder-
bird. It gave me
the chance to
create my own
international
network that will
benefit me in my
future international
career.

Yah Jin '92
China

B.A., English,
1983

M.A,,
Accounting, 1988

Wuhan
University,
China
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The contacts I have
made at Thunder-
bird, together with
the existing alumni
network, are
factors that will

be important
advantages for

my international
career. The diver-
sity of cultures and
backgrounds in
our very close stu-
dent community
Is one of the most
important factors
for broadening
one’s international
perspective,

Sven Thorslund
92

Sweden

M.B.A.,
International
Program, 1991

University of
Gothenburg,
Sweden

MAJOR THUNDERBIRD EMPLOYERS *

Parent Number of Parent Number of
Company  Thunderbirds Employed Company Thunderbirds Employed
Citibank N.A. . . . .. - . 110 U.S. Agency forInt'l Dev . 36
Chase Manhattan Bank Ford MotorCo. . .. ... 35

NA . ... .. ... 87 IntelCorp. . ........ 32
U.S.Deptof State . . . . . . 86 MotorolaIne, . ... ... 31
Bank of America NT & SA . 67 American Express Go. . . . 30
MerrillLynch . . . ... .. 64 Dean Witter Reynolds Inc. 29
IBMCorp. . . . .. .. ... 49 Johnson & Higgins . . . . . 29
Electronic Data Systems . . 42 U.S. Government .. ... 28
Manufacturers Hanover CaterpillarInc. . . . . . .. 27

TrustCo. . . . . . .. ... 37 Eastman Kodak Co. . 27
U.S. Dept of Commerce . .37 NCRCorp. . ... ..... 27

Parent Number of
Company  Thunderbirds Employed

U.S. Dept of Commerce/

ITA. ... ......... 27
Bankof Boston . ... ... 26
Continental Bank NLA. . . . 26
Procter & GambleCo. . . . . 26
Shearson Lehman Hutton

Inc. . ......... ... 2B
Arthur Andersen & Co. . . . 25
Citicorp . . . ... ..... 25
FNB of Chicago . . . . . .. 25
NCNBTexas ... ..... 25
CargillInc. . . ....... 24
HoneywellInc. . ... ... 24
Digital Equipment Corp. . . 23
US.Army. .. ....... 23

Wells Fargo Bank N.A. . . . 23
Security Pacific Nat’l Bank . 22
American Int’l Group Inc. . 20

Continental Grain Co. . . . 20
Du Pont EI. de Nemours

&Co. . .. .. .. .. ... 20
Morgan Stanley & Co. Inc. . 20
NCHCorp. . ........ 20
BoeingCo. .. ....... 19
ChemicalBank . ... ... 19
Coca-ColaCo.. .. .. ... 19
Coopers & Lybrand . . . . . 19
Johnson & Johnson Go. . . . 19
Bank of Nova Scotia . . . . 18
Bankers TrustCo. . . . . . . 18
Federal Express Corp. . . . 18
Goodyear Tire & Rubber Co. . 18
MonsantoCo. . . . .. ... 18
Union Bank Co.. ... ... 17
Coldwell Banker Co. . . . . 17
Dow Chemical Co. .. ... 17
National Westminster Bank . 17
Price Waterhouse & Co. . . 17
EliLilly&Co.. .. .. ... 16
Huffco Indonesialnc. . . . 16
Nordson Corp. . ... ... 16
U.S. Air Force ... .... 16
Abbott Laboratories . .. . 15
CIGNA Worldwide Inc. . . . 15
General Dynamics Corp. . . 15

McDonnell Douglas Corp. . 15

* A few of more than 9,000
companies that currently
employ Thunderbird Alumni.
Source: Office of Alumni
Relations, February 1992.



STUDENT PROFILE

Masaki Ebine’s family owns
a boutique in Sano Tochigi,
Japan, where they specialize
in women'’s apparel, some of
which is imported. While at
Thunderbird, Masaki is con-
centrating on international
marketing and English. After
he graduates, he will return
to Japan to help his family
globalize their business even
further. He is interested in
importing and exporting, and
dreams of going to Paris,
mecca of the fashion world.

Japan
Masaki Ebine '93

As the world faces
inevitable interde-
pendence among
countiies, business
leaders cannot
ignore the
significance of
international
management. Only
a few schools offer
international busi-
ness programs and
Thunderbird is at
the top. In addition
to its strong aca-
demic program,
Thunderbird has

a strong alumni
network and pro-
vides students with
opportunities to
learn about other
cultures through
school activities
such as Asia Night,
Africa Night and
Europe Night. I
have traveled in
more than 10
different countries
and appreciate the
different cultures
represented at
Thunderbird,

B.A., English,
1989

Dokkyo
University,
Saitama-ken,
Japan
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Test Dates

1992-1993
Academic Year

GMAT

October 17, 1992
January 16, 1993
March 20, 1993
June 19, 1993

TOEFL

August 8, 1992
September 11, 1992
October 24, 1992
November 21, 1992
December11, 1992
January 9, 1993
February 13, 1993
March 12, 1993
April 3, 1993

May 8, 1993
Juned4, 1993

ADMISSION

Recognizing the variety of skills and characteristics required for
success in international leadership, Thunderbird seeks a wide
diversity in the ages, backgrounds, work experience and education
of its student body. Thunderbird encourages applications for
admission from students of all countries. Normally, more than
60 countries are represented in Thunderbird’s enrollment.

Prospective students and
visitors are encouraged to visit
Thunderbird. Members of the
“Campus Ambassadors,” a
student service club, conduct
tours of the campus, host
guests at lunch, and present
group information sessions.
Tours begin at 12:00 noon
from the Campus Ambassador
Office in the Thunderbird
Activity Center on Mondays,
Thursdays and Fridays.

Administrators, faculty and
alumni also travel worldwide
to speak with and make pre-
sentations for prospective
students. In addition, they
represent Thunderbird at
MBA Forums and at graduate
school fairs held in the United

_States and in selected foreign

countries. Many alumni make
themselves personally avail-
able to give information about
the School, based on their
experiences. A list of these
Alumni Educational Counsel-
ors appears on pages 105-114
of the Catalog.

Application Requirements

All applicants are expected to
meet the same requirements
for admission. This standard
normally means a degree
awarded after four years of uni-
versity study at an accredited
institution. Applicants hold-
ing degrees involving fewer
than four years of undergradu-
ate study are advised to clarify
their particular situation with
the Dean of Admissions prior
to making application.

Application Deadlines

Admission applications for ei-
ther the summer term or the
fall semester need to be sub-
mitted, complete with all
supporting documents, by
January 31, preceding the
term or semester. Applications
for the spring semester must
be submitted, complete with
all supporting documents, by
the preceding July 31.

Admission decisions will

be made within eight weeks
after the deadlines. Receipt
of the application is acknowl-
edged, along with a list of
missing documents. It is the
applicant’s responsibility to
make sure all itemns have been
received on a timely basis.
Applicants from overseas are
encouraged to apply early.

Term Designation

Students are admitted for the
fall, spring or summer terms,
and admission is granted only
for the term designated on the
application. If, after accep-
tance, a student requests a
subsequent term, candidacy
for admission must be reacti-
vated by submitting a letter of
request to the Dean of Admis-
sions. The application will be
re-evaluated with those of
other candidates for admission
to that class. Application
documents are retained for
two years.

Notification of Admission

The admission decision is
sent by letter to the mailing
address listed on the applica-
tion. Decisions are not given
over the phone. The initial
letter of acceptance is an un-
confirmed offer of admission.
This offer is unconfirmed
until the required tuition
deposit has been received, at
which time the offer is con-
firmed. A place in the class is
not reserved until a letter con-
firming admission is sent. All
admitted foreign nationals
requiring a student visa must
arrange and give proof of
complete financing for one
academic year before needed
documents will be issued.

Financial Awards

Highly qualified applicants
are eligible for a variety of
scholarships, fellowships
and assistantships. Detailed
information on criteria and
selection is in the Financial
Aid Section of this Catalog
(pages 32-41). Applicants
must indicate their interest in
being considered for these
merit awards by completing
the scholarship application
form, available from the
Admissions Office. This form
should be returned with the
completed application for
admission,



ADMISSION

APPLICATION PROCEDURE

Application forms may be
obtained from the Office of
Admissions. The following
credentials should subse-
quently be forwarded to the
same office:

» A completed official
application form, with fee of
$40 which cannot be waived
or refunded.

» An essay describing
international motivation
and accomplishments.

= Official notice of the score
received on the Graduate
Management Admission Test
(GMAT). The Thunderbird
code number is 4003.

 An official transcript from
each college attended with
clear indication of the degree
awarded.

» Three letters of
recommendation.

» Official notice of the score
on the Test of English as a
Foreign Language (TOEFL)
if applicable.

ADMISSION CRITERIA

Students are selected on the
basis of their composite file
which includes the completed
application form with essay,
three letters of recommenda-
tion, official transcripts from all
colleges previously attended, a
GMAT score, and a TOEFL
score (if necessary).

The Graduate Management
Admission Test (GMAT)

This test is required of all
applicants and is an important
part of the composite file
when taken into account
with the cumulative grade
point average. Functional
limitations and cultural back-
grounds of students taking
this test are considered when
evaluating the score. Informa-
tion can be obtained from
GMAT, Educational Testing
Service, P.O. Box 6103,
Princeton, NJ 08541-6103.

Previous Academic
Achievement, Professional
Experience and International
Exposure

College and university gradu-
ates in good standing who,
upon matriculation, hold a
bachelor’s degree or higher
from accredited institutions
recognized by The American
Graduate School of Interna-
tional Management are eligible
to be considered for admission
as full-time students. Their
cumulative grade point aver-
age of previously completed
college-level courses is
weighted with the GMAT
score. Other factors, especially
professional and international
experience and exposure,

as well as extracurricular
activities, are considered by
the evaluators. Particular
attention is given to aspects

of the candidate’s record that
demonstrate maturity, leader-
ship capabilities, and aptitude
for a career in global manage-
ment. The School places a
high value on professional
work experience acquired after
the candidate receives his or
her first academic degree.

Letters of Recommendation

This information should come
from people who have known
the applicant in a professional
or academic role and can testify
to an ability to succeed in the
academic program and in fol-
lowing professional roles.

The Test of English as a
Foreign Language (TOEFL)

Applicants whose undergradu-
ate instruction was primarily
in any language other than En-
glish must submit proof of
proficiency in English by
means of the TOEFL scores.
The minimum for consider-
ation is 500, and scores are
valid for two years. Informa-
tion can be obtained from
TOEFL, Educational Testing
Service, P.O. Box 6151,
Princeton, NJ 08541-6151.

All entering students whose
native language is other than
English must take the Thun-
derbird English Placement
Test during orientation week
and prior to registration. (See
pages 58 and 59.) A student
scoring below the acceptable
level will be required to take
basic English as a Second
Language instruction prior

to being allowed to enroll in
other courses. Since English
is the language of instruction
used at Thunderbird, all
students must be able to under-
stand rapid, idiomatic English
as spoken in lectures and
group discussions, to read
English with ease, and to
express thoughts clearly in
spoken and written English.
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MBA Forums
1992
September 26
Atlanta, GA

Colony Square
Hotel

October 2-3
Boston, MA
57 Park Plaza Hotel

October 9-10
New York, NY
New York Hilton

October 24
Dallas, TX
Sheraton Grand
Hotel

October 30-31
Washington, DC
Capitol Hilton
Hotel

November 6-7
Chicago, IL
Palmer House
Hotel

November 13-14
Los Angeles, CA
Stouffer Concourse
Hotel

November 20-21
San Francisco, CA
Sheraton Palace
Hotel
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Life at Thunder-
bird is like taking
an exciting trip all
over the world. It
allows a student
not only to meet
and interact with
students of various
religious, cultural
and ethnic back-
grounds, but also
to experience,
appreciate and
respect other
cultures.

Jean-Pierre
Kabanda '92

Rwanda

B.S., Marketing,
1989

Fordham University

STUDENT LIFE

Clubs form the centerpiece for the extracurricular life that is
part of a Thunderbird education. More than 35 such clubs
actively contribute to the School’s intellectual and cross-
cultural atmosphere. In addition, the School fosters strong
student government with representation from a cross-section

of the student body.

Clubs are frequently formed
by students studying various
languages and by students
with interest in specific re-
gions of the world. Others are
formed around special inter-
ests or religious faiths. Below
is a representative list of char-
tered clubs, but many other
clubs are formed as the student
body profile changes:

Aerobics Club

Africa Club

Andean Group Club

Campus Ambassadors

China Club

Christian Fellowship

Couples Club

Croquet Club

Entrepreneurs Club

Experience Plus Club

French Club

German Club

Golf Club

Hash House Harriers

IBM Computer Club

Import-Export Club

Indian Sub-continental Club

International Business Women

International Wine Tasting Club

Japan Club

Korea Club

Latin America Club

Macintosh Computer Club

Marketing Club

Middle East Club

Newman Club

Phi Sigma Iota (International
Foreign Language Honor Society)

Rugby Club

Russian Club

Ski Club

Soccer Club

Southeast Asia Club

Spanish Club

Tennis Club

Toastmasters Club

Ultimate Frisbee Club

Students on the Thunderbird Cam-
pus normally represent more than
50 countries and over 500 colleges
and universities around the world.

Recreation and Sports

Because of the excellent
weather, most athletic
activities take place outdoors.
Facilities on the campus
include a softball diamond,
racquetball courts, volleyball
courts, a soccer and touch foot-
ball field, tennis and basket-
ball courts. In addition, a
swimming pool is situated in
the central quadrangle. The
School sponsors softball,
soccer and rughy teams in
league competition. The
surrounding area offers
opportunities for horseback
riding, golf, and camping.
The mountains in northern
Arizona offer good skiing
facilities within a three- or
four-hour drive from campus.

Student Government

Student government is exer-
cised through an elected
Associated Students Legisla-
tive Council (ASLC). The
council provides a forum

for students to voice their
opinions to the administra-
tion, faculty, and community
at large. The ASLC administers
the student activities fund and
its committees allow students
to participate in the School’s
admission, alumni, curricu-
lum, scholarship, speakers,
film, placement, library,
spouses, and information
functions. The ASLC also de-
velops and works to improve
faculty/student/administration
relationships. Student clubs
under ASLC sponsorship gen-
erate the social, cultural and
recreational activities to sup-
plement student life.

Student Publications

The student newspaper, Das
Tor, which means “The Gate”
in German, is published each
week under student editor-

_ ship. It contains details of

campus events, news and
announcements of general in-
terest to students, faculty and
staff. Thunderbolt, a newslet-
ter published by ASLC, con-
tains announcements and a
weekly calendar. Fortune is a
pictorial roster of students
published each semester.
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Kimberly
Bishop *92

It's an exciting
adventure to be
around sucha
dynamic and
culturally diverse
student body. This
diverse student
body is only one
aspect that makes
Thunderbird a
unique school.
There is definttely
a common bond,
but at the same
time, the goals
and dreams of
the students are
far-reaching and
diverse.

B.S., Business and
Economics, 1990
University of
Kentucky

Fitness-oriented Kim Bishop
sees a future in marketing,
particularly in the sports/
activewear industry. She
teaches aerobic dance for fun
and worked for a year as a
manager/buyer for Dance
Plus, a sports/activewear and
athletic shoe store in Cam-
bridge, Massachusetts, She
also has worked for Zabin’s
Clothiers in Cambridge and
DanceBiz in her hometown of
Lexington, Kentucky.
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The student body
at Thunderbird is
very diverse. As
Pub Manager, 1
had the opportu-
nity to be involved
in the planning of
special events on
campus, such as
Aftica Night,
Oktoberfest, Asia
Night and the
Thundershow, that
make Thunderbird
such a unique
place. Academi-
cally; I was very im-
pressed with the
InterAd program
and the real-world
marketing experi-
ence that it gave
me.

Jay Gangi 92
B.A., Political
Science, 1986

Trinity College,
Connecticut

STUDENT SERVICES

Thunderbird offers its students the opportunity to take advantage
of special speakers, who are invited to campus to speak on a
variety of international business topics as well as to address
current political and social global issues. These authorities on
international affairs keep students in touch with our ever-
changing world of global business and international relations.
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Computer simulations are used in teaching such subjects as multinational
corporate finance, and international business policy.

Awards

Several honorary awards are
made by the School each year:

The Barton Kyle Yount Award
is the highest honor granted to
a graduating student. It is
conferred upon one student
each term for excellence in
scholarship, character, and
accomplishment. Nomination
and election are made by the
faculty.

The Alfred Knight Award
is granted for excellence in
scholastic achievement.

The Arizona Republic/
Phoenix Gazette International
Advertising Award recognizes
the outstanding advertising
presentation in the InterAd class.

Foreign Student Office

Thunderbird offers a full pro-
gram of services for foreign
students including new-
student orientation, visa
assistance, a monthly news-
letter, and cross-cultural pro-
gramming. A full-time foreign
student advisor is available to
provide information and ad-
vice on visa matters, to assist
students in preparing and fil-
ing appropriate immigration
documents, to mediate contact
with country fellows, and to
facilitate involvement in Thun-
derbird social and cultural
programs. The Foreign Stu-
dent Office also sponsors a
program to help spouses and
dependents make an easy tran-
sition to the United States.

CDT Duplicating

CDT Duplicating is an on-
campus copy center located
across from the campus secu-
rity office. The center is open
8:00 a.m. to 5:00 p.m., Mon-
day through Friday, and offers
while-you-wait copying, trans-
parencies, spiral binding,
folding, business cards and

: resumé copying services. The

student facsimile machine is
also located here. The Student
Fax number is 978-7836.

Post Office‘

The Campus Post Office dis-
tributes student mail and per-
forms other postal services six
days a week. The correct Post
Office address for students is:
The American Graduate School
of International Management,
Thunderbird Campus, 15249
N. 59th Avenue, Glendale, AZ,
USA 85306-6000.

Travel Agency

American Express Travel
maintains an office on campus
next to the campus bookstore.
The agency offers full travel
services worldwide, including
airline, hotel and rental car dis-
counts. Two agents are on cam-
pus Monday through Friday
from 8:00 a.m. to 5:00 p.m.

and can be reached at (602) 978-
7900. The agency specializes
in student fares to international
destinations and offers many
discounted vacation plans to
any desired destination as

well as a 24-hour emergency
en route assistance service.
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Interfaith Center

The Interfaith Center, near

the 59th Avenue entrance, is
available for meditation and
religious services of all denom-
inations.

Health Center

The Health Center is directed
by a registered nurse who
works in close cooperation
with area physicians. The
center provides emergency
first aid and referrals to area
physicians. The nurse is on
call 24 hours a day and may
refer students to a nearby
clinic or hospital for emer-
gency care.

Student Health Insurance

All full-time and special stu-
dents are insured for both
sickness and accidents during
regular academic terms under
the Student Accident and
Sickness Insurance Program.
Spouses and children may be
covered by the health and
accident insurance through
payment of an additional pre-
mium at the time of financial
registration upon admission to
Thunderbird. Nonimmigrant
spouses and children of for-
eign students must be covered
by this insurance plan, unless
proof is given of existing sim-
ilar coverage under another
insurance plan.

A waiver of the student insur-
ance program will be given to
any student who presents
proof of similar coverage at
the time of registration. Stu-
dents waiving the program
will receive a partial refund of
their tuition and fees. Students
waiving the program may still
use the campus health center
facilities, but billing from refer-
rals to off-campus physicians
and labs would be the student’s
personal responsibility.
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His Excellency Dennis Afande,
Ambassador of Kenya to the United
States, was one of more than 100
guest speakers on the Thunderbird
Campus during the past year.

Lectures and Seminars

Many eminent authorities on
international affairs and com-
merce and senior corporate
officials of multinational and
international firms visit the
campus each year to lecture
and conduct seminars. In addi-
tion to formal presentations,
speakers also meet with classes
and hold small meetings and
discussions with students.

Some of the speakers who
visited Thunderbird last year:

Cyrus Friedheim
Vice Chairman
Booz, Allen & Hamilton

Boris Utria

Energetic Resources and
Development

Department of the World Bank

Peter Doyle

Director of Press and
Public Affairs

European Community
Commission’s Washington
Delegation

James H. Boice III
Assistant Manger
Capital Market Groups
Wardley Capital Ltd.

The Right Honorable
Sir Patrick Duffy

Member of the House of
Commons, United Kingdom

Dr. Riidiger Pieper
Director of the Paul Lobe
Institut, Berlin

Dr. Klaus Agthe
European Operations Manger
Asea Brown Boveri AG

Carol Vipperman

Executive Director

Soviet-American Economic
Cooperation Council

Dr. Ernst Piehl

Director

European Center for the
Development of
Vocational Training

Clovis Maksoud

Former Ambassador to the
United Nations from the
League of Arab States

Dr. Norman E. Borlaug
Winner of the 1970 Nobel Prize
for Peace

Douglas Paterson

Canadian Consul and Trade
Commissioner from
Los Angeles

David G. Mein

Executive Secretary

Office of the Administrator,
Agency for International
Development

Terry Lautenbach
Senior Vice President
1IBM

The Honorable Roberto
Maclean Uguarteche
Ambassador of Peru to the U.S.

John E. O'Toole

President

American Association of
Advertising Agencies

Washington SyCip
Founder and Chairman
SGV Group

The Philippines

Jesus Enriquez Burgos
Legal Representative and Adviser
Ford Motor Company de

Mexico F.A.
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There is always
something to do at
Thunderbird.
Whether itis a
group meeting, a
club activity,ora
serminar given by a
prominent speaker,
you will find plenty
to do and interest-
ing people to
exchange stories
with. In fact, your
learning experi-
ence at Thunder-
bird is greatly
enhanced by your
exposure to the in-
ternational faculty
and student body.

Matthew E.
Minister ‘92
B.A., Spanish/
Mathematics,
1988

Northern
Arizona
University
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Because the
student body at
Thunderbird is
comprised of stu-
dents from more
than 100 countries,
Thunderbird cam-
pus life offered me
an international
microcosm to uti-
lize what I had
Iearned here.

Hung-Tao Chu 92
Taiwan

B.S., Industrial
Managerment, 1930

National Taiwan
Institute of
Technology

CAMPUS RESOURCES

The resources of the Barton Kyle Yount Memorial Library are
specifically selected to support the unique Thunderbird
curriculum. Other research and resource centers on campus
further support Thunderbird students in their quest for specific
information on international business, language, and culture.

Barton Kyle Yount
Memorial Library

The collection of approxi-
mately 70,000 books and
1,200 journal and newspaper
subscriptions concentrates
on international business,
international affairs, and
country and cultural studies.
Language studies are rein-
forced by over 9,000 books
in Arabic, Chinese, French,
German, Italian, Japanese,
Portuguese, Russian, and
Spanish, as well as audio
and video cassettes and two
interactive video stations.
Extensive microfilm and
microfiche collections provide
retrospective coverage of
journals, newspapers, and
domestic and international
corporate information.

Reference services include
access to over 600 databases
through the Data-Star and
DIALOG information retrieval
systems. The library has six
CD-ROM electronic indexes,
plus relevant paper indexes
and reference publications.
Interlibrary loan services are
available through the OCLC
computer system and the
CARL computer network.

The library offers a fee-based
information service, T’'BIRD
(Thunderbird Information Re-

“search on Demand), for alumni

and the business community.
Other services include micro-
form reader/printers, photocopi-
ers, electronic typewriters, and
video cassette players.

The library is a member of the
West Valley Library Consortium
which entitles students to use
the library collections of Ari-
zona State University (Tempe
and ASU West campus), Glen-
dale Community College, and
Glendale Public Library, ac-
cording to the loan policies of
the individual libraries.
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The library resources include
extensive microfilm and microfiche
collections as well as access to more
than 600 databases that access
worldwide information sources.

Dom Pedro 1l Research
Center on lberia,
Ibero-America, and
Lusohispanophone Africa

This center provides facilities
for research on Iberia, Latin
America and Lusohispano-
phone Africa. Books and peri-
odicals, as well as files with
computer accessibility, are
maintained on these areas con-
taining financial, economic,
governmental, political, and
social information.

International Studies
Research Center (ISRC)

The International Studies
Research Center, serves as a
supplement and complement
to the library for contemporary
research. It houses an exten-
sive collection of current
clippings and document files,
newspapers and current peri-
odicals. Up-to-date files are
maintained on over 195 coun-
tries with materials filed
under more than a dozen
categories. The center also
contains files on international
organizations, international
environmental development,
and other global issues.

Fxternal Affairs

The Office of External

Affairs conducts programs
and activities for Thunder-
bird to develop understand-
ing and financial support from
all its publics for its educa-
tional goals. The Alumni,
Communication, Public
Affairs and Development
offices are extensions of the
Office of External Affairs and
report to the Vice President
for External Affairs. A capital
campaign is also under the
direction of the Vice President
for External Affairs.

The Office of Communication
manages the publications of
Thunderbird including the
Thunderbird magazine, the
Catalog, the Annual Report, a
weekly internal newsletter,
and the Global View corporate
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The lobby of the new World Business/Administration Building features an
international photography gallery.

newsletter. The office also
oversees a speakers program

and a student outreach program.

The Development Office is

the fund-raising arm of the
School. This office receives
over 3,000 gifts annually from
corporations, foundations, and
individuals. It also manages the
Annual Fund, which encour-
ages financial support for the

School from alumni and friends.

The Development Office also
works closely with the World
Business Advisory Council,
the Career Services Center,
and the Thunderbird Alumni
Association. The director of
government grants works
closely with the Thunderbird
faculty and external publics to
develop and submit proposals
to federal agencies that fund
various educational programs.

The Public Affairs Office
handles media relations, spe-
cial seminar series, major
speakers, and national and
international government
relations. Since 1991, this
office has coordinated major
conferences on U.S.-Taiwan
relations and the North Ameri-
can Free Trade Agreement.

The International Executive

The International Executive
(ISSN: 0020-6652), is a refer-
eed, scholarly journal, pub-
lished six times a year by
Thunderbird and John Wiley

& Sons, Inc. It aims at advance-
ment and dissemination of
research in the field of interna-
tional business. Its target audi-
ence includes academicians
and executives in business
and government.

Dr. Beverly Springer, professor
of International Studies at
Thunderbird, serves as editor
of the journal. Subscriptions
are available. Contact Pat
Santoro at (212) 850-6347.

The Journal of Language for
International Business

The Journal of Language for
International Business (ISSN:
8755-0504) is the only periodi-
cal devoted to the teaching and
study of foreign languages,
English for international busi-
ness, and cross-cultural studies.
Published twice a year, this ref-
ereed journal for international
scholars welcomes articles on
language for business, cross-
cultural studies and language
teaching, as well as pertinent
book reviews. For subscription
information, contact the Editor,

The Journal of Language for
International Business, Depart-
ment of Modern Languages,
(602) 978-7255.

The Joan and David Lincoln
Computer Services Center

The Computer Services Depart-
ment supports both academic
and administrative require-
ments via a campus-wide Local
Area Network. Thunderbird
students are required to use
personal computers for many
classes and class projects. It is
expected, therefore, that stu-
dents be proficient in the most
common computer applica-
tions in business today: word
processing, spreadsheet, data
base management, and graph-
ics. It is strongly recommended
that prospective students who
are not yet proficient in the ap-
plications so equip themselves
before enrolling. See page 61 for
computer waiver requirements.

Over 100 microcomputers in
the student computing labora-
tory allow access to a wide
range of applications, ranging
from sophisticated models of
futures trading and interna-
tional banking to word
processing and spreadsheet
development. In addition,

the department supports the
Yount Library’s on-line user
catalog, which provides access
to the Thunderbird collection,
to Arizona State University’s
and to many academic librar-
ies in the U.S. and elsewhere.
The department also main-
tains a multi-media facility,
with video disks and CD-
ROMs, to support the Modern
Language Department’s teach-
ing using these new media.

It is recommended that stu-
dents have their own personal
computer, but this is not yet
required. Most computers on
campus are IBM compatible.

Having visited 20
countries and lived
on four continents,
Tknew Iwanted to
pursue a career

in international
business. My
college adviser
recommended
Thunderbird to

me and I sent for
the Catalog, read it,
and was hooked.
Since then I knew [
wanted to cometo
Thunderbind for its
international edu-
cation and interna-
tional student body.

Susan Rathbum 92
B.A., Spanish, 1988

Franklin and
Marshall College,
Lancaster, Penn.
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Living on caimmpus
isamust. The first
week you will meet
about 100 friends
and the second
week 100 more.
Take advantage of
the diverse student
body. Nowhere else
in the world will
you ever again
meet such a
unique group of
people who have
such interesting
backgrounds.
Sharing and ex-
ploring each
other’s worlds is
the key to close
friendships here.
Thereisa club to
meet every aca-
demic or social
interest. If there
isn'’t one for you,
form your own!
Keon Hee Han 92

B.B.A., International
Management, 1989

University of New
Mexico

HOUSING AND FOOD SERVICE

One of the distinguishing features of Thunderbird is its collegial
residential environment. Housing facilities on campus
accommodate nearly 35 percent of the students, while nearby
apartment units provide additional accommodations. The
Housing Office offers assistance in locating accommodations off
campus as well as on campus.

OFF-CAMPUS HOUSING

The Housing Office offers
assistance in locating apart-
ments, houses, townhouses,
rooms in homes, roommates
and local hotel/motel listings.
Meal plans for the on-campus
Dining Hall are available for
off-campus residents through
the Dining Hall Office.

ON-CAMPUS LIVING
ACCOMMODATIONS

Incoming students should sub-
mit their application for hous-
ing well in advance, since
housing assignments are made
according to the date of receipt
of the housing deposit. On-
campus food service is manda-
tory for all on-campus residents.
Notification of housing availabil-
ity is made 45 days before the
first day of class of the session
for which application is made.
All on-campus housing is single
occupancy. Married and double
occupancy housing are no
longer available on-campus.
(see “Off-campus Housing,”
above). Descriptions of on-
campus room styles and
amenities of each residence
hall follow.

Furniture Provided

In every residence hall, unless
noted otherwise, each room
contains the following neces-
sary furniture: A single-size
bed, dresser, desk, chair, book-
case, bedside table and lamp.
Room rental includes utilities,
phone and local phone service.

Residence Halls

New Residence Hall: (non-
smoking rooms): Two single-
occupancy rooms that have an
interconnecting bathroom; air-
conditioning and carpeting;
built-in, single-size platform
beds with drawers under-
neath; private entrances. This
two-story building is located
on the quad, near the pool.
Rooms that face the pool area
may be noisier than rooms

on the opposite side or other
residence hall areas.

Room Cost:
* $1,015 for fall 1992 or
spring 1993 semester

* $840 for summer 1993 term
* $195 for Winterim 1993

Kieckhefer (“1”) Residence Hall:
(non-smoking rooms) Eight
single-occupancy rooms: Four
bedrooms and a community
bath on one side of a large
lounge, and four bedrooms
and a community bath on the
other side. One side could be
females, one side could be
males; or, the entire suite
could be all males or all fe-
males. When possible, assign-
ments will be made according
to the room requests received.
Rooms have air-conditioning
and carpeting. A large refriger-
ator is provided in the lounge.

Room Cost: }
» $945 for fall 1992 or
spring 1993 semester
* $765 for summer 1993 term

« $195 for Winterim 1993

“B” Residence Hall: Two single-
occupancy rooms that have an
interconnecting bathroom, air-
conditioning and carpeting.
Each room has a private en-
trance. The rooms that face
onto the pool area may have a
tendency to be noisier than
rooms on the opposite side or
other residence hall areas.

Room Cost:
+ $895 for fall 1992 or
spring 1993 semester

* $705 for summer 1993 term
* $195 for Winterim 1993

West Residence Hall: Two
single-occupancy rooms that
share a bathroom and have
air-conditioning and carpet-
ing. This two-story building is
located close to the Pub and
has a tendency to be nosier
than other residence hall
areas. A large community
lounge is provided with color
television and with laundry fa-
cilities adjacent to the lounge.
Barbecue grills are provided in
the quad area. Convenient
parking is located around the
building.

West (A) Rooms: These rooms
are considerably smaller than
the West (B) rooms. They have
a large built-in desk and book-
shelf. A large picture window
overlooks the quad area.

Room Cost:
* $850 for fall 1992 or
spring 1993 semester

* $690 for summer 1993 term
« $195 for Winterim 1993
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Alden B,
McCall 92

Icould have stayed
in Texas and pur-
sued the standard
MBA in class-
rooms with people
from Dallas and
Austin, but f al-
ready know that
culture. L have now
worked in group
projects with
students from
Germany, Japan,
Mozambique,
Canada, Brazil,
Venezuela, Spain,
France, Holland,
Great Britain,
Ireland, Trinidad,
and Rwanda.

I could never
have had that
experience in
Austin.

B.S., Biology, 1973

After 12 years of managerial

experience in venture capital ' U Tk ) Texas Christian
acquisition, primarily in the AR R 4 University

oil and gas industry, Alden Pl - ‘ . M.S., Geology, 1989
McCall came to Thunderbird. : University of Texas
By combining the M.LM., an ! at Arlington

advanced international busi-
ness degree, with his master’s
degree in geology, Alden rec-
ognizes that the availability
and pursuit of energy sources
has become a worldwide
issue. While here, he was
president of the student body.
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Living on campus
isan excellent
way to get to know
many different
people from all
over the world.
My area of interest
is Europe and

my studies of this
region have been
greatly enhanced
by living in a suite
with Spanish,
German and
French students.
Not only has this
built a great living
environment,

but also an “inter-
national family”
that will be a strong
network of friend-
ship in the future.

Keeci Townsend '92

B.S., Agricultural
Economics/
International
Marketing, 1990

Oklahoma State
University

HOUSING AND FOOD SERVICE

West (B) Rooms: These rooms
are the largest on campus.
They have large closets with
built-in dresser drawers and
shelves.

Room Cost:
* $910 for fall 1992 or
spring 1993 semester

» $745 for summer 1993 term
« $195 for Winterim 1993

East Residence Hall: Two single-
occupancy rooms share a bath-
room, have air-conditioning and
carpeting. This is the only resi-
dence hall that has parking avail-
able in front of the rooms.

Room Cost:
* $910 for fall 1992 or spring
1993 semester

« $745 for summer 1993 term
¢ $195 for Winterim 1993

D, E, F, G and H Residence
Halls: Four single-occupancy
rooms that share a community
bathroom and large lounge area;
air-conditioned and carpeted.

Room Cost:
¢ $770 for fall 1992 or spring
1993 semester

« $595 for summer 1993 term
* $195 for Winterim 1993

Special Facilities

Housing is available on
campus for those who may
have functional limitations.
Please notify the Housing
Office if you will require
these facilities.

Housing Deposit

A $300 housing deposit is
required of all new students
requesting on-campus hous-
ing; $200 of the deposit is cred-
ited to the first semester’s
housing fee at financial regis-
tration; $100 is kept as a secu-
rity deposit and is refundable

upon graduation or the termi-
nation of the housing contract.
Continuing and returning stu-
dents must make a $100 hous-
ing deposit. The housing
deposit is non-refundable if can-
cellation or deferral notice is not
given 30 days prior to the first
day of class for that semester.

Housing Deposit Refund

The deposit will be refunded,
upon request, under the fol-
lowing conditions, provided
there are no financial claims
against the deposit and there
is nothing owed on the
student’s account:

» Cancellation of the housing
application more than 30
days prior to the first day of
class. Notification of
cancellation must be in
writing and addressed to the
Housing Office, or made
through personal contact
with the Housing Office.

* Graduation, or withdrawal,
subject to School policy.

¢ Unavailability of a room for
the semester applied for.

+ Officially checking out with
the Resident Assistant or
Housing Office and passing
room inspection at check-out.

Forfeiture of Housing Deposit

The housing deposit will be
forfeited under the following
conditions:

« Cancellation of the housing
application less than 30
days prior to the first day of
class.

« Failure to claim the room by
midnight of the third day
after the date specified as
“Residence Halls Open,”
unless prior notice is
received from the assignee.

» Withdrawal from campus
housing after having officially
checked into the assigned room.

« Failure to pass room
inspection at check-cut.
(Students are responsible for
cleaning their own rooms.}

» Failure to officially check out
of the room with the Resident
Assistant or Housing Office.

e Failure to abide by the terms
of the housing agreement.

On-campus Food Service

On-campus food service is
mandatory for all students liv-
ing on campus as no kitchen
facilities are available in resi-
dence halls. The school is not
equipped to handle special in-
dividual diets. Individuals
with dietary restrictions
should seek off-campus hous-

ing. Help is available for off-

campus housing through the
Housing Office.

Dining Hall

The Dining Hall is for stu-
dents, spouses, faculty and
staff, and serves meals daily
throughout the academic year,
excluding holiday recesses
and other specified periods.

No cooking facilities are avail-
able on-campus. Cooking is
prohibited in residence halls.

Cost:

*» $1,190 for fall 1992 or spring
1993 semester (approx.
$11/day)

* $805 for summer 1993 term
(approx. $11/day)

The Dining Room is closed
during Winterim.

The Coffee Shop

The Coffee Shop is open dur-
ing the spring, summer and
fall terms Monday through Fri-
day from 7:00 a.m. until 2:30
p-mn. serving a variety of sand-
wiches, snacks and beverages.
During Winterim it is open
seven days a week through the
dinner hour.
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Pictured with 3,000-year-old
pottery shards and a large pot
discovered during an archeo-
logical excavation at Gezer in
Israel, Lisa Marsio hopes

to combine her practical
experience and knowledge

of archeology with interna-
tional business. Some options
include museum administra-
tion, working for the state
department or consulting for
real estate. She attended the
summer program in Paris.

Israel
Lisa C. Marsio '93

My interest had al-
ways been in the
internatonal arena,
usually manifest-
ing itself in history,
but I had heard
much about Thun-
derbird from busi-
ness students. I
realized how bene-
ficial it would be
forme to broaden
my knowledge
base with a
curriculum of
international
business, modern
language, and
International stud-
ies. I have studied
the past, lived the
present, and am
prepared to change
the future.

B.A., Classical
Studies, 1989

M.A., Near Eastern
Archaeology, 1992
University of
Arizona
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1 looked at various
programs in infer-
national business.
Wht attracted me
to this program ini-
tially was the broad
curriculum and the
diverse student
body: The deciding
factor, however,
was all the positive
things the alumni
Ialked to said
about Thunder-
bird. They were
definitely satisfied
customers.

Giulia Diano '92
Italy

B.A., English, 1990

University of Texas,
Austin

TUITION AND FEES

Tuition for 1992-93 is $7,175 for each fall or spring semester and

$5,260 for the summer term for students enrolled on a full-time

basis. For Winterim, the tuition is $1,375 for one three-hour
course. Tuition is the same for all, regardless of state or country

of residence.

Special-Student Fees

Special-Student fees apply to
those carrying nine or fewer
semester hours (or fewer than
six hours in the summer term),
including audits. Such stu-
dents are charged a tuition
fee of $595 per semester hour
of instruction, plus a registra-
tion fee of $595 for each term
of study in 1992-93. This in-
cludes accident and sickness
insurance coverage. A waiver
plan is available. It does not
entitle use of the Career Ser-
vices Center, except for those
students who have completed
at least one full term.

Spouses

Spouses of full-time students
at the School may take up to
nine semester hours of study
in a fall or spring semester at a
flat-rate 1992-93 tuition of
$1,860 or six hours in a sum-
mer term for a flat-rate tuition
of $1,355. Special arrange-
ments are made for spouses
who take ES3000, which
would exceed the maximum
number of hours allowed
under this provision. If the
spouse later becomes a candi-
date for the M.LM. degree, all
credit hours are charged retro-
actively at the regular tuition
rate for full-time students,

The exterior of the new World Busi-
ness/Administration Building
blends a classical look with distinc-
tive southwest architectural features.

OTHER FEES, 1992-93

Student Fees

The Associated Students Legis-
lative Council (ASLC) Fee is
$75 for spring or fall semester,
and $55 for summer term. The
fee is billed to each student
every term to support the wide
variety of student-sponsored ac-
tivities on campus. Use of these
funds is wholly at the discre-
tion of ASLC.

Application Fee

A $40 Application Fee must
accompany a candidate’s appli-
cation for admission. This fee
cannot be waived or refunded.

Payment of Fees

Payment may be made at
Academic Registration or in
the Business Office by the
end of the first day of classes.
Failure to do so on this day
will result in a $50 late regis-
tration fee. Any balances out-
standing from a previous term
must be paid in full prior to
registration for further studies.
Students who do not finan-
cially register by the end of
the first day of classes will
have their academic registra-
tion cancelled. Students may
reinstate their academic regis-
tration on a space-available
basis.

Tuition Deposit

A tuition deposit of $250 is

to be sent upon receipt of a
Conditional Acceptance in
order to obtain the Official
Acceptance. This deposit is
refundable up to 60 days prior
to the first day of registration
of the term for which Official
Acceptance has been granted.
Written notice concerning
either a cancellation or a
change to another term must
be received by the Office of
Admissions and Records prior
to the 60-day period; other-
wise, the deposit is forfeited.
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Classrooms in the new Lecture Hall Building are designed to facilitate

discussion and provide optimum facilities for speakers and panel

presentations.

MINIMUM COSTS FOR A SEMESTER/TERM OF STUDY

Fall 1992 or Spring 1993 Semester

Tuition $7,175
ASLC Fee 75
Board 1,190
Lodging (average rate) 875
TOTAL $9,315
Books and instructional

supplies are not included in

the regular tuition charge. For
most students, the cost should
not exceed $450 per semester.

Fall 1992 or Spring 1993 Semester

Tuition $ 7,175
ASLC Fee ' 75
Rent 1,080
Utilities (telephone,

electricity) 480
Food 960
Personal Expenses 960
Transportation 640
TOTAL '$11,370

ESTIMATED OFF-CAMPUS LIVING COSTS

Summer 1993 Term

Tuition $5,260
ASLC Fee 55
Board 805
Lodging (average rate) 735
TOTAL $6,855

Students also need to budget
for personal and transpor-
tation expenses for both on
and off campus.

Summer 1993 Term

Tuition $5,260
ASLC Fee 55
Rent 810
Utilities (telephone,

electricity) 360
Food 720
Personal Expenses 720
Transportation 480
TOTAL '$8,405

NOTE: The School reserves the right at any time to amend the
regulations regarding tuition, fees, and method of payment.

Special Fees

Fees, in varying amounts, may
be required of continuing stu-
dents for special programs,
such as Winterim, Guadalajara,
ESADE, Japan, and the Euro-
pean program. Students are
notified of the amount of the
fee at special meetings and/or
registration for the

individual program.

Veterans

Veterans may obtain an
application for Veterans
Administration educational
benefits by writing or calling
the Office of the Registrar.

REFUNDS

In the event of a student’s with-
drawal or dismissal from the
School during the course of a
semester, the tuition charge
(not including fees) is subject
to a rebate in accordance with

the following schedule:
Period of Percent of
Student Status Tuition
from Start to be Refunded
of Class to Student
One week or less 100%
Two to three weeks 80%
More than three,

up to four weeks 60%
More than four,

up to five weeks 40%
More than five,

up to six weeks 20%
Over six weeks -0-

The above schedule of refunds
also applies to any student
who, in reducing his or her
load to below 12 hours, would
become a Special Student.

A special schedule, pro rata
on the above, applies to sum-
mer term and to Winterim.
Board and lodging fees are

not refundable.
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Where else, other
than at Thunder-
bird, can you
achieve your
academic and
personal goals,
have a taste of
flavors from all
over the world
and sharpen your
mind? It may
sound like a cliché,
but what you put
into the program is
what you will get
out of it. Do not
limit yourself.
Broaden your lim-
its while you are at
Thunderbird. De-
ciding to come to
Thunderbird is the
best decision that 1
have ever made.

Vincent Lambert "92
France

Maitrise
d’Economie
Appliquée, Mention
Controle de Gestion,
1990

University of Paris
IX, Dauphine
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My work-study
position allows me
to work on projects
that affect the
direction of
Thunderbird,
Working with the
administration
has provided me
with valuable
insight info the
functioning of

this institution.
Lisa A. Westphal 93
B.A., International

Studies/German,
1989

Miami University,
Ohio

FINANCIAL AID

The American Graduate School of International Management
has a broad program to enable deserving students in need of
financial assistance to attend. Although financial resources are
limited, an aid program has been designed to accommodate
students by means of scholarships, part-time employment, and

loans.

Complete packets of financial AIESEC Scholarships*

aid information and formsare Financial Aid Application  Scholarships are available to

available from the Financial Aid  peadlines for Entering members of AIESEC (Interna--

Office. Inquiries concerning ma- Students: tional Association of Students
ial discussed should be udents:

teri ssed sho sent in Economics and Manage-

to the Financial Aid Office. Summer Entrants March 1

Prospective aid applicants

are encouraged to complete
the appropriate financial aid
forms/applications well in ad-
vance of the start date as well
as prior to being accepted to
ensure that deadlines are met.

SCHOLARSHIP AID FOR
ENTERING STUDENTS

Several scholarships are avail-
able only to entering students.

Criteria for awards are:

¢ Evidence of a consistently
strong academic record
earned during the under-
graduate experience and
in subsequent post-
baccalaureate studies.

¢ Exceptional score on the
Graduate Management
Admissions Test (GMAT).

* Work experience.

« Official acceptance as
full-time student.

The following should be noted:

» Application should be
submitted with candidate’s
admission application.

* Only one award is available
per applicant.

» Awards are applied directly
to tuition.

Fall Entrants March 1
Spring Entrants  October 1
Scholarship Award
Notifications:

Summer Entrants April 1

Fall Entrants April 15
Spring Entrants  November 1

e Awards do not include room,
board or other fees, unless
otherwise indicated.

» Awards are not subject to
extension.

» Awards having an on-
campus work requirement
are designated with an
asterisk. A small portion of
certain scholarships will be
considered compensation for
work performed and may be
subject to federal and state
income tax regulations.
Designated service to the
school is usually rendered in
an administrative office.

¢ Awards are only available to
entering students.

e All assistantships, scholar-
ships and fellowships are
subject to funding.

*NOTE: Award has an on-campus work requirement.

ment). The applicant must
have been a dues-paying mem-
ber of AIESEC for at least one
year and served in an affiliated
university leadership position
or in a leadership position at
the regional, national or inter-
national level. The application
must be accompanied by a let-
ter of recommendation from a
member of either the AIESEC
Board of Advisors or Directors.

¢ Award covers full tuition for
the first two successive
semesters.

¢ One award available each
semester to an entering
student.

Arizona University
Scholarships*

Scholarships are available to
graduates of one or more of
the three state universities:
The University of Arizona,
Arizona State University, and
Northern Arizona University.

¢ Award covers half tuition for
the first two successive
semesters.

¢ Three awards available each
semester to entering students.



STUDENT PROFILE

With eight years of experience
in international business,
Sergio Cuesy came to Thun-
derbird to learn more. So far,
his favorite class has been
Entrepreneurship, which uses
knowledge learned in previ-
ous classes, such as marketing
and finance, but, he said,
“This time it’s for real! At
Thunderbird, we get the op-
portunity to evaluate a real
business, learn how to start
our own, or buy one!”’

Mexico
Sergio Cuesy '92

I'was awarded

the Coca-Cola
Hispanic
Scholarship. It
provided me with
the opportunity to
enhance my educa-
tion by giving me
the support I
needed. Here at
Thunderbird there
are always opportu-
nities. In 1990, 1
was selected by my
former company
for an executive
program with
Thunderbird.

After experiencing
what Thunderbird
was, I resigned and
put my executive
career on hold to
come back as a full-
time student and
deepen my educa-
tion so I could be-
come a better
professional. Iam
very happy with
my decision.
Ingeniero
(bachelor’s degree),
Mecanico-
Electrico, 1986
Universidad
Nacional

Autonéma de
Mexico
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Asa recipient of

a Peace Corps
Assistantship, the
system wus flexible
enough fo accept
my suggestions
about my place-
ment in Career
Services where

I've been able to
use my training
and consulting
skills. As a Peace
Corps staff mem-
ber, I counseled
Peace Corps volun-
teers foryears to
pursue their gradu-
ate studies at
Thunderbird after
completing their
OVETSeas service.
So, when I decided
ona career change,
1knew where T
wanted to study.

Robert E. Reid '92

B.A., The Study of
Man {Social Psy-
chology, Cultural
Anthropology), 1974

University of

Michs

FINANCIAL AID

Coca-Cola Hispanic
Scholarship Fund*

These scholarships are avail-
able to incoming American or
foreign Hispanic students.

¢ Award covers half tuition for
first two successive semesters.

« At least two awards available
per year to entering students.

Consular Corps Scholarship

This scholarship is available
to an Arizona resident who
has recently graduated from a
State of Arizona university.

» Award is $1,000.

* One award available per year
to an entering student.

Continental Grain
Foundation Scholarship in
International Business*

» This scholarship is available
to a student who has an
agribusiness background or a
strong interest in agribusiness.

» Award is $8,000 to be
applied toward tuition
costs for three successive
semesters, provided at
least a 3.0 is achieved in
the initial semester.

* One award available each
fall to an entering student.

FMC Scholarships*

Scholarships are available to
students who have undergrad-
uate degrees in technical

fields.
¢ Award is $2,500.

* One award is available each fall
and spring to entering students.

The Honeywell Scholarship*

This scholarship is available
to a student who has an under-

graduate degree in engineering.

¢ Award is $1,000.
* One award available each fall

semester to an entering student.

International Scholarships*

Recipients of these scholar-
ships are chosen on the basis
of merit demonstrated in un-
dergraduate courses, extracur-
ricular achievements and
candidate’s motivation toward
an international management
career.

¢ Award covers half tuition for
one semester,

» Twenty awards available
each fall and spring; fifteen
awards available each
summer to entering students.

Johnson & Higgins
Scholarship

Recipients of this scholarship
are chosen on the basis of
merit demonstrated in under-
graduate courses, extracurricu-
lar achievements and
subsequent experience.

e Award is $1,000.
¢ One award available each fall

semester to an entering student.

LASPAU Scholarship

The American Graduate School
of International Management
has agreed to accept each year
one scholar nominated by the
Latin American Scholarship
Program of American Universi-
ties, a nonprofit association
affiliated with Harvard Univer-
sity. Thunderbird provides a
tuition waiver, but travel and
living expenses are met by the
individual scholars, their spon-
soring university and LASPAU.

Peace Corps Scholarships*
Scholarships are available to
Peace Corps volunteers who
have completed their enlist-
ment. Proof of Peace Corps
service must be submitted.

* Award covers full tuition for
two successive semesters.

* Two awards available each

semester to entering students.

*NOTE: Award has an on-campus work requirement.

Presidential Scholarships

These scholarships are offered
to outstanding Master of
International Management
candidates. Recipients are
assigned directly to the presi-
dent to be in a mentoring
relationship with him.

¢ Award is full tuition for
three semesters.

* Five awards available each
fall and spring; three awards
available each summer to
entering students.

Amalio M. Suarez

Memorial Scholarship*

This scholarship is offered, in
memory of the late Professor
Amalio M., Suarez, to an enter-
ing student with an undergrad-
uate major in Spanish, with
preference given to the father
of a family.

+ Award covers full tuition for
two successive semesters.

* One award available each
fall and spring semester to
entering students.

Thunderbird Scholarships*

These scholarships are based
on scholastic achievement at
the undergraduate level, al-
though consideration will be
given to the extracurricular
and professional activities and
to the candidate’s motivation
toward a career in interna-
tional management.

» Award covers half tuition for
two successive semesters.

» Twenty awards available
each fall and spring; fifteen
awards available each
summer to entering students.



FINANCIAL AID

Valley National Bank -
Roger A. Lyon Scholarship

This scholarship, offered by the
Valley National Bank, is avail-
able only to children of active,
full-time/mini-week employees
of Valley National Bank.

¢ Award provides full tuition
for first semester with
continuing coverage in
successive semesters if
satisfactory performance is
maintained.

¢ One award available at a
time to an entering student
covering the length of time
normally required to
complete the requirements
for the degree of Master of
International Management.

Veterans Scholarships*

These scholarships are avail-
able to honorably discharged
veterans of the Air Force,
Army, Coast Guard, Marine
Corps, or Navy. In addition to
scholastic achievement at the
undergraduate level, criteria
include motivation for an
international career and extra-
curricular achievements that
give evidence of leadership
qualities.

* Award covers full tuition for
first two successive semesters,

* Three awards available each

semester to entering students.

Whirlpool Scholarship

This scholarship is available
to a student chosen by the
scholarship committee, with
final decision made by Whirl-
pool on the basis of merit
displayed in undergraduate
courses, extracurricular
achievements and subsequent
experience.

* Award is $5,000.
* One award available each

spring to an entering student.

Worldwide Scholarships*

Qualified applicants from all
parts of the world are judged
primarily on the basis of
scholastic achievement at the
undergraduate level, although
consideration will be given to
extracurricular and professional
activities, and to the candidate’s
motivation toward a career in
international management.

» Awards cover full tuition for
two successive semesters.

¢ Ten awards available each
semester to entering students.

SCHOLARSHIP AID FOR
BOTH ENTERING AND
CONTINUING STUDENTS

Some fellowships and scholar-
ships are available to both enter-
ing and continuing students.
Criteria and availability are dis-
cussed under each award.

Arabic Scholarships

Students studying Arabic at
Thunderbird may be eligible
for scholarships up to $1,000
in level L. Eligibility for schol-
arship funds in levels II and III
will be competitive based on
performance in Arabic in pre-
ceding semester(s) and on
availability of funds. Students
will be considered for the
scholarships after they start
their studies in the various lev-
els. Recipients may be enter-
ing or continuing students.

Celia M. Howard Fellowships

The Illinois Federation of Busi-
ness and Professional Women'’s
Clubs awards Celia M. Howard
Fellowships for graduate study
to women who have lived in
Hlinois for two or more years
and are U.S. citizens. For infor-
mation write to: Chairman,
Celia M. Howard Fellowship
Comunittee, Illinois Federation
of Business and Professional

*NOTE: Award has an on-campus work requirement.

Women'’s Clubs, 528 South Fifth
Street, Springfield, IL 62701.

e Awards vary between $1,500
and $3,500.

¢ Awards are determined by
the foundation.

* January 1 is the application
deadline,

» Awards available to entering
or continuing students.

The Organization of
American States Fellowships

These fellowships are offered
to bona fide citizens of one of
the other American republics
who meet the requirements for
admission and who have been
appointed by the proper
agency of the Organization

of American States. Prospec-
tive candidates should apply
directly to The American Grad-
uate School of International
Management for admission
and at the same time make ap-
plication for the fellowship to
the Technical Secretariat of
the OAS Fellowship Program,
Department of Technical Coop-
eration, Pan American Union,
Washington, D.C. 20006. Travel
expenses, study materials, and
room and board of the success-
ful candidate will be covered by
the OAS Fellowship.

Association for Corporate
Growth Scholarships

These scholarships are awarded

on the basis of academic excel-

lence to students studying,

interested in, or involved in an

entrepreneurial career.

* Award is $1,600 ($800 each
semester).

» Requires eight hours of work
per week during award.

* Recipients must have
completed one semester of
study at the School.

¢ Two awards available each
year.
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Thunderbird was
the essential step-
ping stone to
achieve my career
goals. It opened
doors that no other
school or program
could. Not only did
Thunderbird ex-
pose meto the ca-
reer paths I could
take, it gave me
personal introduc-
tions to the key in-
dividuals I would
need to know to
move forward. As a
hotel/resort consul-
tant, I spend 20%
of my time travel-
ing to potential re-
sort developments
in Southeast Asia.
Thunderbird. It’s
not just another B-
school ... Itsan
adventure!

,
7

Todd G. Wynne-
Parry ’88

Senior Consultant,
Horwath Asia
Pacific, Hong Kong
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My advise to new
students would

be to make.

use of the great
opportunity of
learning how to
become a better
global citizen
while studying
with Thunderbird’s
tightly woven melt-
ing pot of cultures.

Scott P. Summers "92

B.S., Landscape
Architecture, 1984

University of
California

FINANCIAL AID

Hershey Foods Corporation
InterAd Scholarships

These scholarships are avail-
able to qualified InterAd
students. Recipients will be
chosen by the InterAd Profes-
sor after the acceptance notice
has been posted.

* Award is $2,500 to be
applied toward tuition.

* Two awards available each
fall and spring semester.

Hugh M. Blake or
Johnson & Higgins
International Insurance
Scholarships

Students who are or will be
studying international insur-
ance may be chosen by the
scholarship committee.
Awards are based on merit
displayed in undergraduate
courses, extracurricular
achievements and subsequent
experience.

* Award amounts vary.

* Requires ten hours of work
per week during award
assisting insurance faculty
in the World Business
Department.

* Recipients must have
completed one semester of
study at the School.

® At least three awards
available per year.

CIGNA Worldwide
Scholarship

Students studying and plan-
ning to pursue a career in in-
surance may be eligible for
this scholarship. Awards are
based on merit, extracurricular
achievements and interest in
the insurance field.

* Award is $5,000.

¢ Applicants need to
demonstrate interest and
achievement in insurance
business.

» Applicants need to demon-
strate achievement in
academic and individual
endeavors

¢ Minimum 3.0 G.P.A. required.

* English fluency required as
well as one other language.

e Applicants must have
excellent oral and written
communication skills.

+ Preference is given to students
who have completed at least
one semester at Thunderbird;
however, first semester
students may qualify.

» Two awards available each
spring.

* CIGNA will make selection
decision.

Coca-Cola Hispanic
Scholarship Fund

These scholarships are avail-
able to continuing American
or foreign Hispanic students.

» Award covers half tuition for
two successive semesters,

¢ Requires ten hours of work
per week during award.

* Up to four awards available
each year.

Citicorp International

Banking Scholarship

Students studying and plan-

ning to pursue a career in

international banking may be

eligible for this scholarship.

Awards are primarily based

on academic performance

at Thunderbird, interest in

international banking and

experience.

* Award is $4,000.

¢ Requires ten hours of work
per week during semester of
award assisting international
banking faculty in the World
Business Department.

¢ One award available each
semester.

Dr. Arthur }. Cullen
Scholarship

This scholarship was founded
in the memory of the late Dr.
Arthur J. Cullen. His lifelong
interest in Latin America,
Thunderbird, international-
ism, and those in pursuit of
multi-culturalism, is herein
recognized.

¢ Award is $2,500.

» Award based on financial
need and academic
performance.

¢ Recipient must have
completed one semester of
study at the School.

¢ Preference is given to young
married student with strong
international interests or
experience.

* One award available each
spring.

Dow Chemical Scholarships

These scholarships are avail-
able to students interested in
business-to-business market-
ing. Awards are based on
merit, extracurricular achieve-
ments and subsequent experi-
ence.

* Award is $1,000.

¢ Preference is given to
students holding a technical
undergraduate degree
(sciences/engineering).

¢ Minimum of two years work
experience in either sales,
marketing or marketing
research.

* Requires five hours of work
per week during award
assisting industrial
marketing faculty in the
World Business Department.

* Dow Chemical will make
selection decision.



FINANCIAL AID

Ford Foundation or
General Motors Scholarships

These scholarships are primar-
ily based on merit and need to
continuing students.

Students need to be nomi-
nated by a member of the
Scholarship Committee in
order to be considered.

* Award is $2,500.

* Nominees must have
completed at least two
semesters of study.

* Nominees must have a
minimum 3.5 G.PA. from
Thunderbird.

* Nominees must demonstrate
need.

* Nominees are required to
submit an essay stating their
career objectives and
justifying need.

» Up to four awards available
each fall and spring.

Gayle Roessl
Memorial Scholarship

This scholarship fund was es-
tablished by lan Christopher
McCluskey ’82 in memory of
his wife, Gayle Frances Roessl,
who died of cancer at the age
of 27 before she realized her
goal of completing her studies
at Thunderbird.

s Award is $500.

¢ Recipient must have
completed one semester of
study at the School.

* Award based on financial
need and academic
performance.

* One award available each
fall and spring.

Ahmed Zaki Yamani

Arabic Studies Scholarships
A number of scholarships are
awarded each year to students
pursuing Arabic language and
Middle East studies. Appli-
cants must be in academic

good standing and making sat-
isfactory progress in Arabic.

¢ Award amounts vary.

¢ Available to entering or
continuing students.

FINANCIAL AID FOR
CONTINUING STUDENTS

Grants are awarded each
semester to students based
on scholastic performance
at Thunderbird, financial
need, education loan debt
and participation in campus
activities and/or employment.
e Applicants must have
completed at least one
semester of study at the
School.

» Applicants must have a
minimum grade point average
of 3.60 at Thunderbird.

» Applications are available
from the Financial Aid Office.

¢ Applications are due two
weeks after the beginning of
the semester.

» Notifications of award are
sent to students within the
following month after the
deadline.

Funds for continuing student
grants and scholarships are
provided principally by the
following:

Robert D. Foglesong
Scholarship

This fund has been established
by friends of Robert Foglesong.
Preference is given to students
of the Phoenix metropolitan
area, then to students of the
State of Arizona. Limited to res-
idents of Arizona.

Friends of Thunderbird
Mavis Voris Scholarships
These scholarships are pro-
vided by the Friends of
Thunderbird from investment

income of the proceeds of
the Thunderbird Annual

Invitational Balloon Races.
The scholarships honor Mavis
Voris, wife of the President
Emeritus and founder of
Friends of Thunderbird.

The Hearst Foundation
Scholarship Grants

The Hearst Foundation has
established a fund for grants to
second and third semester stu-
dents to be known as Hearst
International Scholars. Selec-
tion is on the basis of scholar-
ship and financial need.

The Alfred and Hattie Knight
Scholarships

As a bequest from the late Alfred
Knight, one of the founders of
the School and former Chairman
of the Board of Directors, second
and third semester grants are
made available annuatly.

James Parshall/Joseph Smith
Memorial Scholarship

This scholarship was estab-
lished by Professor Elyane
Parshall in memory of her son,
James Parshall and by William
H. Schmidt '69 in memory of a
fellow Thunderbird. This
scholarship is to be awarded to
a veteran of the Marine Corps
who meets all the requirements
of the Scholarship Committee.

Colonel Frank James Morrow
Scholarships

Small grants are made avail-
able to continuing students
who exemplify the Barton
Kyle Yount ideals: excellence
in scholarship, character and
accomplishment. The scholar-
ship was made available
through the courtesy of Mrs.
Laurence Emmons and applies
only to sons and daughters of
regular career United States
military personnel.
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Proceeds from the
Thunderbird Clas-
sic hot air balloon
race go toward the
Friends of Thun-
derbird Mavis
Voris endowment
fund, which pro-
vides scholarships
for Thunderbird
students. Since the
Inception of the
race in 1975, more
than 360 students
have benefited
from the endow-
ment, which
stands at nearly
half a million dol-
lars. The balloon
race also serves as
the focal point for
homecoming,
which draws
alumni back to the
campus. The No-
vember event fea-
tures about 125
balloons and is a
part of the Fiesta
Bowl activities.
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The majority of my
positions have had
an infernational
flavor except my
current position.
But even now we
handle affluent
foreign nationals.
As I have always
held marketing
positions, Iam
constantly with
customers, and
they are often
Third grads
throughout the
world. The interna-
tional student
body, the caliber
of professors, the
Ianguage require-
ment and totally
applicable course
work are what
makes Thunder-
bird unique.
Maribeth S.

Rahe 74

Senior Vice
President,

‘The Harris Bank

FINANCIAL AID

Doris Thompson Paine
Memorial Scholarship

This scholarship fund is pro-
vided by friends of the late
Doris Thompson Paine, found-
ing president of Friends of
Thunderbird.

Martha L. Snyder Alumni
Scholarship

The Martha L. Snyder Alumni
Scholarship was established
through contributions from
alumni and friends, at the time
of Mrs. Snyder’s retirement as
alumni director. This fund
provides income that is distrib-
uted in the form of a scholar-
ship in the amount of $250 each
fall and spring semester.

PARTIAL ASSISTANTSHIPS
FOR CONTINUING
STUDENTS

Partial assistantships are
awarded to a select number of
students on the basis of need,
scholastic achievement and
faculty recommendations.

» Award is $500.

¢ Requires five hours of work
per week during award for
faculty member making
recommendation.

e Primarily awarded to
students entering their third
semester of study.

* Deadlines are approximately
one to two months prior to
the start of the semester.

¢ At least 20 awards available
each semester.

Funds for these Partial
Assistantships are pro-
vided principally by the
following:

Friends of Thunderbird Mavis
Voris Scholarship Endowment
Fund

IBM

Frank R. Jackle

Memorial Fund

This fund has been established
by Mrs. R.K. Thomas in mem-
ory of Professor Frank Jackle.

Michael Milburn
Scholarship Fund

Phoenix Alumni Chapter

The Phoenix Alumni Chapter
donates money each year to
provide two assistantships

to a third-semester student
who has been working in the
Alumni Office.

Robert E. Sexton Memorial
Rotarian Scholarship Fund
This fund has been estab-
lished in memory of Robert
Sexton by Varney, Sexton,
Lunsford, Aye Associates Ar-
chitects, Inc. and the Glendale
Rotary Club. Preference is
given to an Arizona native.

R.K. Thomas Memorial Fund
This fund has been established

by Mrs. Robert K. Thomas in
memory of her husband.

Paul and Pauline Wilson
Memorial Fund

This fund has been established
in memory of Professor Paul
Wilson and his wife Pauline.
The fund has been augmented
by donations from friends.

STUDENT LOANS FOR
ENTERING AND
CONTINUING STUDENTS

The various student loan pro-
grams mentioned here are
available to both entering and
continuing students. Specific
information on the loan pro-
grams and financial aid pack-
ets are available from the
Financial Aid Office.

Loan proceeds received at the
School after the date specified
for financial registration are sub-
ject to the usual charges for late
payment of tuition and fees.

Loan Application

Deadlines:
Summer March 1
Fall April 1

Winterim/Spring  October 1

Forms Required

The following forms must be
on file in order to be consid-
ered for the Stafford, Supple-
mental, Carl Perkins and
Dougherty loans:
¢ ACT Family Financial
Statement (FFS) is accepted.
¢ Financial Aid Transcripts
from previous schools
attended.

¢ Thunderbird Personal
Information Form.

s Rights & Responsibilities
Form.

* Student Loan Application
Form(s].

All first-time loan recipients
at Thunderbird must attend
an entrance counseling ses-
sion prior to receiving checks.



FINANCIAL AID

Carl Perkins Loans (formerly
National Direct Student
Loans)

Thunderbird is cooperating
with the United States Govern-
ment in the Student Loan
Program provided for under
the National Defense Educa-
tion Act of 1958. The purpose
of this act is to provide funds
so that students who are eligi-
ble and in need of financial as-
sistance may be afforded an
opportunity for higher educa-
tion. Loan amounts vary, be-
tween $700 and $1,000 per
semester, depending on the
number of applicants, money
available, and are awarded

to students who show excep-
tional need according to the
needs analysis.

Stafford Student Loans
(formerly Guaranteed
Student Loans)

Stafford Student Loans are
available to U.S. citizens and
permanent residents. For most
state loan programs, the maxi-
mum loan is $7,500 per aca-
demic year (two semesters).
New borrowers as of July 1,
1988 will have an interest rate
of 8 percent during the first
four years of repayment with a
change to 10 percent begin-
ning with the fifth year of re-
payment and remaining at 10
percent until paid in full.

New borrowers will have a
six-month grace period upon
graduation, withdrawal or
less-than-half-time enroll-
ment. Previous borrowers
who have received outstand-
ing student loans prior to
July 1, 1988, with interest
rates at 7, 8 or 9 percent,
should remain at the same in-
terest rate, deferment and grace
period terms for future loans.

Supplemental Loans for
Students (SLS)

This loan program makes addi-
tional funds available to gradu-
ate students that are U.S.
citizens or permanent resi-
dents. Students may borrow
up to $4,000 per seven-month
enrollment period at a variable
interest rate, capped at 12 per-
cent. The rate from July 1,
1991 through June 30, 1992 is
9.34 percent. The new rate is
announced in June of each
year. Student borrowers may
request deferment on this loan
(either principal or principal
and interest) while they are
enrolled as full-time students.
Borrowers need to discuss this
with their lenders. Repayment
begins within 30 days of
graduation or withdrawal
from school. This loan should
only be considered if no other
means are available.

OTHER LOAN OPTIONS

Alternative Loans

Alternative loans are available
to students at prime plus 2 per-
cent in most cases. Students
are able to borrow between
$2,000 and $20,000 and may
be required to make payments
while in school. Some students
may need to obtain a cosigner.
Information and applications
are available from the Financial
Aid Office. This loan should
only be considered if other op-
tions are no longer available.

Dougherty Foundation Loans

Limited loan funds (not to ex-
ceed $2,000 per student) are
available from this foundation
for U.S. citizens who are Ari-
zona residents. A needs analy-
sis form (FFS) is required, plus
the Dougherty Foundation ap-
plication (available from the
Financial Aid Office).

The Leo S. Rowe Pan
American Fund

Loans are available from this
fund and are extended to citi-
zens of the Latin American
countries that are members of
the Organization of American
States. Application forms are
available from the General Sec-
retariat, Organization of Ameri-
can States, Washington, D.C.
20006. Recipients must agree
to return to their home coun-
try after completion of studies.

The Hattie M. Strong
Foundation

This foundation administers a
loan program for American
students based solely on
merit. Loans average between
$1,000 and $2,000 per year.
Applications should be made
from January 1 to March 31
covering the scholastic year
beginning the following fall se-
mester. Students should apply
in writing, giving a brief per-
sonal history and identifica-
tion of the educational
institution to be attended, sub-
jects studied, and the amount
of funds needed. If the appli-
cants qualify for consideration
of a loan, an application form
will be mailed to them. Inquir-
ies should be sent to: Hattie
M. Strong Foundation, Stu-
dent Loans, 1735 I St. NW,
#705, Washington, D.C. 20006-
2402.

Emergency Loan Fund

The Financial Aid Office has
provided a small fund to be
used for short-term emergency
loans; the usual limit is $100.
The fund has been augmented
by donations and by proceeds
from the semi-annual Bizarre
Bazaar. Loan requests should
be initiated at the Financial
Aid Office.
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Overall, the people
at Thunderbird

are very social

and outgoing, yet
they somehow find
the time to study
for mid-termns,
finals, and get all
their group projects
done. Ilove it!
Debra Lyn Ruther 92

B.A., Political
Science, 1990

Newcomb College
of Tulane University



By participating in
on-campus activi-
ties and making
friends with many
of the people on
campus, my whole
family has bene-
fited. My family
will one day be
living in another
country and by
exposing our two
boys to this rich
cultural diversity,
they can learn to
ask questions and
adapt quickerto
new situations and
changes. They

are excited about
learning anew
language and try-
ing different foods.
Thunderbird has
provided me and
my family with a
rich and valuable
education.

Arden A.
Engebretsen "92
B.A., Spanish, 1984

Brigham Young
University

FINANCIAL AID

International SOS Assistance
Emergency Loan Fund
International SOS Assistance,
Inc. has provided a fund to be
used for short-term emergency
loans when students have a sud-
den need of cash to cover unex-
pected situations. These interest-
free loans are administered by
the Financial Aid Office. The
loans are for short term and
small amounts of money.

Gifford/Peake Loan Fund

Christy A. Peake, President of
Robot Defense Systems, Inc.
and a Thunderbird alumnus,
has provided a revolving loan
fund in recognition of Mrs.
Gifford’s service to The
American Graduate School of
International Management.
These loans are subject to the
availability of funds and are re-
served for students in their sec-
ond, third or fourth semester.

The J. M. Klein Veterans
Loan Fund

Two loans in the amount of
$2,500 each are offered annu-
ally during the last semester of
study to honorably discharged
veterans of the United States
Armed Services. Applicants
may be veterans of the United
States Air Force, Army, Ma-
rine Corps, or Navy. These
loans carry 7 percent simple
interest annually and must be
repaid within ten years of
graduation from Thunderbird.
Interest begins to accrue at
graduation. Selection of the
recipients by the scholarship
committee is based upon finan-
cial need, scholastic achieve-
ment, and extracurricular
achievements giving evidence
of leadership qualities. Those
receiving the loans are expected
to render five hours of service
per week to an academic
department during their final
semester. Repayment begins
four months after graduation.

Opportunities exist for students and
student spouses to work on campus
through the College Work-Study
program and certain school-funded
programs.

The United States Steel
Corporation Loan Fund

The U.S. Steel Corporation,
through its program of award-
ing funds to highly selected
graduate schools throughout
the United States, has pro-
vided a revolving loan fund
for students at Thunderbird.
Application should be made
to the Financial Aid Office.
The maximum loan is $500,
subject to availability of funds,
and is reserved for students in
their final semester who have
exhausted all other loan sources.

STUDENT EMPLOYMENT

Students or student spouses
wishing to work on campus
must first check with the
Financial Aid Office to deter-
mine whether or not they are
eligible to work. Jobs are pri-
marily in the administrative
and faculty offices. Eligible stu-
dents/ spouses find their own
jobs, based on information re-
ceived from the Financial Aid
Office. Campus employment
is funded by both the federal
government and the School.

In order to qualify for employ-
ment under the College Work-
Study Program, it is necessary
to complete a financial aid
packet put together by the
School. According to govern-
ment regulations, all employ-
ees are required to furnish
certain documents to establish
their identity. Before any stu-
dent or student spouse is au-
thorized to work, he/she must
provide the following docu-
ments to the Financial Aid
Office:

One document from List A:

List A
* United States Passport

e Alien Registration Card with
Photograph

¢ Unexpired foreign passport
with attached Employment
Authorization

* Certificate of U.S. Citizenship

» Certificate of Naturalization

-Or-
One document
each from Lists B and C:

List B

» State Driver’s License or
State-issued ID card with
photograph

» U.S. Military Card

¢ School ID with photograph

List C
e Birth Certificate

¢ Unexpired INS Employment
Authorization

All students and student
spouses must provide original
social security card in addi-
tion to the above documents.

Foreign students only need to
bring in one document from
List A and their original social
card.



FINANCIAL AID

SPOUSE EMPLOYMENT

A few opportunities exist on
campus for employment of
spouses of students. These
include clerk typists, recep-
tionists, mail clerks, data entry
clerks and general office assis-
tants. Spouses who wish to
work on campus should con-
tact the Financial Aid Office
when they arrive on campus.
All such positions are consid-
ered part of the student’s
financial aid package. Foreign
student spouses on F-2 or J-2
visas are not permitted to work.

LEAVE OF ABSENCE POLICY

The American Graduate
School of International Man- -
agement does not approve
leaves of absence. However,
students are able to take up to
two semesters off, including
summer or Winterim, without
affecting a change in tuition
and fees. Students not in
attendance for more than two
semesters are subject to tuition
and fees in effect at the time of
their return.

A student who is unable to
complete a semester will be
considered as a withdrawal.,
Any financial aid monies used
to pay for expenses for the pe-
riod of attendance will be han-
dled through the refund/
repayment/distribution proce-
dures. A student who with-
draws must see a financial aid
counselor for an exit interview
prior to completing the with-
drawal process.

Donald Ludemann ’92

SATISFACTORY ACADEMIC
PROGRESS

In order to be judged as mak-
ing satisfactory academic prog-
ress, a student must have
completed a minimum of 21
credit hours for the two most
recent spring and fall semes-
ters and 18 credit hours for the
most recent spring semester
and summer term or summer
term and fall semester with a
3.0 or better or the approval of
the Academic Affairs Depart-
ment. All students must show
satisfactory progress to be eligi-
ble for Stafford and Perkins

Loans and Federal College
Work-Study. According to fed-
eral regulations and those of
the Faculty Senate, it is re-
quired that the M.LLM. degree
be completed within five cal-
endar years.

If a student is placed on sus-
pension due to lack of satisfac-
tory academic progress, a
student is not entitled to Fed-
eral financial aid. A student
must take a course load during
his or her out-of-status semes-
ter which brings the student
back into academic status and
eligible for financial aid.
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Thunderbird has
been successfully
preparing inferna-
tional managers
fornearly a half-
century. Its diver-
sity is a microcosm
of the global
community, with
refreshingly high
percentages of
women and non-
US students
compared fo
many business
schools. It doesn'’t
take long to realize
that this campus,
which some have
called “that school
inthe desert,” is
actudlly a global
oasis. There isno
typical Thunder-
bird student; we
come from a vari-
ely of occupations,
from virtually every
race, religion, and
corner of the globe.
Donald

Ludemann 92

B.SES,
Intemational
Finance and
Commerce, 1980
Georgetown
University School of
Foreign Service
MDiv., 1987

Luther Northwestern
Theologial Seminary
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Trade between the
United States and
the European
Commurnity has
been my focus
since college.
I'tock an indepen-
dent study course
here called
“Importing and
Exporting in
France” which
taught me the
specialized termi-
nology and trading
techniques in
France through
the case study
methodand a
semester-long
project. This
course surprised
even the native
French speakers
on camnpus in its
complexity and
proved to be a very
challenging and
worthwhile course,
Eric Steinwinder '92
B.A., International

Relations and
French, 1989

Claremont
McKenna College
(Pictured with his
pet, “Godzilla,” a
forest chameleon
fromn Costa Rica)

FOREIGN PROGRAMS

Every year Thunderbird students study on campuses around
the globe in special programs designed to augment their
international management curriculum and increase their
exposure to other cultures. The programs, located in Europe,
Asia and Latin America, involve nearly 200 students each year.

Only students who have ma-
triculated at Thunderbird and
have gone through the appro-
priate on-campus selection
processes are eligible for inclu-
sion in the school’s foreign
programs, Students on aca-
demic probation or suspen-
sion are not eligible. Because
space in foreign programs is
subject to a number of factors
not under the control of
Thunderbird, some students
wishing to participate in a
given program may not be
accommodated. Requirements
are not fully outlined in this
Catalog. Additional details on
individual foreign programs
should be obtained from the
Director of Foreign Programs.
For information on Winterim
courses offered in foreign coun-
tries, please refer to page 50.

Japan: Thunderbird Japan
Campus in Tokyo

: : § Thunderbird has a year-round

TROP]C AL L facility in the Tokyo metropoli-
2 ~Y tanarea. A select range of

R AINFOREST S ] regular Thunderbird courses
i ol o PRSI and regionally specific courses
aliable mdeudammdhaiutaf % f ,™. . are taught each term (spring,
RN I, summer and fall) using faculty
. from the Glendale campus as
. well as visiting faculty from
American universities and
local adjunct faculty. Interme-
diate and upper-level language
courses are offered in Japanese.
Upper-level courses in World
Business and International
Studies are taught in English. A
maximum of 15 semester hours
of credit may be undertaken.
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Mexico: Summer Program

Each summer, subject to de-
mand, Thunderbird offers a ten-
week session in Guadalajara, a
bustling modern city that still
retains the essence of old Mex-
ico. Intermediate and upper-
level courses in Spanish, World
Business and International
Studies are offered by a faculty
of Thunderbird and Mexican
scholars. The primary purpose
of the program is to give
second- and third-semester
students the opportunity to
sharpen language skills and
study Latin American busi-
ness practices in a total
immersion setting.

Germany: European
Business School

Students with a high level of
German language proficiency
and who have completed all of
the foundation courses required
by the Department of World
Business have the opportunity
to attend the European Business
School at Schloss Reicharts-
hausen near Wiesbaden either
fall or spring semester. This is

a 15-semester-credit-hour
program taught in German,
with the opportunity for a
two-month internship with a
German or U.S. multinational
corporation upon completion
of the academic semester.

France: Summer Program

Each summer, subject to de-
mand, Thunderbird offers a
nine-week session in France.
Intermediate and upper-level
courses in French, World Busi-
ness and International Studies
are offered by a faculty of
Thunderbird and French schol-
ars. Like its Mexican counter-
part, the primary purpose of
the program is to give continu-
ing students the opportunity
to sharpen language skills and

study European business
practices in a total immersion
setting. This program may

be incorporated into a year-
round European campus that
is under consideration.

People’s Republic of China:
University of International
Business and Economics

Thunderbird and the Univer-
sity of International Business
and Economics (formerly
Beijing Institute of Foreign
Trade), the foremost training
school for foreign trade special-
ists in the People’s Republic
of China, have entered into

a five-year agreement of
educational cooperation and
exchange. Faculty members
from the two institutions are
exchanged, as well as library
and curriculum materials.

Small groups of Thunderbird
students may qualify to study
at the University during the
summer or Winterim based on
fluency in Mandarin Chinese,
background in Asian culture
and scholastic excellence.

Finland: Helsinki
School of Economics

The Helsinki School of Eco-
nomics will accept up to 12
Thunderbird students at one
time as non-degree candidates.
Students may earn up to 15
credit hours when they are
specifically recommended by
Thunderbird. Students will
not be recommended by
Thunderbird unless they

have completed all the founda-
tion courses required by the
Department of World Busi-
ness. Courses are taught in
English. Students in this pro-
gram pay their tuition and fees
directly to the Helsinki School
of Economics. Students may
participate in this program dur-
ing any semester or during the
summer session.

Spain: Escuela Superior de
Administracién y Direccion
de Empresas

Thunderbird has established a
dual-degree relationship with
the Escuela Superior de
Administracién y Direccién de
Empresas (ESADE). Students
beginning at Thunderbird
must complete a minimum of
30 hours here and 36 hours at
ESADE in order to earn both
the M.ILM. and Master degrees.
In addition students must
complete all Thunderbird de-
part-mental requirements prior
to departure for Spain. The lan-
guage of instruction at ESADE
is Spanish, and the recommen-
dation of the Spanish section of
the Department of Modern Lan-
guages is required. The Escuela
is located in Barcelona. Admis-
sion to this program is very
competitive and final selection
is made by ESADE.

Norway: Norwegian School
of Management

A group of up to 15 students
may study at the Norwegian
School of Management
(Bedriftsekonomisk Institutt)
in Oslo each spring semester.
Up to 15 hours of 4000-level
credit may be earned during
the semester. Courses are
taught in English. In addition
to the academic credit earned,
the program provides Thunder-
bird students with an overseas
experience in a small country
where interesting develop-
ments are taking place regard-
ing off-shore oil production.
Students must have completed
at least one semester at Thun-
derbird and must have taken
or waived all of the foundation
courses required by the Depart-
ment of World Business to be
eligible for consideration. In-
ternship opportunities exist at
the end of the academic por-
tion of the program.
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An essential part
of the Thunderbird
program is the
availability of the
overseas programs.
Having done two
exchange semes-
ters abroad during
my time at the
European Business
School, I plan to go
to Helsinki in the
summer because
these foreign pro-
grams clearly
represent one of
the most valuable
experiences I have
had so far.

Rainer Beekes "92
Germany

Diplom-Betriehswirt,
Finance 1985
European Business
School
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Ichose the dual-
degree program
with Arizona State
University because
it offered the best
of both worlds: a
solid general busi-
ness background
from ASUand a
cutting-edge inter-
national business
education from
Thunderbird. The
dual-degree pro-
gram allows you
to take advantage
of more 5000-Ievel
classes, such as
Multinational
Corporate Finance
and InterAd,
which distinguish
Thunderbird from
all other business
schools.

James Newton
Covington '93

B.A., Communication/
Advertising, 1986

University of
Washington

COOPERATIVE PROGRAMS

Even after receiving my MBA, I felt that I hadn’t addressed the
concept that culture is integral to the business process. After
looking at the three-part Thunderbird curriculum and the
variety and depth of the courses, I decided to complete my
education with the unique cultural integration that Thunderbird
strives for. I haven’t been let down.—R. Elizabeth Howe ’92

Arizona State University

A dual-degree program with
Arizona State University
(ASU) offers the opportunity
for students to receive the
Master of International Man-
agement (M.I.M.) degree from
Thunderbird and the Master
of Business Administration
(M.B.A.) degree from ASU
without duplication of
courses. The program requires
30 semester hours of credit
completed on the Thunderbird
Campus and 39 semester
hours of business courses at
ASU. Certain specific courses
are required under the pro-
gram. In a typical program of
study, the student would
begin at ASU. In addition, a
cross-registration option is
available. The two schools
are located within an hour’s
drive of each other.

For further information about
the dual-degree program or
the cross-registration option,
write the Office of Academic
Affairs at Thunderbird,
15249 N. 59th Ave., Glendale,
AZ 853086, or the Graduate
Programs Office, College of
Business, Arizona State Uni-
versity, Tempe, AZ 85287.

AT R T

Cooperative programs with other schools enable Thunderbird students or graduates to

e

earn dual degrees or have special advantages with other educational institutions.

Drury College

Thunderbird has established a
dual-degree program with
Drury College, requiring the
completion of 30 semester
hours of specified study at
Thunderbird and certain
course work at Drury leading
to the M.B.A. and M.L.M.
Apart from this program, each
school is prepared to accept
up to 9 semester hours of
business-related graduate
credit in transfer. Students
may start at either institution.
Those interested in receiving
additional information should
contact the Director, Breech
School of Business Admin-
istration, Drury College,
Springfield, Missouri 65802,
or the Office of Academic
Affairs, The American Gradu-
ate School of International
Management.

University of Arizona

Thunderbird has a long-
standing agreement with the
College of Arts and Sciences
at the University of Arizona
to prepare students for careers
in international management.
The agreement assists students
in any major who enroll in
courses necessary for admission
to Thunderbird in business,
international area studies and
foreign languages. Students
completing all major and
degree requirements may
complete the eighth semester
of studies at Thunderbird,
applying courses completed
in that semester both to the
bachelor’s degree and the
Master of International Man-
agement (M.IM.) degree.



COOPERATIVE PROGRAMS

University of Denver
Doctoral Program

The University of Denver
Graduate School of Interna-

tional Studies offers the degree

of Doctor of Philosophy in In-
ternational and Comparative
Studies. A superior recipient
of the degree of Master of
International Management
may, if deemed by Denver’s
Graduate School of Interna-
tional Studies to qualify for
admission, transfer toward
the Ph.D. a maximum of 30
semester (45 quarter) hours.
Such transfer of credit is not
automatic but is determined
by G.S.L.S. The doctoral
program is flexible and self-
selected and is consequently
tailored to meet the needs of
individual students.

University of Pittsburgh
Doctoral Program

The University of Pittsburgh
Graduate School of Public and
International Affairs awards
the Ph.D. degree in the fields
of Comparative Administration,
Economic and Social Develop-
ment, International Affairs,
Urban Governance, and Public
Policy Research and Analysis.
Work done at the American
Graduate School of Interna-
tional Management will be
recognized in principle and
will be evaluated in terms

of its pertinence to each
student’s proposed doctoral
field of specialization. In the
past, up to twenty-four hours
of advanced standing have been
awarded toward doctoral resi-
dence requirements to students
holding a master’s degree from
American Graduate School of
International Management.

John Peterson 92

CDS International, Inc.,
Germany

CDS International, Inc.,
(known as the Carl Duisberg
Society) offers programs for
qualified U.S. graduates of
Thunderbird that combine ad-
vanced language training with
a 12 to 18 month internship
in Germany. CDS waives the
general German Language
Examination for Thunderbird
students who receive an “A”
grade in German 4010.

CDS arranges the necessary
residency and work permits in
cooperation with the Federal
Employment Agency (ZAV

in Frankfurt) and CDS’s part-
ner organization, the Carl
Duisberg Gesellschaft, for
those accepted into the
program. Prerequisites for
application include success-
ful completion of the M.ILM.
degree and the necessary Ger-
man language proficiency.

45

I knew that in
today’s business
environmert,
getting an MBA
degree wasn't
enough. Having
the MIM degree
gives you the skdlls
to compele in

the global
marketplace, and
provides greater
opportunities to
work domestically
or internationally.
In analyzing
whether to attend
Thunderbird or
not, you have to
weigh the cost ver-
sus what you'll get
out of it. When you
consider the bene-
fits of the MIM
degree, experience
and alumni net-
work, it is an
investment well
worth the cost.

John Peterson "92

MIM/MBA
Dual-degree
Candidate

B.S., Business
Administration,
1984

United States Air
Force Academy
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We design
programs with
the idea that a
successful execu-
tive needs to have
both the right
business tools
and an under-
standing of how
to operateina
global economy.

M. Edgar Barrett

Vice President
for Executive
Education

The American
Graduate School
of International
Management

EXECUTIVE EDUCATION

Faced with global competition in every industry, the successful
managers of tomorrow will need new skills and knowledge to
achieve their business objectives. To meet this challenge, there
are three parts to Thunderbird’s executive education umbrella—
an executive master’s degree program, open enrollment
seminars, and custom-designed corporate programs.

Thunderbird Executive
Training Center

The Thunderbird Executive
Training Center (TETC) offers
intensive one- and two-week
seminars to the public on an
open enrollment basis. De-
signed for middle and senior
level managers, these pro-
grams cover such topics as in-
ternational finance, corporate
strategy, cross-cultural com-
munication, marketing, and
countertrade. The programs
offer managers the opportu-
nity to sharpen skills, master
new concepts, and develop a
global business perspective.

Seminar leaders from Thun-
derbird and other leading
academic institutions, who
have substantial experience
teaching executives, lead
class discussions using the
case method of learning to
effectively analyze specific
business problems.

TETC’s programs are mar-
keted to a broad group of
global companies and indus-
tries worldwide. In 1992 and
1993, programs will be of-
fered specifically to the oil
and gas industry and to agri-
business—industries that are
global by definition. Other
programs will be of interest to
managers in any comparny or
industry that wants (or are
being forced) to become more
international in scope and
outlook.



EXECUTIVE EDUCATION

TETC Seminar Programs

Programs offered will in-
clude: Financial Issues in
Global Firms; Globalization:
Merging Strategy With Action;
Managing the International
Marketing Opportunity; Ad-
vanced Management Program
for Oil and Gas Company Man-
agers; Finance, Accounting and
Control for Oil and Gas Com-
pany Managers; and Advanced
Management Program for Agri-
business Industry Managers.

The Thunderbird
Management Center

The Thunderbird Manage-
ment Center develops and
administers customized
executive development pro-
grams for corporations,
associations and government
agencies. These programs
cover many international
management subjects such

as cross-cultural communica-
tion, international marketing,
export development, interna-
tional finance and economics.
The Executive Language
Program offers intensive
training in all the languages
taught on campus.

The center can accommodate
individuals as well as groups
either on or off campus in pro-
grams lasting from a few days
to several months in duration.
Participants receive concen-
trated customized training de-
signed exclusively for their
circumstances and needs.

PN

Students in the Executive M.IM. class meet every other weekend for a
two-year period. Discussion and analysis of business cases are an

important part of the class format.

The Executive MIM Degree

The Executive Master of
International Management
(EMIM} degree program is a
unique, accelerated and ac-
credited MIM program de-
signed for professionals who
wish to complete a master’s
program in international man-
agement without interrupting
their careers. This program
produces executives who not
only have the full range of
contemporary management
skills, but also have the cul-
tural awareness and language
familiarity to compete effec-
tively on a global basis.

The EMIM degree program
follows the same curriculum
as the long-standing MIM de-
gree program. Course work

is required in world business,
international studies and
modern languages, but each
course has been redesigned
to meet the special needs
and learning requirements of
mid-career managers.

A new group of students enters
the program under a separate
admissions process each fall.
Students move through the
program together, sharing the
same educational experience,
with the exception of language
study; German, Japanese and
Spanish are offered.

The program opens with an
in-residence period of one
week. Thereafter, classes meet
all day Friday and Saturday
every other weekend for two
years. A ten-day international
trip is scheduled during the
second year. Executive MIM
candidates spend six trimesters
completing requirements for
the degree.

Candidates must be able to
make a two-year commitment
and be prepared to devote
substantial out-of-class time
to preparation of assignments
and study group meetings.
Sponsoring organizations
demonstrate their commit-
ment to the student by releas-
ing participants from their
jobs on scheduled class days.
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Executive educa-
tion is no longer a
perkthat profitable
companies give
theiremployees.
Increasingly, itisa
tool for change
during times of
econornic
uncerfainty.

The Bricker
Bulletin on

Executive
Education

November -
December, 1991
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Ttook “Countertrade”
during Winterim; it
was an incredible
Introduction to
Thunderbird.
Speakers from
around the world
representing a
wide spectrum of
opinions encour-
aged students to
look at situations
from many angles.
The instructors
also took an extra
two hours each
day fortutorials. It
was like going to
an executive sum-
it in the morning,
then having an aca-
demic discussion
of the situation in

. the afternoon.

R. Elizabeth
Howe '92

B.B.A,,
Accountancy, 1986

University of Iowa

MB.A., Int’]
Business and
Management, 1991

University of
Miami, Coral Gables

WINTERIM

One of the most exciting and stimulating sessions at
Thunderbird is a three-week intensive program known as
“Winterim,” held in January of each year. The unusual aspect of
Winterim is that most courses feature a different guest lecturer
each day who addresses the topic from the point of view of

managerial experience.

of more than two dozen executives who spoke in the Cor-
porate Executive Officer seminar during Winterim 1992.

The lecturers invited to Winterim are the
people who make the decisions, and they
willingly share their knowledge with Thunder-
bird students in frank and open discussion.
During the 1992 Winterim, Thunderbird was
host to more than 100 top executives from
major multinational corporations, as well as
several international political leaders.

Most Winterim courses are offered in a format
that cannot be easily duplicated during nor-
mal terms. Classes meet for two and one-half
to three hours daily to allow ample meaning-
ful exchange between the speakers and the
students. Student questions are encouraged,
and executives are often surprisingly out-
spoken in discussing their personal business
experiences. In addition, students can visit
individually with the executives during
coffee breaks and occasional informal ses-
sions. Students frequently say that even if
they worked in a company, they would rarely
meet, let alone be able to question, some of
the executives who come to Thunderbird
during Winterim.

Richard LaFauve, president, Saturn Corporation was one

Students may enroll in only one course
during the term and may earn three semester
hours of credit for satisfactory completion of
a Winterim course. Projects and readings

are often assigned to be completed outside
of class. Students are tested on both class
material, readings and projects. Final grades
for Winterim courses are recorded as Pass/No
Credit. No exceptions to the grading policy
are permitted. Appropriate enrollment limits
are set for some classes.

Examples of outstanding classes offered in
past years:

WB4562 MARKETING TO U.S. HISPANICS
(1988,89,90,91,92)
Discussions of the characteristics and

marketing strategies needed to reach the
U.S. Hispanic consumer.

WB4581 INTERNATIONAL CONSUMER
MARKETING MANAGEMENT
(1988,89,90,91,92)

Speakers cover the steps required to success-

fully develop a consumer marketing strategy

in a foreign country.

WB4591 COUNTERTRADE/OFFSET
BARTER SEMINAR
(1988,89,90,91,92)

Guest lecturers and the director deal with

specific problems encountered in establishing
a program.

WB4610 INTERNATIONAL AGRIBUSINESS
CONFERENCE
(1988,90,91)
Speakers from industry, government and
academe discuss international production,
distribution and policies.



STUDENT PROFILE

Werner Tillinger entered
Thunderbird after five years
of experience in the interna-
tional tourism industry. He
has been to nearly every conti-
nent as a travel escort. The
works of art he is holding are

from his many trips to Africa,

where he not only worked,
but also studied. His family
background is Austrian, and
he speaks fluent German, but
he is currently interested in
the former Soviet Union and
is studying Russian.

Austria

Werner H.
Tillinger *92

“Doing Business in
Eastern Europe
and Russia”
opened my mind
to the wealth of
opportunities
available in the
international
arena, The course,
supplemented by
visiting lecturers
from Russia,

Poland,

Crechoslovakia
and Germany,
provided a multi-
faceted approach
to current business
developments in
that part of the
world. The
professor’s up-to-
date knowledge of
Eastem Europe’s
ever-changing busi-
ness environment
convinoed me of
Thunderbird’s com-
mitment to staying
in the forefront of
international busi-
niess issues.

B.A., Geography/
Government, 1986

Dartmouth
College
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Thad the great
opportunity of
being part of the
Women Leaders of
Today course
taught this past
Winterim. We
were exposed to
an incredible and
select group of pro-
fessional women
who shared with
us their experi-
€ences, SUCCesses,
and failures. I
believe this class
helped us to better
understand the
real business
world, and to be
aware of some

of the difficulties
we may face as
women.

Ellysmar Gomez-
Luzardo ’92
Venezuela

Computer
Engineering,
1986
Universidad

Simon Bolivar,
Venezuela

WINTERIM

Tony Cruz, vice president, creative director, Hispania
JWT, Los Angeles, California, spoke to a Winterim class
on “Developing Creative Ads Aimed at Hispanics.”

WB4620 INTERNATIONAL BANKING
CONFERENCE
(1988,89,90,91,92)

Guest speakers from major U.S. and foreign

banks discuss current problems and solutions
in banking and trade.

WB4660 JOHNSON & HIGGINS
INTERNATIONAL INSURANCE
AND RISK MANAGEMENT
CONFERENCE
(1988,89,90,91,92)

Selected readings and guest speakers engaged

in international operations define the foreign
environment.

WB5650 CORPORATE EXECUTIVE OFFICER
SEMINAR
(1988,89,90,91,92)
A selected group of top-level executives from
major corporations discuss how current inter-
national developments impact their corporate
strategy.

154250 DOING BUSINESS WITH EASTERN
EUROPE AND RUSSIA
(1991,92)
The course is built around lectures by Rus-
sian, Polish, and other Eastern European offi-
cials as well as U.S. corporate executives.

IS4892 WOMEN LEADERS OF TODAY
(1991,92)
The course examines career paths and experi-

ences of prominent women in business from
several countries.

155021  SEMINAR ON EUROPE FUTURES

(1988,89,90,91,92)

The course is monitored by a prominent Euro-
pean official and discusses current subjects
such as East-West detente, Europe 1992, or
NATO.

Shirley Dillsworth, EEO manager of Coca-Cola, spoke
in the Women Leaders of Today seminar during
Winterim 1992.

Courses in Foreign Countries

The Departments of Modern Languages and In-
ternational Studies offer selected courses in
foreign countries for properly prepared Thun-
derbird students. Most of these offerings may
be taken for either language or international
studies credit. They are not open to students
who have not had previous course work at
Thunderbird. Courses have been available in
Central America, Iberia, France, Germany and
Brazil.

Courses are specifically designed for continu-
ing Thunderbird degree candidates and for stu-
dents, faculty and business people from
outside Thunderbird who have an interest in
international business.



STUDENT PROFILE

Linda Siberski began working
in the electronics industry
during college. She continued
in the retail end for five years,
and spent two years market-
ing and selling engineered
goods for original equipment
manufacturers (OEMs). One
of Thunderbird’s strengths,
she says, lies in its group pro-
jects. “It’s not surprising to
have group members from five
different countries. This early
exposure to different managing
styles gives T’birds the edge.”

s ol
ial inance
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Costa Rica

Linda Siberski
92

Spending
Winterim in Costa
Rica and Nicara-
gua provided an
excellent opportu-
nity to explore both
the business and
environmental
policy/manage-
ment issues in
Latin America.
There was ample
time provided to
personally experi-
ence the differ-
ences between the
North American
and Latin Ameri-
can cultures.
There is no substi-
tute fo seeing first
hand a Third
World country
like Nicaragua
compared to the
developing country
of Costa Rica to
dispel the myths
and provide a bet-
ter understanding
of the realities.

B.S., Business
Administration/

. International

Commerce, 1985

Villanova
University
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What Ilooked
forin a graduate
program and what
Ihave found at
Thunderbirdisa
practical approach
to learning about
international
business that
wasn't available
through other
American business
schools. Aside
from working at
the United Nations
or the World Bank,
Idon’t knowofa
place that could
offer me a better
opportunity to
learn so much.
%etchen Bachman
92

B.S. Secondary
Education/English,
1983

Bloomsburg

University

M.L.M. DEGREE REQUIREMENTS

The tripartite curriculum of The American Graduate School of
International Management provides a program of instruction in three
departments — International Studies, Modern Languages, and World
Business - leading to the Master of International Management degree.
M.IM. degree candidates must meet requirements in each of the
departments as well as overall requirements of the institution.

This Catalog reflects graduation requirements
in effect for students who initially enroll, or
return after an absence, in fall 1992 or later.

- Students who may be subject to other require-

ments printed in earlier catalogs must contact
the Office of the Registrar.

SUMMARY OF INSTITUTIONAL
REQUIREMENTS FOR THE M.L.M.

Candidates for the Master of International
Management degree are required to complete
a minimum of 42 semester hours of course
work, less allowable transfer of credit. Not
more than 12 of the 42 hours may be at the
3000 level. Candidates who are unable to qual-
ify for sufficient waivers may be required to
complete as many as 63 semester hours

if they are native speakers of English or 69
semester hours if they must complete the
3000-level English course.

Students must earn an aggregate grade point
average of 3.00 (B) or better in graded courses.
Only courses completed with a grade of C-

or better are acceptable in the satisfaction of
any requirement for the degree of Master of
International Management; however, all letter
grades will be included in the calculation of
student grade point averages.

A minimum of 24 semester hours must be
earned in study on the Thunderbird Campus
in Glendale.

A minimum of 30 semester hours at the 4000-
5000 level is required. This requirement may
not be reduced by transfer of credits except as
required to conform with special institutional
agreements. '

Institutional Requirements

(42 Hours) ,

¢ 12 Hours Max. 3000 level Waivable

* 30 - 42 Hours 4000 and Required
5000 level

The Thunderbird program requires a minimum of
42 semester hours for the Master of International
Management (M.I.M.} degree.

SUMMARY OF DEPARTMENT
REQUIREMENTS FOR THE M.LM.*

Department of International Studies
(12 Hours)

* 3 Hours 3000 level Waivable
« 3 Hours 4000 to 4099 level Waivable
« 3 Hours 4100 to 5899 level Waivable
* 3 Hours 4100 to 5899 level Required

Department of Modern Languages
(15 to 21 Hours)
For native speakers of English:

¢ 6 or 7 Hours 3000 level Waivable
« 6 Hours 4000 level Waivable
* 3 or 4 Hours 4010 level Waivable

For non-native speakers of English
« 15 Hours 3000 level English Waivable
» 6 Hours 4000 level English Waivable

Department of World Business

(36 Hours)
+ 21 Hours 3000 level Waivable
« 15 Hours 4000 to 5899 level Required

*Please see the following pages for detailed
requirements.



M.I.M. DEGREE REQUIREMENTS

Waivers

A waiver is the official recognition by an aca-
demic department that a student has met a
departmental requirement for graduation in
some manner other than having completed
course work at the School.

Prospective students are encouraged to com-
plete as many introductory courses as possible
prior to matriculation in order to maximize
the time available for upper-level courses
focusing on areas of special interest. Degree
candidates may qualify for waivers through
courses completed at other institutions or, for
some requirements but not all, successful per-
formance on examinations administered by
CLEP or by the faculty. If an examination is to
be used as the basis for waiving a 3000-level
course, the score must be presented and the
waiver entered in the records prior to registra-
tion for any class for which the 3000-level
course is a prerequisite.

Details of requirements for waivers are indi-
cated on the following pages. Please note
that individual departments may have more
stringent regulations than are indicated here.
Waivers in no way constitute a reduction in
the minimum of 42 hours required for the
M.IM. degree.

Explanation of Course Numbering

Courses at the 3000 level are basic introduc-
tory courses in the subject described. Students
with graduate or undergraduate backgrounds
in these subjects may, on occasion, waive
these courses in accordance with depart-
mental and school requirements.

Courses at the 4000 level are advanced
courses on specialized topics, which assume
some prior familiarity with the subject matter.

Courses at the 5000 level are limited-
enrollment seminars. Some require permis-
sion of the instructor. Permission of the
instructor means that the instructor has the
right to select the students allowed to enroll
in the class, including the right to set appro-
priate qualitative standards, in addition to the
established prerequisites.

Courses numbered 5901, 5902, and 5903 are
independent research projects offered in each
department. They are usually open only to
advanced degree candidates and to those who
have demonstrated the academic maturity,
scholarly interest, and technical ability
required to undertake research with a mini-
mum of supervision. Written permission to
enroll in Independent Research courses must
be obtained by the student during the semes-
ter prior to the semester in which the course
will be taken.

Curriculum Changes

The School reserves the right to make what-
ever changes it finds appropriate in course
scheduling, assignment of instructors, and pre-
requisites. A few courses are offered in alter-
nate semesters or as demand warrants.

Time Period

The 42-hour program can be completed in
three semesters (one and one-half years) or
two full semesters and a summer term by stu-
dents able to waive several of the foundation
courses. Although one calendar year suffices
for many students, candidates are urged to
consider the depth and quality of education
available in the curriculum rather than just
the time required to complete minimum re-
quirements. Many of the rare and challenging
courses at the 4000 and 5000 level are avail-
able only to those who enter with substantial
waivers or who extend their enrollment for an
extra term. All work must be completed with-
in five years preceding the graduation date.

Certificate of Advanced Study

Special students, or students who do not
complete the full requirements for the M.LM,,
may be given the Certificate of Advanced
Study, provided they have completed 12 or
more semester hours of work with a cumula-
tive grade point average of at least 2.70.

Special Students

The School admits as Special Students a lim-
ited number of applicants who wish to gain
advanced training by taking individual
courses, but do not intend to become degree
candidates. Special Students taking courses
for credit must complete all course require-
ments including final examinations. Special
Students are subject to all School regulations.
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Before coming
here, Ispent a year
in Paris where I
studied for one
semester at the
European School
of Management
and then did a
five-month intern-
ship at Apple
Computer’s
European head-
quarters. It was
then that I decided
to apply: I didn’t
apply to any MBA
programns. L knew
that Thunderbird
would be perfect
forme-andit is.
Lesley Lyford '93
B.A., French, 1991
Washington

University, St
Louis, Missouri
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Inaworld rapidly
becoming interna-
tionalized, the
Thunderbird
program is well
established while
other schools are
playing catch-up.
Iooked at other
schools but none
had the diverse
curriculum, large
percentage of for-
eign students, and
long established
reputation of
Thunderbird.
For me, having
already lived and
worked overseas
fortwo yeurs,
there was really
no alternative.

Clark D. Shipley, 02

B.A., International
Studies, 1990

University of
Washington

M.I.M. DEGREE PROGRAM — Sample Courses of Study

Sample Course of Study

« English-speaking student
» Proficient in one other language*
» No other waivable course work

Semester Hours

3000 4000 or

level 5000 level Total
International
Studies 3 9 12
Modern ‘
Languages — e —
World
Business 21 15 36
Electives
(any dept.) —_ 6 6
TOTAL 24 30 54

42 hours required, 12 of which may be 3000 level.

A maximum of three semester hours of transfer credit
is allowable, except for special provisions under
institutional agreements.

*A language taught at Thunderbird.

Sample Course of Study

« English-speaking student
» No foreign language
* No waivable course work

Semester Hours

3000 4000 or

level 5000 level Total
International
Studies 3 9 12
Modern
Languages 6 9 _ 15
World
Business 21 15 36
Electives
(any dept.) — — —
TOTAL 30 33 63

42 hours required, 12 of which may be 3000 level.

A maximum of three semester hours of transfer credit
is allowable, except for special provisions under
institutional agreements.

Sample Course of Study

* English-speaking student
» Proficient in one other language*
« All waivable course work completed

Semester Hours

3000 4000 or

level 5000 level Total
International
Studies —_ 3 3
Modern
Languages —_— —_ —
World
Business —_ 15 15
Electives
(any dept.} —_ 24 24
TOTAL _ 42 42

42 hours required, 12 of which may be 3000 level.

A maximum of three semester hours of transfer credit
is allowable, except for special provisions under
institutional agreements.

*A language taught at Thunderbird.

Sample Course of Study

« Student with no waivable course work
« Minimal proficiency in English

Semester Hours

3000 4000 or

level 5000 level Total
International
Studies 3 9 12
Modern
Languages 15° 6 21
World
Business 21 15 36
Electives
(any dept.) — — —
TOTAL 39 30 69

42 hours required,12 of which may be 3000 level.

A maximum of three semester hours of transfer credit
is allowable, except for special provisions under institu-
tional agreements.

2ES3000 is a 15-hour course in the spring and fall
semesters, In summer, it is a 12-hour course (ES3001).

NOTE: These sample courses of study do not reflect the specific courses required for graduation. |



M.I.M. DEGREE PROGRAM — Outline Of Program Study

Born in Canada and of dual
Canadian and American citi-
zenship, Michelle Lévesque
worked for two years, one in
New York City and the other
in Belgium, as vice president of
finance for AIESEC, the world’s
largest international student-
run organization. She has
worked for a South African
bank in treasury research and
development as well. In the
photograph, she is wearing a
dress from Sierra Leone and
holding a basket from Sudan.

Total Program of Study for the Master of
International Management Degree

The program of study leading to the Master
of International Management degree requires
a minimum of 42 semester hours. No more
than 12 of those may be 3000-level courses.
Prospective students are encouraged to take
as many introductory waivable courses as
possible prior to matriculation in order to
take advantage of Thunderbird’s advanced
international courses.

A minimum of 42 semester hours* is required,
12 of which may be 3000-level courses. The
following outline summarizes the overall
required program of study leading to the
Master of International Management degree.
See pages 56-61 for details of specific require
courses and waiver requirements.

* A maximum of three semester hours of transfer credit is

allowable, except for special provisions under institutional
agreements.

Summary: Required Program of Study

Semester Hours
3000 4000 or
level 5000 level Total
International 33 92 12
Studies: (waivable) {3 hours
mandatory)
Modern 6" 9 15
Languages {waivable) (waivable)
World 212 15% 36
Business (waivable) (mandatory)
TOTAL 30 33 63°

*Specific courses are outlined on pages 56-61.

b Students who must take ES3000 (15 hours} may
require a total of 69 semester hours.
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Canada

Michelle Y.
Lévesque '92

In choosinga
master’s program,
Tknew I wanted to
continue in the
business field, but
having had one-
and-a-half years
of overseas work
experience, I also
knew there was
much more to
international
business than just
knowing finance
or marketing.

With our tripartite
program and
international
student body,
there really is no
better place to,
not only learn, but
actually experience
international
business.

B.S., Finance,
1987

Arizona State
University
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I'would encourage
prospective stil-
dents to challenge
themselves to
take upper-level
courses in all
areas, for a more
integrated educa-
tion. The global
manager of the
future will need a
multifunctional
background.
Kiristin M. Stenberg
92

B.A., ntermnational
Government, 1987

Georgetown
University

INTERNATIONAL STUDIES REQUIREMENTS

Ability to understand and adapt to the overseas environment is a
major reason for executive success in international operations. The
curriculum of the Department of International Studies is focused on
international business environment and is designed to acquaint
students with foreign areas and their cultural management styles.

The International Studies curriculum is in-
tended to provide students with an under-
standing of international public policy issues
that confront multinational corporations,
since government, in its variety of forms, is
increasingly shaping the climate in which
business decisions are made.

The curriculum is also intended to provide
the student with a conceptual framework for
informed analysis of a foreign milieu. These
qualities, plus language skills, are essentially
what differentiates domestic from interna-
tional management education.

All students are required to take 12 semester
hours of work in International Studies. Up to
9 semester hours may be waived by qualified
students, but at least three (3) semester hours
must be taken in courses numbered 1S4100
through IS5899 on a Thunderbird Campus.

Requirement at the 3000 level:

1S3010 International Political Economy
(3 hours) is required of all students.

Waiver at the 3000 level:

1S3010 may be waived only by examination.
The International Studies Advanced Place-
ment Examination (ISAPE) is offered during
orientation week. Students may avail them-
selves of the opportunity to take the examina-
tion only once.

Requirements at the 4000 to 4099 level:

One of the following regional courses is required:

1S4010  Regional Business Environment:
Asia

IS4020 Regional Business Environment:
Europe

1S4030  Regional Business Environment:
Latin America

I1S4040  Regional Business Environment:

Middle East/North Africa

1S4050 Regional Business Environment:
Sub-Saharan Africa
[S4060 Regional Business Environment:

North America

Waivers at the 4000 to 4099 level:

Courses numbered between 1S4000 and
154099 (Regional Business Courses) may be
waived on the basis of a transcript that
demonstrates a grounding in at least three of
the following fields of study focusing on the
area: History, Political Science, Economics,
Geography, Sociology and Anthropology.
Only courses with a grade of B or better will
be considered. Language courses and living
experience will not be considered.

Requirements for 1S4100 through 1S5899:

Two additional courses numbered 1S4100
through 1S5899 are required.

Waivers for 154100 through 154999

One course numbered 154100 through 154999
may be waived if the course being presented
for consideration was taken while in graduate
standing for graduate credit and if the course
duplicates a course offered here, and if the
grade received was B or better.

Waivers are not granted for 5000-level courses.

Courses numbered IS5900 and above are
unstructured and may not be used to meet de-
partmental requirements.

SUMMARY OF REQUIREMENTS
Department of International Studies (12 Hours)
3 Hours 3010 level Waivable
by exam
e 3 Hours 4000 to 4099 level Waivable
- 3 Hours 4100 to 5899 level Waivable
* 3 Hours 4100 to 5899 level Required



STUDENT PROFILE

Hani Elnaggar lived in Egypt
as a child and is fluent in
Arabic. His credentials from
Georgetown include a certifi-
cate of Arab studies with a
regional poli-economic focus.
He has also worked for MBNA
America as an account execu-
tive, and for the Honorable
Helen Delich Bentley as a
legislative assistant. Hani was
Student-Faculty Committee
chairman, Middle East Club
vice president and is active in
many clubs at Thunderbird,

Egypt

Hani Elnaggar
'92

Cross-Cultural
Communication

for International
Managers is the
reason I came to
Thunderbird.
Ihad always
considered
myself culturally
sensitive; what a
surprise to learn
how things I do

or say can affect
others so dramati-
cally! It's definitely
an education!
Coming from
Georgetown, I
was aware of the
Thunderbird
reputation. What
Ididn’t know was
how well-known
the school was
outside the interna-
tional sector.
When friends

and acquaintances
learned of my
admission, they
all said they knew
someone who
went here or was
currently enrolled.

B.A., International
Relations, 1984

Georgetown
University
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The tripartite cur-
riculum is some-
thing special. The
blend of business,
language, and in-
ternational studies
is invaluable. Most
T'birds seem strong
inone oriwo areas
prior to coming to
the Schoal, but the
missing part, when
filled in, makes us
truly global. Even
foran “old guy”
like me, the choice
of Thunderbird
was one of the best
I have ever made.
James F. Stephenson
‘92

Lt. Col. (Ret.),
United States
Air Force

B.A., Education,
1968

University of
Arizona

M.A., International
Relations, 1973

University of

MODERN LANGUAGES REQUIREMENTS

The Department of Modern Languages offers courses in ten
languages: Arabic, Chinese, French, German, Italian, Japanese,
Portuguese, Russian, Spanish and English as a Second
Language. In addition to the basic three-level sequence, the
department also offers many advanced commercial and

issues-oriented courses.

Students must demonstrate a required level of
proficiency in both general language and busi-
ness vocabulary in one of the ten languages
taught at the School in addition to their native
language, to meet graduation requirements of
the department.

Students whose native language is determined
to be other than English must satisfy gradua-
tion requirements with English. Students who
are determined to have native fluency in En-
glish must meet graduation requirements with
one of the nine non-English languages taught
at the School, regardless of any other language
fluency they may possess.

Non-English Languages

Three courses (levels 3000, 4000, and 4010)
comprise the basic foreign language sequence
of 15 hours (16 hours for Arabic, Chinese,
Japanese and Russian). The basic sequence

for English as a Second Language is 21 hours
(ES3000, ES4010 and ES4050). Incoming
students with no demonstrable language profi-
ciency or training are placed into a 3000-level
language course of their choice. (Separate
regulations apply to English as a Second Lan-
guage.) These students therefore complete the
language requirement by taking 3000, 4000, and
4010 level courses in that language. By taking
this sequence, the student completes the require-
ments of this department for general language
proficiency and business vocabulary proficiency.

Incoming students with some competence in
one of the nine foreign languages taught at
Thunderbird (in addition to their native
tongue) are tested to determine their level of
(1) general proficiency and (2) business vocab-
ulary proficiency. The result of this general
proficiency test places the student into one of
the following course levels in the tested lan-
guage: (a) 3000, (b) 4000, (c) 4010, or (d) above
4010. For those placing above 4010, a second
test is given, covering business vocabulary pro-
ficiency. If the student passes this second test,

then all language requirements are waived.
The student may take additional language
courses as electives. The student who does not
pass the business vocabulary proficiency test
must choose one of the following options:

(1) Take any language course beyond the 4010
level in that language, or —

(2) Take a 4010-level course in any other lan-
guage for which the 4000 level was waived, or —

(3) Take PO4020 (Accelerated Business
Portuguese for Speakers of Spanish), or —

(4) Take SP4020 {Accelerated Business
Spanish for Speakers of Portuguese).

Complementing the core courses are a variety
of courses taught in a foreign language and
courses dealing with social, political, and
economic topics as well as courses in commer-
cial correspondence and business language.
Language courses beyond the 4010 level are
offered only if sufficient students register for
the course. Thus, advanced courses may not
be available in every language every semester.

English as a Second Language

Courses in English are offered at various levels
to assist the student for whom English is a sec-
ond language. The readings and lectures are
designed to provide an understanding of busi-
ness vocabulary and to improve general com-
munication skills.

All entering students whose native language

is not English are required to take the English
Language Placement Test, regardless of TOEFL
or any other considerations. This test is the
sole criterion in determining how much addi-
tional English language preparation a student
needs before success in other courses at the
School may be reasonably expected. English is
the language of instruction at Thunderbird.

The test is offered during orientation and must
be completed before registration for classes is
allowed. Foreign nationals claiming English as



MODERN LANGUAGES REQUIREMENTS

Many of the language classes augment regular instruction
with programs obtained via satellite.

their native language and U.S. citizens whose
native language is other than English must
clear their status with the English-as-a-Second-
Language faculty.

Upon completion of this examination, the
students are placed into one of the following
categories:

(1) Required to enroll in English classes else-
where or

(2) Required to enroll in:

(a) Intensive English (ES3000*) or
{b) ES4010 and ES4050 or
(c) ES4050 or

(3) Waived from further language requirements.

Students placed into Intensive English
(ES3000*) are required to take ES4010 and
ES4050 in the second semester of residence.
Students placed into ES4010 and ES4050
must take both during their first semester.
Students placed directly into ES4050 only,

are required to complete the course in the first
semester of residence.

Students enrolled in Intensive English
(ES3000*) receive individual academic
counseling preparatory to undertaking further
studies leading to the M.LM.

Students who are required to enroll in
ES3000* will find it necessary to spend an
additional term at Thunderbird in order to
meet graduation requirements.

*ES3001, a 12-credit-hour course, is offered in
sumuner.

Waivers

Waivers in the Department of Modern Lan-
guages are granted only by examination as
noted in the preceding paragraphs.

SUMMARY OF REQUIREMENTS
Department of Modern Languages
For native speakers of English:

6 or 7 hours 3000 level Waivable
* 6 hours 4000 level Waivable
*3 or4 hours 4010 level Waivable* *

For non-native speakers of English

* 15 hours 3000 level Waivable

¢ 6 hours 4000 level Waivable
**Students waiving a 4010-level class may be re-

quired to take an additional class to meet the busi-
ness vocabulary proficiency.

Language Testing

The American Council for the Teaching of
Foreign Languages (ACTFL) Oral Proficiency
Examination is available to students on a volun-
tary basis in selected languages. Students are
permitted to include the official results on their
placement resumes. Thunderbird is the language
testing center for the following institutions:

The Camara de Comercio e Industria de Ma-
drid offers Spanish students, at very selected
colleges and universities in the United States,
the opportunity to take the examinations for
the Certificado de Espafiol Comercial, and the
Diploma de Espafiol Comercial. Thunderbird is
authorized to administer the C.C.LM. examina-
tions. At Thunderbird, the examinations are
usually administered on campus during April.

The Chambre de Commerce et d’Industrie de
Paris offers students of commercial and busi-
ness language in French, opportunity to take
two types of examinations: The “Certificat
Pratique” and the more advanced “Diplome.”
The examinations are administered in many
centers all over the world twice a year. At
Thunderbird the examinations are admin-
istered once, in the fall semester.

The Goethe Institut, in conjunction with the
American Association of Teachers of German,
the German American Chamber of Comnmerce,
the Carl Duisberg Society and the Carl
Duisberg Centers, has authorized Thunderbird
as the testing center for the 5 1/2 hour examina-
tion through which the student earns the
Diplom Wirtschaftsdeutsch for the U.S.A.

The University of Michigan offers once a year,
at official test centers around the world, the
Examination for the Certificate of Proficiency
in English. Thunderbird is the Michigan Test
Center for the western United States and Can-
ada. The ECPE is usually administered on the
campus during October.

59

You can't beat
Thunderbird for
meeting foreign
students. With
roomunates from
China and Japan,
TI've learned a great
deal about both
countries without
even trying. I ai-
tended an under-
graduate school
with a strong
alumni network,
but nothing like
this. I have never
called ona Third
who wasn’t willing
to try to help me in
some way.

Thomas R. Crabb "92

B.A., Psychology,
1988

Denison University



The Department
of World Business
curriculum recog-
nizes that interna-
tional executives
must have a basic
understanding of
severdl functional
specialties in busi-
ness and finance
as well as conver-
sance with quanti-
tative toolsand
advanced manage-
rial and marketing
techniques. Several
of the department’s
faculty members
have spent many
years in senior
international

Their approach is
pragmatic and
people-oriented.
This group is
complemented by
individuals with
advanced degrees
who are inferested
in the practical
application of
current theoreticol
knowledge.

WORLD BUSINESS REQUIREMENTS

The Department of World Business offers a wider range of
international courses than traditional graduate schools of
business administration. Most courses in the department have
a special international and practical orientation. The faculty
includes many individuals who hold strong academic
credentials and have international and corporate experience.

Requirements at the 3000 level
(Foundation Courses):

The World Business foundation is designed
primarily as preparation for the more ad-
vanced and specialized aspects of the pro-
gram. The foundation courses represent the

-.common body of business knowledge and are

considered essential to the education of future
executives, regardless of the area of business
management they pursue.

The required courses are:

WB3100 Survey of Accounting (financial and
managerial)

WB3200 Fundamentals of Economics
{micro and macro)

WB3210 Fundamentals of Managerial Finance

WB3300 Statistics

WB3313 Introduction to Use of Computer
Systems and Software

WB3400 Fundamentals of Management

WB3500 Fundamentals of Marketing

Students are encouraged to waive any of these
3000-level courses that duplicate previous
studies. It is recommended that those prepar-
ing for admission into Thunderbird include
these foundation business courses in their pro-
gram leading to the bachelor’s degree. Please
see the requirements for waiving specific
courses.

The department may accept the College Level
Examination Program (CLEP) examinations as
proof of proficiency in these areas. The CLEP
examinations may be accepted for waiver pur-
poses only — not for the purpose of credit.
The tests are available at many schools
throughout the United States, and students are
encouraged to contact these testing centers for
specific information. Students who are consid-
ering the CLEP test as an alternative must
avail themselves of these testing opportunities
early enough so that results will be in hand
prior to arriving at Thunderbird. Documented
test results must be presented to the depart-

ment prior to a student’s registration for first-
semester classes.

Thunderbird administers CLEP tests for incom-
ing students during orientation week prior to
each term (Winterim excluded). Fees are similar
to those charged at other testing sites. These
tests are scored on site and students and the de-
partment will have the results prior to registra-
tion. While up to three tests may be scheduled,
students are encouraged to arrange for testing
prior to arrival when possible, to maximize the
time available for other activities.

Waivers at the 3000 level:

WB3100 Survey Of Accounting

Satisfactory completion of both financial and
managerial accounting, which can be satisfied
by the normal undergraduate introductory ac-
counting sequence (Accounting 101-102, or
201-202, etc.). Introductory courses at the gradu-
ate level usually cover both financial and mana-
gerial principles in one course. Grade of B* or
better or CLEP score of at least 53.

WB3200 Fundamentals of Economics
Satisfactory completion of principles of eco-
nomics course(s) covering both micro and
macro economics, normally two courses of
three semester hours each, Grade of B* or bet-
ter or CLEP score of at least 53.

WB3210 Fundamentals of Managerial Finance
Satisfactory completion of an undergraduate
or graduate course in introductory managerial
or corporate finance covering financial analy-
sis and planning, valuation and capital market
theory, cost of capital and capital budgeting,
dividend and capital structure theory, working
capital management and long-term financing
decisions. This is usually the first finance
course in a typical undergraduate business cur-
riculum. Three semester hours or more. Grade
of B* or better or a satisfactory score on the
faculty-administered test given during orienta-
tion week.



WORLD BUSINESS REQUIREMENTS

WB3300 Statistics

Satisfactory completion of an elementary sta-
tistics course covering probability theory, mea-
sures of central tendency in disciplines such
as economics, business, psychology, educa-
tion, etc.; three semester hours or more. Grade
of B* or better.

WB3313 Introduction to Use of Computer
Systems and Software
Satisfactory completion of a comparable
course covering concepts of data processing,
including computer terminology, computer
software and hardware, a high level computer
language and electronic spreadsheet; three se-
mester hours or more. Due to the dynamic na-
ture of this field, the course must have been
taken within the last five years. Grade of B or
better or CLEP score of at least 66.

WB3400 Fundamentals of Management
Satisfactory completion of a management course
that pertains to the principles of management,
organizational theory and behavior, including

a working knowledge of the fundamental con-
cepts, processes, and functions of planning,
organizing, staffing, controlling and directing;
three semester hours or more. Grade of B* or
better or CLEP score of at least 66.

WB3500 Fundamentals of Marketing
Satisfactory completion of an introductory
course in marketing or marketing principles
and practices; three semester hours or more.
Grade of B* or better or CLEP score of at least 53.

*Deferred Waivers

Deferred waivers may be granted to students
entering fall 1992 or before. Such waivers
may be granted by the faculty for a marginally
lower grade. Deferred waivers will not be
granted to students entering Thunderbird
after fall 1992. Students may request that the
deferred waiver be converted to a permanent
waiver after completion of a 4000-1evel core
course in the same subject area at the School
and with a passing grade.

These courses are as follows:
Foundation No.  Core Course(s)

WB3100 WB4140 or WB4150
WB3200 WB4200

WB3210 WB4212

WB3300 WB4300 or WB4320

or WB4530

WB3313 Not Applicable
WB3400 WB4400

WB3500 WB4500

*See “Deferred Waivers” section on this page.

Requirements at the 4000 level (Core Courses):

Students graduating from Thunderbird are
required to complete 15 semester hours at the
4000/5000 level in World Business, including
the completion at Thunderbird, or prior to en-
tering the M.LLM. degree program, of the fol-
lowing five core requirements:

1. One of one required:
WB4200 International Finance and Trade
2. One of two required:

WB4140 Cost and Management Accounting
WB4150 Intermediate Accounting

3. One of three required:

WB4300 Decision Models with Computer
Applications

WB4320 Production and Operations
Management

WB4530 International Market Research

4./5. Two of three required:

WB4212 Advanced Managerial Finance
WB4400 Multinational Business Management
WB4500 International Marketing Management

Waivers at the 4000 level

If a student has had comparable course work
at an accredited institution at either the gradu-
ate or undergraduate level, with a grade of B
or higher, a core course may be waived, but an
alternate 4000 or 5000 level World Business
course must be taken in its place.

Graduate credit for one of the above courses
may be accepted in transfer, subject to transfer
allowances imposed by the Catalog. The effect
of this transfer would be to reduce the World
Business requirement at the 4000/5000 level to
12 hours. A student may be able to qualify for
both waiver and transfer with the same course.

5900-level Courses

No more than one 5900 or higher numbered
course may be taken in any one term. Courses
numbered in the 5900s are unstructured and
may not be applied toward meeting depart-
mental requirements.

SUMMARY OF REQUIREMENTS

Department of World Business (36 Hours)
+ 21 Hours 3000 level Waivable
¢ 15 Hours 4000/5000 level Required
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Given my liberal
arts background,
Tassumed I
wouldn't enjoy

the required quanti-
tative courses.

The enthusiasm
and expertise of
the World Business
professors are

such that I couldn’t
help liking even
accounting.

Pamela Brewer '92

B.A., History/
Political Science,
1985

Oral Roberts
University



62 COURSES AND PREREQUISITES — Department of International Studies

Professors: Duarte, Howell (Chairman), Moran, Sours, Springer, S.Tancer, Trapans;
Associate Professors: Braaten, Conklin, Frankenstein, Mahoney, R. Tancer;
Assistant Professors: Chen, Goddard;

Post-doctoral Fellows: Babarinde, Passe-Smith

COURSHIITLE

RREREQUIISITES

1S3010 is required, but may be waived
by examination only

{155011- 0 International Political Economy 7

One of the following is required,
but may be waived:

’IS4010 Reglonal Business Environment: Asia isfioiﬂ of'eQﬁiAv'alent' o , o
IS4020 VRegmnal Business Environment: Europe 183010 or equivalent
I[184030 Regional Business Environment: V
t ___ Latin America 1S3010 or equivalent o ) =
154040 Reglonal Business Environment:
7 MiddleEast ,, 183010 or equivalent i
The International {184050 Regional Business Environment:
. [ Sub-Saharan Africa 1S3010 or equivalent
Emvtronmental 3560 Regional Businoss E ;
. egional Business Environmen
Policies and Global North America 183010 or equivalent
Resources course .
has i Two of the following courses numbered
as given me the .
. between 1S4100 and 155899 are required.
opportunity to re-
. Others may be used as electives.
search a topic of . . . , SUU— _
. iIS4100 Modern ]apan 183010 and 154010 or equivalents
great interest to me: i — - - -
alternate enersy e- IS4120 " Modern China o 153010 and IS4010 or equivalents
aiee thlgy *IS4133_ ASEAN/Modern Southeast Asja 183010 and IS4010 or equivalents o
sources for 6: 1S4200 Brltaln France, and Germany 1S3010 and 154010 or IS4020 or IS4030 or 154040
state of Hawaii and _ _ - orI54050 or 1S4060 or equivalents
other tropical 154250 East European Economic Systems * 1S3010 and 154010 or 1S4020 or IS4030 or 154040
oceanareas ofpop- | andReforms ... 0rI54050 or1S4060 orequivalents . . .
ulation. The re- 154282 Employees Umons and Management 183010 and 1S4020 or equivalents
search on Ocean C in Europe S - L SR
Thermal Energy (154300 ModernMexico 153010 anj 184030 or equlva}ents S
e ST G T
iplomacy, Negotiation and Bargaining or equivalent and one of the fo owing,
abIea' me tof ocus which may be taken concurrently: 154010,
my international L 184020, 1S4030, 154040, 1S4050, or IS4060
environunental 154800 Economic Development and Social Change IS3010 or equlvalent and one of the followmg,
studies and con- . which may be taken concurrently: 154010,
centrate my efforts o _ 154020, 154030, IS4040 IS4050 or 154060 -
as far as my job ;IS4831 Economic Geography and Global Resources 153010 or equlvalent and one of the followmg,
. : which may be taken concurrently: 154010,
searchisinvolved. .. 154020, 154030, 154040, 1S4050, or 154060
Ellen B. Navratil IS4832 Intematlonal Env:ronmental Pohmes 1S3010 or equivalent and one of the following,
'93 and Global Resources which may be taken concurrently: 1S4010,
B.A.. Soviet Area ’ 154020, IS4030, 154040, 1S4050, or [S4060

Studies, 1989

University of
Hawaii



COURSES AND PREREQUISITES — Department of International Studies

COURSHIITLH

IPREREQU S

'1S4880  Cross-Cultural Communication
for International Managers

154882 Business Ethics in the
Multinational Environment

155080 Seminar on Selected Research Topu;s’
_International Studies

185200 ‘European Integratlon

'185240 East-West Trade Sernmar e

IS5261 European and American Contemporary
‘Thought o

1S5300 Iberia, Ibero—Amerlca Busmess,
Culture, Values

185712 The Role of Intelligence in U.S. Diplomacy

and International Commerce
1S5740 United States Forelgn Pollcy

1S5800 Transnational Corporate Environment

‘ 153010 and WB4400

1S5803 Direct Foreign Investmenit and Technology
) Transfer: The Public Policy Perspective
185810 Nationalism and Expropnatlon

185820 Political Risk and Global Change

155860 Os Paises de Expresséo Portuguesa Hoje

(The Portuguese- Speakmg Countries Today)

f185870 International Health Care Systems
185880 lefenng Value Orlentatmns

1S5890 Advanced Cross-Cultural
Communication Seminar

185901 TOplCS in International Studies:
Independent Research (1 hour)

185902 Topics in International Studies:
~ Independent Research (2 hours)

155903 Topics in International Studies:
Independent Research [3 hours)

155920 Master’s Thesis
IN5910 Internship: Part time

IN5930 Intéfnél{ip;'ﬁﬁll time

*Permission of the instructor means that students
must make personal contact with the instructor of the

course and obtain written permission prior to registration.

Note: Not more than one 5900 or higher numbered course

may be taken in any one term; these courses are
unstructured and may not be applied toward meeting
department requirements.

© 153010 and one of the following:

1S3010 or equivalent and one of the following,
which may be taken concurrently: 1IS4010,
184020, IS4030, 154040, 1S4050, or IS4060
1S3010 or equivalent and one of the following,
which may be taken concurrently: 184010,
IS4020 IS4030 IS4040 154050 or IS4060

153010

183010 and 154020 or eqmvalent
ISSOIO and IS401() or 154020 or equivalent
[S3010 and 1S4020 or equivalent

153010 and IS4880 and either IS4020 orIS4030

or equivalent
183010 and one of the following:

_ IS4010 IS4020 154030, IS4040, IS4050 or [S4060 )
'1S3010 and one of the followmg 154010, 1S4020,

154030, 154040, 154050 or 154060

154010, IS4020, 1S4030, IS4040, IS4050 or IS4060

1S3010 and one of the following: 1S4010, 1S4020,
1S4030, 1S4040, IS4050 or IS4060

" 153010 and WB3300 and one of the followmg
154010, 154020, 154030, 1S4040, 154050 or IS4060

153010 and either IS4020 or 1S4030 or 154050,

~and either PO4010 or PO4020 or equivalent

1S3010
153010 and 154880 or equwalent N

© IS3010 and either 1S4880 or 1S5880

Peﬁnission of instructor* and concurrence of
the Department of International Studies chair

Permission of the instructor* and concurrence of
Department of International Studies chair

Permission of the instructor* and concurrence of
~ Department of International Studies chair

See course descmpnon on page 84.

Permission of the Director of Internshlps and
concurrence of the Department of

' Intemauona] Studies chair

Permission of the Director of Intemshlps and
concurrence of the Department of
International Studies chair
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One of the most
valuable courses I
have taken at
Thunderbird is
U.S. Foreign Policy.
As Secretary of
State of Arizona,
the professor has
an inside look at
government (and
some very interest-
ing stories!). We are
encouraged to eval-
uate all sides of an
issue and form our
own opinion after
interesting debate.
One of the benefits
of taking this class
at Thunderbird is
the opportunity to
hear the views of
foreign students on
U.S. policy; and
how this policy
has affected their
countries.

Patty O’Connor '92

B.S., Marketing/
International
Business, 1988

Santa Clara
University



My favorite course
so far has been
Modern Mexico,
which was morea
lively debate where
students examined
intricate political,
economic, social
and cultural as-
pects of Mexico
today. I found
myselfeagerly
awuaiting class

and marveling
about the clearer
vision I possessed
after each class, We
weren’t lectured to,
but guided by, a
professor who

was more of a

. moderator and

a reference source.

Joe Hostler '92

B.A., International
Relations/History,
1988

New Mexico
State University

COURSE DESCRIPTIONS — Department of International Studies

1S3010 International Political Economy

(3 hours) This course offers an introduction to the
fundamentals of the international business environ-
ment and its three major aspects: (1) the institutional
framework and policy management of international
economic relations, (2) risk assessment and strategic
analysis of nation-states, and (3) the operational and
organizational concerns of the transnational enterprise.
The purposes of the course are twofold: (1) to provide
the international manager with an informed perspec-
tive on the institutions and policy processes that shape
economic relations between international and national
actors and among economic blocs as a foundation for
further study in the Thunderbird tripartite programs,
(2) to provide the international manager with the
substantive base and analytical tools necessary for
acquiring an informed perspective. REQUIRED.

IS4010 Regional Business Environment: Asia

(3 hours) This course provides a context for the con-
duct of international business operations within the
Pacific Basin. Using a framework of cross-cultural and
comparative political ideclogies, Eastern religious and
social systems are examined, East-West interaction pat-
terns are reviewed, and Asia’s reactions to the West are
explored. The course concludes with a description of
the current international business environment in the
ASEAN states of Southeast Asia, and the states and
entities of East and South Asia. Prerequisite: 1S3010 or
equivalent.

154020 Regional Business Environment: Europe

(3 hours) This course provides an overview of the
relevant facets of the environment for international
business in Europe. Emphasis is given to information
and analysis necessary to understand the current
dramatic developments. Topics include national
economic, political and demographic trends. Special
attention is given to the European Community and
the formation of the internal market. Prerequisite:
183010 or equivalent.

154030 Regional Business Environment:
Latin America

" (3 hours) This course introduces students to two

dimensions of the area of Latin America: first, the
acquisition of information to facilitate effective entry
into a Latin American country, focusing upon national
history, cultural and labor relations. The second dimen-
sion is the acquisition of information and development
of skills for economic and political forecasting. This
deals with national economic characteristics, public
policy formulation and implementation, and policy

in matters of trade, industry, agriculture, and foreign
investment. Prerequisite: IS3010 or equivalent.

1S4040 Regional Business Environment:
Middle East

(3 hours) This is a survey from a western point of view
of the history, the politics, the geography, the econom-
ics and the international business environment of the
Middle East. The course concentrates on the region as

a whole, but several of the key nations are singled out
for more detailed attention. Lectures, class discussions
and case studies are used to bring about student partici-
pation and pragmatic applications. Prerequisite:

183010 or equivalent.

IS4050 Regional Business Environment:
Sub-Saharan Africa

(3 hours) This course concentrates on the cultural,
political and economic environment the international
manager must face in Sub-Saharan Africa. It deals

with investment risk and market opportunity in the
major African countries as well as the aspects of politi-
cal change and diplomatic relations. Special attention
is given to South Africa. Prerequisite: 1S3010 or equiva-
lent.

IS4060 Regional Business Environment:
North America

(3 hours) This course enables the student to under-
stand the impact of U.S. political systems and
processes, demographics and social issues on the
national business environment. Managers, marketers
and those who wish to motivate the work force must
be sensitized to the effect of the legal and regulatory
environment in which they will be operating. This
course is particularly valuable to our foreign students
or those American students with limited social science
backgrounds. Prerequisite: IS3010 or equivalent.

1S4100 Modern Japan

(3 hours) This course focuses on the development

of modern Japan and its role in worldwide political,
cultural, financial, and economic affairs. The Japanese
modernization experience is the foundation for
understanding today’s Japan. In order to promote
understanding of business conditions in Japan,

this course also explores the nature of Japanese self-
identity, the nature of today’s Japanese society, and
the new consumerism in Japan, with special emphasis
on the middle class. It deals with the relationship
between business and government , the distribution
system, exchange and trade controls, monetary policy,
and contemporary political and social issues; and
develops specialized knowledge based upon prior
course work. A module on Korea is included.
Prerequisites: 1S3010 and 1S4010 or equivalents.



COURSE DESCRIPTIONS — Department of International Studies

1S4120 - Modern China

{3 hours) This course is an intensive course on Modern
China, {PRC, Taiwan and Hong Kong) with an empha-
sis on the development of the Mainland’s trade system.
The course will cover a wide range of topics, such as
culture, tradition, religion, ideology, and political and
economic structures. Students completing the course
will have an advanced understanding of the Chinese
market and its way of doing business. Prerequisites:
153010 and IS4010 or equivalents.

1S4133 ASEAN/Modern Southeast Asia

(3 hours) This course is designed to help international
managers gain a better understanding of the ASEAN
world and thus improve their ability to do business

in this increasingly important political and economic
region within the Asia-Pacific area. The course
contents are arranged according to three historical-
sociological frameworks: (1) the geographical and
historical background; (2) nationalism and the issues
of modernization; and (3) regionalism and national
economic and business development. This course is
offered subject to faculty availability, and not offered
every or any designated semester. Prerequisites: IS3010
and IS4010 or equivalent.

I1S4200 Britain, France, and Germany

(3 hours) This course provides an in-depth area brief-
ing on Britain, France and Germany {East and West.)
It deals with German reunification issues, but other-
wise focuses on domestic rather than international
developments, and covers recent historical back-
ground, current government policies, economic
regulation and national economic planning in these
countries. Particular attention is paid to tax policies,
social welfare payments, labor-management relations
and the investment climate. Prerequisites: 1S3010 and
one of the following: 1S4010, IS4020, 1S4030, 154040,
154050 or IS4060 or equivalents.

154250 East European Economic Systems
and Reforms

(3 hours) This is an introduction to the East European
and Russian economies and thetr reforms. Its objec-
tives are to familiarize the student with the past and
present organization of these economies, the national-
economic reform programs, privatization efforts, and
the management of firms in these conditions. Particu-
lar attention is paid to the transition of these systems
from centrally planned to “socialist market” and fi-
nally to Western-type market economies. Note is also
taken of the breakdown of COMECON and problems
of economic integration. The course concludes with an
examination of foreign trade reforms and the region’s
growing business linkages to the West. Prerequisites:
153010 and one of the following: 154010, 1S4020, 1S4030,
1S4040, 1S4050 or I1S4060 or equivalents.

154282 Employees, Unions and Management
in Europe

(3 hours) This course examines the sociological, legal
and economic factors that shape the distinctive pat-
terns of employer/employee relations in Eurape. In
addition, the course includes information on general
trends and issues such as EC policies and migrant
labor. Prerequisites: 1S3010 and 1S4020 or equivalents.

[S4300 Modern Mexico

(3 hours) The objectives of this introductory course are
twofold: first, to acquaint each student with Mexico’s
history, culture, people, and economic and political
systems; and second, to discuss issues that have consis-
tently confronted Mexico including socioracial
discrimination, foreign intervention and exploitation,
political repression and economic underdevelopment. .
Such matters are viewed from “a Mexican perspec-
tive,” Prerequisites: 1S3010 and IS4030 or equivalents.

1S4320 Modern Brazil

(3 hours) The goal of this course is to analyze and
understand the Brazilians in historical and current
perspectives. Using a pro-seminar approach, an
analysis is made of the basic elements of Brazilian life:
society, religion, cultural achievements, government,
politics, labor, geography, economy, business, manage-
ment and investment policies, finances, national
character traits, and values. A base is established for
political risk analysis and economic forecasting. Pre-
requisites: IS3010 and 184030 or equivalents.

154770  Diplomacy, Negotiation and Bargaining

(3 hours) This course examines the essentials of
negotiation and bargaining processes with repeated
exercises to develop these skills. The first half of

the course is devoted to increasingly complex negotia-
tions in small groups. During the second half, students
assume negotiating positions on a variety of interna-
tional issues which are currently being negotiated and
present them before the entire class. Prerequisite:
IS3010 or equivalent and one of the following, which
may be taken concurrently: 134010, 1S4020, 154030,
154040, 154050 or IS4060.

1S4800 Economic Development and
Social Change

(3 hours) This course provides a broad overview of

the theoretical approaches to the study of economic
development, as well as the substantive ramifications
as expressed in national policy. Following a general
theoretical introduction and discussion of current

and future conditions in the less developed countries,
the course examines the impact of income distribution,
population growth, education, agriculture, foreign
assistance, national planning, and the international
economy upon the developmental experience and
prospects of the less developed countries. Prerequisite:
153010 or equivalent, and one of the following which
may be taken concurrently: 154010, I1S4020, 154030,
154040, IS4050 or 1S4060.
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I'took Regional
Business Environ-
ment and Euro-
pean Integration
with a professor
whose comunents
and clarifications
were extremely
informative. In his
seminar-style Euro-
pean Integration
class, he fostered
the exchange and
development of
ideas. His class
and style were

very refreshing.

John R. Lavallée
‘92

B.A., Humanities
and French, 1989

Providence
College
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The most valuable
cowurse I have taken
so faris cross-
cudtural communi-
cation. Not only
have ! learned
about the charac-
teristics of other
cultures but I have
gained insight into
my own “cultural
baggage” and how
it affects my inter-
actions with others.
...You can use
what you learn as
soonasyou leave
the room by inter-
acting with stu-
dents from over 60
countries. What
you learn will also
help you under-
stand how to con-
duct business and
negotiate success-
fully with those
from other cultures.

Heike Heemann ‘93

Germany
B.A., Spanish, 1991
" Hood College

COURSE DESCRIPTIONS — Department of International Studies

IS4831  Economic Geography and Global Resources

(3 hours) This course analyzes the causes, effects, and re-
sponses to global problems related to population growth,
pollution, food and natural resources. It also explores
the relationship between human and natural resources
available in different parts of the world, the role of
policymakers in the private and public sections and
environmental issues concerned with the conservation
of natural resources. Prerequisite: [S3010 or equivalent,
and one of the following which may be taken concur-
rently: 154010, 1S4020, IS4030, 154040, IS4050 or IS4060.
Not open to students with credit in 154830 or IS4832.

1S4832 International Environmental Policies

and Global Resources

(8 hours) This course is an introduction to international -
environmental policy from perspectives useful to the
policy analyst and professional in the field of interna-
tional environmental management. The purposes of the
course are threefold: (1) to provide the international
manager with a general knowledge of the systemic and
institutional frameworks through which environmental
policy is formed, {2) to provide an overview of the spe-
cific policy issues that constitute the environmental
field, and (3) to develop the conceptual bases for
understanding environmental management from the
perspectives of the scientific, business, not-for-profit,
government, and political constituencies. The focus of
the policy analyst or manager is integrative regarding
these communities. Prerequisite: IS3010 or equivalent,
and one of the following which may be taken concur-
rently: 154010, 1S4020, 154030, 154040, IS4050 or 1S4060.
Not open to students with credit in IS4830 or 1S4831.

1S4880 Cross-Cultural Communication for
International Managers

(3 hours) This course provides an intellectual and
experiential forum for developing the interpersonal-
intercultural communication and interaction skills
necessary for international managers. While learning
to identify cultural aspects of verbal and nonverbal
behavior of persons from different cultures and them-
selves, students come to recognize cultural differences
that can cause difficulties in management situations.
Prerequisite: 183010 or equivalent, and one of the fol-
lowing which may be taken concurrently: 154010,
184020, 154030, 1S4040, 154050 or 1S4060.

1S4882 Business Ethics in the Multinational
Environment

{3 hours) Ethics are of increasing concern to the business
community as questions of insider trading, bribery and
conflict of interest become daily news items. Such ques-
tions and their resolution become even more complicated
in the international arena, where standards are often in
conflict with home country requirements. This course con-
siders these issues in the context of corporate headquarters’
solutions. Are these always satisfactory in the international
environment? How should a multinational enterprise re-
solve them in a fashion consistent with the laws and
policies of its home country and the country in which it is
doing business? Prerequisite: 153010 or equivalent, and one
of the following which may be taken concurrently: 154010,
154020, IS4030, 1S4040, IS4050 or 1S4060.
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Dr. Beverly Springer teaches courses on European
Integration and is editor of The International
Executive, a journal published six times a year by
Thunderbird in cooperation with John Wiley & Sons.

5000-LEVEL COURSES

1S5080 Seminar on Selected Research Topics:
International Studies

(3 hours) Prerequisite: 1S3010

1S5200 European Integration

(3 hours) This course is designed for students who
want to make an in-depth study of “1992" — the cre-
ation of the single market by the European Community.
Students will read the latest information on ”1992"
and analyze the basic documents. Each student will
research an aspect of “1992" such as the new approach
to standardization for products. The implications of
1992 for the global economy may also be researched.
This course is intended for students who have already
had a course on the European Community. Prerequi-
site: IS3010 and IS4020 or equivalent.

1S5240 Fast-West Trade Seminar

(3 hours) This seminar analyzes the growing trade link-
ages of the Commonwealth of Independent States /the
former USSR/, Eastern Europe and China with the
West, and current developments in East-West trade
policies and their business environment. It deals
especially with the decision process in the business
institutions and ministries of these countries prepara-
tory to buying Western goods and services. It studies
foreign trade planning and management in these coun-
tries, typical issues of trade promotion and market
penetration, the role of countertrade, direct investment
and joint ventures, commercial and political risks, East-
West business psychology, and NATO country trade
retrictions. A research paper is required. Prerequisites:
153010 and either IS4010 or 1S4020 or equivalent.

NOTE: Not more than one 5900 or higher numbered
course may be taken in any one term; these courses are
unstructured and may not be applied toward meeting de-
partment requirements.



COURSE DESCRIPTIONS — Department of International Studies

155261 European and American Contemporary

Thought

(3 hours) The focus of this course is contemporary
thought in Europe and the United States, It is a read-
ings seminar in which students read and discuss
current authors such as Thurow, Kennedy, Dahrendorf
and Schmidt. The authors selected represent important
intellectual currents in their own country. The purpose
of the seminar is to familiarize students with persons
and trends in countries in Europe as well as the U.S. It
is also intended to deepen the students’ understanding
of cultural differences. Prerequisites: 1S3010 and
IS4020 or equivalent.

1S5300 Iberia, 1bero-America, Business,

Culture, Values

(3 hours) This seminar examines and analyzes the na-
tional character and institutions, psychological traits,
values, religion, customs and literatures of the Span-
ish, Portuguese and Ibero-American peoples to
determine and assess their implications and impact on
government, politics, diplomacy, management and
business practices and attitudes. Comparisons are
made with the U.S., Europe, and Asia. Each student
prepares a research paper and makes oral presenta-
tions. Prerequisite: IS3010 and 154880 and either
154020 or [S4030 or equivalents.

IS5302 Strategic Management in Spain,
Portugal, and Latin America

(3 hours) This seminar examines the forces which
work upon and must be considered in investing and
doing business in the Iberian Peninsula and Latin
America. Case studies are utilized and updated relat-
ing to investment, managing business, government
relations, production, marketing finance, organization,
exporting, and importing. A heavy emphasis is placed
on the cultural, political, and histerical implications
and impacts on management planning and practice.
Prerequisite: 153010 and either 1S4020 or 154030 or
equivalent.

IS5712  The Role of Intelligence in U.S
Diplomacy and International Commerce

(3 hours) This seminar will examine the major compo-
nents of the U.S. intelligence community and how
they interact with consumers, including the President,
in the policy world. It studies the intelligence process,
from the formulation of requirements to dissemination
of the finished product. The course assesses the rela-
tionship between analysts and policymakers to
determine why the two groups are often mutually re-
sentful and work at cross purposes. This breakdown
between policy and intelligence, and remedies to
avoid or ameliorate it, are also examined. The course
will study the pros and cons of covert action, corporate
use of intelligence, Congressional oversight, and, in
particular, the problems confronting U.S. intelligence
in the 1990s. Prerequisites: IS3010 and one of the fol-
lowing: [S4010, IS4020, IS4030, 154040, IS4050 or
[S4060 or equivalent.

1S5740 United States Foreign Policy

(3 hours) This course analyzes America’s role in inter-
national relations since World War 1II. It examines the
twin concerns of American leadership (national secu-
rity and moral identity) during 35 years of Cold War
crisis. The seminar assesses the causes of the Cold War
and the strategy of containment in Asia and Latin
America. It also considers the interaction of the state
system and the domestic political process in U.S. for-
eign policy. During the final six weeks of the semester,
the seminar functions as the National Security Coun-
cil. Students assume the positions of policy makers
according to assigned roles. Prerequisites: 1IS3010 and
one of the following: 154010, 154020, 154030, 1S4040,
1S4050 or 1S4060 or equivalent.

IS5800 Transnational Corporate Environment

(3 hours) Globalization is presented focusing on
transnational corporations within the context of inter-
national political economy. This seminar provides

a framework for understanding broad issues and ana-
lyzing specific topics that affect corporate strategic
planning. Examples include the politics of the
“North-South” debate, sovereignty/nationalism,
national ideology and corporaie competitiveness,
environmentalism and growth, political risk, and
changes in corporate organizational structure necessi-
tated by an increasingly competitive, interdependent,
and global environment. Prerequisite: IS3010 and
WEB4400 and one of the following: 154010, 154020,
184030, 1S4040, IS4050 or IS4060 or equivalent.

1S5803  Direct Foreign Investment and
Technology Transfer: The Public Policy
Perspective

(3 hours) Direct foreign investment and technology
transfer are among the most sophisticated methods

of carrying out international business. What were

once viewed as private arrangements between the for-
eign investor and the local partner, or a licensor and
the licensee, have become the subject of complex nego-
tiations as both governments enter the transaction and
establish criteria which the participants must follow in
order to do business. This seminar examines a range of
requirements, beginning with free access to the more
heavily regulated environment. An attempt is made to
determine factors that influence governmental deci-
sions in both the exporting and receiving countries.
Prerequisites: 1S3010 and one of the following: 1S4010,

154020, [S4030, IS4040, 1S4050, or IS4060 or equivalents.

*Permission of the instructor means that students must
make personal confact with the instructor of the course
and obtain wrilten permission prier to registration or pre-
registration. Seminars are available subject to demand.

NOTE: Not more than one 5900 or higher numbered
course may be taken in any one term; these courses are
unstructured and may not be applied toward meeting de-
partment requirements.
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Iveservedin U.S.
diplomatic mis-
sions to Mexico,
Thailand, and
Indonesia, and

am now studying
undera Depart-
ment of State
sponsorship to
prepare for future
management
assignments
ebroad and in
Washington, D.C.
Thunderbird offers
a unique, diverse
program of studies—
excellent training
for antyone already
established In, or
considering a
career in the not-
for-profit sector.
Terry Daru "92

B.A., Asian
Studies, 1974

University of
Hawaii
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Thunderbird’s
5000-level classes
area must. These
classes create a
part of the
“Mystique” that
the School is
known for. Team-
-work, practical
training, deadlines,
corporate sponsor-
ship, and an
Iinternational out-
look build the
background that
makes T'birds
attractive to indus-
tries in today’s
market.

Jamie Lundquist
92

B.A., Russian/
Spanish, 1989
University of Iowa

COURSE DESCRIPTIONS — Department of International Studies

IS5810 Nationalism and Expropriation

(3 hours) As companies extend operations beyond the
boundaries of a nation-state, they face issues that may
arise from differences in legal requirements, cultural
perceptions, or the level of political and economic de-
velopment of their hosts. The impact of nationalism
and national regulation affect the business operations
of such companies. With the resurgence of nationalism
and the decline of statism, the multinational corpora-
tion faces new challenges and opportunities. Each
student prepares a research paper on a topic of his or
her choice and makes an oral presentation. Prerequi-
sites: 1IS3010 and one of the following: 154010, 1S4020,
1S4030, 154040, 1S4050, or 154060 or equivalents.

1S582¢ Political Risk and Global Change

(3 hours) The purpose of this seminar is to analyze the
nature of political and social risk, particularly for for-
eign investors. In part I of the seminar, several current
political risk models are examined for theoretical con-
sistency and business applicability in both developed
and less-developed societies. Part II is devoted to the
presentation and discussion of individual research pro-
jects. Prerequisites: 1S3010, WB3300 and one of the
following: 1S4010, 1S4020, IS4030, IS4040, 1S4050, or
154060 or equivalents.

I1S5860 Os Paises De Expressdo Portuguesa Hoje
(The Portuguese-speaking Countries Today)

(3 hours) This seminar is concerned with contempo-
rary economic, political, business, social, and cultural
developments in Portugal, Brazil, and Portuguese-
speaking African nations. An analysis is made in the
Portuguese language of economic, political, business
management, and social problems and issues currently
confronting the Portuguese-speaking world (Portugal,
Brazil, Angola, Mozambique, Guinea-Bissau, Sad Tomé
e Principe, Cape Verde, Goa, Timor and Macao) as

well as their achievements in the arts, music, and
literature. Current periodicals and other sources are
utilized in preparation of oral and written research re-
ports. Prerequisites: 1IS3010 and either 154020, 1S4030
or IS4050 and either PO4010 or PO4020 or equivaient.

I1S5870 International Health Care Systems

(3 hours) This course introduces a comprehensive view
of the health system and its components and how this
system is related to other social systems in an interna-
tional focus. The public and private components of the
health system will be presented and the characteristics of
the health industry will be analyzed. The health care sys-
tem in the U.S. is compared with other health systems in
various more developed and developing countries to

find the methods to plan and implement improvements
in health care. Prerequisite: 1S3010.

*Permission of the instructor means that students must
make personal contact with the instructor of the course
and obtain written permission prior to registration or pre-
registration. Seminars are available subject to demand.

I1S5880 Differing Value Orientations

(3 hours) The objective of this seminar is to develop skill
in analyzing difficulties and problems in complex cross-
cultural management or business situations. Case studies
are utilized to identify different leadership and manage-
ment styles. Problem-solving strategies from various
cultural perspectives are discussed to identify the basic
value orientations underlying the behavior of managers
from different cultures. Prerequisites: IS3010 and IS4880
or equivalents. 154880 may be taken concurrently,

[S5890 Advanced Cross-Cultural Communication

(3 hours) The purpose of this seminar is to develop a
sophisticated understanding of the issues in the rapidly
developing field of cross-cultural communication ap-
plied to the world of the international manager. Topics
such as the selection of international managers, various
organization designs with multicultural staffing, cultural
constraints inhibiting transfer of management technolo-
gies, different behaviors exhibited by unskilled and
skilled negotiations and re-entry to one’s home country
and organization are discussed and developed in more
detail. The seminar is particularly useful for those inter-
ested in international human resource management.
Prerequisites: IS3010 and either 154880 or 1S5880.
154880 may be taken concurrently.

1S5901  Topics In International Studies:
Independent Research {1 hour)

155902 (2 hours)

1S5903 (3 hours)

This is a special program for independent research on
an approved topic in the field of international studies.
Regularly scheduled consultations between student and
instructor are required. This program is not open to enter-
ing students. The topic must be approved in the preceding
semester. Prerequisites: permission of the instructor* and
the chair of the Department of International Studies. The
course is offered on a pass/no credit basis.

155920  Master’s Thesis

(4 hours) Rules and regulations pertaining to the writing of
the Master’s Thesis may be obtained from the department.
The subject of the thesis must be approved in the preceding
semester. The department reserves the right to set its own
standards with regard to content, subject matter, and other
requirements. The course is offered on a pass/no credit basis.

IN5910 Internship: Part-time
(3 hours) Please see course description on page 84.

IN5930 Internship: Full-time
(3 hours) Please see course description on page 84.

NOTE: Not more than one 5900 or higher numbered
course may be taken in any one term; these courses are
unstructured and may not be applied toward meeting de-
partment requirements.



STUDENT PROFILE

After working for nearly five
years in the engineering field
in the U.S. and Japan, Mark
Hallberg came to Thunderbird
with his wife, Ayako. While
studying here, their twin
sons, Ethan Sage and Evan
Kai were born. After his grad-
uation in May, Mark, Ayako
and their nine-month-old
twins moved to Japan, where
Mark had accepted a preduct
manager position for a medium-
sized American medical
equipment manufacturer.
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Japan

Mark Dewey
Hallberg '92

In my 5000-Jevel
Japanese course—
Political, Social
and Economic
Issues-we read
and discussed
commentary by
contemporary
Japanese thinkers
in business,
government, and
academia. Not
only did Ilearn
more Japanese
language, Ialso
learned more
about the world
in which we live
through the eyes
of Japanese
colleagues and
my Thunderbird
classmates. ...
Even before I grad-
uated, I had made
Thunderbird con-
nections in Koreg,
Thailand, Hong
Kong, Malaysia
and Japan, not to
mention several

- European and

Latin American
couniries.
B.S., Electrical

Engineering,
1984

University of
Massachusetts



70 COURSES AND PREREQUISITES — Department of Modern Languages

Professors: Britt, Chang, Critz (Chair), Dequenne, Peters, Ramsey, Schutte,
Valdivieso;

Associate Professors: Akutsu, Bailey, Call, Corrigan, Johnson, Kenman, King, Klein,
Kumayama, Kuo, Laugier, Lerond, Pinheiro, Roessler, Tuman, Vega-Carney, White;

Assistant Professors: Federico, Franciulli, Lauterborn, Meneses;

HANZO
.AR3000 Arabic LevelI )
CH3000 Chinese Level I
'FR3000 French Level I B
GE3000 German Level I
IT3000 Italian Level I
JA3000 Japanese Level I
iPOSﬂOOO Portuguese Level I o
RU3000 Russian Level I
'SP3000 Spanish Level I ‘ _ -
The modern lan- AR4000 Arabic Level II AR3000 or AR3000 waiver
guages department  CH4000 Chinese Level 1T CH3000 or CH3000 waiver
here is exemplazy! FR4000 French Level II FR3000 or FR3000 waiver
I had the opportu- ‘GE4000 German Level I GE3000 or GE3000 waiver
nity recently to visit 1T4000 Italian Level II IT3000 or IT3000 waiver
my undergraduate JA4000 Japanese Level I JA3000 or JA3000 waiver
school and even PO4000 Portuguese Level II PO3000 or PO3000 waiver
the TA.s there RU4000 Russian Level II RU3000 or RU3000 waiver
were amazed at SP4000 Spanish Level I "SP3000 or SP3000 waiver
the difficulty of my AR4010 Arabic Level III ARA4000 or AR4000 waiver
current Russian CH4010 Chinese Level III CH4000 or CH2000 waiver
course work. The 'FR4010 French Level Il ~ FR4000 or FR4000 waiver
information I've 'GE4010 German Level 111 GE4000 or GE4000 waiver
Jearned in class is 1T4010 Italian Level 11l IT4000 or IT4000 waiver
forand away mare ]A4010 Japanese Level III JA4000 or JA4000 waiver
'PO4010 Portuguese Level III P0O4000 or PO4000 waiver
up-to-date and : R : :
acourate then any RU4010 Russian Level 11 RU4000 or RU400D waiver
ther I .SP4010 Spanish Level I ’ - SP4000 or SP4000 waiver
Other Lve seeth P0O4020 Accelerated Business Portuguese SP4010 or SP4010 waiver
and besidles, it's for Speakers of Spanish
improving my 'SP4020 Accelerated Business Spanish P0O4010 or PO4010 waiver
language skills at ‘ for Speakers of Portuguese ‘ B S
the sarme time. JA4150 ]apaﬁese Reading and Writing ]A401070r JA4010 waiver
Julie Haw "2 :AR4200_ Advanced Business Language AR4010 or AR4010 waiver
CH4200 Advanced Business Language CH4010 or CH4010 waiver

B.A., Political
Science/Russian,
1990

University of

Instructors: Chen, Cline, Lanham, Romazanova, Taylor

;FR4200

GE4200

:IT4ZOO

Advanced Business Language
Advanced Business Language

Advanced Business language '

FR4010 or FR4010 walver

GE4010 or GE4010 waiver '
_ ITA})]O or IT4010 walver

Hlinois at Urbana- ]A4200 'Advanced Business Language JA4010 or JA4010 waiver

Champaign LI»?OA}ZOO Advanced Busmess} Language ~ PO4010 or PO4010 waiver ‘
RU4200 Advanced Business Language RU4010 or RU4010 waiver
SP4200_ Advanced BusinessLangusge  SP4010.0rSPA010waiver




COURSES AND PREREQUISITES — Department of Modern Languages

COURSHIITLH

PREREQUISITES]

CH4301 Reading and Writing

JA4301 Reading and Writing

TA'RQISOHO Commercial Correspondence
FR4500 Commercial Correspondence
‘GE4500 Commercial Correspondence
JA 4500 Commercial Correspondence
TSP4500 ‘Commercial Cdrréspbndence

SP4550 Advanced Commercial Spanish:
Documentation and Operations

'EN5000 Advanced Business Communications

) for Executives

SP5200 Major Topics in Latin America

FR5301 Contemporary Social, Political,
‘Sociocultural and Economic Issues

‘GES5301 Contemporary Social, Political,
Sociocultural and Economic Issues

JA5301 Contemporary Social, Political,
Sociocultural and Economic Issues

SP5301 Contemporary Social, Political,
Sociocultural and Economic Issues

'SP5500 Economic and Commercial Spanish |
FR5500 Economic and Commercial French

ES3000 Intensive English as a Second Language '

ES4002 Advanced Conversation for
Non-native Speakers

ES4010 Advanced English as a »
Second Language

ES4050 Advanced English Composition and
Introductory Business Communications

ES4100 Business Communications for
Non-native Speakers

.ML5901 Topics in Modern Languages:
Independent Research (1 hour)

ML5902 prics in Modern Languagés:
Independent Research {2 hours)
ML5903 Topics in Modern Languages:
Independent Research (3 hours}
ML5920 Master’s Thesis

IN5910 Internship: Part time

IN5930 Internship: Full time

Note: Not more than one 5900 or higher numbered course

may be taken in any one term; these courses are
unstructured and may not be applied toward meeting
department requirements.

CH4010 or CH4010 waiver
JA4010 or JA4010 waiver
AR4010 or AR4010 waiver
FR4010 or FR4010 waiver
GE4010 or GE4010 waiver

~ JA4010 or JA4010 waiver

SP4010 or SP4010 waiver
SP4010 or SP4010 waiver

SP4010 or SP4010 waiver

" FR4010 or FR4010 waiver

GE4010 or GE4010 waiver
JA4010 or JA4010 waiver
SP4010 or SP4010 waiver

SP4010 or SP4010 waiver
FR4010 or FR4010 waiver

Permission of the instructor*

ES3000 or ES3001 or ES3000 waiver; concurrent
enrollment in ES4050 required

ES3000 or ES3001 or ES3000 waiver; and
ES4010 or ES4010 waiver. Note: ES4010 may

'be taken concurreently

ES4050 or ES4050 waiver

Adequate proficiency in relevant foreign language,
permission of the instructor* and concurrence of
the Department of Modern Languages chair

Same as above
Same as above

Near-native or native fluency in the
relevant language (see course descriptions)

Permission of the Director of Internships and
concurrence of the Department of
Modern Languages chair

Permission of the Director of Internships and
concurrence of the Department of
Modern Languages chair

*Permission of the Instructor means that students must
make personal contact with the instructor of the course
and obtain written permission prior to registration.
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My internship with
Kellogg Company
in Paris, facilitated
by the Internship
Office, was an
indispensable
complement to
the excellent aca-
demic foundation
provided by my
course work at
Thunderbird. I
was immediately
integrated into the
team marketing
organization,
which allowed
ime to contribute
directly to strategy
implementation
forthe complex
French cereal
market.

Eva Schaffner '92
Austria

Translation and
Interpretation for
English/Spanish/
German, 1990

Export Business,
1989

University of Graz
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The way they teach

Ianguages here at
Thurderbird is in-
credible; the satis-
faction which I got
from being able to
communicate with
natives when visit-
ing a Spanish-
speaking country
after only four
months of study
was unbelievable.
Gudjon Steinar
Sverrisson '92
Iceland

Candidatus
QOeconomiae,
Business
Administration,
1990

University of
Iceland

COURSE DESCRIPTIONS — Department of Modern Languages

3000-LEVEL COURSES

AR3000 Arabic Level | (7 hours)
CH3000 Chinese Level | (6 hours)
FR3000 French Level | (6 hours)
GE3000 German Level | (6 hours)
IT3000 Italian Level | (6 hours)
JA3000 Japanese Level | (7 hours)
PO3000 Portuguese Level 1 {6 hours)
RU3000 Russian Level | (7 hours)
SP3000 Spanish Level | (6 hours)

The approach is intensive and interactive. There is
little stress placed on the development of either the
reading or writing skills, although written material

is introduced in the latter part of the semester. Conver-
sation classes are normally limited to eight persons
where activities to develop correct pronunciation,
basic patterns and vocabulary, and oral proficiency

are stressed. Classes are composed of dialogues, pat-
tern drills, controlled and semi-free conversations,
comprehensive exercises, question-answer periods,
and other activities. The use of a casselte player is re-
quired. These courses meet seven times each week for
50-minute periods (75 minutes in the summer). They
are divided into two components; five periods per
week of conversation (300C) and two periods per week
(three in the case of Arabic, Japanese and Russian) of
grammar instruction (300F) “Fundamentals.”

4000-LEVEL COURSES

AR4000 Arabic Level 1l {6 hours)
CH4000 Chinese Level 11 {6 hours)
FR4000 French Level Il (6 hours)
GE4000 German Level Il (6 hours)
IT4000 Italian Level 11 (6 hours)
JA4000 Japanese Level I {6 hours)
PO4000 Portuguese Level Il (6 hours)
RU4000 Russian Level I (6 hours)
SP4000 Spanish Level 11 {6 hours)

In these courses, the major stress continues to be
placed on the development of spcaking proficiency, al-
though considerable attention is also given to reading
and writing. Dialogues reflecting situations relevant to
the international manager, and periodicals and books
written in the target language, serve as teaching mate-
rial, except in those languages not using the Latin
alphabet. Progress is made toward achieving writing -
accuracy through dictation, compositions, and summa-
ries of the reading assignments. In the “Fundamentals”
component, frequent oral and written testing evaluates
the student’s ability to apply the grammar concepts
that have been presented. Conversation classes are
composed of dialogue recitation and adaptation,
pattern drills, written exercises, dramatizations, com-
prehension exercises, book reports and other activities.
The use of a cassette player is required. These courses
meet seven times each week for 50-minute periods. (75
minutes in summer.) They are divided into two compo-
nents; five periods per week of conversation (400C), and
two periods per week of grammar (400F) “Fundamen-
tals.” Prerequisite: Level I or Level I waiver.

AR4010 Arabic Level 111 (3 hours)
FR4010 French Level Il (3 hours}
GE4010 German Level 111 (8 hours)
IT4010 Halian Level llI (3 hours)

PO4010 Portuguese Level Ill (3 hours)
RU4010 Russian Level 111 (3 hours)
SP4010 Spanish Level 11l (3 hours)

In these courses, emphasis is placed on the use of the
target language in context. Accurate oral production,
including intonation and stress patterns, is taught.
Students practice complex sentence structures and
acquire a well-rounded lexicon of business-related
vocabulary. Through readings in foreign newspapers,
journals, and books, (although to a restricted degree
in non-Latin alphabet languages) these courses famil-
iarize future international managers with prevailing
situations and conditions in the areas of the world
where the target language is spoken. Individualized
instruction is achieved by means of student pairs and
small group discussion, the review of oral and written
resumes of reading assignments, research papers, book
reports, short speeches on topics of special interest,
and grammar review. These courses meet four times
each week. Technology supports all levels of instruc-
tion. Prerequisite: Level IT or Level Il waiver.

CH4010 Chinese Level Ili (4 hours)
JA4010 Japanese Level Il (3 hours)

Continuous emphasis is placed on accuracy of pronun-
ciation and tone (Chinese)/intonation (Japanese} and
rapid build-up of vocabulary, including a substantial
body of business-related terms and idiomatic expres-
sions. The topics of dialogues cover many of the
possible situations that a foreign business executive
may encounter in the country of the target language.
Reading assignments are used as a basis for discus-
sions to help enhance spoken proficiency. Written
resumes of assigned readings and short speeches on
topics of special interest enable students to use the
language with greater dexterity and spontaneity.
Through guided practice, students also learn to read
the language better. Learning to use a Chinese charac-
ter dictionary is also required. Chinese courses meet
five times per week, and Japanese courses meet four
times per week. Prerequisite: Level If or Level IT waiver.

PO4020 Accelerated Business Portuguese
for Speakers of Spanish

(7 hours) This course is designed for the Spanish
speaker (native or otherwise) who wishes to attain
fluency in Portuguese in a shorter period of time than
that of the regular PO3000/4000 sequence. Frequent
comparisons are made between the syntactical, lexical,
morphological and phonetic systems of the two lan-
guages. Reading materials are selected to introduce the
student to fundamental vocabulary and concepts rele-
vant to international management. This class consists
of five periods per week of conversation (402C) and
three periods per week of grammar (402F). Prerequisite:
SP4010 or Spanish Il waiver (Native speakers of Span-
ish must also obtain the waiver).
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tives on campus.

SP4020 Accelerated Business Spanish
for Speakers of Portuguese

(7 hours) This course is designed for the Portuguese
speaker (native or otherwise) who wishes to attain flu-
ency in Spanish in a shorter period of time than that of
the regular SP3000/4000 sequence. Frequent compari-
sons are made between the syntactical, lexical,
morphological and phonetic systems of the two lan-
guages. Reading materials are selected to introduce the
student to fundamental vocabulary and concepts rele-
vant to international management. This class consists
of five periods per week of conversation (402C) and
three periods per week of grammar (402F). Prerequi-
site: PO4010 or Portuguese III waiver {Native speakers
of Portuguese must also obtain the waiver).

JA4150 Advanced Conversation

(3 hours) This course, designed as a capstone to the
core courses, will enhance communicative skills and
language competence in a cultural context. Through a
practical and functional approach, students will learn
to speak in real life situations within the prevailing
Japanese business environment by creating simula-
tions that are closely coordinated with common
business activities. Course materials contain lexicon
and expressions frequently encountered in work
situations in Japan. Emphasis is placed on the rapid
expansion of functional vocabulary and acquisition
of advanced word compounds, syntactical forms and
proper usage of honorific speech in a business context.

AR4200 CH4200 FR4200
GE4200 1T4200 JA4200
PO4200 RU4200 SP4200

Advanced Business Language
(Offered in 9 languages)

(3 hours) This course improves fluency, as well as
reading and writing skills, while helping the student
to acquire a general business vocabulary. A separate
course description for each language is available at
the office of the Department of Modemn Languages.
Prerequisite: Level IIl or Level III waiver.

Professor Lilith Schutte conducts a German class for execu

CHA4301 Reading and Writing
JA4301 Reading and Writing

(3 hours) This course is for the student who wishes to at-
tain a higher level of reading and writing skills. Special
empbhasis is placed on appropriate written styles and

the writing of essays, simple reports, and explanatory
materials. Designed as an introductory course to read
business-related writings, this course trains the student
to read economic news and articles in business journals,
financial reports, and other business publications with
the aid of a character dictionary. In addition to intensive
reading exercises, discussion of reading assignments also
upgrades the speaking skill on professional and semi-
technical topics. Prerequisite: Level IIl or Level Il waiver.

AR4500 JA4500 SP4500
Commercial Correspondence
(Offered in 3 languages)

(3 hours) The terminology and techniques used in
commercial transactions, including the interpretation
and writing of business materials, are studied. The
course analyzes the form and content of ideas expressed
in letters and documents used by government and busi-
ness. A separate course description for each language
is available at the office of the Department of Modern
Languages. Prerequisite: Level Ill or Level Il waiver.

FR4500 Commercial Correspondence

(3 hours) The purpose of the course is to aid the stu-
dent in developing an awareness of business letter-
writing psychology, effective structures and syntax,
word usage, and style in the French language. Every
effort is made to make the material current, practical,
relevant and applicable to immediate business usage.
The student writes numerous letters of all types, from
the basic and utility letters to the more advanced spe-
cial letters, as well as employment and application
materials. Some time is also devoted to translations of
business-related material. Prerequisite: Level III or
Level I waiver.

GE4500 Commercial Correspondence

(3 hours) This course combines business letter writing
with a discussion of legal aspects and business proce-
dures in Germany (HGB-BGB). Also, attention is given
to such areas as how to enter the German market, per-
sonnel, differences in U.S.-German management styles,
the monopoly of the German Post Office, the German
railroads, etc. Prerequisite: Level III or Level III waiver.

SP4550 Advanced Commercial Spanish:
Documentation and Operations

(3 hours) Students are exposed to the laws and
regulations relevant to commercial transactions in
Spanish-speaking countries. Attention is given to the
prevailing principles of contract law, sales, corporate
and non-corporate forms of business organizations,
and the pitfalls encountered in managerial activities
performed by executives abroad. Current legal codes
and commercial documents are studied, prepared, and
discussed to enable the student to perform success-
fully in real situations. Highly technical vocabulary
(approximately 500 words) is introduced. Prerequisite:
Level III or Level I waiver. '
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The Costa Rican
economy has
shifted from its tra-
ditional depen-
dence on bananas
and coffee to a di-
versified and ex-
panding economy
seeking new mar-
kets, encouraging
investment and
promoting tourism,
The lack of interna-
tional managers is
a void which we
must fulfill shortly,
It is my desire that
other Costa Ricans
will follow in my
footsteps and at-
tend Thunderbird
as away to satisfy
our country’s fore-
most needs in its
first stages of inter-
nationalization.
Phillipe Thomas 92
Costa Rica

B.A., International
Business, 1989

Universidad
Internacional de
las Americas
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My Economic and
Commercial
French course
added a new di-
mension tomy lan-
guage capabilities.
We acquired valu-
able information
concerning French
companies, busi-
ness vocabulary
and common busi-
ness practices. This
proficiency in com-
mercial French
was something I
was lacking and
something that is
an integral part of
operutions over-
seas. While other
schools are trying
to develop pro-
grams taught from
a truly global per-
spective, Thunder-
bird has been
doing it right for
years.

Robin Joers *93
B.A., French, 1991

University of
Washington

COURSE DESCRIPTIONS — Department of Modern Languages

5000-LEVEL COURSES

EN5000 Advanced Business Communications
for Executives

(3 hours) This course offers native speakers of English
and advanced non-native speakers the chance to im-
prove their skills in communicating effectively in
business. Students not only learn various psycho-
logical approaches to communicating effectively but
also practice writing correct, concise, clear messages.
Some attention is given to the job search: writing resu-
mes, application and follow-up letters; preparing for
and going through interviews.

SP5200 Major Topics in Latin America

(3 hours) This seminar, taught solely in Spanish and
involving the participation of students and guest
speakers, covers major cultural topics of the times
and special areas of the Hispanic world. The study
of culture, history and current problems facing the
Hispanic countries, and their impact on international
management decisions are emphasized. Prerequisite:
Level Il or Level III waiver.

FR5301 GE5301
SP5301

Contemporary Social, Political, Sociocultural and
Economic Issues (Offered in 4 languages)

(3 hours) These courses offer the student the opportu-
nity to study current social, sociocultural, political,
economic and business conditions in the target lan-
guage. Emphasis is placed on topics that are relevant

JA5301

to an understanding of the environment in which inter-

national business functions. Information is gained
from related textbooks and readings directed by the in-
structor. Occasionally, a speaker who has expertise in
some related area may be invited to lecture. A separate
course description for each language is available at the
office of the Department of Modern Languages. Prereq-
uisite: Level III or Level III waiver.

SP5500 Economic and Commercial Spanish

(3 hours) This course is taught at the level of the
Examenes de Espafiol Comercial prepared by the
Cdmara Oficial de Comercio e Industria de Madrid
and revolves around such topics, essential to the
international business executive, as distribution,
the stock market, organization management, and
banking, as well as major topics of the Spanish
economy, including geographic conditions,
economic development, agriculture, and basic
industries. The course focuses on the commercial
and economic terminology of the corporate world.
Prerequisites: Level I or Level III waiver.

FR5500 Economic and Commercial French

(3 hours) This course has the specific aim of preparing
the student to take the International Examination(s)

of the Paris Chamber of Commerce. The course encom-
passes all areas covered by the Certificat Pratique de
Frangais Commercial et Economique examinations and
possibly by the higher level Dipléme Examinations de
la Chambre de Commerce et d’Industrie de Paris. The
course includes economic trends, geography, govern-
ment agencies, accounting, labor relations, and related
fields such as business law, advertising, and banking.
It also covers intensive vocabulary reviews, word
usage, graminar reviews, translations, discussions, de-
bates, and case studies. Prerequisites: Level I or Level
111 waiver.

Thunderbird offers students three levels of Japanese, in addi-
tion to several 4000- and 5000-level courses focusing on ad-
vanced conversation; contemporary social, political and
economic Issues; and commercial correspondence.

3000-LEVEL COURSES: ENGLISH AS A
SECOND LANGUAGE

ES3000 Intensive English as a Second Language

(15 hours; this course is offered as ES3001 for 12 se-
mester hours in the summer.) This course focuses on
the development of those linguistic skills necessary to
successfully complete the course work for the Master
of International Management degree. Technical and
nontechnical vocabulary development, writing prac-
tices, dictation exercises, business readings, free
conversation, and cross-cultural awareness are
stressed. A wide variety of techniques are used in
class and outside of class, both controlled and free.
There is much practice and review of the major gram-
matical points. Intensive English as a Second Language
constitutes a full-time load, and no other courses may
be taken at the same time. During the semester, a stu-
dent attends class 20 hours a week.
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4000-LEVEL COURSES: ENGLISH AS A

SECOND LANGUAGE
ES4002 Advanced Conversation for Non-native
Speakers

(3 hours) This elective course is designed to develop
effective oral communication skills for interpersonal
and small group exchanges, to develop content and
delivery skills that are fundamental to effective public
speaking, and to develop a reasonable and comfortable
level of fluency. In addition to three class meetings per
week, each student receives tutoring in the instructor’s
office. The goal of such tutoring is to improve the
student’s intelligibility through work on individual
pronunciation problems and through work on rhythm,
pitch, linkage, and sentence stress. Prerequisite: Per-
mission of the instructor.*

ES4010 Advanced English as a Second Language

(3 hours) This course is designed to improve the for-
eign student’s communication skills required for
fluent and accurate expression in oral and written
English. Attention is given to reviewing persistent
areas of difficulty in grammar. Cerrect pronunciation,
punctuation, and spelling are emphasized. General
and technical vocabulary expansion is stressed.
Readings are assigned from current business periodi-
cals as well as from the textbook. Classwork relevant
to the needs and interests of the international manager
includes: writing summaries, memos, and reports; con-
ducting oral presentations, business discussions, and
job interviews. The class meets four hours per week.
Prerequisite: ES3000, or ES3001, or ES3000 waiver.
Concurrent enrollment in ES4050 is required.

ES4050 Advanced English Composition and
Introductory Business Communications

{3 hours) This course is designed to improve the
writing skills the students need for taking examina-
tions and writing research papers. In addition, the
course instructs the students in the fundamentals

of effective business letter writing. Emphasis is placed
on individual error analysis, major areas of grammar
difficulties, forceful and concise writing, and on the
linear development of ideas. Periodic written and
some oral class reports are required. Prerequisite:
ES3000, or ES3001, or ES3000 waiver and ES4010
or ES4010 waiver. NOTE: ES4010 may be taken
concurrently with ES4050.

ES4100 Business Communications for
Non-native Speakers

(3 hours) This course offers non-native speakers of
English the chance to improve their English as it
relates to the U.S. business community. Students
develop skills in writing correct, concise, clear
messages while learning the cultural background

and various psychological approaches to effective
business communications. Some attention is given to
the job search: writing resumes, application letters,
and follow-up letters; preparing for and going through
interviews. Prerequisite: ES4050 or ES4050 waiver.

5000-LEVEL COURSES: RESEARCH
AND THESIS

ML5901 Topics in Modern Languages:

Independent Research (1 hour)
ML5902 (2 hours)
ML5903 (3 hours)

The student undertakes independent reading and/or
research on approved topics in the field of Modern
Languages. Topics may range from those concerned

with histarical, literary, artistic and cultural aspects of

countries or areas whose native language is taught at
the School to those dealing with business and finan-
cial, social, or political problems. A formal proposal
containing a clear statement of purpose must be sub-
mitted for approval during the preceding semester.
Readings, discussion and papers are in the target lan-
guage. Close consultation with the supervising
instructor is required. Prerequisite: Adequate profi-
ciency in the relevant foreign language, permission of
the instructor* and concurrence of the chair of the De-
partment of Modern Languages. The course is offered
on a pass/no credit basis.

ML5920 Master’s Thesis

(4 hours) Rules and regulations pertaining to the writ-
ing of the Master’s Thesis may be obtained from the
department. The department reserves the right to set
its own standards with regard to content, subject mat-
ter, and other requirements. The subject of the thesis
must be approved in the preceding semester. Near-
native or native flizency in the relevant foreign lan-
guage and considerable background knowledge of the
subject being researched are required. The course is
offered on a pass/no credit basis.

IN5910 Internship: Part-time
{3 hours} Please see course description on page 84.

IN5930 Internship: Full-time
{3 hours) Please see course description on page 84.

NOTE: Not more that one 5900 or higher numbered
course may be taken in any one term; these courses are
unstructured and may not be applied toward meeting
department requirements.

*Permission of the insiructor means that students must
make personal contact with the instructor of the course
and obtain written permission prior to registration.
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Learning another
language and
exploring other
cultures have
been remarkably
transferable experi-
ences. I think

I'm much more
capable of under-
standing my
customers and
the people 1

work with than
I'would have
been otherwise.
Allyn W. Keiser
73

Executive Vice
President,
Corporate Bank,
U.S.A.

Canadian
Imperial Bank
of Commerce
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One of the unique
experiences at
Thunderbird is

the possibility of
being challenged
with real corporate-
sponsored projects.
During a two-
semester project
from Dow Brands,
the company
asked five students
to develop busi-
ness, advertising/
promotional, and
marketing plans
forintroducing
tomatoes to the
Pacific Rim area.
We learned first
hand about
possibilities and
problems related to
Iinternational frade
and experienced
the emotional

ups and downs

of new product
development.

Javier F. Ortiz B. 92
B.S., Marketing, 1990

Central Connecticut
State University

COURSES AND PREREQUISITES — Department of World Business

Professors: Barrett, Carrada-Bravo, Davison, Ferris, Foroughi, Foster, Geer, Heathcotte,
Herberger, Kim, Mahmoud, Mathis (Chair), Mills, O’Connell, Ricks, Woolverton;
Associate Professors: Bergevin, Bossert, D.Guthery, Hosseini, Johnson, Keat,
Morrison, Murray, Pring, B. Reed, W. Reed, Rice, Schmidt, Schweizer, Siehl,
Tuzzolino, Valencia, Vor der Landwehr;

Assistant Professors: E. Guthery, Sherman, Wongtada, Zerio; Visiting Professor: Vink
Instructors: Aranda, Kuhlmann, Healey; Distinguished Corporate Lecturers: Gottlieb, Warren

COURSHITILH PREREG " ]
All 3000-level courses are required,
'but all are subject to waiver
WB3100 Survey of Accounting
WB3200 Fundamentals of Economics

{ WB3210 Fundamentals of Managerial Finance WB3100 and WB3200 and WB3300 or
equivalents; WB3300 may be taken concurrently

| S P ——

WB3300 Statlsncs

WB3313 Introduction to Use of Computer
L Systemsand Software

WB3400 Fundamentals of Management v
[WB&E; 00 Fundamentals of Marketing

Five specific 4000-level courses are required:

One of one: S S
LWB4200 Internatlonal Flnance and Trade WB3200 or eqmvalent . ) L
One of two:
WB4140 Cost and Management Accounting WB3100 or equivalent
WB4150 Intermediate Accounting _ ... WB3100 or equivalent .
One of three:
WB4300 Decision Models with Computer WB3300 and WB3313 or equivalents

Applications v
iWB4320 Production and Operatmns Management ___'WB3300 and WB3313 or equlvalents o o
WB4530 International Marketing Research WB3300 and WB3313 and WB3500 or eqmvalents
_Two of three: » - ‘
WB4212 Advanced Managerlal Fmance ~ WB3210orequivalent o
‘WB4400 Multinational Business Management WB3400 and WB3500 or eqmvalents
WB4500 Internahonal Marketing Management __ WB3500 or equivalent
4000-Level Electives:
“WB4160 International Auditing _ » WB4150 or equivalent A
\WB4170 International Income Taxation _ _ _ WB3200, WB3210, and WB4150 or equwalents
‘WB4220 Agribusiness ' - WB3200 or equivalent
WB4290 MoneyandBanking ~~ ~ ~ ~ ~ WB3200 and WB3300 or equ1valents e
WB4430 International Human Resources WB3400 or equivalent

Management e -
WB4460 Organizational Behavior _ o ___.__\WB34000orequivalent _
WB4541 International Business-to- WB3500 or equivalent

Business Marketing S N
WB4560 International Consumer Marketmg WB3500 or equivalent -
WB4599 Export/Import Management WB3500 or equivalent

LWB4600 Legal Environment of International Business
WB4700 International Insurance
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[EREREQUISITES)

5000-Level Electives:

WB5101 International Accountmg

'WB5120 Financial Statement Analysis

 WB5200 International Banking
_WB5221 International Trade Strategies ]
WB5250 Multinational Corporate Finance

WB5271 International Secuntles Investments
WB5400 Entrepreneurshlp

'WB5480 International Business Policy
and Decision Making

"WB5482 International Business Policy

WB5500 International Marketing Projects
Workshop: Industrial Products

N —

WB55 10 Internatlona] Marketmg Pro;ects
Workshop: Consumer Products

WB5570 “Interad” Advanced International
_ Marketing and Advertising Workshop
WB5590 International Purchasing and Countertrade
WB5700 International Risk Management
_and Insurance Semipar
'WB5901 Topics in World Business:
- Independent Research (1 hour)
WB5902 Topics in World Business:
__Independent Research (2 hours)
'WB5903 Topics in World Business:
Independent Research (3 hours)
WB5920 Master’s Thesis
'IN5910 Internshlp Part time

IN5930 Internship: Full time

*Permission of the instructor means that students
must make personal contact with the instructor of the
course and obtain written permission prior to registration.

Note: Not more than one 5900 or higher numbered
course may be taken in any one term. These courses are
unstructured and may not be applied toward meeting
department requirements.

WB4150 or eqmvalent o
~ WB3200 and WB3210 and WB4150 or equlva!ents

_and permission of the instructor*

WB3210 and WB4200 and WB4290 equlvalents
WB3210, WB3500, WB4200 or equivalents

WB4150 and WB4200 and WB4212 or
equivalents

WB4200 and WB4212 or eqmvalents

WB3400 and either WB4140 or WB4150, and either

WB4300 or WB4320 or WB4530, and two of the
following, one of which may be taken concurrently:
WB4212, WB4400, WB4500 or equivalents.
WB3210 and WB4140 OR WB4150, WB4200
and WB4400 and WB4212 OR WB4500

(may be taken concurrently)

WB3210 and WB4140 OR WB4150 WB4200
and WB4400 and WB4212 OR WB4500

(may be taken concurrently}

WB4500 and WB4530 or equivalents,

and permission of the instructor*
(Recommended: WB4541)

WB4500 and WB4530 or equlvalents

and permission of the instructor*

_{Recommended: WB4560)

WB4500 and WB4530 and WB4560 or equlvalents,

WB4500 and WB4599 or equlvalents
WB4200 and WB4700 or equivalents

Permission of the instructor* and concurrence
of the Department of World Business chair
Permission of the instructor* and concurrence

_ of the Department of World Business chair
Permission of the instructor* and concurrence

of the Department of World Business chair
See course descrlptlon on page 83.
Permission of the Director of Internships and
concurrence of the Department of

World Business chair

Permission of the Director of Internships and

concurrence of the Department of
World Business chair

[ ——

Committing to do
your best seems
to be the norm
around here,
especially when
involved in so

many group
projects. Key in

on the variety of
experiences offered
at Thunderbird.
Open yourself up
to as many ethnic
encounters as
your schedule

will permit, for
those memories
will stay with

you throughout
your international
career.

Stephen Lambly
‘92

B.A., Telecommu-
nications, 1979

Michigan State
University
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The Financial
Statement Analysis
course was the
most applicable
course that I took
during my time at
Thunderbird. It
combined a mix-
ture of book and
case work that de-
manded us to use
basic accounting
skills and then take
one step further
with in-depth
analysis. Prospec-
tive students
should make sure
they have taken
the majority of
required courses
before they arrive,
to allow for more
flexibility in choos-
ing courses that
are unique to
Thunderbird.

Sarah Séeland '92

B.A., Economics/
Business and
Political Science,
1989

Macalester College

[ et

COURSE DESCRIPTIONS — Department of World Business

WB3100 Survey of Accounting

(3 hours} This course introduces the student to both
financial and managerial accounting. Topics covered
include financial statements; the accounting cycle; the-
ory and terminology; accounting for inventories, plant
assets, bonds payable, and capital stock; the cash flow
statement; product costing; budgeting and analysis of
cost behavior. REQUIRED.

WB3200 Fundamentals of Economics

(3 hours) Students are introduced to the basic princi-
ples of economic analysis. Both the micro- and
macro-foundations of economics are explored. Market
mechanics are investigated. Students develop skills
in the application of useful decision-making tools
and techniques impacting all aspects of business.
REQUIRED.

WB3210 Fundamentals of Managerial Finance

(3 hours) This course presents the basic principles and
analytical techniques of financial management. Topics
include: financial analysis and planning; evaluation
and capital market theory; cost of capital and capital
budgeting; dividend and capital structure theory; work-
ing capital management; and long-term financing
decigions. Prerequisites: WB3100 and WB3200 and
WB3300, or equivalents; WB3300 may be taken concur-
rently. REQUIRED.

WB3300 Statistics

(3 hours) This business statistics course concentrates
on basic statistical analysis for the manager. It covers
typical descriptive measures of data: central tendency
and dispersion, fundamentals of probability theory as
a basis for subsequent statistical inference techniques;
estimation and hypotheses testing of means and
proportions. Simple linear regression and correlation
analysis require student use of the computer for solu-
tions to multiple regression. Chi-square goodness-of-
fit tests and tests of independence are demonstrated.
Additional topics are analysis of variance and selected
decision theory techniques. REQUIRED.

WB3313 Introduction to Use of Computer
Systems and Software

(3 hours) This course provides an introduction to
management use of computers. It enables students

to integrate computer systems in their own problem
solving by using both interactive and time-sharing
computers to develop relevant business programs and
master current specific software. This course involves
four aspects of computers: fundamentals of hardware
and software technology; BASIC programming; elec-
tronic spread sheet competency (LOTUS 1-2-3%); and
introduction to an up-to-date data-base management
package (dBase I1I-plus®). Minicomputer and micro-
computer applications are used to reach the stated
goals. REQUIRED.

WB3400 Fundamentals of Management

(3 hours) This course is an introduction to the
principles of management, organizational theory,

and behavior. It provides a working knowledge of

the fundamental concepts, processes, and functions
of planning, organizing, staffing, controlling and
directing. Behavioral aspects such as leadership,
motivation, group dynamics, and communications,
are also discussed in the context of the modern multi-
national environment. REQUIRED.

WB3500 Fundamentals of Marketing

(3 hours) This course provides an introduction to the
variables and functions in the management of a corpo-
rate marketing effort. It includes the study of theory,
while developing a practical knowledge of the market-
ing management system and its key components such
as marketing planning control and coordination, mass
communicatien, sales, marketing information, buyer
behavior, product development, pricing and promo-
tion, distribution channels, and logistics. REQUIRED.

Professor TahnhFom;giu,who teaches accounting, received
her early education in Tehran, further education from Stan-
ford, and her Ph.D. from the University of Oregon.

4000-LEVEL COURSES

WB4140 Cost and Management Accounting

(3 hours) This course enables the student to gain a
more in-depth understanding of management account-
ing. Emphasis is placed on the use of accounting data
for managerial decision-making in both domestic and
multinational corporations. Prerequisite: WB3100 or
equivalent. EITHER THIS COURSE OR WB4150 RE-
QUIRED.

WB4150 Intermediate Accounting

(3 hours) The student is provided with background in
modern accounting theory and techniques. The course
includes a brief review of basic accounting theory and
covers valuation of inventories, plant and equipment,
investments, intangibles, liabilities, stockholders’ eq-
uity, rights and warrants, cash flow, leases and price
level adjustments. Prerequisite: WB3100 or equivalent.
EITHER THIS COURSE OR WB4140 REQUIRED.
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WB4160 International Auditing

(3 hours) This course investigates the degree of confor-
mity between an economic entity’s reported financial
disclosures and the established accounting criteria for
such disclosures. It includes an evaluation of internal
control systems and a methodology of account verifica-
tien. International aspects of the course address the
issues of an audit engagement where customs, lan-
guage, monetary measures and accounting principles
vary. The application of professional standards, in-
cluding ethics, is discussed. Prerequisite: WB4150

or equivalent.

WB4170 International Income Taxation

(3 hours) This course is designed to introduce students
with little or no background in income taxation to the
major issues in U.S. taxation of multinational business
transactions and to provide an introduction to compar-
ative tax systems cutside the United States. The course
will review the major issues in multinational income
taxation, including jurisdictional issues, source of
income rules, foreign tax credits, controlled foriegn
corporations, transfer pricing in related party transac-
tions, foreign sales corporations, foreign currency
issues, and special treaty rules. The application of
these rules will be demonstrated in cases developed
from real-world business situations. Prerequisite:
WB3100 or equivalent.

WB4200 International Finance and Trade

(3 hours) This course entails an investigation of the
nature of international payments, balance of payments,
and foreign exchange markets; a study of alternative
international monetary arrangements and the respec-
tive adjustment mechanisms; and examination of
trade theory, commercial policy and selective trade
problems of developing countries. Prerequisite:
WB3200 or equivalent. REQUIRED.

WB4212 Advanced Managerial Finance

(3 hours) This second course in finance stresses
financial decision-making through advanced readings
and case studies in capital structure, cost of capital,
capital budgeting, leasing, dividend policy, mergers
and acquisitions, and financial forecasting. Prerequi-
site: WB3210 or equivalent. TWO of WB4212, WB4£400,
WB4500 REQUIRED.

WB4220 Agribusiness

(3 hours) This course is an introduction to agribusiness
with an emphasis on futures markets as tools for risk
management in the production, processing, financing
and merchandising of agricultural products from the
perspective of the agribusiness firm. Topics discussed
at the macro level include international trade in agri-
business, surplus and deficit producing areas,
domestic and international policy issues, and potential
developments in the future. Micro issues include pro-
duction, logistics, merchandising and financing.
Extensive and intensive simulated computer trading
of agricultural and financial futures is an integral part
of the course. Prerequisite: WB3200 or equivalent.

WB4290 Money and Banking

(3 hours) This course is designed to provide an in-
depth understanding of the workings of money in the
present institutional settings. A balanced emphasis

is given on both monetary theory and its policy im-
plications, and on banking and financial markets.
The topics covered in the first part include the role
of money, money stock determination, interaction
between money stock and the level of income, the
monetarist-Keynesian debate and its policy im-
plications and the workings of the Federal Reserve
System. The second part covers banking structure
and regulation, commercial banking as a business,
other financial intermediaries, the level and structure
of interest rates and perspectives in money and bank-
ing. Prerequisites: WB3200 and WB3300 or equivalents.

WB4300 Decision Models With Computer
Applications

(3 hours) This course emphasizes the effectiveness and
efficiency of the computer as a decision tool for the
modern manager (decision maker). It ensures that the
student fully understands the concepts underlying the
problem formulation and manual solution of each se-
lected management science or statistical model before
it is solved on the computer. Correct interpretation of
the computer solution is stressed. The following mod-
els are covered: Multiple Linear Regression, Linear
Programming, PERT Network, Cross-Tabs (Chi-Square
Independence Test), and Simulation. Additional
specific decision science topics are covered as the
semester schedule permits. Prerequisites: WB3300
and WB3313 or equivalents. Additional quantitative
background desirable. EITHER THIS COURSE OR
‘WB4320 OR WB4530 REQUIRED.

WB4320 Production and Operations Management

(3 hours) This course investigates the quantitative and
analytical tools and techniques used by modern opera-
tions managers. Though most often used in production
areas, these concepts have become central to the ser-
vice disciplines as well. Topics include capital
budgeting, linear programming, forecasting, inventory
models, quality control, scheduling, analysis of some
queuing models, PERT, CPM and decision theory.
Prerequisites: WB3300 and WB3313 or equivalents,
EITHER THIS COURSE OR WB4300 OR WB4530
REQUIRED.

WB4400 Multinational Business Management

(3 hours) This course expands the Fundamentals of
Management (WB3400) from the domestic to the inter-
national arena. Emphasis is placed on the strategies,
structures, and management of the multinational enter-
prise. Lectures, cases, and research projects are used to
demonstrate the movement of monies, goods, skills
and technologies across borders, barriers to entry,
cross-cultural influences, environmental impact, and
methods for controlling the transnational organization.
The principles of TQM are explored. Specific topics
such as ethics, social responsibility, and the effects of ,
political changes are included as current topic areas.
Prerequisites: WB3400 and WB3500, or equivalents.
TWO of WB4212, WB4400, WB4500 REQUIRED.
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Don't be intimi-
dated by the case
study approach if
you come froma
liberal arts educa-
tion background.
I'was an advertis-
ingand Latin
American studies
majorand I

had taken only
introductory-level
business courses
before coming
here. The analyti-
cal skills and
effective writing
skills you learn

in Liberal arts
programs are in-
valuable tools

for case analysis.
They can make a
“B” case report
an “A”

Melinda E. Gist "93

B.A., Advertising
and Latin
American
Studies, 1991

Southern
Methodist
University
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In International
Marketing Research,
I participated in a
group project to
determine the feasi-
bility of marketing
a new invention in
a European coun-
try. It involved
deciding which
country would be
most receptive to
the invention,
conducting focus
groups, designing
surveys and ques-
tionnaires, and
even meeting with
the inventor to
share our ideas
and findings.
It was a valuable
learning experience
in group dynamics.
“Steve Cooper '92

B.B.A.,
Marketing, 1991

Georgia State
University

WB4430 International Human Resources
Management

(3 hours) Directed toward both the future line manager
and the human resource professional, this course intro-
duces the basic Human Resource functions such as
compensation, benefits, employee relations, manpower
planning, training, employment, and health/safety.

It then uses cases, presentations by THRM profession-
als, personal computer projects, discussion of current
readings, and a “hands-on project” to demonstrate the
use of these methods and techniques in the interna-
tional arena. Attention is directed to both the expatriate
and the foreign manager as part of the multinational’s
responsibilities in effectively managing their hurman
resources around the world. Prerequisite: WB3400 or
equivalent.

WB4460 Organizational Behavior

(3 hours) This course studies organizations as working
systems of human beings attempting to achieve certain
goals and objectives. Using cases, readings, guest
speakers, directed discussions, and group projects,
students are given the opportunity to develop perspec-
tives on how the human systems function within the
structure of the organization. Moving from the micro
view of individual behavior, to group behavior, and
finally to the macro view of collective organizational
behaviars, the topics of perception, values, group
dynamics, leadership, motivation, communication,
structural relationships, and organizational changes
are discussed. Students analyze behaviors and develop
recommendations which will most effectively deal with
the complex challenges of human behavior in today’s or-
ganizations. Prerequisite: WB3400 or equivalent.

WB4500 International Marketing Management

(3 hours) The objectives of this course are: a) to un-
derstand the differences between domestic and
international marketing; b) to provide a framework
for analyzing major risks and opportunities in foreign
markets; ¢) to develop techniques for preparing and
implementing successful marketing plans. Prerequi-
site: WB3500 or equivalent. TWO of WB4212,
WB4400, WB4500 REQUIRED.

WB4530 International Marketing Research

(3 hours) Building upon a foundation in statistics, this
course develops an understanding of market research
methodology applied to international markets. Evaluat-
ing the potential of research to the firm, planning and
designing of research instrurents and methods, and
utilization of secondary data are the principal con-
cerns of this course. Prerequisites: WB3300, WB3313
and WB3500 or equivalents. EITHER THIS COURSE
OR WB4300 OR WB4320 REQUIRED.

WB4541 International Business-to-Business
Marketing

(3 hours) The objectives of this course are (a) to de-
velop an understanding of group buying behavior in
industrial markets; (b) to develop an ability to analyze
target markets in the international arena; and (c) to pro-
vide a working knowledge of the major elements of an
international industrial program. The course examines
product characteristics (product planning and develop-
ment), types of distribution channels and selection,
organization, pricing policies, international selling
procedures, and sales management policies. The im-
pact of these marketing variables on the marketing
organization and marketing ethics are analyzed in de-
tail. Prerequisite: WB3500 or equivalent. Not open to
students with credit for WB4540.

WB4560 International Consumer Marketing

(3 hours) This course explores procedures and tech-
niques for marketing consumer products abroad.
Particular emphasis is placed upon advertising and
consumer promotion. Also, marketing functions such
as product or brand management, distribution meth-
ods, product development, market research and sales
management are covered. Prerequisite: WB3500 or
equivalent.

WB4599 Export/Import Management

(3 hours) This course covers in detail the techniques
and procedures involved in successfully carrying out
export and import transactions. Topics include the
“language of international trade,” INCO terms, pay-
ment terms, trade barriers, export licensing, pricing,
order handling, insurance, international collections
and international transportation. Documentation
requirements of export and import operations are
examined in detail. Import and customs clearance pro-
cedures are studied along with their relation to foreign
product scurcing and international purchasing. The
functions and operations of Foreign Trade Zones are
illustrated and the important area of countertrade is
introduced. Finally, the legislation which affects the
international trader and some of the alternatives to
exporting (licensing, foreign manufacturing and joint
ventures) are covered. Prerequisite: WB3500 or equiva-
lent. Not open to students with credit for WB4490.

WB4600 Legal Environment of
International Business

(3 hours) Representative legal questions of the inter-
national business environment are explored. Study

is made of the interrelationships among laws of differ-
ent countries as they affect individnals and business
organizations attempting to operate internationally.
The course provides the future executive with an
awareness of how legal problems and their solutions
can influence the direction of international business.
The role of the attorney is also investigated in this
framework. '
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WB4700 International Insurance

(3 hours) The objectives of this course are threefold.
The first is to provide an understanding of risk in a
business context, the role of insurance in the handling
of risks, and the structure of insurance industries
worldwide. Second, the basic operations of an
insurance company are examined in order to show
their relationships to the supply of insurance and the
quality of service and security provided by an insur-
ance company. Third, a study of the principles of risk
management explores the alternatives to insurance
for the handling of risks and the factors influencing
the demand for insurance. Throughout the course, an
emphasis is placed on differences in practice interna-
tionally and the effects of government regulation

and taxation.

Students who taken the foundation and core courses
can move into the 5000-level courses, which are unique to
Thunderbird.

5000-LEVEL COURSES

WB5101 International Accounting

(3 hours) This course acquaints students with domes-
tic consolidations preparatory to translating foreign
statements for consolidation in U.S. parent financial
statements, consolidations of foreign operations, ac-
counting for foreign currency transactions, the effects
of inflation on the consolidation of financial state-
ments of multinational corporations, and major
differences between U.S. financial statements and
those of foreign corporations. Prerequisites: WB4150 or
equivalent. Not open to students who have received
credit for WB5100.

WB5120 Financial Statement Analysis

(3 hours) This course presents a comprehensive treat-
ment of the analysis of financial statements as an aid
to investing and lending decisions. It focuses on un-
derstanding the financial statements of domestic,
multinatipnal and foreign organizations, as well as
methods by which they are analyzed and interpreted.
Prerequisites: WB3200 and WB3210 and WB4150 or
equivalents.

WB5200 International Banking

(3 hours) This seminar entails the study of several
major aspects of international banking. The course
combines readings, case studies and an international
bank management game. The first part of the course
covers topics in international monetary environments
in which banks operate: theory of international capital
movement, international money (including artificial
currency units), foreign markets, Eurocurrency mar-
kets, and international monetary policy cooperation.
The second part covers topics in activities of inter- -
national banks: theory of international banking,
international bank regulation, process of international
financial innovation, international bank asset/liability
management {game), analysis of international portfolio
investment, international trade finance, debt servicing
capacity analysis, international lending and debt re-
scheduling issues. Prerequisites: WB3210 and WB4200
and WB4290 or equivalents.

WB5221 International Trade Strategies

(3 hours) The purpose of this course is to introduce
the student to the management of the dynamics of
change in international trade. The course is designed
to expose the students to the concepts of international
trade and competition from a managerial perspective
by integrating business strategy and international trade
concepts to international competition. To support this
approach, the course is run as a seminar where lec-
tures are complemented with presentations by U.S.
and foreign business executives in charge of interna-
tional trade operations of major corporations, case
studies, and projects dealing with international trade
strategies. To provide the appropriate frame of refer-
ence to support the approach of the course, the
instructor has assembled a set of handouts, notes,

and readings that are available to the student at the
beginning of the program. At the end of this course
the student should be able to blend theories of
international trade with managerial considerations
and understand how trade policies shape competition
in the world market. Prerequisites: WB3210 and
WB3500 and WB4200 or equivalents.

WB5250 Multinational Corporate Finance

(3 hours) This course applies the theories of corporate
and international finance to the problems of multina-
tional financial management. The major topics are:
multicurrency cash and exposure management; multi-
national tax and profit planning; international risk
analysis and multinational capital budgeting; and is-
sues in the evaluation of multinational organization
and performance. This is done by lectures, case studies
and a computerized simulation of multinational trea-
sury management. Prerequisites: WB4150 and WB4200
and WB4212, or equivalents.

*Permission of the instructor means that students must
make personal contact with the instructor of the course
and obtain written permission prior to registration.
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Although I have
had international
work experience, I
came to Thunder-
bird to further my
career. The practi-
cal orientation of
the course work is
highly evident in
classes like Export/
Import and Interna-
tional Finance

and Trade. The
faculty have
significant real-life
experience as

well as academic
strengths. The up-
to-date knowledge
and research skills
T have gained here
have well-prepared
me to start my own
business or forma
joint venture.
Cornelia Wendell
Bush 92

B.S., Commerce,
1980

University of
Virginia
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Years ago, I worked
for Unilever Indone-
sia, a subsidiary of
a Dutch-English
multinational, and
Richardson Vicks
Indonesia. 1left the
corporuate world to
take on the equally
important roles of
wife and mother.
Now that my youn-
gestson is a teen
and my 18-year-old
daughter s studying
at Glendale Com-
munity College,

my hushand and
Iagreed that 1
should toke a leave
of absence from

the Institute for
Management
Education and
Development in
Jakarta, where I am
on the faculty, and
come to Thunder-
bird. Being here

is an unequalled
experience. One
redlly has to demon-
strate commitment
all the way through
to succeed.
Chrysanti Hasibuan-
Sedyono '92
Indonesia

M.A., Business
Management, 1969
Airlangga State
University, Indonesia
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Chrysanti Hasibuom-Sedyono 92

WB5271 International Securities Investments

(3 hours) This course introduces students to existing
and emerging investment media and techniques. Top-
ics include the domestic and international aspects

of modern portfolio theory; securities market; pricing
models; portfolio diversification; mutual fund
performance; options and futures; security analysis;
immunization strategies; arbitrage pricing; investment
banking; and securitization. Prerequisites: WB4200
and WB4212 or equivalents. Not open to students
who have credit for WB4270 or WB4271.

WB5400 Entrepreneurship

(3 hours) This is a premier course for those consider-
ing the formation or acquisition of their own business
at some point in their career. The course consists of
lectures, mini-cases, presentations by students, guest
lectures by entrepreneurs, and two projects: the evalua-
tion of a business opportunity and a formal business
plan. Lectures cover the major areas of interest to the
entrepreneur; qualitative and quantitative evaluation,
ratios, cash flows, legal entities, debt and equity fund-
ing, planning, budgeting, pro-formas, acquisitions/
mergers, start-ups, buyouts, family operation, manage-
ment succession, franchising, expansion, bankruptcy,
failure, and risk. Prerequisites: WB3400 and either
WB4140 or WB4150, and either WB4300 or WB4320 or
WB4530, and two of the following, one of which may
be taken concurrently: WB4212, WB4400, WB4500 or
equivalents.

WB5480 International Business Policy and
Decision Making

(3 hours) This capstone course builds on and inte-
grates skills and knowledge gained from specialized
functional courses. The course consists of two major
components: (1) an interactive simulation of a manu-
facturer operating in sixteen countries. This simulation
allows the opportunity of running the operation at dif-
fering levels of risk. It covers the areas of sales,
production, profit and treasury operations. Support
programs to aid the student with the calculations are
available. (2) a series of case studies which comple-
ment the simulation in that they are nonfinancial in
nature and cover problems that general management is
faced with. Prerequisites: WB3210 and WB4200 and
'WB4400, and either WB4140 or WB4150, and one of
the following, which may be taken concurrently:
WB4212 or WB4500, or equivalents. Not open to stu-
dents with credit for WB5482.

WB5482 International Business Policy

(3 hours) This capstone course helps the student under-
stand the problems faced by, and the decisions made
by, executive management who have to balance the
needs and desires of shareholders, customers, employ-
ees, local country mores and government regulations.

It requires consolidation of skills and knowledge from
a variety of disciplines including management, fi-
nance, marketing, and ethics. The course uses the case
study approach supplemented by readings and lec-
tures. The cases are directed toward evaluating the
conflicting pressures that management encounter
rather than a detailed analysis of a particular facet. Pre-
requisites: WB3210 and WB4200 and WB4400, and
either WB4140 or WB4150, and one of the following,
which man be taken concurrently: WB4212 or WB4500, or
equivalents. Not open to students with credit for WB5480.

WB5500 International Marketing Projects
Workshop: Industrial Products

(3 hours) This advanced marketing workshop is of-
fered on a highly selective basis to students who have
demonstrated outstanding proficiency in their market-
ing studies. Joint student-faculty analysis is made of
international marketing projects submitted by leading
U.S. corporations and government agencies. The team
study method is used to produce professional, well-
documented, written reports for the projects requested
by sponsoring organizations. The course cutcome is
based on actual and current rather than hypothetical
international marketing situations. Prerequisites:
WB4500 and WB4530 or equivalents and permission
of the instructor.* NOTE: WB4541 is recommended.

*Permission of the instructor means that students must
make personal contact with the instructor of the course
and obtain written permission prior to registration.’
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WB5510 International Marketing Projects
Workshop: Consumer Products

(3 hours) This is an advanced marketing workshop of-
fered on a selective basis for students with a career
objective of marketing consumer products. Projects
are sponsored by leading U.S. consumer products
companies and are based on actual current interna-
tional marketing situations. Course emphasis is placed
on the marketing planning function and such essential
considerations as consumer identification and buyer
behavior, marketing investment strategies, price-value
relationships, retail merchandising, and product and
industry analysis. Prerequisites: WB4500 and WB4530
or equivalents and permission of the instructor.*
NOTE: WB4560 is recommended.

WB5570 “InterAd” Advanced International
Marketing and Advertising Workshop

(3 hours) This is an advanced course for students
aspiring to corporate marketing, brand management
or advertising agency positions. It utilizes the princi-
ples learned in International Marketing Management,
International Marketing Research and International
Consumer Marketing through an actual international
consumer product project in a real-life atmosphere.
Students are formed intc advertising agency teams
and compete in the development and presentation of
complete research, marketing, positioning, advertising
and sales promotion plans for the introduction and/or
broadening of sales of a product or service in a foreign
market of a sponsor’s choice. The teams are sponsored
by companies. At the end of the semester, team presen-
tations are judged by executives of major advertising
agencies and leading corporate marketers. Enrollment
is limited. The course is offered only in the fall and
spring semesters. Prerequisites: WB4500 and WB4530
and WB4560 or equivalents and permission of the
instructor.*

WB5590 I[nternational Purchasing and
Countertrade

(3 hours) This course addresses three important, inter-
related aspects of multinational business management:
purchasing, negotiations and countertrade. Students
are trained at both the conceptual and operational
levels. Student teams develop operational skills
through an intensive, role-playing simulation of
negotiating countertrade agreements. The objective

of the negotiations component is to prepare students
both for business negotiations in the U.S. and cross-
cultural negotiations. Emphasis is placed on negotiating
purchasing and countertrade agreements. The coun-
tertrade component assists in the development of
skills to successfully plan, negotiate, and conclude
countertrade agreements, focusing on the advantages
and limitations of the various forms of countertrade
and concluding with a multi-session negotiation
simulation of countertrade agreements. Prerequisites:
WB4500 and WB4599 or equivalents.

WB5700 [nternational Risk Management and
Insurance Seminar

(3 hours) This course offers a more advanced treatment
of the role of risk management in the handling of

the risks to which large firms are exposed and the
consequences for insurance companies and intermedi-
aries. Subjects covered include management attitudes
toward risk and the role of a risk manager; the identifi-
cation and measurement of risk; physical loss control;
financial loss control, including risk retention and cap-
tive insurance arrangements. Case studies form a large

element of the teaching program, and special emphasis

is placed on international aspects of risk management
and insurance programs. Prerequisites: WB4200 and
'WB4700 or equivalents.

WB5901 Topics In World Business:

Independent Research (1 hour)
WB5902 (2 hours)
WB5903 (3 hours)

This is a special program for independent research on
an approved topic in the field of world business.
Regularly scheduled consultations between student
and instructor are required. This course is not open
to entering students. The topic must be approved in
the preceding semester. Prerequisites: permission of
the instructor* and concurrence of the Chair of the
Department of World Business. The course is offered
on a pass/no credit basis.

WB5920 Master’s Thesis

(4 hours) Rules and regulations pertaining to the writ-
ing of the master’s thesis may be obtained from the
Chair of the Department of World Business, as each
department reserves the right to set its own standards
with regard to content, subject matter, and form. A
student wishing to write a thesis must be a candidate
for the degree of Master of International Management.
The subject of the thesis must be approved in the pre-
ceding semester. Application forms for the thesis may
be obtained from the Office of Academic Affairs. The
course is offered on a pass/no credit basis.

IN5910 Internship: Part Time
(3 hours) Please see course description on page 84.

IN5930 Internship: Full Time
(3 hours) Please see course description on page 84.

NOTE: Not more than one 5900 or higher nuibered
course may be tuken in any one term; these courses are
unstructured and may not be applied toward meeting
department requirements.

*Permission of the instructor means that students must
make personal contact with the instructor of the course
and obtain written permission prior to registration,
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To me, InterAd,
The Advanced
Marketing and
Adbvertising Work-
shop, was the
ultimate. As
Account Executive
Jforone of the four
teams, 1 had to use
everything L had
previously learned
about marketing,
management,
accounting and
cross-cultural
communication.
Our team was
given a budget
and responsibility

fordeveloping a

complete market-
ing plan for
Tubasco in Spain.
Morten Grusd 92

Norway

B.S., Management
Sciences, 1990

University of
Manchester,
Institute of
Science and
Technology



The internship
program offers
many international
opportunities to
get experience in
international
corporations.
Before choosing
my internship with
RCA in Mexico,
my choices were
as diverse as work-
ingin the U.S.or
going to an oil plot-
form in Norway.
Ifeel that iy
engineering back-
ground, along

with international
business studies at

Thunderbird, quali-

fles me to meet the
challenges of an in-
ternational career.
Joaquin Garcia '92
Mexico

B.S., Civil
Engineering, 1988
Universidad

Iberoamericana
Campus Laguna

THUNDERBIRD GRADUATE MANAGEMENT INTERNSHiP

Internship education at Thunderbird formally integrates
academic study with meaningful, professional-level applied
experience. It blends the application of theory with the state
of today’s practice. The primary objective of the program is to
maximize the benefit and value of the experience consistent
with the student’s academic objectives and career interests.

Internships have been sponsored in previous years

by Citibank, U.S. Department of Commerce, Coca Cola,
General Motors, Arizona World Trade Association,
Seiko, DuPont, Arizona Department of Commerce,

Eli Lilly International and many others.

The Thunderbird Graduate Management Internship is
organized into two regularly offered courses: IN5910
provides part-time and IN5930 provides full-time
internship experience.

Students who participate in the IN5930 internship
must return to campus, enroll], and complete a mini-
mum of six hours to receive credit for this course.

This is an academic course and financial arrangements
must be made with the business office prior to leaving
campus for the internship. Additional tuition informa-
tion may be obtained from the Internship Office.

To be admitted to the program, students must be in
good academic standing and must have completed
two terms (minimum 24 credit hours) of Thunderbird
study. Students who have completed the requirements
for the degree are not eligible to participate in this
course. Arrangements must be made the semester
prior to the actual work experience. This may include
language testing and/or intensive language training
for certain foreign internships.

The term of work may be any one of the three aca-
demic terms (fall, spring, or summer). A formal paper
integrating the internship experience and academic
objectives, as measured by the accomplishment of a
defined learning experience, is submitted at the conclu-
sion of the work experience to the academic advisor.
Only one internship will be allowed for credit during
the period of a student’s enrollment at The American
Graduate School of International Management. The
three (3) credits for Internship may be applied toward
the 42-hour minimum requirements, but may not be
used to meet departmental requirements in World
Business, International Studies or Modern Languages,
and are on a pass/fail basis.

Internship assignments are limited in number and

are available with a variety of multinational businesses
and government agencies throughout the world. Stu-
dents interested in the program should contact the
Internship Office for additional information.

COURSE DESCRIPTIONS:

IN5910 Internship: Part-time

(3 hours) Part-time internship assignments are under-
taken at the same time as other course work. They are
almost exclusively in the Phoenix/Glendale area.
Internships have several business sponsors. Arrange-
roents must be made in the semester preceding the
actual work experience. Internship credit may not be
used to satisfy departmental requirements. Prerequi-
sites: permission of the Director of Internships* and
concurrence of the appropriate academic department
chair. The course is graded on a pass/fail basis.

IN5930 Internship: Full-time

(3 hours) Students alternate a term of study with a
term of work on a full-time job with industry or govern-
ment. Students must have completed two semesters
(minimum 24 credit hours) of Thunderbird study.
Participants are required to return to the Thunderbird
Campus and to complete an additional six hours of
work to receive credit for this internship. Students
who have completed the requirements for the degree
are not eligible to participate in this course. Arrange-
ments must be made in the semester preceding the
actual work experience. Internship credit may not be
used to satisfy departmental requirements. Prerequi-
site: permission of the Director of Internships* and
concurrence of the appropriate academic department
chair. Internships are graded on a pass/fail basis.

NOTE: Not more than one 5900 or higher numbered
course may be taken in any one term; these courses are
unstructured and may not be applied toward meeting
department requirements.

*Permission of the Director of Internships means that
students must make personal contact with the internship
office and be formally assxgned to a specific program prior
to academic registration.



STUDENT PROFILE

Robert Stone had worked for
Coca-Cola a few years before
he accepted his internship
with the company this year,
but he had been an engineer
then, not a marketer, or an
accountant. Thunderbird
provided him with the back-
ground he needed to make a
career change. Robert has also
worked for Procter and Gam-
ble in product development
and manufacturing. He was
awarded Thunderbird and
Eastman Kodak scholarships.

\
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USA

Robert L. Stone
92

I have a technical
background with a
humanities inter-
est. Before coming
to Thunderbird, I
worked with two
U.S. Fortune 500
firms. The Intern-
ship Office helped
me foobtaina
competitve posi-
tion with The Coca-
Cola Company in
Atlanta, Georgia.
Iinterned within
the company’s
Global Marketing
Division and
worked on a proj-
ect that provided a
measure of their
customers’
satisfaction. My
advice to a new
student would

be this: Trustyour
strengths and your
intuition in meet-
ing the increased
academic demands
at Thunderbird.
Keep a perspective
on friends and
cultural life so

that you will
graduate enriched
and balanced.

B.S., Mechanical
Engineering, 1982

Baston University



Ican honestly say
that the most un-
usual and valuable
course that I have
ever taken was the
findependent]
seminar course,
“Key Issues in
International
Business.” Ina
15-week period, 1
wus exposed to
engineers, lawyers,
bankers, advertis-
ing executives,
computer special-
ists, corporate
executives and
more. It was a
culminating
experience to my
academic career.

David James
Drake '92

B.S.F.S.,
International
Finance, 1984

Georgetown
University

M.A., Latin
American
Studies, 1991

University of
California, Los
Angeles

ACADEMIC REGULATIONS

Credit Hours and Course Load

The maximum number of semester hours that a stu-
dent may take {(including audits) is 15 in a regular
semester, 12 in summer, and 3 in Winterim. One
additional credit hour per term is permitted only for
students enrolled in 7-hour or 4-hour language classes.
Auditing

Students wishing to audit courses must obtain approval
for an audit during the period allotted for changes of
schedule, as described in this Catalog. Changes of sched-
ule to audit status will not be allowed following this
period. The charge for auditing is calculated on the
same basis as tuition payable for courses taken for
credit. Audits are not permitted in language courses

in Levels I, I, and 11, nor are they allowed in most

seminars. Courses being audited are included in the
maximum number of semester hours allowed per term.

Change of Schedule

The periods for changes in schedule are the first five
class days in the fall or spring semester, the first three
days in the summer term, and the first two days in
Winterim. No courses may be added to a student’s pro-
gram after five class days in the fall or spring semester,
and three class days in the summer term. Students are
permitted to withdraw from courses up to the end of
the eighth week in the fall and spring semester or the
end of the fifth week in the summer term. The appro-
priate notation (W) will be entered on the official
transcript of the student’s record.

Payment of Tuition and Fees

Students who do not pay tuition and fees, or make
appropriate substitute arrangements with the business
office by the end of the first day of class in any term,
will be dropped from classes. Students may reinstate
their academic registration after payment of fees on a
space-available basis.

Concurrent Enrollment

Concurrent enrollment in another institution must

be approved in writing by the Vice President for Aca-
demic Affairs prior to registration. Students may not
enroll for a total course load greater than listed above.

Transfer of Credits

A student who has completed relevant graduate-level
study at an acceptable institution may, subject to
approval, transfer up to a maximum of three semester
hours of graduate work completed after receipt of the
undergraduate or other qualifying degree with a grade
of B (3.0) or better, provided that such work meets

the standards set by the individual departments.
Additional credits are allowed in conformity with
special institutional agreements.

The School is the sole judge of what constitutes the
qualifying degree for admission into graduate study
and therefore what credits may be considered for
transfer, For example, transfer-credit petitions will
not be approved for work taken during or prior to the
completion of such degree as the B.A. or B.S.,
Licenciado, Maitrise, Diplom or Staatsexamen,

Nick Stefkovich chats with commencement speaker, the Hon-
orable Williamm Webster, former director of the CIA.

Civilingenjor, Meester, to name a few. Students who
transfer in credits from courses which, in the opinion
of the relevant department, substantially duplicate
courses offered here, may not enroll in the duplicated
courses for credit. Grades of transfer work are not con-
sidered in computing the student’s grade point average
at Thunderbird. A transfer of hours in no way consti-
tutes the waiver of a course. Basic language courses are
not acceptable for transfer.

Grading Code

Grades are given and recorded as follows:

A = 4.0 D+ = 1.3

A- = 3.7 D = 1.0

B+ = 3.3 D- = 0.7

B = 3.0 F = 00

B- = 2.7 P = Pass

C+ = 23 AU = Audit

C = 20 W = Withdrawal
G- = 17 I = Incomplete

NC = No Credit

Only courses completed with a grade of C- or better are
acceptable in satisfaction of graduation requirements
for the degree of Master of International Management
or for the Certificate of Advanced Study.

If a student receives a grade lower than C-in a
required course or a prerequisite course, the student
must repeat the course before going on to the next
higher level.

Academic Probation

All students on academic probation must maintain a
minimum cumulative grade point average of 3.00. Stu-
dents who do not maintain the appropriate cumulative
grade point average will be suspended and must apply
for reinstatement under such regulations as are in
effect at the time of their suspension. This rule applies
to students admitted on academic probation and those
on academic probation because of failure to maintain a
cumulative grade point average of 3.00.



ACADEMIC REGULATIONS

5900 Series Courses

An individual may enroll in only one 5900 or higher
numbered course in any one term. Not more than

one 5900 or higher numbered course may be taken in
absentia. Courses numbered in the 5900s are un-
structured and may not be used to meet departmental
graduation requirements. They are always graded on a
pass/no credit basis, except for internships which are
pass/fail.

Correction of Errors in Grading

When filed with the Registrar’s Office, semester grades
are final and are not subject to change by reason of a
revision of the instructor’s judgment. Changes may be
made only to correct an error in computation or tran-
scription.

Retaking Courses

A student may be permitted to retake a course once in
the hope of improving a grade. A letter grade earned in
the repeated course will expunge the original letter
grade. However, the original remains on the transcript
with an asterisk indicating that the course was retaken.

Discharging Incomplete Grades

Grades of “I” may be discharged upon completing the
course requirements to the satisfaction of the instruc-
tor, within one year, or within the student’s next term
of enroliment, whichever is the shorter time. Other-
wise, the Incomplete becomes a No Credit (NC). It is
the student’s responsibility to make necessary arrange-
ments with the instructor with regard to receiving and
removing the Incomplete. The instructor may impose
additional restrictions, but may not allow additional
time for completion of the course requirements. The In-
complete grade received in the basic language courses
must be removed before any subsequent higher level
course may be undertaken.

Class Attendance

Class attendance policies are set by individual instruc-
tors. Students who are enrolled but do not attend the
first class session may be administratively dropped by
the professor, unless they have given prior notification
to the professor.

Student Conduct

Students at the School are preparing themselves for ca-
reers in which they will likely be given supervisory
responsibilities at a senior corporate level. They are,
therefore, expected to demonstrate maturity and self-
discipline throughout the period of their study.

A student’s continued enrollment, the receipt of aca-
demic credits, graduation, and the granting of any
degree or certificate are strictly subject to the disciplin-
ary authority of the School. The School is free to
cancel a student’s registration at any time for conduct
deemed inconsistent with the maturity expected of the
international executive.

Master’s Thesis

Candidates for the degree of Master of International
Management may petition to write a thesis which will
count for four hours credit toward the total number

of hours required for the degree. An oral defense of

the thesis is required. Information concerning thesis
requirements may be obtained from the relevant depart-
ment, as each department reserves the right to set its
own standards with regard to content, subject matter,
and form. Application forms for the thesis may be
obtained from the Office of Academic Affairs.

Graduation Requirements

Students must formally petition the Registrar for gradu-
ation during the term in which they plan to graduate.
This must be done early in the term if the students ex-
pect to be included in the graduation program.

Returning after an Absence

Students must meet the graduation requirements speci-
fied in the Catalog in effect at the time of admission if
their studies are uninterrupted by an absence of more
than one semester (excluding summer or Winterim).
Students returning after an absence of more than one
semester (excluding summer or Winterim) must follow
all regulations in effect for students entering in that
term and must complete a minimum of six semester
hours. Such returning students will be required ta re-
establish their language proficiency levels by taking
the appropriate tests. Returning students will be ex-
pected to pay tuition and fees in effect at the time of
return,

Five-year Rule

Degree requirements must be completed within five
calendar years of a student’s initial enrollment.
Courses completed earlier than five years before the
effective date of graduation may not count toward
degree requirements.

Graduation with Distinction or with Honors

A numerical score is used to determine thase candi-
dates who will be graduated with special recognition.
A computed average of 3.80 must be attained for gradu-
ation With Distinction and an average of 3.70 for
graduation With Honors.

Transcript Regulations

One complete transcript of record is furnished the stu-
dent upon graduation, without charge. Additional
transcripts may be obtained for a fee of $5.00 for the
first transcript, and $2.00 for each additional copy, if
the additional copies are requested at the same time as
the first. Each new request will be subject to a fee of
$5.00 for the first transcript. The application for the
transcript of record must be made by the student either
on the regular form supplied at the Registrar’s Office
or by written request. No transcripts, letters of recom-
mendation, or certifications of attendance will be
released on students who have not met their firancial
obligations to the School.
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Thunderbird is
unique because

of its business-
oriented faculty,
dedicated students
—most with 1to 2
years of business
experience between
the bachelor’s
degree and
Thunderbird —and
the pure focus on
global manage-
ment. [ advise you
to think globally,
respect cultural
attitudes, develop
afluencyinat
least one foreign
language, and
never give up on
the dream of an
extended foreign
assignment. '

Norman H.
Blanchard 59

President,
SmithKline
Beecham
Animal Health



Iam most
Impressed with
the new health
management
degree program.
Coupling the
mission of people
committed to
the health care
discipline with
Thunderbird’s
mission of
international
management will
have a positive
impact on coun-
tries around the
world. It will be a
very exportable
commodity on
an international
level

» James C. Crews

President and
CEQ, Good
Samaritan
Health Services

For more infor-
mation, please
contact:

Prof. Robert S.
Tancer, Director,
International
Health Manage-
ment Program,
The American
Graduate School
of International
Management

Telephone:
(602) 978-7492

MASTER OF INTERNATIONAL HEALTH MANAGI%MENT DEGREE

The Master of International Health Management degree is based
on an agreement between The American Graduate School of
International Management and The University of Arizona
Health Sciences Center acting on behalf of the University of
Arizona Colleges of Medicine, Nursing and Pharmacy.
Candidates should have a background in Health Sciences.

Dr. Anthony Vuturo, Associate Dean for Health
the University of Arizona, and Professor Robent Tancer of
Thunderbird, prepare materials for the new Master of
International Health Manogement degree.

REQUIREMENTS - M.LH.M.

Summary of Institutional Requirements

Master of International Health Management degree
candidates are required to be enrolled in a graduate

program in either a participating College of Medicine

or College of Nursing or College of Pharmacy or to
have completed such advanced degree and to other-
wise be eligible for admission to The American
Graduate School of International Management.
Students are required to complete a minimum of 30

semester hours at Thunderbird in Glendale, Arizona

and to successfully complete a ten-week field place-

ment supervised by faculty of a participating graduate

college of health care. Presently, the field placement
may be undertaken only under the direction of the
University of Arizona.

Course work and field placement required at participat-

ing health care colleges (University of Arizona)} may
be waived wholly or in part if candidates have com-
pleted comparable courses and experiences.

Aof

Summary of Department Requirements

Department of International Studies (12 Hours)
1S3010 International Political Economy

154000-4099 Any Regional Business

Environment course
1S4700-4899 Any global course

185870 International Health Care
Systems (see page 68 for course
description) or another approved
health management course

Department of Modern Languages (6 hours)
For native speakers of English:

ML4010 Level III proficiency in one of
the non-English languages
taught at Thunderbird

ML4210 Series  Advanced course emphasizing

language for health care and
management professionals
For non-native speakers of English:
ES4050 Proficiency

ES4100 Advanced Business
Communications for

Non-native Speakers of English

Department of World Business (12 hours)

WB3210 Fundamentals of Managerial

Finance

WB4140 Cost and Management
Accounting

WB4430 International Human Resources
Management

WB4460 Organizational Behavior

All normal prerequisites to courses are required.
Waivers of required courses will be allowed as
specified under the regulations of the individual
departments as described elsewhere in this Catalog.
Students whose backgrounds allow waivers to the
extent that fewer than 30 houxs of specified course
work remains will substitute specifically approved
courses. Students who must complete prerequisite
courses may be required to take as many as 58
semester hours at Thunderbird.

All academic, admission and financial regulations
of The American Graduate School of International
Management shall apply.
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STUDENT PROFILE

José Marza, who worked as
an international financial
analyst for Chrysler Motors
Corp. in Detroit a year before
coming to Thunderbird, even-
tually wants to go back to the
auto industry. When he gradu-
ates, however, he will enter
the Spanish Navy for nine
months of compulsory ser-
vice. During his first semester,
José was awarded a scholar-
ship that required him to
work 10 hours per week in
the Foreign Student Office.
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José R. Marza '92

Ihad been ac-
cepted to various
top graduate pro-
grams and I was
concerned about
the fact that the
decision to choose
one program or
another would
probably change
my life. However,
the choice was
obvious when it
was clear that I
really did want to
pursue a career in
international
management:
Thunderbird.
Some of my col-
leagues at work
were Thunderbird
graduates and told
me about the cali-
ber of the program
and the professors
here. In addition,
the quality of
classes and the
student body were
factors that helped
me decide on
Thunderbird.

Licenciado en
Ciencias
Empresariales,
1990

University of
Valencia, Spain



FACULTY — Department of International Studies

Lecturers in the
Department of
International
Studies have
tremendously
broad back-
grounds, giving
practical and real-
world coloring to
the black-and-
white of the texts.
The Modern Lan-
guage professors
are almost all for-
eign nationals.
Their courses are
like outside
language instruc-
tion - only more
“available.” Many
of the World Busi-
ness instructors
have professional
experience that
adds to their
classes.

Jeff Whitney "92
B.S., Chemical
Engineering, 1979

Manhattan College,
Bronx, New York

DEPARTMENT OF INTERNATIONAL
STUDIES

Olufemi A. Babarinde, Post-Doctoral Fellow of
International Studies

B.A. (1983) Wittenberg University; M.A. (1985) Miami
University; M.A. (1988) Miami University; Ph.D.
(1991) Miami University.

Dissertation Fellow, Miami University; Teaching Fel-
low of Modern Foreign Government and Introduction
to American Government, Miami University. Author:
The Lome Conventions and Developmeni: An Empiri-
cal Assessment, Ph.D, Dissertation, (1991) Miami
University.

David O. Braaten, Associate Professor of
International Studies

B.S. (1975) Arizona State University; M.A. (1977)
Arizona State University; M. Div. (1981) Luther
Theological Seminary; Ph.D. (1987) University of
Southern California.

Assistant Professor in Management Communication,
Graduate School of Business Administration, Univer-
sity of Southern California; Core faculty for Management
Communication in International Business Education
and Research (IBEAR), University of Southern Califor-
nia; Director, IBEAR transition program. Articles in
Attributions, Accounts and Close Relationships,
Journal of Applied Communication Research.

Min Chen, Assistant Professor of
International Studies

B.A. (1982) Liaoning University; M.A. (1984) Institute
of International Relations; M.A. (1986) GSIS University
of Denver; Ph.D. (1988) Australian National University.

Visiting fellow researching Sino-Soviet relations and
Gorbachev’s reform at Moscow State University; Visit-
ing Fellow researching Chinese and Soviet Middle East
policies, Sino-Israeli relations and Arab-Israeli conflict
at the Harry Truman Research Institute for the Ad-
vancement of Peace, The Hebrew University of Jerusa-
lem; Author: The Strategic Triangle and Regional Con-
flicts: Lessons from Indochina Wars, (1991); Chapter
“Sino-East European Relations in the Next Decade,” in
Guo-Cang Juan ed. Chinese View of the World, articles
in Asian Profile, Korean Journal of International Af-
fairs, Crossroads, The Jerusalem Journal of Interna-
tional Relations, Middle East International.

John Gordon Conklin, Associate Professor of
International Studies

B.A. (1963), University of the Americas; M.A. (1966),
Northern Hlinois University; Ph.D. (1875), University
of Arizona.

Exchange Professor, Institute for International Studies
and Training (Boeki Kenshu Center), Shizuoka-ken,
Japan; Director, Thunderbird Summer Program,
Universidad Auténoma de Guadalajara; Visiting
Professor, European Business School, Oestrich-
Winkel, Germany. Author: “The World Economy

and Technological Change,” in The International
Executive, (1988); “Integrating the Social Sciences
into Business Curricula: The Regional Business Envi-
ronment Course,” in Eastern Academy of Management
Proceedings, (1987); “Elite Studies: The Case of the
Mexican Presidency,” in Journal of Latin American
Studies, {1973).

Joaquim M. Duarte, Jr., Dom Pedro 1l Professor
of Iberian Brazilian and Lusohispanophone '
African Studies; Co-coordinator, Thunderbird
International Symposium; Director, International
Studies Research Center; Director, Dom Pedro 11
Research Center '
B.A. (1947), M. A. (1949), Stanford University.

Lecturer, Hispanic American and Luso-Brazilian Stud-
ies, Stanford University; Regional Head, National Secu- -
rity Agency; Area Desk Chief and Special Assistant to
the Vice President for Latin America, Bank of America; ,
Organization of American States; Institute of Interna-
tional Education Travel Fellow in Brazil; Gulbenkian
Foundation and Portuguese Ministry of Foreign Rela-
tions; Research Fellow in Portugal; President, Pacific
Coast Council of Latin American Studies (PCCLAS),
Board of Directors, Rocky Mountain Council of Latin
American Studies (RMCLAS); Editor: Latin American
Economic Development: A Progress Report, TTT (1982);
Assistant Editor: Hispanic American Report; Co-Editor:
Review of Inter-American Bibliography; Co-Translator:
The Life of Joaquim Nabuco, (1950); Chapter “Brazil,
Emerging Giant,” in Lewis Tambs U.S. Policy Towards
Latin America, (1976).

John Frankenstein, Associate Professor of
International Studies

B.A. (1961), Stanford University; M.A. (1967), San
Francisco State University; Diploma in International
Relations (1976), The Johns Hopkins School of Advanced
International Studies European Center, Bologna, Italy;
Ph.D. (1983), Massachusetts Institute of Technology.

Exchange Professor, University of International Busi-
ness and Economics, People’s Republic of China; Lec-
turer in Asian Studies, University of Massachusetts;
U.S. Foreign Service Officer (Hong Kong, Taiwan,
France, Italy, Belgium, Senegal); Visiting Professor,
Institute for International Studies and Training,
Japan; on leave, University of Hong Kong, 1992-1993.
Chapters “Chinese Weapons Development: Process,
Progress, Programs?,” in Col C.D. Lovejoy, CDR B.W.
Watson (eds.) China’s Military Reforms: International
& Domestic Implications, (1986); “People’s Republic
of China: Defense Industry, Diplomacy and Trade,” in
James Katz (ed), Arms Production in Developing
Countries, (1984). Articles in California Management
Review, Columbia Journal of World Business, China
Business Review, Wall Street Journal, Management Re-
view, Current History, Technology Review, Problems of
Communism, Euro-Asia Business Review, Chugoku Keizai
(Chinese Economics), World & 1, Journal of Asian Studies.

C. Roe Goddard, Assistant Professor of
International Studies

B.A. (1980), University of Central Florida; M.B.A.
(1982), University of Denver; Ph.D. (1990), University
of South Carolina.

Seminar Coordinator for University of Denver’s Col-
lege of Business Administration; Marketing Representa-
tive, The Upjohn Co., Kalamazoo, Michigan; Confer-
ence Coordinator, International Studies Association
Headquarters Staff, University of South Carolina; Vice
President/Program Chair Iniernational Studies Associa-
tion West, 1991-1992; President International Studies
Association West, 1992-1993. Author: The Politics of
Market Maintenance: U.S. Foreign Economic Policy
and the Latin American Debt Issue, (1982-1985), Ph.D.
Dissertation, (1990) University of South Carolina.



FACULTY — Department of International Studies

Llewellyn D. Howell,
Professor of
International Studies;
Chairman, Department
of International Studies.

B.S. (1963) SUNY at
Brockport; M.A. {1967)
Florida State University;
Ph.D. (1973) Syracuse

t University.

"4 Editor, International
Studies Notes.

Assistant Professor, University of Hawaii; Professor,
School of International Service, American University;
NASPAA Faculty Fellow, Department of Defense;
Visiting Professor, Naval Postgraduate School; Senior
Research Associate, Third Point Systems; Fulbright
Scholar, National Institute of Public Administration,
Malaysia; International Affairs Editor, USA Today
Magazine; Co-Editor, International Education: The
Unfinished Agenda (1984) and Malaysian Foreign Pol-
icy: Issues and Perspectives (1990); Auther: Papers on
Political Risk Analysis (1988); articles in International
Organization, International Studies Quarterly, Asian
Studies, Journal of Southeast Asian Studies, Interna-
tional Interactions, and others.

Richard Doyle Mahoney, Associate Professor of
International Studies

A.B. (1973), Princeton University; M.A. (1975), Ph.D.
(1980), The Johns Hopkins University School of
Advanced International Studies; J.D. (1980), Arizona
State University.

Member, Arizona Bar Association; Exchange Professor,
University of International Business and Economics,
People’s Republic of China; Oxford Management
Centre; ; Board of Directors (elected), Central Arizona
Project; Board of Directors, Chicanos por la Causa;
Board of Directors, Benton Foundation. John F.
Kennedy Scholar, University of Massachusetts,
1987-1988. Author: JFK: Ordeal in Africa (Oxford
University Press), 1983. Secretary of State, State of
Arizona, 1991—.

Robert T. Moran, Professor of

International Studies

M.A. (1972), Ph.D. {1974), University of Minnesota.
Assistant Professor, University of Minnesota; Exchange
Professor, University of International Business and
Economics, People’s Republic of China; Co-author:
Managing Cultural Differences, (1979,1987,1990);
Managing Cultural Synergy, {1982); Author: So You’re
Going Abroad: Are You Prepared?, (1982,1990);
Getting Your Yen's Worth: How to Negotiate with
Japan, Inc., (1985); Venturing Abroad in Asia, (1988};
Cultural Guide to Doing Business in Europe, (1991);
Senior Editor: Global Business Management for the
1990’s (1990); Co-author: Dynamics of Successful
International Business Negotiations, (1991).

John Passé-Smith, Post-Doctoral Fellow of
International Studies

B.A. (1982) Virginia Commonwealth University; M.A.
(1985), Ph.D. (1991) University of Arizona.
Co-Author of two monographs: The Unionization of
the Maquiladora Industry: The Tamaulipan Case in
National Context, Institute for Regional Studies of the
Californias, (1992); Turnover and Recruitment in the
Magquiladora Industry: Causes and Solutions, Border-
lands Research Monograph Series No. 5, (1989);
Chapter “Sugar Dependency in Cuba: Capitalism vs.
Socialism,” in Mitchell A. Seligson (ed.) The Gap
Between Rich and Poor, (1984). Articles in Latin
American Labor News, International Studies Quarterly.

Martin H. Sours, Professor of International Studies

B.A. (1962), University of California, Berkeley; M.B.A.
(1985), Southern llinois University, Edwardsville;
M.A. (1968), Ph.D. {1971), University of Washington.

AID Officer, Southeast Asia; Exchange Professor,
Graduate School of Foreign Trade, Sung Kyun Kwan
University, Seoul, Korea; Exchange Professor, Institute
for International Studies and Training (Boeki Kenshu
Center,) Shizuoka-ken, Japan; Visiting Scholar, Depart-
ment of Business Administration, Tunghai University,
Taiwan; Acting Chair, Department of International
Studies, (1990-1991); Interim Vice President for Aca-
demic Affairs (Thunderbird), (1991-1992). Editor of
the International Executive (1988-1990). Chapters
“Political Instability” and “Japanese Management by
Consensus” in Robert T. Moran (ed.} Global Business
Management in the 1990s, (1990); Co-Author: “Service-
Led Growth in the Pacific Basin” in W. Chan Kim

and Philip K.Y. Young, (eds.) The Pacific Challenge

in International Business, (1987); Chapters in M. Betz,
P. McGowan, R. Wigand, Appropriate Technology:
Choice and Development, (1984); Sang M. Lee, Gary
Schwendiman, Japanese Management: Cultural and
Environmental Considerations, (1982); Gavin Boyd,
Region Building in the Pacific, (1982); James C.
Hsiung, Winber Chai, Asia and U.S. Foreign Policy,
(1981). Articles in Asian Affairs, Pacific Focus, Asia
Pacific Journal of Management, Asian Economics,
Journal of Comparative Administration, Western
Political Quarterly.

Beverly Tanner Springer, Professor of
International Studies

B.A. (1960), M.A. (1962), Ohio State University; Ph.D.
(1971), University of Colorado.

Editor, The International Executive.

Executive Board of the European Community Studies
Association; Team 92 of the European Community.
Editorial Board of International Journal of Human
Resource Management; Author: Social Dimension of
1992: Europe Faces a New EC, (1992). Chapters in Chris
Brewster, J. Shawn Tyson, International Comparisons in
Human Resource Management, (1991); Rudiger Pieper,
Human Resource Management: An International Com-
parison, {(1990); J. Bayes, Comparable Worth, Pay Equity
and Public Policy, (1987); Beecham Publishing reference
series, Global Business Management in the 1990s,
(1990); Iglitzin & Ross, Women in the World, (1986);
Slaughter & Kern, European Women on the Left, (1981).
Articles in European Studies Journal, Compensation
Digest.

9
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The U.S. Foreign
Policy Seminaris
representative of
what makes Thun-
derbird special.
Dr. Mahoney
brings more than
an academic
knowledge of
foreign policy to
the classroom. His
insights and experi-
ences have hade
the course more
than an academic
exercise; it was a
real “learning
experience.”
Every professor at
Thunderbird has
made the classes
they've taught
more rewarding
because of their
experience.

Jay Wright '92

B.S., Vocational
Education, 1990

Southern Hlinois
University
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The continuous
high regard that
international busi-
ness executives
have of Thunder-
bird graduates,
and their proven
successes, opened
many doors during
my 30 years
abroad. The initial
preparation that
Thunderbird gave
meinlonguage
and cultural train-
ing was the basis
for success.

Gerald H. Kangas '60

General Manager
&CEO

United Saudi
Commercial Bank

FACULTY — Department of International Studies/Modern Languages

Robert and Shoshana Tancer are on the faculty of the Interna-
tional Studies Department.

Robert S. Tancer, Associate Professor of
International Studies

B.A. (1957), L.L.B. (1957), University of Michigan;
L.L.M. (1960), Harvard Law School.

Member, American, Arizona and District of Columbia
Bar Associations; Private law practice, Arizona; Board
of Trustees, Flagstaff Institute; Director, Thunderbird/
University of Arizona International Health Manage-
ment Program; Advisory Board, Goldwater Institute.
Articles “Patent and Know-how Licensing: The

U.S. and the European Community in 1992" in The
International Executive, (1991); *Civil Aviation: The
International Dimension,” in The Journal of Language
for International Business, (1991).

Shoshana Baron Tancer, Professor of
International Studies

B.A. (1954), Barnard College; L.L.B. (1956), University
of Michigan; Ph.D. (1970), Columbia University.
Member, Arizona Bar Association; Chief of Translation
Department, Allende and Brea law firm, Buenos Aires;
Professor Comparative Constitutional Law, Universidad
Nacional Pedro Henriquez Urena, Santo Domingo; ;
National Board of Advisors, University of Arizona, Col-
lege of Business and Public Administration; Visiting
Committee to the Stanford University Libraries; “Of
Counsel” to O’Connor, Cavanagh, a major Arizona law
firm in the areas of immigration and international law.
Articles “The Canada-U.S. Free Trade Agreement,” in
The International Executive, (1990); “Immigration Law
and Practice” in Arizona Bar Journal, (1978); Chapter
“La Quisequeyana: The Dominican Woman, 1940-
1970" in Ann Pescatello (ed.) Female and Male in
Latin America, (1973); Author: Economic Nationalism
in Latin America (1976). -

Andris Trapans, Professor of International Studies

B.A. (1958), Stanford University; M.A. (1961), Ph.D.
(1978), University of California, Berkeley.

Research economist and military logistics consultant.
RAND Corporation. Foreign Area Fellow, Ford
Foundation; Visiting Scholar, Faculty of Foreign
Trade, Warsaw School of Economics, Poland. Author:
Maintenance in the Soviet Air Force,(1965), Soviet
Military Power in the Baltic Area, (1986).

DEPARTMENT OF MODERN LANGUAGES

Suguru Akutsu, Associate Professor of Japanese
B.A. (1962), Keio University, Tokyo, Japan; M.A.
(1971), Washington University, St. Louis. ,
Exchange Professor, Institute for International Studies
and Training (Boeki Kenshu Center), Shizouka-ken,
Japan. :

Jutta M. Bailey, Associate Professor of German
M.A. (1978), Mannheim University; Ph.D. (1985),
University of Arkansas.

Assistant Professor of German, Cottey College.

Christa W. Britt, Professor of German

B.A. (1973}, M.A. (1974), Arizona State University;
PhL.D. (1985), Texas Tech University; Translation
and critical edition of The History of Lady Sophia
Sternheim (1991).

Clifford B. Call, Associate Professor of Spanish
and Director of Executive Language Programs
B.A. (1961), Arizona State University; M.A. (1969),
Brigham Young University.

Director, Thunderbird Summer Program, Universidad
Auténoma de Guadalajara; Director, Thunderbird
Bilingual Program.

Andrew C. Chang, Professor of Chinese and
Japanese

B.A. (1956), National Taiwan University; M.A. (1964),
Seton Hall University.

Master translator, Taiwan Telecommunications Admin-
istration; Specialist, Tourism Council, Republic of
China; Instructor of Chinese and Japanese, N.D.E.A.
Institute, University of Colorado, University of Kansas,
University of Texas and Washington University, St.
Louis; Instructor of Chinese and Japanese, Washington
University; Author: A Handbook of Business Writings -
in Japanese (1974), A Thesaurus of Japanese Mimesis
and Onomatopoeia (1990).

Yumiko Chen, Instructor of Japanese

B.A. (1980), Tsuda College, Tokyo, Japan; M.A. (1982},
Arizona State University.

Ruth Y. C. Cline, Instructor of Chinese

B.E. (1974), University of Miami; M.E. (1976},
Miami University.

Dennis M. Corrigan, Associate Professor of
Portuguese and Spanish

B.A. (1961), University of Idaho; MLA. (1966}, Wichita
State University; B.F.T. (1967), American Graduate
School of International Management.

Director, Thunderbird Summer Program, Universidad
Auténoma de Guadalajara.



FACULTY — Départment of Modern Languages

Mary Anne Critz,
Professor of
Portuguese; Chair
Department of
Modern Languages

B.A. (1966), Mundelein

College; M. A. (1969),

Ph.D. (1979), University

of lowa.

Instructor, OLM, Rio de

Janeiro, Brazil; Instruc-

' tor, Mundelein College;
. Instructor, University of

Towa, Iowa City; Assistant Professor, University of

Pittsburgh.

Robert G.H. Dequenne, Professor of French

Dipléme Assistant Médical (1946), Institut de
Médecine Tropicale, Prince Léopold, Antwerp,
Belgium; B.A. (1961), Syracuse University, New York;
M.A. (1965), Middlebury College, Vermont; Doctorat
d’Université (1970), Université de Paris (Sorbonne).
Assistant Professor, Head of the French Department,
University of Redlands; Director, University of Red-
lands Summer-in-France at Tours, and University

of Redlands European Program, Salzburg; Director,
Thunderbird Winterim in France Program.

Salvatore Federico, Assistant Professor of French
and Italian

B.S. (1984, Université de Paris; M.B.A. (1985),
Université de Paris; M.A. (1989), University of Utah;
Ph.D. (1990), University of Utah.

Instructor, Brigham Young University; Instructor, Uni-
versity of Utah; Visiting Assistant Professor, Central
Missouri State University.

Matilde R. Franciulli, Assistant Professor of
" Spanish
B.A. (1966), Instituto Nacional Superior del
Profesorado de Buenos Aires; M.A. (1979), Ph.D.
(1985) The Ohio State University.

Assistant Professor, Wheaton College.

Alice P. Johnson, Associate Professor of English as
a Second Language

B.A. (1968}, M.A. (1970), University of California,

Los Angeles.

Chief of Party for UCLA, Beijing English Language
Center, People’s Republic of China.

Leon F. Kenman, Associate Professor of English as
a Second Language

A.B. (1961), University of Cincinnati; M.A. (1967),
Cornell University; Ph.D. (1975}, University of Texas at
Austin.

Acting Head of Department of Slavonic and Oriental
Studies, University of Victoria, Canada; Author, Oral
English Lessons for Lao Speakers: Dialogs and Drills
{1965); Coauthor, English for Lao Speakers; Vocabu-
lary, Conversational and Written English {1966).

William King, Associate Professor of English as a
Second Language

B.A. (1969), California State University, Long Beach;
M.A. (1971), University of Southern California.

Andre Klein, Associate Professor of French

B.S. (1964), Long Island University; M.A. (1971), New
York University.

Akihisa Kumayama, Associate Professor of
Japanese

B.A. (1965), Kansai University, Osaka, Japan; M.A.
(1973), Oriental Studies; M.A. (1973}, English as a
Second Language, University of Arizona; M.LM.

(1988), The American Graduate School of Internationat '

Management.

Exchange Professor, Institute for International Studles
and Training (Boeki Kenshu Center}, Shizuoka-ken,
Japan. Author: Usage of the English Articles (1985);
Water Culture and Oil Culture: Fundamental Compari-
son Between Japanese and American Cultures (1991).

Jane Chu-mei Kuo, Associate Professor of Chinese

B.A. (1969), National Taiwan University; M.A. (1974),
California State University, Fresno; Ph.D. (1992),
Arizona State University.

Lecturer, Mandarin Training Center, National Taiwan
Normal University, Taipei, Taiwan; Visiting Professor,
Chinese Language Center, Tunghai University,
Taichung, Taiwan.

Zeddic D. Lanham, Instructor in English as a
Second Language
B.A. (1962), Arizona State University.

Robert Laugier, Associate Professor of French

B.A. (1971), Arizona State University; B.LM. (1972),
American Graduate School of International
Management; M.A. {1973), Arizona State University;
Maitrise (1977), Université de Paris (Sorbonne).

Wanda Lauterborn, Assistant Professor of Spanish

Titulo de Profesora de Educacién Secundaria (1965),
Pontificia Universidad Catdélica del Perd, Lima; M.A. ,
Education (1967), Wichita State University; M.A.
Spanish (1972), University of Nebraska, Lincoln; Ph.D.
(1985}, University of Colorado, Boulder.

Lecturer, University of Hamburg, Germany; Assistant
Professor of Spanish, University of Southern Colorado.

Antoinette Lerond, Associate Professor of French

C.A.PE. (1952), Université de Nancy, France; M. A.
(1979), Tulane University.

Assistant Professor of French, University of Hawaii.

Ruben L. Meneses, Assistant Professor of Spanish
B.A. (1974), M.A. (1977), Arizona State University,
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Although I'found
individuals from

.many different cul-

tural backgrounds,
after a couple of
weeks Irealized
that most students
are very much
alike; most consider
themselves to be
citizens of the
world. Challenge
yourself to be cul-
turally aware. By
sharing your life
and work experi-
ences with your
peers, you will be
exposed to differ-
ent sets of values
that will enhance
your own.

Aquiles Gatés '92
Venezuela

B.S., Civil Engineer-
ing, 1982

Universidad Central
de Venezuela

M.S., Computer
Information
Systerms, 1987



Ifound Politics and
Oil in the Middle
East paxﬁcu]ar]y
interesting. Dr.
Peters contributed
a wenlth of knowl-
edge in addition
to remaining
objective to the
varied cultural
differences in the
Middle East.
Christine Susen 92
B.A., History, 1985

University of
Portland

FACULTY — Department of Modern Languages

Issa Peters, Professor of Arabic and

Middle East Studies

B.A. {1958), University of Damascus; M.A. (1960),
Michigan State University; Ph.D. (1974), Columbia
University.

Instructor, Midway College and Northern Illinois
University; Associate Professor, Defense Language
Institute; Lecturer, Georgetown University.

Maria Carlota Figueiredo Pinheiro, Associate Professor
of Portuguese

Licenciada em Letras Neolatinas (1961), Pontificia
Universidade Catélica do Rio de Janeiro; Diploma of
Associate of the Institute of Education (1962),
University of London; M.A., Education (1963),
Columbia University; M.A., Spanish-Portuguese
(1966), University of Illinois.

Assistant Professor of Romance Languages, Memorial
University of Newfoundland, Canada; Instructor,
University of Iowa; Director, Thunderbird Winterim
Program in Brazil; Head of Division of Test and
Measurements, City of Rio de Janeiro; Coauthor:
Elementary Portuguese Workbook (1972).

Robert M. Ramsey, Professor of English as a
Second Language

B.A. (1963), M.A. (1964}, Ph.D. (1974), University of
Michigan.

Editor, The Journal of Language for International
Business.

Director of Courses, Institute of North American Stud-
ies, Barcelona, Spain; Professor Adjunto, Universidad
Auténoma de Barcelona; Headmaster, American School
of Barcelona; Adjunct Professor, Continuing Educa-
tion, Northern Arizona University; Author: English
Through Patterns (1970); English for Communication
(1980); English for International Business (1989); Ex-
change Professor, University of International Business
and Economics, Beijing.

Helmut Robert Roessler, Associate Professor of
German

B.A. (1966), New Mexico State University; M.A.
(1968), University of California, Irvine.

Author: Deutsche Geschaeftskorrespondenz (1987).

Marina Romazanova, Instructor of Russian

M.A. (1986), Mascow Pedagogical Institute, Maurice
Thorez (Linguistics), Russia

Lilith E. Schutte, Professor of German

B.A. (1967), M.A. (1969), Arizona State University;
Ph.D., (1973), University of Oregon.

Walter Vladimir Tuman, Associate Professor of
Russian '

B.A. Russian (1967}, Fordham University; M.S. (1969),
Ph.D. (1975), Russian Language and Literature,
Applied Linguistics, Georgetown University.

Director Foreign Language Laboratory, Louisiana

State University; Assistant Professor of Russian,
Hollins College, Virginia; Associate Professor,
Education Specialist/Teacher Training, Defense
Language Institute; Coeditor, Computer-Aided
Language Learning Bibliography (1986).

Professor Jorge Valdivieso, like many other faculty in the
Department of Modern Languages, utilizes current videos in
teaching foreign language. :

Jorge Valdivieso, Professor of Spanish

Licenciado en Derecho y Ciencias Sociales (1960),
Universidad Central del Ecuador; B.A. (1968), M.A.
Education (1969), M.A. Spanish (1970), Ph.D. (1976),
Arizona State University.

Supervisor, ND.E.A. Institute in Spanish, Fairfield
University; Legal Advisor, Government of Ecuador;
Consul (A.H.) of Ecuador for Arizona; Director, Thun-
derbird Summer Program, Universidad de Guadalajara;
Coauthor: Negocios y communicaciones (1988); Studia
Hispanica Medievalia (1990).

Carmen Vega Carney, Associate Professor of
Spanish

B.S. (1967), Catholic University of Puerto Rico; ML.A.
(1970), University of Iowa; Ph.D. (1974), University of
Iowa.

Associate Professor, University of South Alabama;
Professor, Missouri Southern State College; Post Doc-
toral Fetlow, Harvard University; Oxford University,
England; NEH Post Doctoral Fellowships: Yale University,
University of Texas-Austin; Arizona State University.

Elza E. White, Associate Professor of French
B.A. (1963), M.A. (1966), Arizona State University.



FACULTY — Department of World Business

DEPARTMENT OF WORLD BUSINESS

M. Edgar Barrett, Vice President for Executive
Education and Distinguished Professor of
Policy and Control

B.S. (1967), Portland State University; MBA (1969),
Ph.D. {1971), Stanford University.

Instructor, Assistant Professor and Associate Professor,
Harvard University; Professor of Accounting and
Director of Maguire Oil and Gas Institute, Southern
Methodist University; Visiting Professor, INSEAD;
Visiting Professor, Columbia University Executive
Programs; Cary M. Maguire Professor of Oil and Gas
Management and Director of Executive MBA Programs,
Southern Methodist University; Editor, Financial
Reporting Section and Editor, Small Sample Studies
Section, The Accounting Review; Editorial Board
Member: The Accounting Review, Journal of Interna-
tional Business Studies, Petroleum Management;
Author, Management Strategy in the Oil and Gas
Industry: Cases and Readings; Editor, Case Problems
in Management Accounting, First and Second Editions;
President, Management Education Center, Inc.

Peter M. Bergevin, Associate Professor of Accounting

B.S. (19786), Salem State College; M.S. (1977), Ph.D.
(1985), Arizona State University.

Assistant Professor of Accounting, University of Ne-
vada, Las Vegas; Assistant Professor of Accounting,
Trinity University.

W. Richard Bossert, Assistant Vice President

for Academic Affairs and Registrar and Associate
Professor of World Business

B.A. (1950), Indiana University.

Manager International Operations, Automotive Products
Group, Rockwell International Corporation; Adminis-
trative Manager, International Division, Dana Corpora-
tion; Account Executive, PLATKA Export Corporation;
Commercial Manager, International Division, Perfect
Circle Corporation; Director of affiliates in Venezuela,
United Kingdom, Portugal, Chile, and Mexico.

Francisco Carrada-Bravo, Associate Professor of
World Business

Licenciado (BA, Cum Laude and Honorific Mention),
Universidad Nacional Auténoma de Mexico; M.A.,
Ph.D, (1980), University of Colerado.

General Manager, Refrescos Pascual, Mexico City; Direc-
tor, Economic Analysis, Ministry of Communications
and Transportation, Mexico City; Business Consultant
for Celulosa y Derivados, S.A. (CYDSA), Monterrey,
Mexico; The Texas Mexican Railways, Laredo, Texas;
Banco Nacional de Comercio Exterior (BANCOMEXT),
Mexico City; LM Ericsson, Mexico City; and VITRO,
ALFA, and VISA, Monterrey, Mexico; Assistant Professor,
Universidad Nacional Auténoma de Mexico; Associate
Researcher, Carl McGuire International Research Center,
University of Colorado, Boulder; Dean of Economic Studies
and Professor of Economics, Division of Business Adminis-
tration and Social Sciences, Instituto Technelogico de
Estudios Superiores de Monterrey; Visiting Associate Pro-
fessor, Center for International Affairs, Harvard University;
Visiting Associate Professor, Department of Economics,
University of California at Los Angeles (UCLA); Associate
Professor of Business, Laredo State University, Author:
Las Problemas Econémico de Mexico (2nd Ed., 1991).

Dale L. Davison, Professor of Accounting

B.S. (1969), Northeast Louisiana University; M.B.A.
(1971), Ph.D. (1973), University of Georgia.

Assistant Professor, University of South Carolina;
Associate Professor, Arizona State University; Partner
and Partner-in-Charge, East Valley Phoenix Office,
Deloitte Haskins & Sells; Certified Public Accountant
(Arizona, 1980).

Kenneth R. Ferris, Distinguished Professor of
World Business

B.B.A. {1969), George Washington University; M.B.A.
(1970), George Washington University; M.A. (1973),
Ohio State University; Ph.D. (1974), Ohio State University.
Instructor, Ohio State University; Assistant Professor,
Northwestern University; Professor and Chaired Profes-
sor, Southern Methodist University; Visiting Professor
at the following: Chesoline Institute of Technology,
Australia; Griffith University, Australia; Kwansei Gakuin
University, Japan; Monash University, Australia; The
University of Otago, New Zealand; Swinburne Institute
of Technology, Australia. Editor, Behavioral Research in
Accounting Journal and How to Understand Financial
Statements (1992).

Tahirih Khodadoust Foroughi, Professor of
Accounting

B.A. (1963), Tehran Business School; M.S. (1968),
University of Tehran; ICAME (1971}, Stanford
University; Ph.D. (1975), University of Oregon.

Expert Accountant (1977), Iran; Project and Financial
Analyst, Industrial and Mining Development Bank of
Iran; Manager and Professor, Iran Advanced Manage-
ment Program, University of Tehran; Senior Research
Analyst, Iran Center for Managerment Studies; Assis-
tant Professor and Chairman, Accounting Department,
University of Tehran; Associate Professor, University
of Nevada-Reno. Author of eight books and numerous
papers and articles.

Robert D. Foster, Professor of World Business

B.A. (1955), University of Wichita; M.A. (1967), Ph.D.
(1968}, University of Oregon.

Fiscal and Monetary Advisor to the Governments of
Korea, Afghanistan and the seven-member countries of
the Organization of Eastern Caribbean States; Director,
Government Studies Programme, Dalhousie University;
Chairman, Governor’s Advisory Committee, Kansas;
President, M.A.E., Inc.; Carnegie Fellow, University of
Oregon; Associate Professor, Wichita State University,
St. Mary’s University, Louisiana Tech University.

Marshall Geer, Professor of Economics

B.S. (1961), M.B.A. (1962}, University of Denver; MLA.
(1967), Ph.D. (1968), University of Oregon.

Vice President for Academic Affairs, The American
Graduate School of International Management; Assistant
Professor, University of Colorado; Visiting Assistant
Professor, University of Oregon; Assistant Professor,
University of Northern Colorado; Fulbright Exchange
Professor, La Universidad Auténoma de Guadalajara,
Mexico; Board of Directors, Council on International
Educational Exchange; Executive Committee, Associa-
tion of International Educational Administrators;
Commissioner at Large, Commission on Institutions
of Higher Education, North Central Association.
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Onmy first day

of class, even my
intermediate ac-
counting course
Iived up to the
school's interna-
tional reputation.
The professor gave
us the option fo
wrife a paper
comparing the
accounting stan-
dards of a country
of our choice with
standards of the
U.S. Having just
returned from an
equities sales posi-
tion with a German
bank, I grabbed the
chance to pull the
two systems apart.
Katrine Vange "92
B.S., Marketing,
1985

University of
linois at Urbana-
Champaign



In the Multing-
tional Corporate
Finance class,

we use the FORAD
compuler program
to simulate the
complete financial
management of a
multinational cor-
poration. Week by
week, the simulo-
tion showed us
how well the mar-
ket thought we
were doing by as-
signing a share
price to each team.
Seeing the effect of
decisions onour
share price brought
alive the abstract
concepts of finance
ina way nothing
else could.

William Wilson °92
England

M.A., Oriental
Studies, 1985
University of
Cambridge

FACULTY — Deparlmeni of World Business

Robert Gottlieb, Distinguished Corporate Lecturer
B.S. (1939), North Carolina State University.

Manager of Exports/Imports, Ashland Chemical Co.;
General Manager, Melamine Chemical, Inc.; Executive
Vice President, Fisher Chemical Co.; Vice President of
Manufacturing, The Ott Chemical Co.; Plant Manager,
Rexall Chemical Co.; Research Engineer, Stauffer
Chemical Co.; Research Engineer, Sheffield Farms Co.;
Visiting Exchange Professor, University of Interna-
tional Business and Economics, Beijing.

Dennis A. Guthery, Goodyear Chair of Industrial
Marketing

B.S. (1970), M.S. (1975), Auburn University; Ph.D.
(1979}, Michigan State University.

Past President, Business Association of Latin Ameri-
can Studies; Assistant Professor, Auburn University
at Montgomery; Visiting Professor, Graduate School of
Administration, Universidad Federal do Rio Grande
do Sul, Brazil.

E. Esther Guthery, Assistant Professor of
Management Information Systems

B.S. (1974), Auburn University; M.B.A/L.S. (1983),
Auburn University at Montgomery; Ph.D. (1989),
Arizona State University.

Bryan Heathcotte, Professor of Finance

AB. (1961), M.B.A. (1965), D.B.A. {1970), Indiana
University.

Assistant Professor of Finance, Arizona State Univer-
sity; Board of Directors, Jacuzzi Bros., Inc.; Exchange
Professor, Institute for International Studies and
Training (Boeki Kenshu Center), Shizuoka-ken, Japan;
Visiting Professor, Helsinki School of Economics

and Business Administration, Helsinki, Finland.

Roy A. Herberger, Jr., President and Professor of
International Marketing

B.A. (1966), M.A. (1968}, University of Texas; D.B.A.
(1971), University of Colorado.

Dean, Edwin L. Cox School of Business, Southern
Methodist University; Associate Dean for Academic
Affairs, Graduate School of Business, University of
Southern California; Director of International Business
Education and Research Program, University of South-
ern California; Chairman, Arizona Joint Legislative
Study Committee on International Trade; Chairman,
International Committee, Greater Phoenix Economic
Council; American Management Association Interna-
tional Council; American Assembly of Collegiate
Schools of Business (AACSB) Board of Directors,
International Affairs Committee and Strategic Issues
Committee.

Hassan K. Hosseini, Associate Professor of
World Business

B.S. (1973), University of Tehran; M.S. (1978}, Iowa
State University; M.S. (1980), University of Florida;
Ph.D. (1983), University of Arkansas.

Exchange Professor, Institute for International Studies
and Training (Boeki Kenshu Center), Shizuoka-ken,
Japan, . )

Paul R. Johnson, Associate Professor of
World Business

B.S.LE. (1957), University of Dayton; M.B.A. (1959),
Xavier University; B.S.E.E. (1960}, University of
Dayton; Ph.D. (1968), Stanford University.

Former President/CEO/Member of the Board, First
Central Bank; President/CEQ/Member of the Board,
Sincere Press, Inc.; Vice Chairman of the Board, Inter-
national Wines and Spirits Ltd.; member of the Board,
EAB Venture Corp.; Member of the Board, Goldmark
Foods; Member of the Board, The Witmoore Group;
Executive Vice President/Division Manager, European
American Banking Corp.; Vice President/Director of
M.1.S,, Irving Trust Company; Manager of Scientific
Marketing Programs, IBM Corp.; Resident Graduate
Study Fellow, Stanford/IBM; Development Engi-
neer/Research Engineer, Standard Register Corp.;
Member, Academic Council, Goldwater Institute

for Public Policy Research; Faculty Member/Thesis
Review Board, Stonier Graduate School of Banking;
Lecturer, Harvard University, Stanford University,
Vanderbilt University; Men of Achievement, Directory
of International Biographies, Standard and Poor’s
Register, Who'’s Who in America.

Paul G. Keat, Associate Professor of Finance
B.B.A. (1949), City College of New York; M.A. (1950),
Washington University; M.A. (1952), Ph.D. (1959),
University of Chicago.

IBM Corporation: Manager, Statistics; Planning Consul-
tant; Manager Special Projects, Finance (European
Headquarters, Paris); Manager, Finance Controls (Paris});
Manager, Financial Education; Adjunct Professor of
Finance, Pace University; Adjunct Associate Professor,
Iona College. Coauthor, Managerial Economiics, Eco-
nomic Tools for Today'’s Decision Makers (1992).

Taeho Kim, Professor of Economics
B.A. (1965), Kookmin Gollege, Korea; M.A. (1969),

-Ph.D. (1973), University of Colorado.

Research Economist, Korea Development Bank;
Fulbright Graduate Fellow, University of Colorado;
Assistant Professor of Economics, Pennsylvania State
University; Faculty Fellow, University of Virginia
Center for International Banking Studies; Exchange
Professor, University of International Business and
Economics, Beijing, China.

Arkadi Kuhlmann, Instructor of World Business

B.A. (1971), University of Western Ontario; M.A.
(1972}, University of Western Ontario.

President, Triarc Capital Corporation formerly Deala
and Co.; President and C.E.O.., Deak International,
Executive Vice President, Deak-Perera, Canada; Vice
President, Royal Bank of Canada; Lecturer, McGill
University and the University of Western Ontario.
Co-author, Prime Cash: First Steps in Understanding
Corporate Cash Management, (1992); International
Dimensions of Canadian Banking, (1983); Author, The
Av Can File, First Steps in Understanding Financial
Statements, (1982).



FACULTY — Department of World Business

Essam Mahmoud, Professor of Management
Science

B.A. (1964), University of Technology at Cairo; M.B.A.
(1973), Ain Shames University; M.B.A. (1978); Ph.D.
(1982), State University of New York.

Assistant Professor, University of Technology at
Cairo; Assistant Professor, Canisius College; Assistant
Professor, Concordia University, Montreal; Associate
Professor, West Virginia University; Associate Profes-
sor, University of Michigan-Flint; Associate Professor,
University of North Texas. Consultant to United Na-
tions Transfer of Know-How by Expatriate Nationals
(TOKEN) Project in Egypt, Westwood Pharmaceutical
Co.; Carborundum Co.; General Motors Corporation;
InfoNational, Inc.; TRW. Editarial board member of
Decision Sciences, International Journal of Forecast-
ing, Information and Management, Journal of Acad-
emy of Marketing Science and Journal of Teaching in
International Business.

F. John Mathis,Chair,
Department of World
Business; Director,
Thunderbird International
Banking Institute;
Professor of International
Finance and Banking

B.A. (1962), M.A. (1964),
University of California;

Ph.D. (1966), University of
JIowa.

Director, First Arizona Savings and Loan; Senior Port-
folio Officer, International Finance Corporation; Senior
Financial Policy Analyst, The World Bank; Chief Inter-
national Economist, Continental 11linois National
Bank; Vice President and International Economist,
Chase Manhattan Bank; Senior Fellow of International
Banking Studies, University of Virginia; Adjunct
Professor, Universities of Illinois, Roosevelt, and
Fordham; Associate Professor, State University of
New York; Assistant Professor, University of Illinois.
Author, Offshore Lending by U.S. Commercial Banks
{1981) and Coauthor, Prime Cash: First Steps in
Treasury Management (1992).

James L. Mills, Director, Foreign Programs;
Director, Thunderbird International Banking
Institute; and Professor of International Finance
and Banking :

A.B. (1968), San Diego State University; M.S. (1971),
Ph.D. (1973), University of Oregon.

Director, First Arizona Savings and Loan; Visiting
Professor of Business, Netherlands School of Business,
Breukelen, The Netherlands; Visiting Associate
Professor, McMaster University, Hamilton, Ontario;
Exchange Professor, Institute for International Studies
and Training {Boeki Kenshu Center), Shizuoka-ken,
Japan; Visiting Assistant Professor, Portland State
University; Production Coordinator, Tomax, San
Diego, California. Coauthor, Prime Cash: First Steps in
Treasury Management (1992).

In addition to being pmﬁessor of mtém;ﬁon&}fﬁmw and
banking, Dr. James Mills is also director of foreign programs for
Thunderbird and codirector of the Thunderbird Banking Institute.

G hale il

Allen ]. Morrison, Associate Professor of
Management

B.A. {1983), Brigham Young University; M.B.A. (1985),
University of Western Ontario; Ph.D. (1989),
University of South Carolina.

Assistant Professor and Director of Ph.D. programs in
Business Policy, University of Western Ontario, Lec-
turer, University of South Carolina. Author, Strategies
in Global Industries: How U.S. Businesses Compete,
(1990); coauthor, Transnational Corparations and
Business Policy (forthcoming),

Alan 1. Murray, Associate Professor of Management

B. Com. (1979), University of Auckland; Ph.D. (1985),
Stanford University.

Associate Professor, University of Alberta; Visiting
Professor, INSEAD; Visiting Professor, University of
Auckland; Assistant Professor, University of Alberta.
Active in corporate consulting and training programs
for companies in Canada, the U.S., and Europe.

John O’Connell, C.V. Starr Professor of Insurance

B.A. (1968), Western Washington State College; M.S.
(1971), University of Oregon; M.B.A. (1975), Ph.D.
(1975), The Ohio State University.

Associate Professor, Arizona State University; Commer-
cial Multiline Underwriter, Unigard Insurance Group;
Training Department, Unigard Insurance Group -

CPCU - Charter Property and Casualty Underwriter,
ARM - Associate in Risk Management; AAI - Accredited
Adpvisor in Insurance.

Hugh Pring, Associate Professor of World Business
Ph.D. (1955), University of Wales.

Research Scientist, EMI Electronics; Research Scientist,
Vickers Research; A/FE Director of Business Plans;
Director, Planning System, IBM.

Barbara L. Reed, Associate Professor of Accounting

B.S. (1957), Wilmington College; M.S. (1975), Ph.D.
(1982), Arizona State University.

Exchange Professor, University of International Busi-
ness and Economics, People’s Republic of China; Visit-
ing Assistant Professor, Arizona State University; Visit-

ing Professor, Helsinki School of Economics, Helsinki,
Finland.
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In the classroom,
the professors bring
with them years of
real work experi-
ence which helps
to bring the books
to life. They are so
enthusiastic to be
teaching and have
the ability to pass
on their knowledge
to the students that
it makes going to
class an enjoyable
experience.

Linda Pearl 92

B.A., Economic
and Business
Administration,
1986

Fart Lewis College
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One of the many
exciting elements
of your Thunder-
bird experience
will be interacting
with students from
all over the world.
Beyond this, the in-
ternational mix

of the professors
also brings a new
dimension to the
classroom. In one
semester I had pro-
fessors from Latvia,
Peru, Iran, Nigeria
and the U.S. Their
backgrounds and
experiences added
a great deal to the
international envi-
ronment of Thun-
derbird.

Jennifer Flowers '92

B.A., Sociology,
1991

University of
California, Berkeley

FACULTY — Department of World Business

Wallace Reed, Associate Professor of Accounting

B.B.A. (1960), University of Cincinnati; M.S. (1974},
Arizona State University; Certified Public Accountant
(1962).

Vice President-Controller and Treasurer, Canadian
subsidiary of Avon Products, Inc.; Assistant to the
President and Acting President, Welco Industries,
Inc.; Controller and Personnel Director, Realistic
Corporation; Staff Auditor, Arthur Andersen & Co.;
Exchange Professor, Institute for International Studies
and Training (Boeki Kenshu Center}, Shizuoka-ken,
Japan; Exchange Professor, University of International
Business and Economics, People’s Republic of China;
Visiting Professor, Helsinki School of Economics,
Helsinki, Finland; Chairman, Advanced Management
Accounting Seminar, Brussels, Belgium.

Gillian Rice, Associate Professor of Marketing
B.S. (1977), Ph.D. (1982), The University of Bradford.
Lecturer, Preston Polytechnic (U.K.); Visiting Profes-
sor, State University of New York at Buffalo; Assistant
Professor, Canisius College; Assistant Professor, Con-
cordia University, Montreal; Assistant Professor, West
Virginia University; Associate Professor, University of
Michigan-Flint. Associate Editor, Journal of Interna-
tional Consumer Marketing.

David A. Ricks, Vice
President for Academic
Affairs and Professor of
World Business

B.A. (1966), Brigham
University; M.A. (1968),
Indiana University; Ph.D.
(1970), Indiana University.
The Wilbur S. Smith Dis-
tinguished Faculty Fellow
and Professor of Interna-
tional Business, University
of South Carolina, Visiting
Professor, Helsinki School of Economics, Visiting Pro-
fessor, University of Hawaii; Associate Professor, Ohio
State University; Assistant Professor, Ohio State Uni-
versity. Former Editor-in-Chief, Journal of Interna-
tional Business Studies; member National Committee
on International Business Education. Author, Blunders
in International Business, (1992); co-author, Interna-
tional Business: An Infroduction, (1992).

Donald L. Schmidt, Associate Professor of
World Business

B.S. (1959), Oklahoma State University; M.S. (1963),
Rensselaer Polytechnic Institute; Ph.D. (1983), Arizona
State University.

Assistant Professor, University of Texas, El Paso;
Colonel, U.S. Air Force (Ret.); Civil Engineering
Commander; Director of Special Studies, Tactical

Air Warfare Center; Branch Chief, Systems Safety
Engineering, Hq. USAF Inspection and Safety Center;
Management of aircraft system development and pro-
curement; Visiting Professor, Institute for International
Studies and Training (Boeki Kenshu Center), Shizuoka-
ken, Japan.

Jason S. Schweizer, Associate Professor of
World Business

B.A. (1974}, Northern Arizona University; M.A. (1975),
Ph.D. (1979), University of Nebraska—Lincoln.

Visiting Professor of Management, Institute of Lan-
guage and Business Communication, Tokyo, Japan,
Helsinki School of Economics and Business, Helsinki,
Finland, Universidad Auténoma de Guadalajara,
Guadalajara, Mexico; Visiting Professor, Helsinki
School of Economics, Helsinki, Finland; Supervisor
Organizational Development, Arizona Public Service
Company; Assistant Professor Management, Northern
Arizona University, Colorado State University, Univer-
sity of Miami~Coral Gables.

Robert G. Sherman, Assistant Professor of Finance

B.A. (1972), Cuttington College and Divinity School;
M.IM. (1975), American Graduate School of
International Management; M.B.A. (1977), Ph.D.
(1983), Arizona State University.

Faculty Associate, College of Business, Arizona State
University; Research Specialist, Ministry of Planning
and Economic Affairs, Liberia; Assistant Minister of
Finance for Banking, Liberia; Consultant, African
Development Bank, Abidjan, Ivory Coast; President,
African Finance and Economics Association of North
America.

Caren Siehl, Associate Professor of Management

B.A. (1976), UCLA; Ph.D. (1984), Stanford University,
Graduate School of Business.

Associate Professor of Organizational Behavior, IN-
SEAD; Associate Professor of Management, Arizona
State University; Assistant Professor of Management,
University of Scuthern California; IBM Corporation:
marketing and executive education; Editorial Board
Member: Administrative Science Quarterly, Human
Resource Management Journal, Strategic Management
Journal {special issue on global strategy}, Human
Resource Management Journal, Author: Joint Ventures
and other Alliances: Creating a Successful Coopera-
tive Linkage.

Frank Tuzzolino, Associate Professor of Finance
B.S. (1968), Manhattan College; MLS. (1974},
Polytechnic Institute of New York; Ph.D. (1987),
Arizona State University.

Lecturer, Economics and Finance, Manhattan College;
Assistant Professor of Finance, Long Island University;
Doctoral Fellow and Faculty Associate, Arizona State
University; Operating Officer, Citibank, New York City;
Project Engineer, Harris Carporation; Engineer, CBS.

Humberto Valencia, Associate Professor
of Marketing
B.S. (1974), Carroll College; M.B.A. (1976), Louisiana

State University; M.A. International Affairs (1976),
Ohio University; Ph.D. (1982), Georgia State University.

Assistant Professor, Texas Tech University; Hispanic
Research Consultant, Kenneth Hollander and Associates.



FACULTY — Department of World Business

Dale Vor der Landwehr, Associate Professor of
World Business

B.A. (1961), Michigan State University; M.S. (1969),
Wayne State University; Ph.D. (1974), Wayne State
University.

Visiting Scholar and Associate Professor, Graduate
School of Management, UCLA; Associate Professor,
Graduate School of Management, University of
California Irvine; Associate Professor, Department
of Finance, California State University Fullerton;
Assistant Professor, Department of Economics,
Michigan State University; Research Analyst and
U.S. Treasury Agent, Federal Reserve Bank of Chicago,
Detroit Branch; Editor, The International Executive.

Carl D. Warren, Distinguished Corporate
Lecturer of Marketing

B.S. (1957), University of Utah; Executive Management
Seminar (1972), University de Geneva, Government
Executive Program (1979), Brookings; Advanced
International Executive Program (1988), Northwestern.
Director, Export Regulation, IBM; Director, Selected
International Accournts, IBM; Director, International
Assignments, IBM; Manager, Executive Programs,
IBM; Director, Business Development, IBM (France)
Business Manager, Basic Systems Product Line, IBM;
Director of Marketing Programs, IBM (Europe); Sales
Manager, IBM; Branch Manager, IBM; Marketing Man-
ager and Training, IBM. Former member President’s
Export Council.

Nittaya Wongtada, Assistant Professor of
International Marketing

B.A. (1976), Chiang Mai University; M.S. (1979),
Northern Illinois University; Ph.D. (1986), University
of Tennessee.

Fulbright Scholarship; Graduate Research Assistant,
Graduate Teaching Assistant, Instructor, University of
Tennessee, Knoxville; Faculty Member, Chiang Mai
University, Thailand; Assistant Professor, George
Mason University.

Michael W. Woolverton, Continental Grain
Professor of Agribusiness

B.S. (1966), M.B.A. (1973), Kansas State University;
Ph.D. (1978), University of Missouri.

Managing Editor, Agribusiness: An International
Journal.

Professor and Assistant Director, School of Agribusiness
and Environmental Resources, Arizona State University;
Visiting Professor, The Amos Tuck School of Business
Administration, Dartmouth College; Assistant Profes-
sor, Department of Agricultural Economics and Rural
Sociology, The Ohio State University; Venture and
Acquisition Analyst, Cargill, Inc.; Field Sales Represen-
tative, Geigy Agricultural Chemical Company; Author:
Marketing in Agribusiness; Cases in Agribusiness Man-
agement; and Computer Concepts for Agribusiness.

John M. Zerio, Assistant Professor of
International Marketing

B.S. (1974), M.B.A. (1975), Escola de Administracio de

Empresas, Séo Paulo; M.A. (1982), The Johns Hopkins
University; Ph.D. (1986}, Syracuse University.

Export Manager, Ford Philco do Brasil S.A.; Assistant
Professor, Faculdades Tibirica de Administracio e
Comercio Exterior; Trade Consultant, International
Trade Research Group, Washington, D.C,; Director,
Victor Trading Corporation, Washington, D.C.,,
Asuncion, Paraguay.

PRESIDENT EMERITUS

William Voris, President Emeritus and Trustee
Professor of International Studies

B.S. (1947), M.B.A. (1948), University of Southern
California; Ph.D. (1951), The Ohio State University;
LL.D. (1972), Sung Kyun Kwan University, Korea;
LL.D. (1976), Eastern Illinois University.

President, American Graduate School of International
Management, 1971-1989; Dean, College of Business
and Public Administration, University of Arizona;
Professor and Chairman of the Department of Manage-
ment, California State University at Los Angeles;
Professor, University of Tehran, Iran; Professor, The
American University of Beirut, Lebanon, Advisor to
the King Abdulaziz University in Saudi Arabia; Author:
Production Conirol; The Management of Production.

FACULTY EMERITI

Christian A. Larsen, Professor Emeritus of World
Business, University of Washington

Gerard R. Richter, Professor Emeritus of World
Business, University of Berlin

LIBRARY

Susan Bledsoe, Chief Librarian

B.A. (1971), University of Cincinnati; M.A. (1978),
Spalding University.

Reference Librarian/ILL Consultant, Arizona Depart-
ment of Library, Archives and Public Records;
Acquisitions Librarian, Spalding University.

Kristine Ainsworth Swank,
Acquisitions/Reference Librarian

B.A. (1986), Dana College, Blair, Nebraska; M.L.S.
(1988), University of Arizona.

Dixie Klatt, Cataloging/Reference Librarian

B.A. (1969), Wisconsin State University; M.A. (1971}
University of Wisconsin; M.L.S. (1984) University of
Arizona.

Law Librarian, Winston & Strawn; Cataloging/
Reference Librarian, Phoenix Public Library;
Business Librarian, Landauer Asgociates.

Lisa K. Miller, Computer Services/
Reference Librarian

B.A. (1985), Western Kentucky University; M.L.S.
(1990), University of Arizona.

Charlotte Cohen, Cataloging/Reference Librarian

B.A. (1983), University of Arizona; M.L.S. {1991),
University of Arizona.

The one element
that can truly
“make” your expe-
rience is contact
with a professor. I
took Multinational
Business Manage-
ment during my
first semester,
which helped me
to focus my inter-
ests in business. I
have been a teach-
ing assistant for the
professor ever
since (this is my
third semester),

He has provided
me with the oppor-
tunity to explore
management and
human resources
in depth by includ-
ing me in his
business simula-
tions and research.
Mary Ellen J.
O'Meara '92

B.A., Hispanic
Language and
Literature, 1985

Boston University
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Thunderbird has
been instrumental
in helping me
focus on achieving
an international
career and it
continues to open
doors forme. In
1970, 1 joined a
class of 500 of
which only 25
were women. My
education and
experience at
Thunderbird
helped me to oper-
ate in multicultural
environments,
especially in the
Middle East where
T'was the first and
sometimes the only
female functioning
in the posts in
which I served.
Arlette E. Ramsey
Miller ’73

Regional Personnel
Officer, Eastern
Mediterranean
Region, Egypt
World Health
Organization,
United Nations

THUNDERBIRD ADMINISTRATION

The Thunderbird administration has set an agenda for the 1990s
that includes several new buildings, major library improvement,
state-of-the-art worldwide communication technology,
additional financial aid for students, enhanced degree programs,
a major thrust into executive education, more expansion into
foreign countries, and an international business park.

President
Roy A. Herberger, Jr.

Special Assistant to the President
Mischa Semanitzky

Vice President for
Executive Education
M. Edgar Barrett

Vice President for Student Affairs
and Dean of Admissions
Brian Bates

Vice President for Academic Affairs
David A. Ricks

Vice President for External Affairs
Director, Capital Campaign
Jenny St. John

Vice President for Business Affairs
C. L. Stickland, Jr.

Chair, Department of
Modern Languages
Mary Anne Critz

Chair, Department of
International Studies
Llewellyn Howell

Chair, Department of World Business
F. John Mathis

Associate Dean of Admissians
Judy Johnson

Associate Vice President for
Development
F. Randolph Schilling

Assistant Vice President and
Dean of Students
Stephen R. Beaver

Assistant Vice President for
Academic Affairs
W. Richard Bossert

Assistant Vice President for
Employer Relations and
Career Services

James G. Case

Assistant Vice President for
Public Affairs
Carol Crockett

The new World Business/Administration Building houses most of the administrative

offices in its Joan and David Lincoln Administration Wing. Offices located there in-
clude Admissions, Housing, Financial Aid, Student Affairs, Academic Affairs, Busi-
ness Affairs, Personnel, Alumni Relations, External Affairs, and the President’s Office.

Assistant Vice President for
Communication
Nelda S. Crowell

Assistant Vice President for
Personnel
Evelyn L. Theobald

Chief Librarian
Susan Bledsoe

Chief Information Officer
William Fidler

Director of Alumni Relations
Bobbie M. Boyd

Foreign Student Adviser
MaryLee Carter

Campus Health Center
Beth H. Clark, R.N.

Chief of Security
Rodney Huthmacher

Director of Internship Education
Barbara J. Johnson

Director of Thunderbird
Management Center
William Kane

Financial Aid Officer
Catherine King-Todd

Director of Employer Relations,
Career Services
Gina Enders-Stenner

Director of Facilities Services
James Smolesky

Director of Student and Alumni
Career Services
Pamela Unternachrer

President Emeritus
William Voris

Executive Vice President Emeritus
Berger Erickson



BOARD OF TRUSTEES

Chairman of the Board
Richard Snell

Vice Chairman of the Board
John E, Berndt

Barbara McConnell Barrett
Attorney

John E. Berndt
President
Business Services, AT&T

David A. Brooks
Division Executive
Citibank

Richard J. Callahan
Executive Vice President
U. S. West, Inc.

Robert H. Duckworth
Senior Adviser
First Interstate Bank of Arizona, N.A.

Cyrus F. Freidheim, Jr.
Vice Chairman
Booz-Allen & Hamilton Inc.

Bert A. Getz
President
Globe Corporation-

Ronald L. Goode
President
G. D. Searle International

Gary K. Herberger
President
Herberger Enterprises, Inc.

Roy A. Herberger, Jr.
President

American Graduate School of
International Management

Merle A. Hinrichs*
Managing Director
Asian Sources Media Group

Kenneth A. Jacuzzi*
Associate
Peterson, Jacuzzi and Green

Joseph H. Klein*
Retired President
Pleuss-Stanfer Industries, Inc.

Richard J. Lehmann
Chairman of the Board & CEO
Valley National Bank

David C. Lincoln
Chairman
Lincoln Laser Company

£

Richard Snell, chairman of the Thunder-
bird Board of Trustess.

Ernesto Martens

President and Chief Executive
Officer

Vitro Scciedad Anonima

James A. McClung
Vice President, International
FMC Corporation

Allen T. McInnes
Executive Vice President
Tenneco Inc.

Clarke A. Nelson
Chairman
Landmark Genetics, Inc.

E. V. O'Malley, Jr.
Chairman of the Board, Retired
The O’Malley Companies

Stephen Orr* (Ex Officio,
Thunderbird Alumni Association)
Managing Director

One To One

L. Roy Papp
L. Roy Papp and Associates

James G. Parkel

IBM Director

Corporate Support Programs
International Business Machines Corp.

Bernard G. Rethore

(Ex Officio, World Business
Advisory Council )
President

Phelps Dodge Industries

Michael E. Rossi
Executive Vice President
Bank of America

J. Kenneth Seward*
Senior Vice President
Johnson & Higgins

James P. Simmons
Financial Consultant

Richard Snell
Chairman, President and
Chief Executive Officer

Pinnacle West Capital Corporation

Charles M. Stockholm*
Managing Director
Trust Company of the West

Mae Sue Talley

Former U.S. Department of State

Agency for International
Development

William C. Turner
Chairman
Argyle Atlantic Corporation

Paulo D. Villares

Chairman of the Board
Industrias Villares S.A.

Daniel D. Witcher*

Retired Corp. Senior Vice Pres.
The Upjohn Company

C. H. Yahn, Jr.*

Douglas Yearley

Chairman, President and C.E.C.

Phelps Dodge Corporation

Founding Trustee

Frank L. Snell
Snell & Wilmer

Trustees Emeriti
John F. Burlingame

George F. Getz, Jr.
Chairman and CEO
Globe Corporation

G. R. Herberger
Chairman of the Board
Herberger Enterprises, Inc.

Edward B. Juliber
Edward B. Juliber Associates

Mrs. John W. Kiéckhefer
Chairman, Board of Trustees

Arizona Heart Institute Foundation

John C. Pritzlaff, Jr.
Former Ambassador to Malta

Guy Stillman*

*Thunderbird Alumnus
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Ihave a high inter-
est in merging my
energy and the
School’s energy in
working foward
globadlization. The
globalization of
the world has put
an even more im-
portant focus

on the School and
its curriculum. The
current leadership
is stepping up fo
that challenge
with an aggresive
strategic plan.
James G, Parkel

IBM Director,
Corporate Support
Programs

International
Business Machines
(IBM) Corp.
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Thunderbird has
set itself apart by
being responsive to
corporate needs in
a changing global
society. Thereisan
immediate bond
between Thunder-
bird graduates at
all levels within an
organization. We
have found that
Thunderbird grad-
uates have a
greater balance
and are positioned
to accept responsi-
bilities within an
organization more
quickly because
of their experiences
developed through
the School’s
balanced
curriculum.
Theodore

Fuller 72

Executive

Vice President,
Johnson & Higgins
of Pennsylvania

WORLD BUSINESS ADVISORY COUNCIL

The World Business Advisory Council is a group of companies
that have a close relationship with the School through recruiting
Thunderbird graduates and providing financial support.
Company representatives are actively involved in providing
advice and counsel to the School.

Klaus E. Agthe
Bevollmaechtigter

Head of New German States
Asea Brown Boveri, AG

James Albo

Vice Chairman and Chief Operating
Officer

Security Pacific Bank Arizona

Wayne Anderson
President
Arizona Chamber of Commerce

Walter Atkinson '76
Chief Operating Officer
Challenge Air Cargo

Frederick I'. Avery
President
Kraft Food Ingredients Corporation

Grant L. Bailey

Director, Employee Relations
Latin America

The Goodyear Tire & Rubber
Company

S.D.N. Belcher
Executive Vice President
The Bank of Nova Scotia

Marvin B. Berenblum
Partner
Heidrick & Struggles

Sheik Wahib S. Binzagr
Chairman
Binzagr Enterprises

C. Jackson Blair
President
Life Management

Seth D. Blumenfeld

President and Chief Operating
Officer

MCI International, Inc.

Stephen R. Bova
Senior Vice President
International Division
Systematics, Inc.

Michael Boyatt *60
General Manager - Marketing
Esso Caribbean & Central America

William R. Brown ’67
President

Latin American Operations
Carrier Corporation

Robert Campbell
Executive Director/International
Deloitte Touche

Dwight Coffin
Vice President/Human Resources
Continental Grain Company

Patrick Connolly

Senior Vice President and General
Manager

Dresdner Bank, AG

John C. Cooper "61
Managing Director
Merrill Lynch Bank and Trust

Michael J. Cosgrove
Executive Vice President
Finance & Administration
General Electric Investment
Corporation

Ross F. Crawford
President
Dominion Financial Group

Abelardo S. Cardumi '74
Senior Vice President
International Debt Trading Unit
First National Bank of Chicago

Vincent Daniels '74
President
Minequip Corporation

John M. DiEleuterio
Director, Human Resources
Campbell Soup Company

Jeffrey Duxbury
Controller, Pacific Group
NCR Corporation

R.Timothy Epps
Vice President, Human Resources
Saturn Corporation

Gene Famula
Director of International Operations
Anmerican International Group, Inc.

Houghton Freeman

Chief Executive Officer
Japan, Korea and China
American International Group
Companies

Theodore J. Fuller
Executive Vice President
Johnson & Higgins

Donald Gee 77
Vice President, International
First Interstate Bank of Arizona

Jesse J. Greene, Jr.
Assistant Treasurer
IBM Corporation

Thomas O. Harbison
Chairman and Chief Executive Officer
Neodata Services, Inc.

Samuel J. Hessel, M.D.
Diagnostic Radiologist
Hospital Radiologists, Lid.

Michael J. Hickey
Vice President, Personnel
Nabisco International, Inc.

Aleana Hiles '78
Vice President
Continental Bank N.A.

O. Tom Jeffries
Vice President, International
Honeywell, Inc.

Henry Kay
Vice President
Therapeutics Marketing
and Business Development - Europe
Allergan Limited



WORLD BUSINESS ADVISORY COUNCIL

Members of the World Business Advisory Council participate in an Executive

Exchange offering career information to Thunderbird students.

Allyn W. Keiser '73
Executive Vice President
Canadian Imperial Bank of Commerce

Noe Kenig

Corporate Vice President and Director
Latin American Operations
Motorola, Inc.

George M. King, Jr. 62

Corporate Vice President/
General Manager

Latin American Region

Eastman Kodak Company

Curtiss Klus
General Manager
Whirlpocl Overseas Corporation

D. Larry Kroh '69

Fernando Leal
Corporate Vice President
The Upjohn Company

Robert Londofic 69
Executive Vice President
Westchester Bank

J. R. Michael Longua

Director, International Recruiting
and Personnel Development

Johnson & Johnson

William J. Manfredi
General Manager, Human Resources
Mitsui & Co. {U.S.A.), Inc.

Juan Martinez

Director, Latin American Marketing

McDonnell Douglas Helicopter
Company

Robert J. Mason
Director, University Relations
Monsanto Company

Chris J. Matlon ’66
Senior Vice President
The Chase Manhattan Bank, N.A.

James A. McClung
Vice President
FMC Corporation

Allen T. McInnes
Executive Vice President
Tenneco, Inc.

Donald J. McLane 74
President
Pacific/South Division
Nordson Corporation

The Honorable Clayton E.
McManaway '59

Vice President, International

The Fairfax Group, Ltd.

G. Jeff Mennen 65
Vice Chairman
The Mennen Company

Finley N. Middleton 11 '68

Vice President

Central & Eastern Europe

CIGNA Insurance Co. of Europe
S.A-N.V.

Jean-Pierre Millon
International Personnel Director
Eli Lilly International Corporation

Daniel Mullen
Treasurer
Talley Industries, Inc.

Jerome Nunn
Vice President, International
Bridgestone/Firestone, Inc.

Dennis ]J. O’Brien
Chief Economist
Caltex Petroleum Corporation

Alan Ockene 53
President and Chief Executive Officer
General Tire

Robert O’Connell
Senior Vice President
American Express International

David W. Ogilvy ’72
Vice President
Valley National Bank of Arizona

George O’Keeffe '77
President
Pacific Rim Associates

Peggy Peckham *74
Vice President
The Chase Manhattan Bank

Richard Pede
Director, Human Resources
World Vision International

Patrick J. Quinn

Director, International Operations
Government Electronics Group
Motorola, Inc.

Nick Renna '72
Director
NCNB Investment Banking Company

Bernard Rethore
President
Phelps Dodge Industries

Jean-Claude Saada
President and Chief Executive Officer
Cambridge Capital Corporation

William Schoppenhorst
Vice President, Human Resources
Rogers Corporation

Harwood Shepard, Jr.
Executive Vice President
Syntellect, Inc.

Paul Tillman’86
Director, International Marketing
Kellogg Company

P. Newton White
Senior Vice President
Scott Paper Company

Clarence H. Yahn, Jr. ’62
James Young

Assistant to the Chairman
Electronic Data Systems
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The overall outlook
and orientation,
the area studies
and the exception-
ally difficult but
rewarding lan-
guage programs
were Thunderbird’s
most important
cortributions
tome.

The Honorable

Clayton E.
McManaway ’59

Vice President,
International

The Fairfax Group,
Lid.
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Iam impressed by
the depth and
breadth of the 80-
plus alumni
chapters around
the world. Iam
also impressed
with the changes at
Thunderbird.

The School has
moved quantum
leaps in the past
24 months. Roy
Herberger is
advancing the
School in very
positive ways, and
the Thunderbird
Alumni Association
plays a strategic
and influential role
in strengthening
the vitality and
visibility of the
School.

Stephen Orr 79
President

Thunderbird
Alumni Association

THUNDERBIRD ALUMNI ASSOCIATION

BOARD OF DIRECTORS,
OFFICERS, AND EX-OFFICIO
BOARD MEMBERS

1991-92

President

Stephen Orr ’79
Managing Director
One to One
Washington, D.C.

Vice Presidents

Maarten Fleurke '79
President

Limpex North America, Inc.
Westlake Village, CA

Thomas D. Hobson '79

Vice President/Capital Markets
Merrill Lynch Europe

London, England

Secretary

Bobbie M. Boyd *

Director, Alumni Relations

The American Graduate School of
International Management
Glendale, AZ

Ex-Officio Members

Roy A. Herberger, Jr.+

President

The American Graduate School of
International Management
Glendale, AZ

Richard Snell+

Chairman

Pinnacle West Capital Corporation
Phoenix, AZ

Board Members

President (Ex Officio)

Associated Students Legislative
Council (ASLC)

The American Graduate School of
International Management
Glendale, AZ

John C. Cook '79 *
Frankfurt, Germany

George DeBakey '73

Vice President

International Systems Development
Corporation

Washington, D.C.

Jack E. Donnelly 60

President

Bailey & Donnelly Associates, Inc.
Scottsdale, Arizona

Recipients of the Distinguished Alumni Award are shown with the Thunderbird

Kachina, given in recognition of their success. Shown are Robert J. Lambrix '63, senior
vice president and chief financial officer for Baxter International, Inc.; Richard E.
Ragsdale ’67, chairman of the board, Comununity Health Systems; and Gary Langstaff
'71, former executive vice president of marketing for the Burger King Corporation.

Webb F. Elkins 63
Senior Vice President
Drake Beam Maorin, Inc.
Boston, MA

Stephen F. Hall '69
President

Church Street Marketing
Dedham, MA

Linda J. Magoon ’84

Vice President/Regional Manager
Citibank Arizona

Phoenix, AZ

Bryan D. Manning '76
Director-Sales/Marketing
Federal Products Corp.
Providence, RI

Larry K. Mellinger '68
Executive Director

United States Inter-American
Development Bank
Washington, D.C.

McDiarmid R. Messenger '72
Senior Vice President

First InterState Trading Company
Los Angeles, CA

Peggy A. Peckham '74

Vice President

Credit Supervising Officer
The Chase Manhattan Bank
New York, NY

Thomas A. Peterson ’77
President

Sigma Real Estate, Inc.
Scottsdale, AZ

Carroll M. Rickard 56
Senior Vice President
North American Group
The Executive Technique
Chicago, IL

H. Gene Wick 60

Vice President of Operations
(Retired)

R.J. Reynolds Tobacco Int’l, Inc.
Redmond, WA

Daniel D. Witcher 50

Corporate Senior Vice President and
Assistant to the President (Retired)
The Upjohn Company

Kalamazoo, MI

* Not a member of the board
+ Non-voting member/
ex-officio board member



ALUMNI EDUCATIONAL COUNSELORS

More than 900 Alumni Educational Counselors located around
the world have volunteered to act as counselors to prospective
students. A partial listing follows. They welcome contacts from
applicants to discuss Thunderbird and international
management.

Andrea Gross spent the sum-
mer of 1991 in Budapest,
Hungary as an intern for Com-
pagnie Hongroise Financigre.
This industrial holding com-
pany is a subsidiary of the
DeBenedetti Group of Italy,
which has interests through-
out Eastern and Western
Europe. Andrea’s roots are
Hungarian and she would like
to work in Eastern Europe.
During Winterim, she took the
course “Doing Business with
Eastern Europe and Russia.”
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Hungary

Andrea Susan
Gross '92

The Thunderbird
network is an in-
valuable tool. In
searching foran
Iinternship opportu-
nity in Hungary,
I'found T'birds in
Budapest who
were more than
happy to get me
started on the right
track. Thus far, the
same has held true
Jormy job search.
T"birds are every-
where!

B.A., Economics,
1990

University of
California,
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ALUMNI EDUCATIONAL COUNSELORS

U.S. COUNSELORS

Alabama

LINDA FRANK
Government Sales Manager
Abanda Inc.

P.O. Box 2028

401 Lee St., Suite 400
Decatur, AL 35601

{4902 Seven Pine Circle
Huntsville, AL 35816)

SUSAN A. JOHNSON
Intl. Development

ADS Environmental Svcs.
5025 Bradford Blvd.
Huntisville, AL 35805
(106 Joe Phillips Rd.
Madison, AL 35758)

Arizona

EDWARD G. GOLDWATER, DC
P.O. Box 40384

Mesa, AZ 85274

ROBERT H. MASON
Financial Consultant
Merrill Lynch

P.O. Box 12807
Tucson, AZ 85732

RICHARD C. OBST, Jr.
16228 North 11th Place
Phoenix, AZ 85022-2607

Arkansas

MARY REMMEL WOHLLEB
1018 N. Arthur

Little Rock, AR 72207

MARK A. WYSOCKI
Account Assistant
Systematics, Inc.

4001 Rodney Parham Rd.
Little Rock, AR 72212
{11800 Pleasant Ridge Rd.
Apt.232

Little Rock, AR 72212)

California

FARQOK AFSARI
FMC Corp

1205 Coleman Ave,
Santa Clara, CA 95052
(7024 Burnside Dr.
San Jose, CA 95120)

ED ALAZRAQUI

Major Accounts Manager
TNT Express Worldwide
875 Stantor Rd.
Burlingame, CA 94010
(2774 Franklin #14

San Francisco, CA 94123)

JOHN A. ALLRED

Vice President

The Bank of California

550 S. Flower St., 5th floor

Los Angeles, CA 90071

{1827 Ave. Estudiante

Rancho Palos Verdes, CA 90732)

VICKI NEASHAM AMON
Quality Manager

Next Computer, Inc.

900 Chesapeake Dr.
Redwood City, CA 94063

ALEX B. ANGELCHIK
195 Albhambra St., Apt. 5
San Francisco, CA 94123

SURESH APPAVOO

Graduate Advisor

University of San Francisco
2325 Golden Gate Avenue #613
Gillson Hall, USF

San Francisco, CA 94118

RICK ATTIX

Director

Al-Hasa Exports

4950 Fulton St. #205

San Francisco, CA 94121

JASNA LISAC BARON
545 Spencer St.
Glendale, CA 91202

HOWARD BODNER
5460 White Oak #E108
Encino, CA 91316

DAVID BRISCO

Regional Marketing Director
Asia & Latin America

DEP Corporation

2101 E. Via Arado

Rancho Dominguez, CA 90220

ROBERT W. COURTNEY
Vice President & General
Counsel

King International Group
811 W. 7th St., Suite 310
Los Angeles, CA 90017

JAMES McL. DALE
President

Allen Dale, Inc.

3131 W. Coast Highway
Newport Beach, CA 92663

DANIEL R. DALTON
1808 Trym St.
Hayward, CA 94541

GREGORY D. DONNAN
Manager Special Hazards
Grinnell Fire Protection
Systems Co.

1521 E. Orangethorpe Ave.
Suite 100

Fullerton, CA 92631
(1346 Oakheath Dr.
Harbor City, CA 90710}

MELANIE FRANKO
6 Flores Circle
Irvine, CA 92715

JOSEPH H. HALLABAY
Sales/Marketing Manager
Global Marketing Services
P.O. Box 3384

Santa Clara, CA 95055-3384

DOUGLAS G. HANSEN
11514 Azucena Dr.
San Diego, CA 92124

ROBERT W. HARTMAN
ReMax Investment Group
20371 Irvine Ave.

Suite 100

Santa Ana Heights, CA 92707
(10 Fairmont

Laguna Niguel, CA 92677)

MICHAEL HAUN

Vice President

Shearson Lehman Brothers
2882 Sand Hill Road
Menlo Park, CA 94025

JOHN E. HAWES
Export/Import Operations
and Risk Manager

System Integrators, Inc.
3900 Lennane Dr.
Sacramento, CA 95834
(2352 Santa Anita Dr.
Sacramento, CA 95825)

PAM HERNANDEZ
14451 Oxford Ave.
Tustin, CA 92680

KENNETH W. HOLBROOK
5321 Blackhawk Dr.
Danville, CA 94506

CLINT HOPSON

Chief Financial Officer
Hopson Pension Services, Inc.
17671 Irvine Blvd.

Suite 215

Tustin, CA 92680

STEVE HORTON
1930 Eddy St. #101
San Francisco, CA 94115

HERBERT L. JENSEN
3304 Yorba Linda, #381
Fullerton, CA 92631

SHARON ILENE JONES
1011 19th St., Apt. A
Santa Monica, CA 90403

NEAL A. KERR

Contract Representative
General Dynamics

Space Systems Division

P.O. Box 85990 MZ:K3-7111
San Diego, CA 92186-5990

AMANDA ROBERTS
LAROSA

20 Las Alforjas

Rancho Santa Margarita, CA
92688

ROBERT G. LEES

President

Pacific InterTrade Corporation
4165 Thousand Oaks Blvd.
Westlake Village, CA 91362

BOB MARSHALL
President/CEQ

The Marshall Plan
1762 Bourke Place
El Cajon, CA 92021

KIM MASSEY-MUELLER
Export Consultant
International Marketing
Services

9720 Golden Dr.
Orangevale, CA 95662

FRANCES MCCUTCHON
1009 E. Canon Perdido
Santa Barbara, CA 93103-2419

PAUL A. MILO

General Manager
Asia/Pacific & Latin America
Xerox Engineering Systems
2710 Walsh Ave,

Santa Clara, CA 95051

THOMAS B. O’KEEFE
Owner

O’Keefe & Associates
P.O. Box 4981

Laguna Beach, CA 92652

KETAN PAREKH

Vice President of Sales &
Marketing

Forbes Computer Group
1931 S. Manchester Ave.
Anaheim, CA 92802

(700 E. Ocean Blvd. #1005
Long Beach, CA 90802)

ASHOK D. PATEL
Marketing Manager
Sunkist Growers, Inc.
P.O. Box 3720
Ontario, CA 91761

ARGE POMAR

Senior Account Manager
House of Packaging
13170 Temple Ave,
Industry, CA 91746

(672 Dapple Gray Circle
Walnut, CA 91789)

PHILIP J. REH
National Accounts
Marketing Manager
Butler Mfg. Co.

1400 N. Harbor Blvd.
Suite 430

Fullerton, CA 92635

CYNTHIA SCHMIDT
1962 S. Beverly Glen #1
Los Angeles, CA 90025

STERLING G. SHIMOJI
Director of Finance
Trammell Crow Co.
5835 S. Eastern Ave.
Los Angeles, CA 90040
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TERESA J. SIMPSON
Associate Director
Western Trade Adjustment
Assistance Center

3716 South Hope #200
Los Angeles, CA 90007

LISA SUMMERS

Account Executive

Foote, Cone & Belding
1255 Battery St.

San Francisco, CA 94111
(1660 Bay St., #301

San Francisco, CA 94123)

JOHN A. WARNER
Consultant

7480 Country Club Dr.
La Jolla, CA 92037

MIKE L. WASHBURN
Vice President
Entertainment & Media
Bank of America

555 S. Flower St., 49th Fl,
Los Angeles, CA 90071

DIRK A. WRAY

Senior Vice President
Larken Inc.

4545 MacArthur Blvd.,
Newport Beach, CA 92660

Colorado

BRUCE BLANKENSHIP
President

Blankenship Financial
Services

6387 Robin Dr.
Longmont, CO 80503

SUZANNE K. HELMICK
BOOK

Vice President

First Interstate Bank of Denver
633 17th St.

Denver, CO 80270

GLEN R. NELSON, CMA
Financial Analyst

U.S. West Communications
1801 California, Room 3120
Denver, CO 80020

(5686 W. 109th Circle
Westminster, CO 80020)

GERALD J. O'’HALLORAN, Jr.
Vice President

Pinyon Builders, Inc.

1040 S. Main St.

Minturn, CO 81645

(P.O. Box 756

Minturn, CO 81645)

JACKIE MYERS TREECE
26 Willowheat Dr.
Littleton, CO 80127

Connecticut

JOE HUBER

94 Washington St. #3
Norwalk, CT 06854

RICHARD MACKNEY

Export Sales Manager

Colt’s Manufacturing Co., Inc.
P.O. Box 1868

Hartford, CT 06144-1868

(42 Williston Dr.
Longmeadow, MA 01106)

DAWN S. RODRIGUEZ
International Trade Specialist
State of Connecticut

Dept. of Economic
Development

865 Brook St.

Rocky Hill, CT 06067

(66 Mountain Rd.

West Hartford, CT 06107}

ELLEN KEANE RUTT
Attorney

Carmody & Torrance

50 Leavenworth St.
P.O.Box 1110

Waterbury, CT 06721-1110
(108 Cook Rd.

Prospect, CT 06712)

-WILLIAM G. WHITEHEAD

Executive

Communications & Sales Support
Axia Services Inc,

One of the Aetna Companies

45 Glastonbury Blvd.
Glastonbury, CT 06033

Delaware
KRISTANNE CONNORS
232 Plymouth Rd.
Wilmington, DE 19803

District of Columbia
JOHN W. CARR

1748 Willard St. NW
Washington, DC 20009

LINDA L. JAEKEL
Executive Branch Partner
Adams Group

2000 L. St. NW #200
Washington, DC 20036

MARIE KISSEL

Executive Director
U.S.-Japan Business Council,
Inc.

1020 19th St., NW, Suite 130
Washington, DC 20036
(4412 N. Washington Blvd.
Arlington, VA 22201)

KATHRYN D. LINDQUIST
see MARYLAND

KATHRYN M. PARKER

Export Development Specialist
U.S. Small Business Agmin.
Office of International Trade
409 3rd St., SW

Room 6114

Washington, DC 20416

(13815 Cabernet Ct.

Chantilly, VA 22021)

DANIEL H. SCHOONMAKER
Associate Director
International Student House
1825 R. St., NW

Washington, DC 20009

MARY BETH SIMONS
Finance, Industry & Energy
Economic Development Inst.
The World Bank

M-5027

1818 H. Street, NW
Washington, DC 20433

MICHAEL S. TULLEY
2501 Que St. NW, B-11
Washington, DC 20007

Florida

DAVID W, ALLPHIN
Area Manager - Mexico &
Caribbean

GE Medical Systems

5101 NW 21st Ave.

Suite 310

Ft. Lauderdale, FL. 33309
(12347 N.W. 26th Ct.
Coral Springs, FL. 33065)

DAVID W. BRIDEWELL
4434 Glenview Lane
Winter Park, FL 32792

FRANCO CAMPANA
930 NE 248
Boca Raton, FL. 33431

TOM W. GLASER

Teacher

Dade County Public Schools
School for Advanced Studies
M-DCC N. Scott Hall, Ste. 1114
11380 NW 27th Ave.

Miami, FL. 33167

(2213 Funston St.

Hollywood, FL 33020)

MARIO S. GOLAB
1413 Santa Cruz Ave.
Coral Gables, FL 33134

JEROME GRECO

5759 Parkview Point Dr.
Orlando, FL. 32821

TOM HACKIM

710 Jamestown Blvd., #1290
Altamonte Springs, FL 32714

PETER S. HOUSEKNECHT
Vice President

Nations Bank, N.A.

150 Southeast Third Ave.
P.O. Box 010831 DTMIA2-7
Miami, FL. 33101-0831
(P.O. Box 560863

Miami, FL. 33256-0863)

JEFFREY JACOB

Manager, Sales & Marketing
Suddath Van Lines

3220 SW 11th St.

Deerfield Beach, FL 33441

RONALD E. MCCOWEN
P.O. Box 55
New Port Richey, FL. 34656

CHRISTOPHER T. MORRISON
Hospitality Investment
Specialist

Grubb & Ellis of Florida, Inc.
2601 S. Bayshore Dr.

Suite 1700

Miami, FL. 33133

TOM SANFORD
Extension Apiculturist
The University of Florida
Institute of Food and
Agricultural Sciences
Bldg. 970, Hull Road

740 IFAS

Gainsville, FL 32611
(714 NE Blvd.

Gainsville, FL. 32601)

SARA L. SHINE
President

Renaissance International
10509 SW 78th St.
Miami, FL 33173

JIM F. SMITH

Manager, Private Banking
Sun Bank, Miami

1111 Lincoln Rd.

Miami Beach, FL. 33139
(9359 Fontainebleau, F209
Miami, FL 33172)

W. CLIFF TOPPING
Executive Director
Tampa Bay International
Trade Council

P.O. Box 420

Tampa, FL. 33601
(13501 Green Leaf Dr.
Tampa, FL. 33613)

PETER WARNOCK, Ph.D.
Professor & District Director
University of Florida - IFAS
1062 McCarty Hall
Gainesville, FL. 32611
(6414 N.W. 18th Ave.
Gainesville, FL. 32605)

Georgia

JAMES S. CRAWFORD
Vice President

ConAgra Intl. Fertilizer Co.
5 Skiffaway Village Walk
Suite 201

Savannah, GA 31411-2905

JOSEPH F. HOWELL
Manager, Atlanta Office

J. Walter Thompsen

2296 Henderson Mill Rd.
Suite 306

Atlanta, GA 30345
(3256-223 Mercer Univ. Dr. ~
Atlanta, GA 30341)
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JOHN C. SCHULDT, Jr.
Administration Manager

Ford Motor Co.

SE Regional Sales & Marketing
1455 Lincoln Pkwy, Suite 550
Atlanta, GA 303460

(2390-B Dunwoody Crossing
Atlanta, GA 30338)

ROBERTA W. SCHULDT
2390-B Dunwoody Crossing
Atlanta, GA 30338

WESTON J. WAUGH
P.O. Box 77452
Atlanta, GA 30357

Hawaii

JOHN BUTLER

President

Butler Sales & Marketing
3173 Beaumont Woods Pl
Honolulu, HI 96822

PATRICK J. DEMERATH
Special Porgrams,
Economic Development
Specialist

State Of Hawaii
Department of Business,
Economic Development &
Tourism

Box 2359

Honoi, HI 96804

DENNIS T. OSHIRO
President

International Business
Resources, Inc.

900 Fort St., Suite 1777
Honolulu, HI 96813

FRED M. SMOQOT
550 Poipu Dr.
Honolulu, HI 96825

Idaho

ROGER B. MADSEN
Attorney-at-Law

836 La Cassia Dr., Ste. 16
Boise, ID 83705

NANCY K. NAPIER

Chair & Professor
Department of Management
Boise State University

1910 University Drive
Boise, ID 83725

(413 Summit Ridge

Boise, ID 83702)

Hinois

ANTHONY R. ALLE
Professor

School of Business
Administration
Nlinois Central College
One College Rd.

East Peoria, IL 61611

PHILLIP R. CABRERA
Senior Director
Continental Bank

231 S. LaSalle St.
Chicago, IL 60697

ANN CONNCRS
Manager

Price Waterhouse
55 E. Monroe St.
30th Floor
Chicago, IL. 60603

LESLIE L. GRYCE

Vice President,

Marketing

The Madison Advisory Group
225 W. Wacker Dr. Ste 2330
Chicago, IL 60606

(405 N. Wabash Ave.

Suite 2109

Chicago, IL 60611)

RICHARD A. HUCKLE, Jr.
1319 Radcliffe Ln.
Schaumburg, IL 60193

JAMES J. MUSEL
Two Wheaton Center
Apt. 1911

Wheaton, IL. 60187

ANN F. ROSEN
International Sales Manager
Global Resources Mgmt., Inc.
2709 N. Magnolia

Chicago, IL 60614

DON O’SULLIVAN
4411 Sheffield Ct.
Gurnee, IL 60031

WILLIAM D. WROBEL, Sr.
Marketing Consultant
W.D. Wrobel & Associates
371 Melrose Ln.

Crystal Lake, IL 60014

Indiana

DENNIS B. KELLEY
President & CEO

Pacific World Trade, Inc.
8888 Keystone Crossing
Suite 1307

Indianapolis, IN 46240

JULIE A. ORNBERG
Product Communications
Manager

Dow Chemical (Dow Elanco)
9002 Purdue Rd., Q4
Indianapolis, IN 46268
(1509 Badger Dr. Apt. C
Indianapolis, IN 46260}

lowa

ANNE MCCORMICK
334 19th St. SE

Cedar Rapids, IA 52403

KENT C. MERICLE

Vice President/Manager
Norwest Bank International
Iowa Office

666 Walnut St.

Des Moines, IA 50304-0837

JULIE PENNINGTON
WESTENDORF

Intl. Agriculture Programs
Iowa State University

117 Curtiss Hall

Ames, IA 50011

PIETER A. VOS

Program Manager -
International Trade

Market Development Program
U. of Northern Iowa

Business Bldg., Suite 5
External Services Division
Cedar Falls, IA 50614-0120
(2329 Minnetonka Dr.

Cedar Falls, IA 50613}

Kentucky

JAMES E. HANSEN

Sr. V.P. & Manager

1st National Bank of Louisville
P,O. Box 36000

Louisville, KY 40233

Louisiana

TON DIRKX

Director of International
Marketing

Frymaster Corp.

8700 Line Ave.
Shreveport, LA 71135
(427 Maple Ridge Dr.
Bossier City, LA 71111}

WILLIAM C. HUTCHINSCN
1619 Whispering Woods Dr.
Lake Charles, LA 70605

JOHN A. MELTZER
President

Meltzer Management Corp.
316 S. Rampart St.

New Orleans, LA 70112

Maine

MICHAEL CLARK

President, CEO

On-Site Television Services
P.O. Box 6005

Bar Harbor, ME 04609

(P.O. Box 851

Southwest Harbor, ME 04679)

TOM SANDERS

Asst, Professor of Finance
School of Business
University of Southern Maine
Portland, ME 04103

Maryland

EDWARD BENIZZI
Division Finance Manager
John Deere

P.O. Box 1321

Baltimore, MD 21203-1321
{12140 Faulkner Dr.
Owings Mills, MD 21117)

KATHRYN D. LINDQUIST
President

Inter Commerce Corp.
1600 M. St. NW

7th floor

Washington, DC 20036
(9308 Pirate’s Cove
Columbia, MD 21046)

LESLIE KOVACS MEEK
Export Finance Specialist
State of Marylan

World Trade Ctr., 7th Floor
401 E. Pratt St.

Baltimore, MD 21202

JOHN MOORE
4801 Jamestown Rd.
Bethesda, MD 20816

JULIA D. STONE
Assaociate Publisher
Phillips Publishing, Inc.
Rotor & Wing International
7811 Montrose Rd.
Potomac, MD 20854

Massachusetts
ROBERT G. BABSON
74 Hewlitt St.
Boston, Ma 02131

CURT F. BLOOM

Intl, Sales Manager

Bachman Information Systems
8 New England Executive Park
Burlington, MA 01803

(5 Francine Dr.

Holliston, MA 01746)

CHRISTIAN FERIGER
24 Crescent Street
Wellesley, MA 02181

STEPHEN F. HALL
President

S. Richard Hall & Co., Inc.
25 Church Street
Dedham, MA 02026

BRIAN M. KELLY
478 Shawmut Ave. #8
Boston, MA 02118

RICHARD MACKNEY
see CONNECTICUT

PETER B. SARGENT
Senior Vice President,
Corporate Finance
BayBank Boston, N.A.
175 Federal Street
Boston, MA 02110
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Michigan

LYNN E. FENTON
Manager

Electronic Data Systems
One Pontiac Plaza

Cube 4080-C

P.O. Box 436037
Pontiac, MI 48340
(1821 Axtell Rd. #1
Troy, MI 48084}

FELIPE A. HERRERA
Senior Analyst

General Motors

3044 West Grand Blvd.
Detroit, MI 48202

(300 Riverfront Park, #4D
Detroit, MI 48226)

ROBERT E. MAHANEY
235 W. Ohio St.
Marquette, MI 49855

GREGORY K. MOORE
2911 Danford Creek Dr.
Apt. #3C

Kalamazoo, MI 49009

CAROLANN MCCAIN
MORYKWAS

Vice President

NBD Bank, N, A.

611 Woodward Ave.
Detroit, MI 48226

LEE HOLT JUDD
Engineering Sales

Dura Convertible Systems
1365 E. Beechen St.
Adrian, MI 49221

(3146 Wendover

Toledo, OH 43606)

BILL KENNEDY
31005 Rosslyn
Garden City, MI 48135

JOSEPH C. SCHMIEDER
2517 Robinson Road
Grand Rapids, MI 49506

PAUL R. TILLMAN
Director

Intl. Marketing Services
Kellogg Company

One Kellogg Square
P.O. Box 3599

Battle Creek, MI 49016

DAVID C. VOTRUBA

Vice President

International Division

NBD Bank, N.A.

611 Woodward Ave.

Detroit, MI 48226

(983 Lakepointe

Grosse Pointe Park, MI 48230)

Minnesota

ROBIN E. CARPENTER
5120 Oliver Ave, S.
Minneapolis, MN 55419

TRACY ELIZABETH
HUFFORD

5235 11th Ave. S,
Minneapolis, MN 55417

RANDI S. N. YODER
Associate Dean

Carlson School of Management
University of Minnesota
External Affairs

271 19th Ave. S,

Minneapolis, MN 55455

Mississippi

BRUCE C. MARKS
Associate Director
Mississippi Dept. of
Economic & Community
P.O. Box 849

Jackson, MS 39205

Missouri )
IZZET R. (IKE) GUNEY
Executive Director

Intl. Development
Southwestern Bell Corp.
One Bell Center

Suite 40-K-3

St. Louis, MO 6310t

(8 Quail Run Court

St. Charles, MO 63303)

THOMAS E. ZAPP

President

Carroll County Equipment Co.
Hwy 65 S.

Box 610

Carrollton, MO 64633

Nebraska

KEVIN ASBJORNSON
Manager

Intl. Marketing Services
American Tool Co. Inc,
301 South 13th St. Ste. 600
Lincoln, NE 68508

MICHAEL HARVEY
President

Michael Harvey Enterprises
3222 Center St.

Omaha, NE 68105

TIM J. LUTZ
President

First Source Business
Forms and Design
Box 83495

Lincoln, NE 68501

JERRY L. NORRIS
General Counsel
Leo A. Daly Co.
8600 Indian Hills Dr.
Omaha, NE 68114

Nevada

CLIFFORD P, WOODBURY
Marketing Manager

Hardie Irrigation

788 Fairview Dr,

Carson City, NV 89701

New Jersey
LEONORA AMAYA
see NEW YORK

ALAN D. ANDREWS
Vice President
International
Chemical Bank N.J.
Metro Park 111

399 Thornall St.
Edison, NJ 08837

STEPHEN P. COLLINS
3767 Wexley Way
Vineland, NJ 08360

R. CRAIG CROSSLEY
Business Unit Manager
Eaton Corp.

88 Ford Rd.

Denville, NJ 07834

JOHN W, MCRANDAL
Commercial Projects
Banco Sabadell

405 Lexington Ave,
37th Floor

New York, NY 10174
(812 Park #3
Hoboken, NJ 07030)

RAJ MERCHANT
Strategic Planning and
Business Development
ATE&T International
412 Mt. Kemble

Ste. C360-W10
Morristown, NJ 07960

JAIME R. POLIT

Coffee Trader

Cargill Inc.

150 Allen Rd.

Liberty Corner, NJ 07938

MICHAEL H. RITTENBERG
see NEW YORK

DAPHNE SUN
Marketing & Sales Mgr.
Asia/Australia

M & M/Mars, Inc.

High St.

Hackettstown, NJ 07840
(18 Canada Goose Dr.
Hackettstown, NJ 07840)

New Mexico
ERNEST BRUSS
President
E.H.B. Inc.

1331 Park Ave. SW Ste. 1005

Albuquerque, NM 87102

CHERI TILLMAN
International Trade
Consultant

Cheri Tillman Project
Management

P.O. Box 53278
Albuquerque, NM 87192

New York
LEONORA AMAYA
International Sales
BASF Corporation
100 Cherry Hill Rd.
Parsippany, NJ 07054
(157 E. 89th St.

Apt. 1IFW

New York, NY 10128)

ROBERT M. BALLINGER
Assist. Professor of
Marketing and Management
Siena College

515 Loudon Rd.
Loudonville, NY 12211

(1 Parnil Dr.

Gansevoort, NY 12831)

PAMELA BARIT

175 E. 74th Street
Apt. 5-F

New York, NY 10021

MICHAEL J. CAMPLIN
Director,

Strategic Alliances
Eastman Kodak

100 Carlson Rd.
Rochester, NY 14653
(159 Berkeley St.
Rochester, NY 14607)

PAUL R. COLLINS
Regional Manager
Business Intl. Corp.
P.O. Box 178
Fairport, NY 14450

GAIL SEGAL ELMORE
Managing Director
LDC Asset Trading
Continental Bank

520 Madison Ave.
New York, NY 10022

SILVIA J. FALCOMER
1451 Pinebrook Rd.
Yorktown Heights, NY 10598

GREG GOFF

Vice President

Marketing

Harmon Publishing .
667 Madison Ave. 5th Floor
New York, NY 10021

(321 W. 9oth St., # BA

New York, NY 10024)

CARL A. GOMEZ
357 Corwin Rd.
Rochester, NY 14610

BARNEY LEHRER

565 Fort Washington Ave.,
Apt. 2D

New York, NY 10033
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JOHN W. MCRANDAL
see NEW JERSEY

LAURIE B. MEIER
Financial Analyst
Digital Equipment Corp.
343 State St.

Rochester, NY 14650
(3216 Pintail View
Walworth, NY 14568)

THOMAS G. MILLER
Financial Planning Analyst
Eastman Kodak Co.

343 State St.,

M.C. 23210

Rochester, NY 14652

(721 Middlebury Rd.
Webster, NY 14580)

GERALD A. NAGLE
Vice President
Fleet/Norstar Bank

10 Fountain Plaza
Buffalo, NY 14202

{East Lake Rd.

Bemus Point, NY 14712)

GARY R. OLSON
Vice President

The Chase Manhattan Bank, N.A.

2 MetroTech Center
Suite 5100
Brooklyn, NY 11201

JOA A. PENIDO
30 E. 37th St. #9A
New York, NY 10016

MICHEL H. RITTENBERG
Vice President .
Merrill Lynch & Co.
World Financial Center
South Tower

New York, NY 10080

(11 Winding Way
Madison, Nj 07940)

JOHN D. STANTON
Registrar

Ithaca College

553 Danby Rd.
Ithaca, NY 14850

TIMOTHY C. WALKER
President

and Chief Operating Officer
Truck-Lite Intl., Inc.

310 E. Elmwood Ave.
Falconer, NY 14733

(P.O. Box 1263

Jamestown, NY 14702)

see BELGIUM :

North Carolina

MARY ANN HUNDLEY
Market Assistant

Sara Lee Hosiery

P.O. Box 2495

Winston Salem, NC 27102
(220 Creeksedge Ct.
Winston Salem, NC 27105)

North Dakota
DONALD C. NELSON
802 South Dr.

Fargo, ND 58103

SUZANNE WINKEL
Accounting Manager
RDO Foods Co.

2500 Mill Rd.

Grand Forks, ND 58203
(923 Reeves Dr.

Grand Forks, ND 58201)

Ohio

DOUGLAS M. ARNOLD
President

Arnold & Company
Communications

The Office Loft

3785 S. Green Rd.
Beachwood, OH 44122

BILL CHILDS
1797 Berkshire Club Dr.
Cincinnati, OH 45230

MICHAEL CROTTY
Exec. Vice President
Tex Style, Inc.

440 Northland Blvd.
Cincinnati, OH 45240

GERARD K. DITTRICH
Brokerage Representative
David J. Joseph Co.

8044 Montgomery Rd., Ste. 620
Cincinnati, OH 45236

(11790 Gable Glen Ln.
Cincinnati, OH 45249)

KELLY J. DOWNING
Sr. Trust Officer

5/3 Bank

38 Fountain Sq. Plaza
Cincinnati, OH 45263

TIM C. FLINN

District Sales Manager
South Asia

Copeland Corp.

1675 W. Campbell Rd.
Sidney, OH 45365-0669

HARLAN SCHOTTENSTEIN
Vice President

ENBE Inc.

454 E. Main St.

Suite 240

Columbus, OH 43215

THOMAS C. SMYTHE
Owner

Subway #4641

3134 Belmont Ave.
Youngstown, OH 44505

JULIE SCALABRINO YOUNG
Account Manager

Saifman, Richards & Assoc.
3201 Enterprise Parkway
Suite 400

Cleveland, OH 44122

(2648 Eaton Rd.

University Hts. OH 44118)

Oklahoma
JOHN P. MCKAY
5524 East 75th St.
Tulsa, OK 74136

NANCY TITUS-PIERSMA
Export Officer

Oklahoma Dept. Of Commerce
P.O. Box 26980

Oklahoma City, OK
73126-0980

Oregon

HUSTON BUNCE
Manager

HUR International
2187 SW Main St.
Suite II

Portland, OR 97205

JOHN HUFFAKER
5344 NE Mason
Portland, OR 97218

NIKKI KLUTHO
427 SE 15th St.
Gresham, OR 97080

ARLY KNIGHT
2584 W 28th Ave.
Eugene, OR 97405

THOMAS A. MONROE
Intl. Sales Manager

KIC International Corp.
4109 Fruit Valley Rd.
Vancouver, WA 98660
{1760 Oak

Lake Oswego, OR 97034)

JANE SCHEIDECKER
Director

Lane Community College
Business Development Center
1059 Willamette St.

Eugene, OR 97401

Pennsylvania
REBECCA CHRISTOFF
Credit Supervisor
Pittsburgh National Bank
4th Floor

Fifth & Wood St.
Pittsburgh, PA 15222
(322 East Garden Rd.
Pittsburgh, PA 15227)

JEROME L. GAARDER
40 Paoli Pike
Paoli, PA 19301

CASSANDRA GHINOS
258 Toftrees Ave., #315
State College, PA 16803

PLATO GHINQOS

Vice President
Development & Marketing
Federated National Inc.
810 Cricklenwood Dr.
State College, PA 16803
(258 Toftrees Ave., #315
State College, PA 16803)

ANDREW LUBIN
President

Midland Export Ltd.
3466 Progress Dr.

Suite 212

Bensalem, PA 19020
(266 Penn Valley Terrace
Yardley, PA 19067)

KARR MCCURAY
Assistant Vice President
Mellon Bank

One Mellon Bank Center
151-4401

Pittsburgh, PA 15258-0001
(890 N. Meadowcroft
Pittsburgh, PA 15216)

TODD A. MYERS

Manager

Contract Administration
Westmoreland Coal Sales Co.
700 The Bellevue

200 S. Broad St.
Philadelphia, PA 19130
{1717 Green St.
Philadelphia, PA 19130)

LOURDES GONZALEZ NOVO
629/31 Bainbridge St.
Philadelphia, PA 19147

AILLINN M. OGDEN
Financial Analyst
Mellon Bank

One Mellon Bank Citr.
10th Floor
Pittsburgh, PA 15258

Rhode Island

LARRY EARL MCCARVER
Sr. Vice President

Sales & Marketing

Taco, Inc.

1160 Cranston St.
Cranston, RI 02920

(13 West Main St.
Wickford, RI 02852)

South Carolina
CLARENCE H. YAHN
518 Cobby Creek Ln.
Johns Island, SC 29455

JOHN R. WICKERSHAM
213 Cape Charles Dr.
Greenville, SC 29615

Tennessee

WILLIAM M. FERRY
9106 Sawyer Brown Rd.
Nashville, TN 37221

ANNE R. GAUDET
Intl. Account Executive
United Parcel Service
705 Massnan Dr.
Nashville, TN 37210
(344 Summitt Ridge Cr.
Nashville, TN 37215)
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DAVID J. HANSEN
1895 Woad Oak Dr.
Cordova, TN 38018

CHRISTOPHER MYERS
Sr. Marketing Specialist
Federal Express Corp.
2003 Corporate Ave.
3rd Floor

Memphis, TN 38132

JIRO O1

Marketing Mgr.

Rohm Electronics

3034 Owen Dr,
Antioch, TN 37013
(303 Appomattox Dr.
Brentwood, TN 37027)

Texas

DAVID A. BAGLEY
7014 Vivian Dr.
Dallas, TX 75223

BERND BRAND
Owner/President

Brand Impex, Inc.

P.O. Box 60972 AMF
Houston, TX 77205

(19 Rosedale Brook Ct.

The Woodlands, TX 77381)

ANA MARIA
BRIONES-MASQOODI
Passport Plus Coordinator
Sierra Medical Center
1625 Medical Center Dr.
El Paso, TX 79925

(11436 Lake Ozarks

El Paso, TX 79936)

DQUG DEARDORF
205 Timberlane Terrace
Euless, TX 76039

TOM A. DREIS
120 Parklane Dr.
San Antonio, TX 78212

MARTINA M. GALLAGHER
Marketing Manager

American Teleprocessing Corp.

10681 Haddington
Suite 100 .
Houston, TX 77043

RONA N, HOUSTON
11970 Jollyville Rd. #206
Austin, TX 78759

MAUREEN A. JOHNSON
Corporate Banking Rep.
First City Texas

1001 Main St.

Houston, TX 77002
{10219 Meadow Lake
Houston, TX 77042)

IGOR MAMANTOV
President

Dallas International
Marketing, Inc.

P.O. Box 587
Richardson, TX 75080
(2444 Fairway Cir.
Richardson, TX 75080}

BEN MIEDEMA

Regional Coordinator

Intl. Cooperative

Education

10223 McAllister Fwy.

Suite 104

P.O. Box 791547

San Antonio, TX 78279-1547
(7600 Blanco Rd. # 4703

San Antonio, TX 78216)

MORTADA M. MOHAMED
Coordinator for Overseas
Market Development

Texas Dept. of Agriculture
P.O. Box 12847

Austin, TX 78711

{9745 Anderson Village Dr.
Austin, TX 78729)

KELLY JETT MURPHREY
1015 Francis Drive
College Station, TX 77840

SCOTT RAPER
Central Ins. Agency
P.O. Box 15427

Austin, TX 78761
(11901 Swearingen #43
Austin, TX 78758)

MATTHEW ]J. RYMER
1008 Leighsford Ln. #12303
Arlington, TX 76006

STEVEN SOEHLIG
2051 Biscayne
Lewisville, TX 75067

MAX R. TARBOX
Attorney-at-Law
McWhorter, Cobb & Johnson
P.O. Box 2547

Lubbock, TX 79408

DAVID C, WIESLEY
Real Estate Broker
The Baldwin Co.
2711 LBJ Freeway,
Suite 512

Dallas, TX 75234

ROBERT R, WILLIAMS
9353 Viscount #3011
El Paso, TX 79925

Utah

RICHARD LARSEN

874 West 400 North

West Bountiful, UT 84087

Virginia

CHARLES P. ANCONA
P.O. Box 237

Free Union, VA 22940

PAUL K. ARBO, CLU, ChFC
President

Advanced Insurance Planners
7630 Little River Trnpk., #302
Annandale, VA 22003

WILLIAM W, CONE
Executive Consultant
Special Event Marketing
P.O. Box 20605

0Old Town, Alexandria, VA
22312

MICHELLE J. FOSTER
Director

Market Development
Gannett Co., Inc.

1100 Wilson Blvd.
Arlington, VA 22201

GEORGE L, HILLER
10 Bisley Ct.
Richmond, VA 23233

SUSAN IRICK
3121 Babashaw Ct.
Fairfax, VA 22031

MARIE KISSEL
see DISTRICT OF COLUMBIA

ALISON A, MENCHHOFER
Assistant Vice President
Dominion Bank, N.A.

901 E. Cary St.

P.O. Box 26944

Richmond, VA 23261-6944
(9200 Oak Springs Ct.
Richmond, VA 23229)

KATHRYN M. PARKER
see DISTRICT OF COLUMBIA

BRADLEY M. ROOF
Associate Professor
School of Accounting
James Madison University
Harrisonburg, VA 22807

MARK L. USRY

Assistant Professor

Dept. of Finance and
Business Law

James Madison University
Showker Hall
Harrisonburg, VA 22807

CHRISTINE
WALBORN-COUTURIER
Export Development Manager
Virginia Dept. of Economic
Development

P.O. Box 798

Richmond, VA 23206-0798

VICKI L. WARREN
Vice President
Crestar Bank

919 E. Main St.
Richmond, VA 23229

Washington

ADELAIDA ADDURU-BOWMAN
11536 Meridian Ave. N,

Seattle, WA 98133

TOORADJ] AKHAVAN
President

Washington Trade International
13901 N.E. 175th St.

P.O. Box 2488

Woodinville, WA 98072-2488

MARK T. BROWN
2604 3rd Ave. N.
Seattle, WA 98109

THOMAS A. MONRQOE
see OREGON

Wisconsin

ANNA M. BESHENSKY
2424 E. Webster, #304
Milwaukee, WI 53211

ROBIN BIRD

1321 N, Franklin P1.
Apt. #3C

Milwaukee, WI 53202

DENNIS J. O'BRIEN

Credit Analyst

First Bank, Milwaukee

201 W. Wisconsin Ave.
Milwaukee, WI 53259-1000
(8123 W. Jackson Park Blvd.
Wauwatosa, WI 53213)

JAGDISH P. PATEL
1934 Laura Lane
Waukesha, W] 53186

TERRY SINGER

V.P. Sales & Marketing
Berg Co.

P.O. Box 7065

Madison, WI 53707-7065

INTERNATIONAL

Algeria

DJALAL KASSAMA
Chief Executive

Rayco International

4, Rue Boudoua Tahar
Belcourt, Algiers 16014
Algeria

Argentina

CARLOS EDUARDO
BERDEGUE

Manager for Business
Development

Latin America

Waste Management, Intl.
Av. Leandro Alem 1110, P.7
1001, Buenos Aires
Argentina
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Australia

DONALD RAY HEDGPETH
17 Roseberry Avenue

East Brighton, Melbourne
Victoria, 3187

Australia

Austria

CHARLES LAFOND
Director & Owner
Business Language Center
Trattnerhol 2

A - 1010 Vienna

Austria

Belgium

FREDERIC L. AGNEESSENS
Groendreef 2

9810 Nazareth

Belgium

PAUL R. KERN

General Manager

Smith & Wesson Dist. Co.
Quai du Roi Albert 33

B 4020 Liege

Belgium

ERIK VERBEECK
Marketing & Sales Manager
Verbbeck Packaging Litd./
S.G. Print Ltd. -

Industrial Park Terbekemof
Moere Lei 131

B-2610, Antwerp

Belgium

(Grote Steenweg 50-7
B-2600 Antwerp

Belgium)

TIMOTHY C. WALKER
President

and Chief Operating Officer
Truck-Lite International

c/o Vercruysse, Paleisstraat 12
2018 Antwerpen

Belgium

see NEW YORK

Brazil

RICARDO MIRANDA SILVA
Monsanto do Brasil Ltda.
Rua Paes Leme, 524

05424 - Sao Paolo

Brazil

CYNTHIA MARIA POGGI DE
ARAGAO

Lawyer

Bekin & Bulcao Advogados
Av. Dr. Cardoso de Melo, 1750
7th Floor

Sao Paolo, SP. 04548

Brazil

(Rua Pedroso Alvarenga,
217/72

Sao Paolo, SP. 04531

Brazil)

Canada

MARIA A. ARBULU
Trade Officer

State of Michigan
Canadian Operations
One University Ave., 202
Toronto, Ontario M5] 2P1
Canada

{15 High Park Gardens, 4
Toronto, Ontario M6R 158
Canada)

SANJJEV S. CHOWDHURY
42 Chartwell Lane

Halifax, Nova Scotia
Canada B3M 3Wé

THOMAS DECHERT
Senior Consultant
Deloitte & Touche Mgmt.
Consultants

2400 Scotia Centre

700 2nd Street

Calgary, Alberta

Canada T2P 057

(203 Hampshire Place
Calgary, AB.

‘Canada T3A 4Y7)

GEORGE LEE

President

Lee Importers, Ltd.

21 Water St., 3rd FL
Vancouver, B.C. V6B 1A1
Canada

NANCY PATRICIA LEE
Director

Summer Center

for International Languages
Luther College

University of Regina
Saskatchewan $4S QA2
Canada

FRANK J. MYERS
Assistant V.P, - Lending
NBD Bank, Canada
Royal Bank Plaza
North Tower #1601

P.O. Box 112

Toronto, Ontario
Canada, MSJ 2]3

(133 Snowshoe Crescent
Thornhill, Ontario
Canada, L3T 4N1)

Czechoslovakia
PAVEL KRIZ

Manager, Teletext

Ceska Televize (Czech TV)
Na hrebenech 11

140 70 Praha 4, CSFR
Czechoslovakia

Colombia
ALEXANDER BONILLA
Continuous Improvement
Corporate Coordinator
Exxon Corporation

Esso Colombiana Ltd.
CRA 7: 36-45 Off:312
Bogota '
Colombia

DOMINIQUE GROUSSIN
Comercial Groussin-Baca y Cia.
Carrera 52 #79-42
Apartamento 8C

Barranquilla

Colombia

Costa Rica

MIKE A. SANTELLANES
Senior Partner

Price Waterhouse
Apartado Postal 2594-1000
San Jose, Costa Rica

Egypt

RICHARD (DICK) WRIGHT
District Manager

Smith International - Egypt
12 Takseem El Shishini
P.O. Box 12 - Old Cairo
{Cornish El Nil)

Maadi, Cairo

Egypt

(C:.ggrlilish El Nil

Assil Building, 10th Floor
Apt. 101

Maadi, Cairo

Egypt)

Finland

VESA]J. JAATINEN
Eino Leinon katu 6B 28
00250, Helsinki
Finland

France

FRANCOIS BORNENS
Corporate Account Mgt.
Citibank

80 Rue Beauborg

75003 Paris

France

(17 Rue D’Hassloch
78220 Viroflay

France)

DIRK de YOUNG

Account Manager

GM France/Delco Electronics
56-68 Ave. Louis Roche
92231 Gennevilliers Cedex
France

(12 Allée Des Agapanthes
95800 Cergy Le Haut

France)

JOSEPH L. MARCUCCI
Manager

Equipement Station Service
Emco Wheaton, S.A.

g, Ave. du Canada

Parc Hightec

Batiment Meridien

91966 Les Ulis

France

Germany

JURIS A. ULMANIS

Sales Manager, Eastern Europe
Motorola GmbH

Hagenaver Str. 42

6200 Wiesbaden

Germany

JESSE D. YOUNG
Kreuz Wiese 2
W-6392 Neu-Anspach
Germany

Guam

EDWARD ENGLISH

Regional Vice President

FHP, Inc., Asia/Pacific Region
P.O. Box 6578

Tamuning 96911

Guam

Hong Kong

PAUL W. BRADLEY
Coordinating Manager

Asia Marketing

Nippon Lusen Kaisha

Far East Management Center
Admiralty Centre, Tower 1
31st Floor, 18 Harcourt Rd.
Hong Kong

JOHN H. MCNUTT, Jr.
GPO Box 5807
Hong Kong

PATRICIA
MURTHA-GREENFIELD
15 Creasy Rd.

Jardines Lookout

Hong Kong

MICHAEL F. RICHTER
Program Marketing Manager
Hutchvision, Star TV

107 Harbour Centre Tower 1
1 Hok Cheung Street
Hunghom, Kowloon

Hong Kong

(Scenediff 33 Conduit Road
Tower 1, 38th Floor, Flat D
Central, Hong Kong)

India

NEERA] BHARGAVA

Exports Executive

Procter & Gamble India Ltd.
Tiecicon House, Dr. E. Moses Rd.
Bombay - 400 011
Maharashtra, India

(28, Dayanand Marg
Allahabad - 211001, India)
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SHANKAR SUNDARAM
25 Katsuri Rangan Rd.
Madras 600 018

India

Indonesia

DANIEL J. GOLDSMITH
Managing Director

1E.S.

P.O. Box 4002
Jakarta Selatan
Indonesia, 12040

IGNATIUS KHOMASURYA
President Director

Pt. Liteviva Aneka Elektrik
JL. K. H. Caringin No. 20
Jakarta 10150

Indonesia

(JL. Siaga Raya 3K

Pejaten, Pasar Minggu
Jakarta, Selatan

Indonesia)

Ireland

PATRICK SHAUGHNESSY
Filtertek, B.V.

Industrial Estate

Newecastle West, Co. Limerick
Ireland

Israel

ZVI COHEN

Strategic Planning

Teva Pharmaceutical Industries
P.O. Box 1142

9010 Jerusalem

Israel

{6 Molcho Street

92185 Jerusalem

Israel)

STEVEN LIPPMAN
Senior Coordinator
Coast to Coast
Language Services
75, Levinsky St.
Tel-Aviv 66855
Israel

ltaly

J. WRIGHT WITCHER
Group Manager

The Upjohn Company
Upjohn ltalia, Spa.
Via G.E. Upjohn 2
Milano 2

Italy

Japan

BRET C. DANDQY

Vice President

Lehman Brothers Japan

Ark Mori Bldg., 35th Fl.
1-12-32 Akasaka

Minato-ku

Tokyo 107

Japan :

(1-12-9 Tamagawa Venen chufu
Setagaya-ku, Tokyo 157, Japan)

DENNIS W. HOWARD
Representative Director
Doehler-Jarvis Japan

LE.O. Bldg. #602

6-10 Yotsuya 4-Chome
Shinjuku-Ku, Tokyo 160
Japan

(35-6, Kami Meguro 4-Chome
Meguro-Ku, Tokyo 153
Japan)

GARY C. ROBERTS
Assistant Manager
International Department
Morinaga Milk Industry Ltd.
33-1, Shiba 5-Chome
Minato-ku

Tokyo 108

Japan

PAUL A. SCHWAMM

General Manager

American Drug Corporation
Dai 7 Chuo Blgg.

26-1, 1-Chome, Hamamtsu-Cho
Minato-Ku, Tokyo 105

Japan

MUTSUMI SUZUKI

Assac. Advertising Manager
Advertising Department
Procter & Gamble Far East, Inc.
4-2-16 Kourai-Bashi, Chuo-Ku
Osaka-Shi(City) 541

Japan

(2-13-16 Karsuragi, Kita-Ku
Kobe-8hi(City) 651-12

Japan)

0OSAMU YAMADA

General Manager

Pont Data (Japan) K.K.

gth Fl., Futabakaikan Bldg.
16-5, Nihonbashi Kabutocho
Chuo-ku

Tokyo 103

Japan

JOJIRO GEORGE YOSHIDA
President

My Life Corp.

1-9-18 Sakuragawa, Mito
Ibaraki 310

Japan

(5-29-23 Suwa

Hitachi 316

Japan)

Korea

JAMES H. RIDDLE
Vice President
Teledyne

C.P.O. Box 3599
Seoul, Korea

Malaysia

LIP-CHEE LEE

Managing Director

USG Interiors (Far East)

SDN BHD

43 2nd Floor, Jalan SS15/4
Subang Jaya, 47500 Petaling Jaya
Selangor, Malaysia

TERRY LYNN PETERTE
Managing Director

Integrated Sales Services Ltd.
#1 lalan 14/51

46100 Petaling Jaya

Selangor

Malaysia

Mexico

FERNANDO CHAVEZ
Associate

McKinsey & Co., Inc.

Blvd. M. Avila Camacho No. 1
Piso 13

Mexico D.F. 11560

Mexico

Morocco
MOHAMMED RAIHANI
General Manager

Global Trading Company
243 Blvd. Mohammed V
Casablanca

Morocco

Netherlands
KARI FELIEN
Senior Merchant
Cargill Inc.
Coenhavenweg 2
1005 AB
Amsterdam

The Netherlands

MILLY TER HEEGE
Managing Director
Profile Management
International Business
Consultants

Max Euweplein 30
1017 MB Amsterdam
The Netherlands

ARNAUD W, VAN TUYLL
P.0O. Box 1

5590 AA Heeze

The Netherlands

Netherlands Antilles
HAROLD L. MEEKS
Chairman

Carigroup, N.V.

P.O. Box 501
Windwardside, Saba
Dutch West Indies

(Booby Hill, Saba

Dutch West Indies)

New Zealand

W.].G. (JOHN) BOWEN
Managing Director

B & H New Zealand Limited
P.O. Box 25-324

Auckland

New Zealand

(13 Allum Street
Kohimarama, Auckland
New Zealand)

Nigeria

GARRY S. MOORE

Managing Director

West Africa Milk Co.(Nigeria)
Plot 7B Acme Rd., Ogba, Ikeja
Lagos, Nigeria

Norway

JAN BLICHFELDT

Senior Account Director -
Publicis FCB

Bygdoy Alle 4

N-0257 Oslo 2

Norway

(Thereses Gate 44B
N-0168, Oslo 1

Norway}

Pakistan

JEFFREY W. DAWSON
Education Counselor
Shelby Trading
43-6/A, Block 6
PE.C.H.S, Karachi
Pakistan

ROBERT J. SAUM
Finance Manager

Mercy Corps International
PO. Box 314

House No. 10

Arbab Karam Khan Road
Quetta

Pakistan

Paraguay

OSCAR D. RUIZ MONGELOS
Estudio Contable GM Y
Asociados

Cerro Cora #1.033-1er piso
(c/Estados Unidos)
Asuncion

Paragnay

(Santo Tomés #264

c/Av. Gral. Santos

Barrio San Rafael
Asuncion

Paraguay)

JOHN ZAVALA KENT
Marketing Manager
Bentex Ltd. )
Mariscal Lopez 1532
c/Rodo

Asuncion

Paraguay

Philippines

WILLIAM W. CHRISTOPHER
Foreign Service Officer

US State Department

US Embassy (State/Consular)
APO AP 96440

{26 Sta. Ana Street
M:Eallanes Village

Makati, Metro Manila
Philippines)
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BRUNO CORNELIO, JR.

Chief

Private Enterprise

Support Office

U.S. Agency for Intl. Development
18th Fl., Ramon Magsaysay Ctr.
1680 Roxas Boulevard

Manila, Philippines

(92 Magallanea Avenue
Magallanes Village

Makati, Metro Manila
Philippines)

JEFF R. LARSEN

Country Manager

Johnson & Higgins Philippines
P.O. Box 523 Commercial
Center

Makati, Metro Manila
Philippines

JK. {JAY) SAVAGE

Regional Manager

Plexchem International Inc.
P.O. Box 1172 Makati

Room 602, ILAC Bldg.
Legaspi Corner De la Rosa Sts.
Legaspi Village, Makati

Metro Manila

Philippines

Poland

KATHLEEN GRABER
Visiting Professor
Business Communication
Warsaw University
International

Business School

ul. Nowy Swiat 4, room 220
Warsaw 00-497

Poland

(ul. Kukowska 9 M. 221
Warsaw 04-133

Poland)

MARK KALUZNY
Controller

Asea Brown Boveri
Nowy Swiat 19
00-029 Warsaw
Poland

Qatar

BASSAM RAMZI MASSOUH
Operations Manager

Salam Oil Services

P.O. Box 22120

Doha, Qatar

Republic of China
DAVID HOANTEE PENG
General Manager

Aetna Securities Investment
Mgmt.

Suite 4D

181 Fu Hsin North Road
Taipei 104

Taiwan

ROC

Saudi Arabia
GEORGE A. ABREU
General Manager
Namma Cargo Services
Company, Ltd.

P.O. Box 1498
Alkhobar 31952

Saudi Arabia

BRIAN T. FARMER
Senior Procurement
Coordinator

Intl. Airport Projects
P.O. Box 6326
Jeddah 21442

Saudi Arabia

Singapore

DAVID S. BURKS

21 Balmoral Park

#05-15 Pinewood Gardens
Singapore 1025

JAMES W. ECHLE

Regional Director

American Soybean Association
S 41 Orchard Rd.

#11-03 Liaf Towers

Singapore, 0923

MARVIN MADDOX
IMA

#15-02 Fortune Centre
Singapore 0718

(36 TOH Drive
Singapore 1750)

SAM MONCURE

One Tree Lodge #04-04
1A One Tree Hill
Singapore, 1024

JOY L. STEVENSON

21 Balmoral Park

#05-15 Pinewood Gardens
Singapore 1025 :

South Africa
RICHARD A. AGUIRRE
Managing Director
Reprensa S.A. (PTY) Ltd.
P.O. Box 61931
Marshalltown 2107
South Africa

KATHLEEN M. LUTZ BERGS
P.O. Box 248

Steelpoort 1133

South Africa

Spain

JAN O. SKYBAK

Director Sales & Marketing
BSN Vidrio Espana

Ctra. Villaverde KM 8.200
28041 Madrid

Spain

Sudan

AMIN SA HASSAN

Deputy Director of Finance
Agricultural Investment

Arab Authority for Agriculture
Investment & Development
P.O. Box 2102

Khartoum

Sudan

Sweden

ERIK BERGOHRF
Manager

ComPro Media AB
P.O. Box 7187
10388 Stockholm
Sweden

(Pipers Vaig 59
S-17173 Solna
Sweden)

Switzerland

ALI M. BAHAJ-

Manager, Finance Services
Division

Caterpillar Overseas S.A.
76 Rte De Frontenek

BP 456

1211 Geneva 6
Switzerland

SCOT VON BERGEN
Managing Director
Point Enterprise S.A.
21 Route de St. Cergue
1260 Nyon
Switzerland

Thailand

MARK 1. WHITCRAFT
Managing Director

R.M. Asia Consultants

19/1 Soi Tonglor 25
Sukhumvit

Bangkok, Thailand

(32/1 Soi Pai Dee Mai Der 1,
Sukhumvit, Bangkok
Thailand)

United Kingdom
CHARLES J.P. BETZ

Unit Head

Training Programmes
European Bank for
Reconstruction & Development
122 Leadenhall Street

London, EC3V 4EB

United Kingdom

KAREN R. MEYER
Sunset Crest Ln. Apt.
180 South Shore Rd.
Paget, Bermuda DV04

ALBERTO PIEDRA
Executive Director
Goldman, Sachs & Co.
Peterborough Ct.

133 Fleet Street
London ECHA 2BB
United Kingdom

MARK RUDOLPH

Managing Director

CNN International Sales, Ltd.
19-22 Rathbone P

London, WIP IDF

United Kingdom

BRADFORD L. STONG
Area Controller - Europe
S.C. Johnson & Son, Inc.
Mill Lane

Ascot, Berkshire SL5 7SH
United Kingdom

(5 The Lawns, Ascot
Berkshire SL5 8TZ)
United Kingdom

Venezuela

BILL READE

Gerente de Finanzas

Western Geophysical de
Venezuela

Torre Europa - Piso 12
Avenida Francisco de Miranda
Chacacito, Caracas

Venezuela

(Edificio Aldoral, 16-A

"Segunda Avenida

Los Palos Grandes,
Caracas, Venezuela)

West Indies

JOHN BEALE

Investment Banker

World Bank/IFC

Business Advisory Service
8/10 Cipriani Blvd.

Port of Spain

Trinidad

West Indies

FRANSISCULS MUTIDJO
Accountant

International Bauxite Assoc.
36 Trafalgar Rd. 3rd Floor
Kingston 10

Jamaica

(2 Waterloo Mews

Kingston 10

Jamaica)

Zambia

R. BALA

General Manager
Tata Zambia Limited
P.O. Box 30074
Lusaka

Zambia



STUDENT PROFILE

A native of The Netherlands,

Esther Mollema has worked in

the U.S., Europe and Japan.
Before coming to Thunder-
bird, she had worked as a

conference director and devel- !

oper for the Institute for
International Research in The
Netherlands. While a student
at Nijenrode, she was elected
president of ATESEC, a world-
wide organization for business
students. This spring, Esther

received a Friends of Thunder-

bird Mavis Voris scholarship.
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The Netherlands

Esther Mollema 92

Under a scholar-
ship which paid for
half of my tuition,
I'worked in the
Career Services
Center as a gradu-
ate associate for
three semesters.

It was a challenging
environment. The
Career Services
Center has a wealth
of information for
all students and a
professional staff
that is focused on
helping students in
the best way they
can. As a graduate
associate, I gave
workshops and
provided peer
counseling.

This semester I
wus also involved
in InterAd, the ad-
vanced advertising
workshop. As cre-
ative director for
the Kodak team, I
helped introduce
the single-use
camera to the South
Korean market.

Bachelor of
Business
Administration,
1987
Nijenrode, The
Netherlands

School of Business,
Breukelen
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The alumni net-
work in Europe Is
a valuable resource
that is always going
to help. Inevery
significant event in
my life, Thunder-
bird has played a
role; frommy
marriage, to my
work, to my social
life. Other pecple
who lead more
“normal” lives
can'’t understand
why I'm getting
mail from 30
different countries
and phone calls
from places like
Nigeria.

John Cook '79

Self-employed
Investment
Consultant

Germany
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Library, Barton Kyle Yount .... 4 Thunderbird Management
Lincoln Computer Building . ... 8 Center ..........ovveunnn 28
Master of International Health Thunderbird Magazine ....... 7
Management Degree Office . 28 Thunderbird Room ......... 17
Maodern Languages, William Voris Travel Agency ............. 31
Hall of (Faculty Offices} .... 11 Volleyball ................. 2A
New Residence Hall ........ 30 Water Tank ................ 32
Pavilion, the Erickson-Alumni . 13 WeightRoom .............. 16
Personnel Office ............ 7 West Apartments ............ 3
Ping PongRoom ............ 2 World Business Department
President’s Office ........... 7 (Faculty Offices) ........... 7

TELEPHONE DIRECTORY (Area Code 602)
Switchboard ........ ... ... . oo il 978-7011
Academic Affairs . .. ... .. L i 978-7250
Admissions ......... ... o i it e 978-7210
Business Office ................ N 978-7140
Dean of Students ................. e 978-7133
Department of International Studies ............... 978-7182
Department of Modern Languages ................. 978-7255
Department of World Business .................... 978-7150
Financial Aid . ....... ... .. i 978-7130
Housing ........ ..o, 978-7132
FAX NUMBERS

Switchboard/

Joan and David Lincoln Administration Wing ....... 978-8238
Admissions ....oviiiiiii i i e i 439-5432
Alumni Relations Office ......................... 978-6814
Career Services Center/Internship Office ............ 978-1410
CDT Duplicating Center (available for students) ... ... 978-78386
Department of International Studies ............... 439-9622
Department of World Business ......... N 843-6143
Thunderbird Executive Training Center ............ 439-4851
Thunderbird Management Center ................. 978-0362
American Express Travel ................. Ceeee 938-8169
DIRECTIONS

The Thunderbird Campus is at the corner of 59th Avenue and Greenway
Road; the main entrance is on 59th Avenue, north of Thunderbird Road.
Take Interstate 17 to Exit 210B, Thunderbird Road West, and drive west
four miles to 59th Avenue. Turn right and drive north on 59th Avenue 3/4
mile to the campus entrance on your right.



THUNDERBIRD CAMPUS MAP

59th Avenue

Meeting Rooms (Available by Reservation)

ASLC Meeting Room .......... 31
AT&T Auditorium ... ...ovvven.. 7
Chapel (Tell Interfaith Center) ... 34

The Burns Family Foundation
Conference Room .............. 7
Classroom 21 ................. 6C
Conference Room C-15 ........ .28
Conference Room 236 ........... 7
Gifford Seminar Room (D-1) ..... 26
Goldwater Lounge . .. ......... 18A
Faculty Offices

International Studies .......... 10
Modern Languages ....... e 11
World Business ................ 7

Lecture Halls 53, 54, 55 (The Clark
and Beity Nelson and the Tenneco

Lecture Halls included) .......... 9
Meeting Rooms 1, 2,3 ........... 7
Old Auditorium ............... 17
SoboLounge .................. 3
Thunderbird Activity Center (TAC) . .2
Thunderbird Room ............ i7

The Upjohn Company Conference

Room ...........c0oiiiininnn.. 7
Classrooms

2710 oot e 6A
11-20 et 6B
2129 o 6C
3135 ot s 27

Residence Halls

New Residence Hall (“A”) ........ 30
Residence Hall “B” ............. 29
Residence Hall “D™ ............. 26
Residence Hall “E” ............. 19
Residence Hall “F” ............. 20
Residence Hall “G” . ............. 25
Residence Hall “H” ............. 24
Kieckhefer Hall (“I") ............ 23
Residence Hall “J” .............. 21
East Apartments ................ 16
West Apartments ................ 3
Keyman Guest Rooms ........... 18
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Thunderbird not
only gives you the
fundamentals of
an international
business education
but also shows you
how to apply this
knowledge in your
area of interest and
expertise. The
“Countertrade,
Offset and Barter”
seminar during
Winterim was one
of the most valu-
able courses Lhave
everfaken. Russia
has to rely heavily
on alternative
means of trade and
investment since
our currency is still
unconvertible. The
class gave me both
theoretical back-
ground and practi-
cal experience.
Paulina Hubli '92
Russia

B.A., Internationial
Relations, 1991

University of
Wisconsin, Madison
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My first job after
Thunderbird was
fora hotel chain
that was just enter-
ing the interna-
tional market. By
thetimeIleft, 13
years later; they
were firmly estab-
lished in 34 coun-
tries. Because I was
in the right place
with the right back-
ground, I had the
opportunity to help
establish interna-
tional marketing
and comumunicae-
tions programs.

I continue to meet
people around the
world who know
of Thunderbird
and are impressed
with its students.
Wendy Black
Rodgers '77

President,

Black & Hayes
International
Communications
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Courses, Modern Languages . .70
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Credit Hours and Course Load .86
Curriculum Changes . ........ 53
Development Office ......... 25
Dom Pedro II Research Center .24
Drury College ........ e 44
Employers .............. 14, 16

Employment, Spouse/Student .40
English as a Second Language,

Courses .........ocovennnn 74
English Language
Requirement ........... 19,58

Equal Opportunity Policy ...119
Errors in Grading, Correction . .87
Executive Education . ........ 46
Executive Master’s of
International Management

(EMIM) Degree ............ 47
External Affairs Office ....... 24
Facilities ..........c0ovvunvn. .. 4
Faculty, Department of

International Studies ....... 90

Faculty, Department of Modern

Languages ............... 92
Faculty, Department of World

Business .......... 00000 a5
Fees .........civiiieiat, 30
Financial Aid ............. 32
Finland: Helsinki School of

Economics ............... 43
Food Service .............. 28
Foreign Programs .......... 42
Foreign Student Office ...... 22
France: Summer Program . ... 43
Germany:EBS ............. 43
GMAT ............o... 18, 19
GradingCode .............. 86

Graduation Requirements . ... 87
Graduation with Distinction

orHonors ............... 87
Grievance Procedure . ...... 119
Health Services ............ 23
History of Thunderbird ... .... 6
Housing Deposit ........... 28

Housing and Food Service ... 26
Incomplete Grades,

Discharging .............. 87
Insurance ..........c0.nnn 23
Interfaith Center ........... 23

International Executive, The . 25
International Studies

Requirements ............ 56
International Studies Research

Center .................. 24
Internships ............... 84
Japan: Institute for International

Studies and Training ...... 42

Joan and David Lincoln
Computer Services Center .. 25

Journal of Language for

International Business, The . 25
Language Requirements ..... 58
Lectures and Seminars ...... 23
Library ............ ... ... 24
Living Accommodations . . ... 26
Loans .............. ..ot 38
Location ................... 4
Map,Campus ............ 117
Master of International

Health Management

(M.LHM.) Degree ......... 88
Master of International

Management (M.LM.)

Degree Program . .......... 54
Master of International

Management (M.LM.}

Degree Requirements ...... 52
Master’s Thesis ............ 87
MBAForums .............. 19
Mexico: Summer Program ... 43
Modern Languages

Requirements ............ 58
Name Change .............. 6
Norway: Norwegian School of

Management ............. 43
Objectives ..........ccovvenn 2

Off-Campus Housing ........ 26
On-Campus Housing ........ 26
Off-Campus Living Costs . . . .. 31
Organizations Recruiting
onCampus ............... 14
Payment of Fees ......... 30, 82

People’s Republic of China:
University of International
Business and Economics . . .. 43

Phoenix AreaMap ......... 119
Placement ................. 13
PostOffice ................ 22
Probation ................. 86
Recreation and Sports ....... 20
Refunds .................. 31
Requirements, Degree ....... 52
Residence Halls ............ 26
Retaking Courses ........... 87
Returning After an Absence .. 87
Sample Courses of Study ....54
Scholarships .............. 32

Spain: Escuela Superior de
Administratién y Direccion de

Empresas ................ 43
Special Fees ......cuv.ne.. 31
Special Students ........... 53
Special-Student Fees ........ 31
Spouses, Tuition ........... 30
Student Conduct ........... 87
StudentFees .............. 30
Student Government ........ 20
Student Profile .............. 3
Student Publications ........ 20
Student Services ........ 22,23
Summary of Institutional

Requirements ............ 52
Summary of Required Program

of Study ................. 55
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Thunderbird Executive
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Thunderbird Field ........... 6
Thunderbird Management
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TOEFL .......... 18,19, 54, 55
Total Program of Study

for the MIM Degree ........ 55
Transcript Regulations ... .... 87
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Travel Agency ............. 22
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Tuition and Fees ........... 30
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Veterans .................. 31
Waivers................ ... 53
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Council ................ 102
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EQUAL OPPORTUNITY Evelyn L. Theobald, Formal Procedure
Assistant Vice President If the person making the complaint
POLICY STATEMENT for Personnel is unsuccessful in obtaining an infor-

The American Graduate School of
International Management, in com-
pliance with Titles VI and VII of the
Civil Rights Act of 1964, Title IX of
the Education Amendments Act of
1972, Section 504 of the Rehabilita-
tion Act of 1973, the Americans
with Disabilities Act of 1990, and
the Age Discrimination Act of 1975,
does not discriminate on the basis
of race, color, national origin, reli-
gion, sex (including sexual harass-
ment), handicap, or age in any of its
policies, procedures, or practices;
nor does the School, in compliance
with the Age Discrimination in Em-
ployment Act of 1967, amended in
1978 and 1986, and as amended
with the older workers Benefit Pro-
tection Act of 1990, and the Viet-
nam Era Veterans Readjustment Act
of 1974, discriminate against any
employees or applicants for employ-
ment on the basis of their age or be-
cause they are disabled veterans or
veterans of the Vietnam Era. This
nondiscrimination policy covers
admission and access to, and treat-
ment and employment in, the
School’s programs and activities.

In conformance with School policy
and pursuant to Executive Orders,
pertinent laws and regulations, the
School is an affirmative action,
equal opportunity employer.

Inquiries regarding the School’s
equal opportunity policies, the fil-
ing of grievances, or to request a
copy of the grievance procedures
covering discrimination complaints
may be directed to;

Title VI, Title IX, and Section 504
Coordinator

Thunderbird Campus

15249 N. 59th Ave

Glendale, Arizona 85306-6000

Telephone 602/978-7103

Inquiries regarding Federal laws
and regulations concerning nondis-
crimination in education and the
School’s compliance with those
provisions may also be directed to:
Office for Civil Rights

U. S. Department of Education

221 Main Street, Suite 1020

San Francisco, California 94105

GRIEVANCE PROCEDURE

Purpose

This procedure is intended to pro-
vide a means to resolve any com-
plaints of discrimination in any
School program or activity. The pro-
cedure is for the use of any student
or applicant for admission, em-
ployee or applicant for employment
who believes there has been unlaw-
ful discrimination on the basis of
race, religion, color, national origin,
handicap, age, or sex. It is the intent
of the School to include sexual
harassment as a prohibited aspect
of sexual discrimination.

Informal Procedure

Individuals who believe they have
been discriminated against may
choose to attempt to resolve the
matter informally with the person
alleged to have committed the viola-

tion or with the appropriate supervi--

sor/administrator. An informal
resolution may occur at any time.

mal resolution or chooses to file the
initial complaint formally, the follow-
ing procedures should be followed:

1. The complaint should be presented
in writing to the compliance officer
within 30 days of the date on which
the person making the complaint
could reasonably be expected to know
of the alleged violation,

The complaint will be investigated
by the compliance officer and a writ-
ten determination given within two
weeks of receipt of the complaint.

2. If the complaint is not resolved
in Step 1, a committee composed of
the Vice President for Academic
Affairs, the Dean of Students, and
Chairman/Manager of the Depart-
ment involved, with the compliance
officer serving as nonvoting Chair-
man, will hear the complaint.

A written decision will be given
to the complaining person within
ten working days after hearing the
complaint.

3. Based on a finding on discrimina-
tion, the compliance officer will
take the necessary steps to provide
for an appropriate remedy. Steps
will be taken to overcome the condi-
tions that caused the complaint.

4. If the complaint cannot be re-
solved after exhausting the
institution’s grievance procedure,
the student may file a complaint
with the Arizona Board for Private
Postsecondary Education. The stu-
dent must contact the State Board
for further details.
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Thunderbird
helped me deter-
mine what
Iwanted to do
with my life.

A career path be-
came defined. The
necessary fraining
was provided by
“real people” who
had been there!
The never-ending
challenges of inter-
national business
stood before me—
and still do.
Contact over the
years with dedicated
professionals keeps
one reminded that
it is people that
make the differ-
ence, The Ameri-
can Institute for
Foreign Trade of
old and the Thun-
derbird of today
have been blessed
with their share!

Jerorme Kay Pasooe 65
Managing Director
Monarch S.A,
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The orientation
and registrution
period begins with
packet pick-up on

. the first morning
of new-student
orientation,
normallyona
Tuesday. Students
should plan their
travel in order to
be on campus in
plenty of time to
check inearlyon
that day:

NOTE: The
School reserves
the right to make
whatever changes
in dates it deems
appropriate in
this Academic
Calendar and any
other portion of
this Catalog.

ACADEMIC CALENDAR

Summer Term 1992

Mon., June 1
Tue., June 2
‘Wed.-Fri.,
Jun. 3-5
Mon., June 8
Mon., June 8
Wed., June 10
Fri.-Sun.,
July 3-5

Tue., Aug. 11
Wed.-Thu.,
Aug. 12-13
Fri., Aug. 14
Sun., Aug. 16

Residence Halls Open, 9 a.m.
New-Student Orientation

Waivers, Counseling, Registration
Classes Begin

Last Day for Payment Arrangements
Last Day for Schedule Adjustments

Independence Day Holiday
(Dining Hall closed 3 days)
Last Day of Classes

Final Examinations
Commencement
Residence Halls Close, 4 p.m.

Fall Semester 1992

Mon., Aug. 24 Residence Halls Open, 9 a.m.
Tue., Aug. 25 New-Student Orientation
Wed.-Fri.,
Aug. 26-28 Waivers, Counseling, Registration
Mon., Aug. 31 Classes Begin
Mon., Aug. 31 Last Day for Payment Arrangements
Fri., Sep. 4 Last Day for Schedule Adjustments
Sat.-Mon.
Sep. 5-7 Labor Day Holiday

(Dining Hall closed 3 days)
Thu.-Sun.,
Nov. 26-29 Thanksgiving Holiday

(Dining Hall closed 4 days)
Thu., Dec. 10 Last Day of Classes
Sat.-Thu.,
Dec. 12-17 Final Examinations
Fri., Dec. 18 Commencement
Sun., Dec. 20 Residence Halls Close, 4 p.m.
Winterim 1993
Sun,, Jan. 3 Residence Halls Open, 9 a.m.
Mon., Jan. 4 Registration, Classes Begin
Fri., Jan. 22 Final Examinations
Fri., Jan. 22 Residence Halls Close, 4 p.m.
Spring Semester 1993
Men.,, Jan. 25 Residence Halls Open, 9 a.m.
Tue., Jan. 26 New-Student Orientation
Wed.-Fri.,
Jan. 27-29 Waivers, Counseling, Registration
Mon., Feb. 1 Classes Begin
Mon., Feb. 1 Last Day for Payment Arrangements
Fri., Feb. 5 Last Day for Schedule Adjustments
Fri.-Mon.
Apr. 9-12 Easter Holiday

(Dining Hall closed 4 days)
Thu., May 13 Last Day of Classes
Sat.-Thu.
May 15-20 Final Examinations
Fri., May 21 Commencement
Sun., May 23 Residence Halls Close, 4 p.m.

Summer Term 1993

Mon., May 31
Tue., June 1
Wed.-Fri.
Jun. 2-4
Mon., June 7
Mon., June 7
Wed., June 9

Residence Halls Open, 9 a.m.
New-Student Orientation

Waivers, Counseling, Registration
First Day of Classes

Last Day for Payment Arrangements
Last Day for Schedule Adjustments

Sat.-Mon.,
July 3-5

Tue., Aug. 10
Wed.-Thu,,
Aug. 11-12
Fri., Aug. 13
Sun., Aug. 15

Independence Day Holiday
(Dining Hall closed 3 days)
Last day of Classes

Final Examinations-
Commencement
Residence Halls Close, 4 p.m.

Fall Semester 1993

Mon., Aug. 23 Residence Halls Open, 9 a.m.
Tue., Aug. 24 New Student Orientation
Wed.-Fri.,
Aug. 25-27 Waivers, Counseling, Registration
Mon., Aug. 30 First Day of Classes
Mon., Aug. 30 Last Day for Payment Arrangement:
Fri., Sep. 3 Last Day for Schedule Adjustments
Sat.-Mon.,
Sep. 4-6 Labor Day Holiday
{Dining Hall Closed Three Days)
Thu.-Sun,,
Nov. 25-28 Thanksgiving Holiday
(Dining Hall Closed Four Days}
Thu., Dec. 9 Last Day of Classes
Sat.-Thu.,
Dec. 11-16 Final Examinations
Fri., Dec. 17 Commencement
Sun., Dec. 19 Residence Halls Close, 4 p.m.
Winterim 1994
Sun.,, Jan. 2 Residence Halls Open, 9 a.m.
Mon., Jan. 3 Registration, Classes Begin
Fri., Jan. 21 Final Examinations
Fri., Jan. 21 Residence Halls Close, 4 p.m.
Spring Semester 1994
Mon., Jan. 24 Residence Halls Open, 9 a.m.
Tue., Jan. 25 New Student Orientation
Wed.-Fri.,
Jan. 26-28 Waivers, Counseling, Registration
Mon., Jan. 31 First Day of Class
Mon., Jan. 31 Last Day for Payment Arrangement:
Fri., Feb. 4 Last Day for Schedule Adjustments
Fri.-Mon.,
Apr. 1-4 Easter Holiday
{Dining Hall Closed 4 Days)
Thu., May 12 Last Day of Classes
Sat.-Thu.,
May 14-19 Final Examinations
Fri., May 20 Commencement
Sun., May 22 Residence Halls Close, 4 p.m.

Summer Term 1994

Mon., May 30
Tue., May 31
Wed.-Fri.,
June 1-3
Mon., June 6
Mon., June 6
Wed., June 8
Sat.-Mon.,
July 24
Tue., Aug. 9
Wed.-Thu.,
Aug. 10-12
Fri,, Aug. 12
Sun,, Aug. 14

Residence Halls Open, 9 a.m.
New-Student Orientation

Waivers, Counseling, Registration
Classes Begin

Last Day for Payment Arrangement:
Last Day for Schedule Adjustments

Independence Day Holiday
Last Day of Classes

Final Examinations
Commencement
Residence Halls Close, 4 p.m.





